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the  other  fifteen  have  all  committed 
themselves  to  increased  expenditures 
during  1938. 

“We  expect  our  billings  to  run  10% 
to  15%  ahead  of  1937,  with  the  increase 
fairly  well  distributed  between  maga¬ 
zines  and  newspapers. 

"Most  of  our  clients  regard  the 
present  situation  as  a  correction  rather 
than  another  depression,  and  feel  it 
unwise  to  pull  in  their  horns  too 
far  because  of  their  belief  that  not 
only  will  business  show  signs  of  im¬ 
provement  within  the  next  few  months 
but  when  the  upswing  is  definitely 
resumed  business  will  be  decidedly 
better  than  it  has  been  at  any  time 
since  the  bottom  of  the  depression  in 
1932  and  1933.” 


Charles  Presbrey  Emil  Brisacher 


R.  W.  Harvey 


H.  H.  Batten 


Willard  French 


ear-End  Finds  Many  Clients 
dding  to  Budgets,  Agents  Say 


BROOKE,  SMITH  &  FRENCH,  Inc., 
Detroit,  Willard  S.  French,  presi¬ 
dent:  “We  believe  one  forecast  can 
safely  be  made  at  the  close  of  this 
year.  The  long-range  national  adver¬ 
tising  outlook  is  excellent,  in  our 
opinion — with  manufacturers  aggres¬ 
sively  after  business,  and  willing  to 
invest  the  necessary  advertising  ex¬ 
penditure  to  get  it. 

“It  is  probable  that  advertisers  as  a 
whole  are  making  shorter  term  com¬ 
mitments  than  at  some  other  time, 
feel  the  reduced  volume  less  than  any  leaving  budgets  open  to  increase  as 
other  advertising  medium.”  conditions  warrant.  We  have  noted 

no  change  in  the  relative  position  of 
different  classes  of  advertising.  All 
major  media  have  their  place  in  the 
picture,  regardless  of  conditions.  All. 
when  intelligently  used,  are  produc¬ 
tive  under  any  normal  conditions. 

"Because  current  advertising  is  in¬ 
tensely  competitive — aimed  at  imme¬ 
diate  sales — it  would  seem  that  news¬ 
papers  would  be  in  a  very  favorable 
position  for  point-of-sale  copy.” 


Uncertainty  Holds  Back  Other  Advertisers 
Survey  Shows  . . .  Restoration  of  Confidence 
Would  Bring  Rebound  Later  in  Year 


[.ENTY  OF  advertisers  throughout  campaigns  lapse  while  waiting  for  up- 
the  country  are  looking  forward  to  turns  in  the  business  indices.  Sucl 
i)d  business  despite  the  alarm  voiced  lapses,  it  is  pointed  out,  are  bound  t( 
some  quarters.  This  is  obvious  in  be  reflected  in  sales  declines  which  Client  Budgets  Up 
study  of  year-end  statements  gath-  will  be  hard  to  overcome  later  when  ALLEY  &  RICHARDS 
ed  this  week  by  Editor  &  Publisher  advertising  is  resumed.  York,  Courtl 

)m  advertising  agents  from  coast  to  But  read  the  statements  of  advertis-  senior  partner:  “Ad' 

*'^8  agents  themselves:  digits  in 

rht-rc  can  be  no  question,  of  course,  ^  show  an  increa: 

i:  many  general  advertisers  have  Commitments  Up  12  /j,  I937  Only  one  client 

!  iad  or  held  up  their  advertising  tRACEY  -  LOCKE  -  DAWSON.  INC.,  tion  in  his  advertUi 
.jpLs.  ^nding  more  light  on  me  York,  Shelley  Tracy,  president:  this  is  subject  to  rev 

of  busmess.  In  some  cases  this  “Qur  clients’  commitments  for  1938  general  business  cond 
!  “  withholding  ^present  approximately  12%  increase  provement  during  the 

i  iluiLs  for  the  openmg  rnonths  of  7337  Only  one  advertiser  in  the  of  next  year.” 

e  new  year  a  process  which  will  gj-oup  served  by  us  has  reduced  ex- 
•  m.ncallv  reduce  advertismg  ex-  p^^se  for  the  first  half  of  1938.  Politics  Potent 

i  urti,  unle^  a  big  increase  is  recognize  that  the  recession  FULLER /Cr  SMITH 

■  e  m  intensity  when  the  cam-  probably  bring  about  a  general  York  and  Clevelai 

t  L  cases  the  reduction  of  advertising  linage  during  chairman  “Several  bu 

T?  the  first  half  of  next  year.  It  is  our 

-n  I  K  1  r  K  belief  that  the  last  half  will  probably  SaTe  !evera' 

orTl  M  ^  bring  about  a  partial  restoration  of  dolSums  tecaus^  of 

or  be  he  d  back  without  destroy-  confidence  and  possibly  increased  lin-  SfonTat  Wash 
continuity_  of  advertising.  _  ,,  ^  ,937 ,, 


Newark,  N.  J.,  Chcis.  Dallas  Reach, 
New  president:  “We  look  for  general  ad- 
Ross,  vertising  to  be  off  the  first  quarter 
38  are  el  1938,  but  for  it  to  recover  and  show 
y  in-  gains  for  the  year,  provided  Congress 
n  the  end  the  administration  take  steps  to 
I  due  relieve  taxation  and  high  labor  costs, 
bud-  “There  is  considerable  uncertainty 
con-  today  but  all  our  accounts  feel  the 
lacing  long  term  look  is  optimistic.  Budgets 
>ntin-  are  so  arranged  with  us  that  they  may 
HARDT,  New  York,  ues  to  be  unreasonably  potent  factor  be  revised  either  upward  or  down- 

Brophy,  president:  of  influence  on  business  decisions — no  ward  after  the  first  quarter.  News- 

“We  consider  the  general  advertising  doubt  will  continue  to  be  until  states-  paper  space  is  easier  to  sell  than  ever 
While  79  of  the  outlook  for  next  year  good.  Budget  manship  returns  to  government,  and  before.” 

declines  in  busi-  approvals  have  been  slow  but  sched-  government  becomes  more  imper- 

show  gains,  and  ules  are  being  maintained.  We  look  sonal.”  Outlook  Improved 

ed.  said  the  re-  lor  a  satisfactory  1938.”  _  _  _  _  FRANK  PRESBRY  COMPANY,  New 

York,  Charles  Presbrey,  president: 
“1.  Within  the  scope  of  my  personal 

_ ^  observations  of  clients’  and  other  in- 

‘An  analysis  dustries  and  businesses,  I  would  say 
the  general  advertising  outlook  seems 
to  be  improved,  partly  in  spite  of  and 
partly  because  of  the  business  reces¬ 
sion.  The  hesitancy  in  advertising  and 
sales  promotion  activity  apparent  im¬ 
mediately  after  the  beginning  of  the 
recession  seems  to  have  given  away 
a  to  increased  activity  to  overcome  the 
slump  particularly  during  the  last 
week. 

“2.  As  nearly  as  can  be  determined 
at  the  moment,  advertising  budgets 
(Continued  on  next  page) 


Sat  if  one  thing  is  obvious  in  this 
.riiary,  it  is  that  there  is  no  single 
■  d  This  was  emphasized  by  the 
iihly  survey  of  147  trading  areas 


r'l.  which  added: 

Business  _  „ 

■de  areas  that  are  not  heavily  domi- 
led  by  industrial  influences  main- 
..ed  a  relatively  favorable  position 
the  national  index  in  November.” 

In  similar  fashion,  _ 

)m  advertising  agents  presented 

-with,  show  _ ■ _ 

'  I'-s  Me  able  not  only  to  maintain 
pr  advertising  but  to  increase  it. 


2  Clients  Down,  15  Up 

in  a  majority  of  those  Fear  and  Uncertainty  VAN  SANT  DUGDALE  &  Company, 

N.  W.  AYER  &  SON,  Inc.,  Philadel-  Inc.,  Baltimore,  H.  K.  Dugdale,  ex- 

phia,  H.  A.  Batten,  president:  "The  ecutive  vice  president:  “j  _ ‘ _ 

volume  of  general  advertising  in  1938  of  the  twenty-two  advertising  pro¬ 
will  depend  upon  whether  the  fear  grams  which  we  already  have  ap- 

the  statements  and  uncertainty  which  seem  to  have  proved  for  1938  shows  that  four  will 

•  grippedthenationaredispelled.com-  spend  the  same  money  as  in  1937; 

that  numbers  of  mitments  for  the  first  three  months  of  two  have  reduced  their  schedules; 

the  new  year  show  varying  reductions,  one  has  secured  approval  of  its  board 
but  as  a  rule  they  are  made  with  the  to  spend  as  much  in  1938  as  in  1937 
TO  important  Midwest  agent  of  thought  that,  if  fear  and  uncertainty  but  has  committed  itself  for  only  1 
views  declined  to  be  are  dispelled,  business  will  increase  portion  of  this,  feeling  that  the  busi- 
but  said  he  was  just  closing  and  the  reductions  will  be  made  up  ness  outlook  will  be  brighter  late  in 
agency’s  best  year  yet.  in  the  remaining  nine  months  of  the  the  spring  and  it  may  be  advisable  at 

*ents  in  general  have  been  warn-  year.  Due  to  their  short  closing  dates  that  time  to  increase  the  appropria- 
clients  against  letting  advertising  and  their  flexibility,  newspapers  will  tion  for  the  latter  part  of  the  year; 
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New  England  Outlook  Spotty;  S.  F.  Agents  Optimistic  for  1938, 

One  Expects  Record  Business  But  Expect  Slow  Start 


BOSTON,  Dec.  13 — Because  of  preva¬ 
lent  apprehension  in  industrial  New 
England  induced  by  taxation,  govern¬ 
ment  antagonism  and  labor  difficul¬ 
ties,  the  advertising  outlook  for  1938 
is  decidedly  “spotty,”  managers  of 
Boston  agencies  state. 

The  general  belief  is  that  some 
.schedules  may  hold  up  in  1938  as 
well  as  this  year’s  but  that  textile  and 
shoe  advertising  is  apt  to  be  down, 
and  that  schedules  of  any  kind  are 
not  being  made  for  more  than  six 
months.  Countering  this,  the  mana¬ 
ger  of  a  large  agency  stated  that  in- 
.surance  advertising  may  show  an  in¬ 
crease,  as  well  as  winter  sports  ad¬ 
vertising.  “If  this  is  the  bottom  of 
the  recession,  schedules  will  be  re¬ 
sumed  shortly  as  clients  do  not  wish 
to  stay  out  too  long,”  this  same 
agency  reported. 

Louis  Glaser,  president  of  Louis 
Glaser,  agency,  stated;  “Our  clients 
are  uncertain  as  to  what  will  develop 
in  1938.  I  do  not  believe  there  is  a 
spirit  of  optimism  any  place  in  Amer¬ 
ica  at  present,  because  of  labor  and 
ether  troubles.” 

Virtually  all  the  agencies  reported 
hesitation  on  the  part  of  their  clients. 


"While  there  probably  will  not  be 
any  increase  next  year  it  seems  to  me 
that  our  present  clients  will  carry 
on  in  1938  much  as  they  did  in  1937,” 
Allen  Wood,  senior  partner  of  Wood, 
Brown  &  Wood  stated.  The  prospect 
for  new  business  is  not  good,  he  re¬ 
ported,  and  until  Congress  signifies 
what  it  intends  to  do,  which  will  not 
be  before  March,  there  probably  will 
not  be  much  action,  Mr,  Wood  be¬ 
lieves. 

The  only  conspicuous  note  of  op¬ 
timism  in  the  Boston  outlook  was 
expressed  by  Ernest  Alley  of  Alley 
&  Richards  Co.;  “We  are  much 
pleased  with  the  way  things  are  lin¬ 
ing  up  for  1938.  Our  clients  almost 
without  exception  have  planned  cam¬ 
paigns  that  in  some  cases  will  show 
an  increase,  such  as  business  appli¬ 
ances.  The  apprehension  caused  by 
the  government  situation  is  a  big  fac¬ 
tor  to  consider,  of  course,  but  New 
England  advertising  is  generally  con¬ 
servative  and  on  a  permanent  basis.” 
The  Boston  office  of  this  organiza¬ 
tion  enjoyed  the  greatest  volume  of 
business  this  year  since  its  start  in 
1921  and  expects  an  even  greater  vol¬ 
ume  in  1938. 


SAN  FRANCISCO,  Dec.  13-San  Fran¬ 
cisco  advertising  agency  executives 
are  not  enthusiastic  that  1938  will 
get  away  to  a  whooping  big  start. 
TTiey  are  optimistic  for  the  total  12- 
month  prospects,  and  believe  the 
present  recession  will  be  overcome  in 
the  Spring  and  forgotten  by  Fall. 

Even  the  most  pessimistic  admits 
the  turn  may  come  with  breath-tak¬ 
ing  rapidity — when  it  comes.  The  lin¬ 
age  curtailment  seems  to  be  general, 
with  some  small  firms  going  ahead 
aggressively.  Even  in  the  case  of 
these  opportunists,  a  brief  strike  may 
and  has  caused  an  abrupt  about-face 
and  complete  curtailment  of  new 
activities. 

Belief  was  expressed  in  several 
quarters  that  New  York  was  more 
pessimistic  than  conditions  generally, 
or  at  least  on  the  Coast,  warrant.  A 
few  agencies  reported  individual 
prospects  brighter  than  results  of 
1937. 

Few  Budgets  Cuts 

Emil  Brisacher,  Emil  Brisacher  & 
Staff;  “Business  for  1938  for  our 
own  organization  looks  good.  We  have 
had  few  reductions  in  budgets  and 


Expansion  Plans  Halted/ 
Los  Angeles  Agents  Report 


(Continued  from  page  3) 
have,  on  the  average,  been  increased 
and  are  being  applied  in  most  in¬ 
stances  to  overcome  static  or  nega¬ 
tive  sales  conditions  wherever  these 
exist,  to  clear  the  line  for  effecting 
manufacturers’  new  and  increased 
production  schedules. 

“3.  We  have  recommended  and  are 
now  scheduling  considerable  newspa¬ 
per  linage  for  many  of  our  clients. 
One  of  our  larger  national  retail  ac¬ 
counts  will  continue  to  use  newspa¬ 
pers  exclusively,  while  others  will 
supplement  their  national  magazine 
activity  with  newspaper  linage  in 
certain  territories. 

“Summation  ...  In  short  the  ‘inven¬ 
tory  recession’  should  be  very  nearly 
over  and  a  general  buying  impetus 
can  be  expected  along  more  carefully 
planned  lines  than  that  which  preci¬ 
pitated  the  ‘buyers’  strike’  last  sum¬ 
mer.” 

Answer  in  Washington 

HARVEY-MASSENGALE  Company, 

Inc.,  Atlanta,  Ga.,  R.  Winston  Harvey, 
president;  “Our  experience  teaches 
us  that  advertising  appropriations  fol¬ 
low  general  business  conditions. 

“We  are  experiencing  at  this  time 
some  curtailments  in  appropriations. 
These  curtailments  are  not  large  in 
any  one  case,  but  the  aggregate  af¬ 
fects  our  billing  materially.  These 
curtailments  are  explained  by  the 
present  business  recession. 

“You  know,  back  in  the  old  days 
when  the  buying  public  had  to  take 
a  vacation,  it  was  called  ‘panic.’  In 
later  years,  the  situation  was  digni¬ 
fied  by  calling  it  a  ‘depression.’  But 
in  these  modern  times,  the  situation  is 
glorified  by  the  word  ‘recession’ — but, 
no  matter  what  you  call  it,  it  looks 
like  a  panic  to  us. 

“We  do  not  anticipate,  if  we  read 
the  minds  of  our  clients  correctly, 
any  budget  increases  until  business 
has  definite,  irrevocable,  reliable  as¬ 
surance  that  it  will  no  longer  'oe 
ham-strung  and  hog-tied  —  meaning 
in  the  language  of  the  streets,  ‘regu¬ 
lated  from  cellar  to  attic’  and  bled  to 
death  through  taxation. 

“In  my  personal  opinion,  the  only 
place  to  find  the  answer  for  the  out¬ 
look  to  1938  is  in  Washington.  Busi¬ 
ness  is  actually  chafing  at  the  bit  and 
rarin’  to  go — and  will  go  if  given  the 
reins.” 


LOS  ANGELES,  Dec.  13— The  indi¬ 
cator  on  the  advertising  barometer 
is  hovering  somewhere  between 
“steady”  and  “slight  decline”  as  far 
as  the  1938  outlook  is  concerned,  in 
the  opinion  of  agency  men  here. 

The  recent  business  recession  is  gen¬ 
erally  credited  with  calling  a  halt  to 
many  plans  formulated  earlier  in  the 
year  for  advertising  expansion.  In 
other  cases  advertisers  expect  to 
schedule  copy  at  about  the  same  pace 
as  they  did  in  1937. 

A.  Carman  Smith,  president  of 
Smith  &  Drum,  said;  “From  our  ob¬ 
servation  there  will  not  be  a  great 
deal  of  change.  No  substantial  in¬ 
creases  have  been  approved  yet.  The 
current  business  recession  has  put  a 
halter  on  plans  that  were  optimistic. 
But  even  if  business  picks  up,  it  is 
not  likely  to  affect  advertising.  Our 
experience  is  that  budgets,  once  fixed, 
are  not  very  flexible.  We  know  of 
-several  advertisers  who  have  reduced 
their  budgets  15  or  20  per  cent.  Some 
media  naturally  will  suffer  more  than 
others,  depending  on  the  type  of  job 
to  be  done.” 

E.  N.  Benson,  Lord  &  Thomas;  “We 
are  working  on  plans  now,  but  appro¬ 
priations  have  not  been  definitely  set. 
However,  prospects  appear  as  good,  if 
not  better,  than  they  did  a  year  ago. 


Many  of  our  lines  depend  on  crop 
conditions,  and  crops  look  good.” 

Ralph  Lockwood,  Lockwood-Shack- 
elford;  “The  general  situation  seems 
to  be  holding  up.  Our  clients  haven’t 
definitely  decided  on  what  they  will 
do  next  year  yet,  but  we  anticipate 
increases  in  brewery  and  wine  ac¬ 
counts.” 

R.  M.  Hixson.  Hixson-O’Donnell, 
Inc.;  “Oil  sales  are  holding  up.  Rio 
Grande  will  not  set  its  appropriation 
until  next  week,  but  sales  are  ahead 
of  a  year  ago,  despite  the  fact  the 
company  has  withdrawn  from  some 
territories.” 

Los  Angeles  Soap  Co.  is  holding  up 
its  campaign  on  White  King  Soap  un¬ 
til  after  the  first  of  the  year,  Barnes 
Chase  Co.  reports,  because  of  changes 
being  made  in  the  product  and  pack¬ 
aging.  In  other  lines  handled  by  the 
agency  it  looks  as  though  business 
would  be  around  where  it  has  been 
the  last  two  or  three  years. 

Out  of  twelve  active  cliwits  in  the 
Los  Angeles  office  of  Erwin  Wasey  & 
Co.,  all  are  planning  increased  adver¬ 
tising  for  1938,  running  up  to  20  or 
25%.  Plans  are  not  definite,  and  may 
be  pared  if  the  business  recession  con¬ 
tinues.  Clients  are  watchfully  wait¬ 
ing  to  see  which  way  events  will 
turn. 
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expect  increased  bu.siness  over  m; 
for  next  year.  I  believe  we  will 
again  that  food  products  art 
foundation  of  billings.  It  may  be  .... 
there  will  be  an  impetus  from  bu  ^ 
ing  material  lines,  which  have  ben 
neglected. 

“As  a  whole,  business  may  dec  . 
as  much  as  20%  from  1937  in 
but  not  advertising,  in  my  bejef 
Advertising  will  be  a  step  in  adva:;e 
of  business  and  by  fall  should  s;m 
to  forge  ahead  of  this  year’s 


Mokiiig  New  OpperhwWti 

Edwin  P.  Gerth,  partner,  Gd™. 
Knollin  Advertising  Acekct,  Str 
Francisco  and  Los  Angeles;  ftn 
clients  advertise  mostly  necestitB. 
rather  than  luxuries,  and  few  of  tim 
have  given  any  indication  of  nmjil- 
ing  their  operations  next  year.  ji 
fact,  three  of  our  principal  accou:‘,s 
have  already  approved  1938  advert¬ 
ing  budgets  larger  than  in  1931. 

Evidencing  its  faith  in  the  futi-e. 
this  agency  opened  its  new  Souther 
California  office  Dec.  1. 

Fred  T.  Weeks,  Brewer- Wins; 
“Preliminary  figures  on  departoei; 
store  sales  are  not  discouraging,  ad 
may  well  be  watched  as  a  possule 
indicator  of  the  true  situation.  TTwe 
is  a  tendency  to  refuse  to  make  co- 
mitments  far  in  advance." 

Miss  Bernice  Biederman,  Id* 
Livingston  Agency;  “Many  of  out  u"- 
counts  are  seasonal  and  will  not  mac 
1938  announcements  until  late.  In 
the  case  of  our  wine  account,  Itakn- 
Swiss  Colony,  advertising  placeme;tj 
at  this  time  are  heavier  than  bsl 
year,  with  newspapier  linage  we’J 
above  that  of  the  past  holiday  season. 

Fred  Tomaschke,  Tomaschke-Il 
LiOTT,  Oakland,  Cal.;  “Morale  of  b\5i 
ness  men  on  the  Coast  has  been  bs 
affected  than  elsewhere,  in  ray  p-n 
ion.  Our  organization  has  no  c  ® 
who  is  p>essimistic,  no  client  »tii 
is  not  going  ahead  with  plans.  Tben 
has  been  no  curtailment  of  d 
vertising  by  a  single  client.  Buiin 
material  accounts  show  greatest  prao 
ise,  as  a  classification,  for  increae 
advertising.” 

Emil  Reinhardt,  Oakland;  Tber 
has  been  the  usual  seasonal  let-dou 
but  I  see  no  cause  for  alarm.  Cu 
organization  has  four  or  five  new  :e 
gional  programs  we  expiect  to  deve.o 
in  early  1938.” 

None  Down,  Several  Up 
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FITZGERALD  Advertising  Agenc: 

Inc.,  New  Orleans,  Joe  L  Killefi 
president; 

“I  shall  not  try  to  answer  in  ^ 
abstract  your  questions  about  _ 
1938  national  advertising  ou'Jook.  B 
here  is  the  way  things  stack  up 
our  shop.  Budgets — none  down, 
eral  up.  One  major  account  up 
One  smaller  account  60%  increm 
another,  an  even  100%. 

“Our  other  accounts  should  ■ 
about  the  same  as  this  year.  Soi 
in  all,  from  our  point  of  view, - 
national  advertising  outlook  is  pi''' 
good.” 
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Decision  Delayed 

NEEDHAM.  LOUIS  &  BRORBY,  INJ 


Chicago,  Maurice  Needham, 


dent;  “Appropriations  of  our  c 
for  1938  are  above  1937’s. 
sions  on  appropriations 
layed.  Condition  of  watchful  w 
— late  decisions  subject  to  c  . 
Maintenance  of  schedules  now  T 

will  depend  upon  developments  1 

six  months  of  1938.  Appropr^^  r, 
better  than  average  wiA 
in  foods  and  industrials.’ 
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i52  Dailies  Bar  Hard-Liquor 
^ds;  178  Even  Ban  Beer  Copy 


"No  Regrets/'  Say  Publishers,  Unimpressed  by 
E.  6c  P.  $75,000,000  Estimate  .  .  .  Some 
Restrained  by  State  Lows 


TIE  $55,000,000  spent  in  newspaper 
advertising  for  whisky  and  gin  since 
epeal  has  no  meaning  for  more  than 
forth  of  the  United  States  dailies, 
according  to  a  survey  of  ratecards  by 
irroR  &  Publisher.  Even  the  $20,- 
00,000  spent  in  advertising  beer  and 
fine  does  not  interest  a  group  of 
learly  two  hundred  daily  newspapers. 


For  ethical  reasons,  for  business  rea¬ 
sons,  or  because  of  state  laws,  the 
advertising  of  alcoholic  beverages  is 
restricted  or  barred  in  between  550 
and  600  newspapers  in  all.  (See  E.  & 
P.  Dec.  4,  1937,  page  5,  for  estimates 
of  liquor  advertising  volume). 

The  lists  on  this  page  were  taken 
principally  from  the  rate  cards  of 


daily  newspapers  as  reported  in 
Standard  Rate  &  Data  Service,  with 
some  supplementary  investigation. 

374  Use  Beer  Copy  Only 

They  include  178  newspapers  that 
do  not  accept  advertising  of  any  alco¬ 
holic  beverages,  375  that  do  not  ac¬ 
cept  advertising  of  hard  liquors  but  do 


admit  copy  for  beer  (and  in  some 
cases  other  beverages  of  light  alcoholic 
content  such  as  ale  and  wine). 

Something  like  1,200  newapspers 
stated  definitely  in  their  ratecards  that 
they  do  accept  liquor  advertising. 

Some  Ratecards  Inexact 
Another  200  or  more  newspapers  fail 
to  specify  a  stand  in  their  ratecards. 
Test  inquiries  to  the  advertising  rep¬ 
resentatives  of  a  number  of  these  in¬ 
dicate  that  nearly  all  of  these  news¬ 
papers  do  accept  liquor  advertising 
when  it  is  available.  If  any  of  these 
newspap)ers  desire  to  be  listed  as  re¬ 
fusing  liquor  copy.  Editor  &  Publisher 
will  be  glad  to  carry  their  names  in 
a  -supplementary  list  later.  Because 
of  the  overwhelming  majority  that  do 
accept  liquor  advertising,  no  attempt 
is  here  made  to  give  all  their  names 
Editor  &  Publisher’s  survey  indi¬ 
cates  that  some  newspapers  may  be 
losing  linage  by  failure  to  specify  an 
{Continued  on  page  28) 


No  Liquor  Advertising  Aiioon'/M^ro/' 

Following  is  the  list  of  newspapers  that  carry  j^^verlRoVhMtpr  Times 


no  advertising  of  alcoholic  beverages  at  all: 

.\I..\B.\M.'\  MaUion  News 

.Idvprtisinc  of  all  .alooholic  North  Adams  Transcript 
lK>vprs*es  formerly  itrohib-  Pittsfield  Tterkshire  Eaele 
[ted.  but  now  iiermissihle  in  Woburn  Times 
04  wet  counties.  Ratecards  MirilIG.AN 

cenerally  do  not  specify,  but  Padillac  News 
representative  state  that  most  Grand  Haven  Tribune 
newspapers  accept  copy  for  MINVRSOTA 

;ill  heverayes.  Fairmont  Sentinel 

.\RK ANS.4S  Ferfrus  Falls  .Toumal 

.trkadelphia  Siftmirs  Herald  Minneapolis  Star 
Lilllp  Rock  .\rkansas  Gazette  willmar  Tribune 

rAMFOKNI.A  MISSISSIPPI 

Berkelp.v  Gazette  Advertisinc  of  all  bev( 

Hollvwood  Citizen-News  asres  with  .alcoholic  conte 

Oranze  News  „y,.p  ^  mecal  in  M 

Palo  Alto  Times  sissippi.  The  followine  i 

Redlands  Facts  pers  bar  all  alcoholic  bevi 

Redwood  City  Tribune  aze  advertisinz: 

San  Jose  Mercur.v  Herabl  Columbus  Commercial  Dif 

Santa  Ana  Journal  patch 

Sants  Ana  Rezister  Natchez  Democrat 

Whittier  News  MISSOURI 

rOI.OR.ADO  Cape  Girardeau  Southeast 

Fort  Morzan  Times  Missourian 

CONNECTICUT  Carthaze  Press 

Hartford  Times  Independence  Examiner 

FIORin\  Kansas  City  Star  &  Times 

Lakeland  L,'sizer  &  Star-  Kirksville  Express  &  New 

Telezram 

Monett  Times 

ILLINOIS  Poplar  Bluff  American  Re 

Alton  Telezraph  public 

Charleston  Courier  Trenton  Republican-Times 

Chieazo  News  x;irRR  asir .» 

Danville  Commercial-News 

De  Kalb  Chronicle  Fremont  Tribune 

Evanston  News-Index  Lincoln  Journal  &  Star 

Monmouth  Review-Atlas  NEW  JERSEY 

Paxton  Record  Plainfield  Courier-News 

Shelbyville  Union  Woodbury  News 

Sterlinz  Gazette  Woodbury  Times 

West  Frankfort  American  NTIW  MEXICO 

Wheaton  Journal  Portales  News 

INDIANA 

Bluffton  News-Banner  . ,  V’  „ 

Franklin  Star  .\lbanv  Knickerbocker  Ne 

Martinsville' Reporter  Newburzh  News  &  Bea. 

N’oblesville  I.edzer  News 

Plymouth  Pilot  Elmira  Star-Gazette,  Ad^ 

tiser,  Sunday  Telegram 
r  a  11  Tioneva  Times 

CeMemlle  lowezian  and  uhaca  Journal 

rv- M  alone  Telegram 
J^arl^  City  Press  Oirdensburfir  Journal 

Times-Herald 

^nton  Herakl  Oneonta  Star 

Des  Moines  Rezister  &  Rochester  Democrat  & 

T  '"Vll!”’,  Chronicle  &  Times-Union 

„  ,  Saratoza  Sprinzs  Saratoziaii 

Mawhalltown  Times-Repub-  Observer-Dispatch 

“"an  I’finT.  Prpsa 

''THhnne  "’«'c>-town  Times 

Newton  News  NORTH  CAROLINA 

wa«hinpton  Journal  OoldRboro  Xf'WR-ArffUR 

K.-WS.^S  Hondersonville  Times-New 

AdvertiRinir  of  all  alcoholic  niiin 


ic  beverages  at  all:  Beaver  Fails  News-Tribune 

Ik'rwick  Enterprise 

Maiden  News  Bloomshtirz  Press 

North  Adams  Transcript  Butler 
Pittsfield  Berkshire  Eaple  Notes 

Woburn  Times  SI?**  Sentinel 

rbambersburff  Public 
Opinion 

Cadillac  News  Charleroi  Mail 

Grand  Haven  Tribune  Clearfiel.l  Prozress 

MINNESOTA  Torry  Journal 

Fairmont  Sentinel  Greenville  Record-Arcus 

Fergus  Falls  Journal  Harrisburtr  News  &  Patriot 

Minneapolis  Star  TTuntintrdon  News 

Willmar  Tribune  Kano  Republican 

MISSISSIPPI  Eatrobo  Bulletin 

Advcrtisinc  of  all  hover-  Mnnossen  Independent 
affcs  with  alcoholic  content  Fastlc  Nows 

over  a.lirc  is  illotral  in  Mis-  Konsimrton  Dispatch 

sissippi.  Tho  follow'ine  pa-  Times 

pors  bar  all  alcoholic  bever-  'Somerset  American 
aee  advertisintr:  State  rollcco  Centro  Times 

Columbus  Commercial  Dis-  Tarentum  Valley  News 
Titusville  Herald 
Natchez  Democrat  Towanda  Review 

Wavnesboro  Record  Herald 

_  MISSOI  Kl  West  Chester  Local  News 

Capo  Girardeau  Southeast  williasmport  Gazette  and 
Missourian  Bulletin  &  Sun 

Carth.aze  Press  York  Gazette  and  Daily 

Independence  Examiner 

Kansas  City  Star  &  Times  ,  ,  NIH  TH  <  .\KOLI\.\ 
Kirksville  Express  &  News  Union  Times 
Mar.yville  Forum  TENNESSEE 

Monett  Times  .Advertisinz  of  all  bever 

Poplar  Bluff  American  Re-  azes  with  alcoholic  conlen 
puhllo  of  more  than  .T.C'Tr  is  ille- 

Trenton  Republican-Times  zal  in  Tennessee  under  state 
NEBRASKA  laws.  Tlie  followiuz  news- 

Fremont  Tribune  papers  bar  advertisinz  of  al 

Lincoln  Journal  &  Star  alcoholie  lieveraze^ 

vww  JFRSFV  Chattanooza  Free  Press 

m  1  e  /T  ■*V*-"^*  Columbia  Herald 

Wainfield  Courier-News  Knoxville  Journ.al 

Woodbury  News  Morristown  Gazette  and 

Woodbury  Times  Mail 

N-EW  MEXICO  Union  Cit.v  Messenzer 

Portales  News  'rirvae 


AMZON.A 

Phoenix  Republic  A  Gazi'ttc 
ARKANS.4S 

Conway  Loz  Cabin  Democrat 
Hope  Star 
Searcy  Citizen 

CAI.IFORNIA 
Escondido  Times-Advocate 
Lonz  Beach  Press-Telezrani 
&  Sun 

1.08  Anzeles  Times 
Oceanside  Blade-Tribune 
Ontario  Report 
Pasadena  Post  &  Star  News 
Pomona  Prozress-Bulletin 
Riverside  Press  &  Enterprise 
Tulare  Advanoe-Rezister  & 
Times 

COI,ORADO 

Canon  City  Record 
Greeley  Tribune 

UONNECTICI  T 
Bristol  Press 

DISTRICT  OF  COLUMBIA 

Washinzton  Star 

FLORID.A 
Gainesville  Sun 
St.  Petershurz  Independent 
St.  Petershurz  Times 
Winter  Haven  Chief 

GEORGLA 

State  Law  forbids  advertis- 
iiiz  of  all  aleoholio  beverazes, 
luit  sinee  beer  and  wine  were 
lezalized  man.v  newspapers 


Ottumwa  Courier  Salisbury  Post 

Perry  Chief  Shelby  Star 

Shenandoah  Sentinel  OHIO 

Vnitoii  Cedar  Valley  Times  Ashland  Times-Gazette 
VVaterloo  Courier  Ashtabula  Star  &  Bea<>oii 

e  1,  ler  it.v  Freeman-  liellefont.aine  Examiner 

Chillieothe  Seioto  Gazette 
KANSAS  ('onnoaut  News-Herald 

Advertisiner  of  jiIl  aleoholio  Defiance  Crescent  News 
beverapea,  excepting  l>eer.  is  East  Liverpool  Review 
illepal  in  Kansas  under  state  East  Palestine  Leader 
laws.  See  “No  Liquor  Ad-  Geneva  Free  Press 
vertisinp”  list  for  Kansas  Greenfield  Times 
newspapers  that  bar  even  Kenton  News-Republiean 
beer  copy.  Marietta  Times 


State  Collepe  Centre  Times  DISTRICT  OF  COH  MBIA 

Tarentum  Valley  News  Washington  Star 

Titusville  Herald  FLORIDA 

Towanda  Review  Gainesville  Sun 

Wa'-neshoro  Record  Herald  j.,  potershurz  Independent 
West  Chester  Local  News  pp,ppsburz  Times 

M  illiasmporf  Gazette  and  winter  Haven  Chief 
Bulletin  &  Sun 

York  Gazette  and  Daily  GF^ORGIA 

SOUTH  t  .AROLIVA  .  State  Law  forbirls  advertis- 

T’liion  Times  aleoholio  beverages. 

but  sinee  beer  and  wine  were 
TENNESSEE  legalized  many  newspapers 

Advertising  of  all  bever-  ^jjve  aecepted  beer  and  wine 

azes  with  alcoholic  content  advertisinz.  Most  of  the 


KENTUCKY 

Bowlinz  Green  Park  City 
News 

Corbin  Tribune  &  Times 
Fulton  Leader 
Harlan  Enterprise 
Hopkinsville  Kentucky  New 
Era 

Lewiston  Journal  &  Sun 
MARYLAND 
Frederick  News  &  Post 
MASSACHI’SETTS 


Marietta  Times 
Marion  Star 
Mar.vsvillo  Tribune 
Mechanicsburz  Telezram 
Mount  Vernon  Rciiiihlioan- 
News-Daily  Banner 
Newark  Advocate  &  Amer¬ 
ican  Tribune 
Painesville  Telezraph 
Portsmouth  Times 
Ravenna  Record 
St.  Marys  I.rfiader 
Salem  News 
Upper  S.andnsky  Chief 


Hol.voke  Transcript-Telezram  Urhana  Citizen 


Northampton  Gazette 
Worcester  Telezram  & 
Gazette 

MICIHGAN 
Albion  Recorder 
•Ann  Arbor  News 
Battle  Creek  Enfiuin-r 
News 


Van  Wert  Times-Bniletiii 
Wilminzton  News-Journal 
Xenia  Gazette 

Zanesville  Times-Recorder  & 
Siznal 

OKLAHOM.A 

Advertisinz  of  all  bever¬ 
azes  with  alcoholic  content 


Battle  Creek  Moon -Journal  of  over  ,1.2 Up  is  illezal  in 


rate  cards  do  not  specify  stand 
on  this. 


papers  bar  advertisinz  of  all  statesm.an 


alcoholic  lieverazes:  Caldwell  News-Tribune 

Chattanoo^  Free  Press  Post-Rezister 

Columbia  Herald  Twin  Falls  News 

Knoxville  Journal 

Morristown  Gazette  and  ILLINOIS 

Mail  Dixon  Telezraph 

Union  Cit.v  Messenzer  Eldorado  Journal 

>rirvsc  Flora  News-Record 

, „  1  r.-N.as  Harrisburz  Rezister 

Athens  I^'iew  Hoopeston  Chronicle-Herald 

I^nhani  Javonte  j  po^t-Tribune 

Itenton  Record-Chronicle  Macomb  Journal 

Gainesville  Rezister  Dispatch 

Graham  Reporter  Quincy  Herald-Whiz 

Jacksonville  Prozress  Robinson  News 

Luhhoek  Avalanche  &  Rock  Island  Arzus 

Journal 

Marshall  News  Messenzer  INDI.ANA 

Palestine  Herald  &  Press  Columbia  City  Commercial 

San  Marcos  News  Mail  &  Post 

Vernon  Record  Columbus  Republican 

IT-AH  Decatur  Democrat 

Salt  Lake  City  Deseret  News  K/ansvilirCourier 


-Albany  Knickerbocker  News  Bonham  Favorite 
Newburzh  News  &  Beaooii  Denton  Record-Chronicle 
News  Gainesville  Rezister 

Elmira  Star-Gazette,  Adver-  Graham  Reporter 


Jacksonville  Prozress 
Lubbock  Avalanche  & 
Journal 

Marshall  News  Messenzer 
Palestine  Herald  &  Press 
San  Marcos  News 
Vernon  Record 

ITAH 


Rowlinz  Green  Sentinel-  Wenatchee  World 
1  '  '"Kansas  under  sl.atc  Tribune  AVEST  VIRGINT 

nawr.  PT  news-  r.imbridze  .TeHersonian  Keyser  Mineral  Wells 

:  1  Coshocton  Tribune  Moundsville  Echo 

■  olullie  ■  Uovinzton  Stillwater  Valley  Whcelinz  Intellizenccr 


VERMONT 
Barre  Times 
Burlinzton  Free  Press 
ATRGI^^A 
Alexandria  Gazette 
Harrisonhurz  News-Record 
Richmond  Record 

WASHINGTON 
Wenatchee  World 

W’EST  VIRGINT.V 
Keyser  Mineral  Wells 
Moundsville  Echo 


roholic  heverazes 
Abilene  Chronicle 
Abilene  Reflector 
Atchison  Glolic 


„  KENTUCKY 

Bowlinz  Green  Times-Joiirn.al 
-  ,  MAINE 
Bwkland  Courier-Gazcite 


ci.iuiss  oK.ari  VERMONT  Gary  Post-Tribune 

Barre  Times  Greenfield  Reporter 

,  Burlinzton  Free  Press  Greensburz  News 

Watertown  Times  VIRGINIA  Kendallville  News-Sun 

NORTH  CAROLINA  Alexandria  Gazette  Lafayette  Journal  and 

Goldsboro  News-Arzus  Harrisonhurz  News-Record  Courier 

Hendersonville  Times-News  Richmond  Record  Monticello  Journal 

wieiiix-rTnv  New  Castle  Courier-Times 

1C  OHIO  Wenatchee' World  '  Richmond  P.alladium  &  Item 

A  Bowlinz  Green  Sentinel-  .  Rushville  Republican  & 

Tribune  WEST  A  IRGINI.A  Telezram 

"■  Cambridze  .Teffersonian  Keyser  Mineral  Wells  Se.vmour  Tribune 

»'  Coshocton  Tribune  Moundsville  Echo  South  Bend  Tribune 

‘L  Covinzton  Stillwater  A' alley  W'hcelinz  Intellizenccr  Sullivan  Times 

News  AVISCONSIN  Tipton  Tribune 

Delaware  Gazette  Beloit  News  lOAVA 

Elyria  Chronide-Telczram  Janesville  Gazette  Tribune-Times 

,  K'"?.'"y  .KPP''h'>"an-Courier  Neenah  News  Times  Atlantic  News -Telezraph 

Gallipolis  Tribune  Boone  News-Republican 

nsbonMurnar  No  Hard-LiqUOI  Ads  Carroll  Herald 

Lisbon  .lournal  .  Cedar  Falls  Record 

Troy  News  The  following  table  includes  ppijar  Rapids  Gazette 

OKL.AIIOAIA  newspapers  that  state  they  rouncil  Bluffs  Nonpareil 

Advertisinz  of  all  hever-  accept  advertising  for  beer  Preston  News-Advertiser 

azes  with  alcoholic  content  or  for  lieer  and  ale,  or  Ksthorville  News 

of  more  than  ,3.2%  is  illezal  ''ccc  and  wine,  or  beverages  Fairfield  I.edzer 

in  Oklahoma.  The  followinz  of  "ot  more  than  3.2  per  cent  Fort  Dodze  Messenzer  and 
newspapers  bar  advertisinz  alcohol,  or  beverages  in  gener-  t'hronicle 
of  all  alcoholic  beverages:  al,  "except  whisky  and  gin.  Iowa  City  Press-Citizen 
Alva  Record  It  is  impractical  to  give  de-  Mason  Cit.v  Globe  Gazette 

Newkirk  Reporter  tails  for  every  newspaper.  Missouri  Valley  Times 


B.ay  City  Times 
Flint  Journ.al 
Grand  Rapids  Press 
Holland  Sentinel 
Ionia  Sentinel  Standard 
Iron  wood  Globe 
Jackson  Citizen  Patriot 
Kal.aniazoo  Gazette 
T.ansing  State  Journal 
I.udinzton  News 
MidLand  News 
Miiskezon  Chronicle 
Owos-so  Arzus-Press 
Pctoske.v  News 
Pontiac  Press 
Sazinaw  News 
Sault  Ste.  Marie  News 
South  Haven  Tribune 
Three  Rivers  Commercial 
MINNESOT.A 
Albert  I.ea  Tribune 
Austin  Herald 
Faribault  News 
Owatonna  .lournal  Chronicle 
Red  Winz  Eazle 
Red  AVinz  Republican 
AViiiona  Rcpublican-Herald 
AVorthinzton  Times 


Oklahoma.  See  "No  Liquor 
Advertisinz’’  list  for  news¬ 
papers  that  bar  all  alcoholic 
heveraze  advertisinz. 

OREGON 

Baker  Democrat-Herald 
Corvallis  Gazette-Times 
Grants  Pass  Courier 
Salem  Orezon  Statesman 
PENNSALAANIA 
Mononzahela  Republican 
I’hiladelphia  Bulletin 
Waynesburz  Democrat 
Messenzer 

SOI  TH  CAROLIN.A 

Rock  Hill  Herald 

SOUTH  DAKOTA 
Madison  Sentinel 

TENNESSEE 

Advertisinz  of  all  bever¬ 
azes  with  .aleoholie  content 
of  over  3.2''!  is  illezal  in 
Tennessee  under  existinz 
slate  laws.  See  “No  Liquor 
Advertisinz”  list  for  news¬ 
papers  that  bar  advertisinz 
of  all  alcoholic  beverazes. 


Advertisinz  of  all  bever-  Abilene  Reporter-News 
azes  with  alcoholic  content  Brownwooii  Bulletin 
of  over  3.2 is  illezal  in  Midland  Reportcr-Telczram 
Mississippi.  See  “No  Llq-  Paris  News 
nor  Advertisinz”  list  for  san  Anzelo  Standard  & 
newspapers  that  bar  adver-  Times 
tisinz  of  all  alcoholic  bev-  Sherman  Dcniwrat 


News 

Delaware  Gazette 
Elyria  Chronicle-Teiczram 


Psi.iwnii  -M-  .  Findlay  Republican-Courier 

Tnhune 

Ft  Wit  ■-  Irontoii  Tribune 

Wa  RezisTc" 

Kansas  City  Kansan  Troy  News 

MePhereon  Rppuhliran  OKLAHOMA 

*  Pwtnn  Kan^an-Roonbliuan  Advnrtising  of  all  bevf* 
rarsons  Sun  ages  with  alcoholic  contci 

more  than  .3,2%  is  illcg 
inhcld  Courier  in  Oklahoma.  The  followir 


WISCONSIN 
Beloit  News 
Janesville  Gazette 
Neenah  News  Times 


-  ,  M^S-^CHUSETTS  &  Times 

“o«on  The  Christian  Science  Pawhuska  Journal-Capital 
-monitor  Shawnee  News  &  Star 


Oklahoma  City  Oklahoman  Any  reader  wanting  more  Mount  Pleasant  News 


exact  information  should  con-  Nevada  Journal 
suit  the  newspapers,  their  rate  Oelwein  Rezister 
cards,  or  their  representatives.  Oskaloosa  Herald 


crazes. 

AIISSOIRI 

Columbia  Missourian 
Pulton  Sun-Gazette 
Moherl.v  Monitor-Index  & 
Democrat 
Neosho  Democrat 
Nevada  Mail  &  Post 
Rich  Hill  Review 
AVarrensbiirz  Star-Journal 

NRBR.46KA 

Beatrice  Son 

NEAV  AOKK 
AA’ellsville  Reporter 

NORTH  CAROLIN.4 

Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Gastonia  Gazette 
Greensboro  News  &  Record 
Hickory  Record 
Hizh  Point  Enterprise 
Kinston  Free  Press 
Raleigh  News  &  Observer 


Tyler  Courier-Times  & 
Telezraph 

ITAH 

Lozan  Herald-Journal 
Provo  Herald 
Salt  Lake  City  Tribune  & 
Telezram 

VIRGINIA 

Clifton  Forze  Review 
l.ynchburz  Advance  and  News 
Roanoke  Times  &  AVorld- 
News 

Staunton  la-adcr  &  News- 
Leader 

Strassbnrz  Northern  A'ir- 
zinia  Daily 
Winchester  Star 

AV.ASHINGTON 

Spokane  Chronicle  &  Spokes- 
man-Review 

AA'EST  VIRGINIA 
Moundsville  Journal 
AAISCONSIN 
Marshfield  News-Herald 
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Writer  Dies,  2  Others  Hurt 

•w  M  n  Canadians  Agree  to  Pi 

In  Bombing  of  Panay  overexponsion 


Three  Newsmen  Aboard  U.  S.  Gunboat  Sunk  by 
Japanese  Planes  Escape  Uninjured  .  .  .  Press 
Casualties  Highest  for  Any  War 


A  GROUP  of  international  journal¬ 
ists  figured  tragically  and  heroically 
in  the  bombardment  of  the  United 
States  gunboat  Panay  and  three 
Standard  Oil  tankers  by  Japanese 
planes  on  the  Yangtze  River  above 
Nanking  Dec.  13. 

Of  the  six  writers  seeking  refuge  on 
the  Panay,  Sandro  Sandri.  correspon¬ 
dent  for  La  Stampa  of  Turin,  Italy, 
was  killed  and  two  others,  James 
Marshall,  writer  for  Collier’s  maga¬ 
zine,  and  Luigi  Barzini,  correspon¬ 
dent  for  the  Italian  Corriere  Della 
Sera,  suffered  wounds.  The  remain¬ 
ing  three,  Weldon  James,  United  Press, 
Norman  Soong,  New  York  Times,  and 
Colin  McDonald,  London  Times, 
escaped  uninjiu-ed  and  dispatched 
news  of  the  grave  international  inci¬ 
dent  to  the  world. 

Also  on  the  gunboat  was  Norman 
Alley,  Universal  News  Reel  photog¬ 
rapher,  who  has  informed  his  office 
in  New  York  he  is  safe,  after  being 
listed  as  missing  for  two  days.  He 
was  reported  on  his  way  to  Shanghai 
Dec.  15  with  films  of  the  bombing 
made  from  the  deck  of  the  Panay.  He 
planned  to  send  the  films  on  the  first 
Clipper  ship  so  they  will  reach  the 
U.  S.  before  Christmas. 

Nine  Newsmen  Killed  in  Action 

Considering  that  the  Sino-Japanese 
war  has  been  in  progress  but  four 
months,  it  has  proved  to  be  more 
dangerous  for  newspapermen  to  cover 
than  any  other  war  on  record.  Nine 
journalists  have  been  killed  to  date. 
It  also  has  been  the  costliest  from  the 
coverage  standpoint. 

Although  Sandri  was  killed  while  in 
the  service  of  an  Italian  newspaper 
he  had  a  distinguished  record  with  the 
United  Press  for  his  services  during 
the  Italo-Ethiopian  war. 

Known  in  Italy  as  General  Rudolfo 
Graziani’s  “pal,”  Sandri  was  the  only 
Italian  or  foreign  correspondent  per¬ 
mitted  to  accompany  Graziani  in  his 
operations  on  the  southern  front  dur¬ 
ing  the  Ethiopian  War.  He  was  a 
correspondent  of  the  United  Press  for 
many  years,  first  serving  at  Bengasi 
during  the  Lybian  War,  later  in  Sicily, 
and  then  in  Mogadiscio,  Italian 
Somaliland.  After  the  Ethiopian  War 
ended  Sandri  went  to  the  Orient, 
where  he  was  doing  special  work  when 
the  present  Sino-Japanese  crisis  oc¬ 
curred. 

Marshall  was  wounded  in  the 
shoulder  and  neck  but  did  not  realize 
it  until  he  got  ashore  following  the 
order  to  abandon  ship.  After  land¬ 
ing  with  a  member  of  the  Panay’s 
crew  and  an  English  survivor  who 
also  had  been  wounded,  they  began  to 
walk  inland.  Japanese  machine-gun¬ 
ners  fired  on  them  but  they  escaped  to 
Taiping  where  a  Japanese  officer  met 
them  and  furnished  an  escort  to  a 
Shanghai-bound  plane  at  Wuhu. 

*'A  Real  Hare" 

In  Shanghai  Marshall  and  John  L. 
Hodge,  Panay  crew  member  who  ac¬ 
companied  him,  gave  signed  eye-wit¬ 
ness  stories  to  the  United  Press. 
Hodge  described  Marshall  as  “a  real 
hero”  in  relating  the  writer’s  attempts 
to  launch  a  lifeboat  until  shortly  be¬ 
fore  the  Panay  went  down. 


One  of  the  incident’s  most  dramatic 
stories  was  filed  by  James  as  the 
Panay  cruised  slowly  into  a  section 
where  Japanese  were  shelling  Chinese 
across  the  river.  He  filed  over  the 
ship’s  radio  a  running  story  of  the 
battle,  telling  how  closely  the  shells 
were  falling  and  the  easy  manner  of 
the  correspondents  despite  the  great 
danger.  He  filed  until  the  planes  de¬ 
scended  and  dropped  their  devastating 
cargo. 

James  has  been  with  the  United 
Press  less  than  five  months.  He  was 
hired  in  Shanghai  soon  after  he  ar¬ 
rived  from  the  U.  S.  on  a  world  tour. 
He  is  25  years  old  and  has  worked  as 
a  reporter  and  editor  on  the  Green¬ 
ville  (S.  C.)  Piedmont. 

Newsmen  at  Nanking  Safe 

Four  American  and  one  British 
newsman  remained  in  Nanking  fol¬ 
lowing  the  departure  of  the  Panay. 
After  the  sinking  of  the  gunboat,  there 
was  grave  concern  for  them.  How¬ 
ever,  American  Navy  officials  were 
notified  Tuesday  by  Japanese  authori¬ 
ties  that  the  newsmen  had  boarded  a 
Japanese  gunboat  and  asked  trans¬ 
portation  to  Shanghai.  They  were: 
A.  T.  Steel,  Chicago  Daily  News;  Til- 
man  Durdin,  New  York  Times; 
Charles  Yates  McDaniels,  Associated 
Press;  Leslie  Smith,  Reuter’s  (British) 
News  Agency  and  a  Paramount  News 
Reel  cameramen,  believed  to  be  Ar¬ 
thur  Menken.  They  said  they  had 
been  living  at  the  United  States  Em¬ 
bassy. 

It  was  reported  Dec.  15  that  Soong, 
James,  Barzini  and  McDonald  had 
boarded  the  United  States  gunboat 
Oahu  and  were  on  their  way  to 
Shanghai. 

Despite  the  numerous  newspaper 
casualties  in  the  conflict,  no  Ameri¬ 
can  newspaper  correspondents  have 
been  killed.  Besides  Sandri,  Pem¬ 
broke  Stephens,  of  the  London  Daily 
Telegraph  and  seven  Japanese  news¬ 
papermen  have  been  killed.  The 
munber  of  wounded  now  exceeds  23. 
They  are  Marshall,  Barzini,  Anthony 
Billingham,  of  the  New  York  Times 
who  suffered  serious  injury  in  a 
Shanghai  department  store  bombing, 
and  more  than  a  score  of  Japanese 
writers.  Neither  Marshall  nor  Bar¬ 
zini  was  seriously  hurt. 

Japanese  Pays  Tribute 

Following  the  Panay  incident, 
Shinrokuro  Hidaka,  counselor  of  the 
Japanese  Embassy  in  Washington,  paid 
tribute  to  the  newspapermen  wounded 
or  killed  in  the  bombing.  In  a  voice 
thick  with  emotion  he  praised  them 
for  their  “courageous,  dangerous  lives 
devoted  to  an  essential  public  service.” 
He  expressed  Japan’s  “deepest  re¬ 
grets  and  sorrow.” 

Norman  Alley  is  a  former  Chicago 
newspaper  and  newsreel  photographer. 
At  one  time  he  was  picture  editor  of 
the  Chicago  Herald  &  Examiner.  Born 
in  Chicago  42  years  ago,  he  worked 
for  the  Chicago  Tribune  photographic 
department  when  he  was  16,  later 
joining  the  Herald  &  Examiner.  Last 
year  he  went  to  Los  Angeles  for  Uni¬ 
versal  Newsreel,  by  whom  he  was  sent 
to  cover  the  Japanese-Chinese  hostili¬ 
ties  in  Shanghai  this  fall. 


Canadians  Agree  to  Prevent 
Overexponsion 

A  common  policy  regarding  the 
erection  of  new  pulp  and  paper  mills 
is  understood  to  have  been  the  result 
of  a  meeting  Monday  between 
Premiers  Hepburn  and  Duplessis  of 
Quebec  and  Ontario  in  Montreal.  It 
is  also  believed  they  agreed  to  make 
a  joint  request  to  the  Ottawa  govern¬ 
ment  for  permission  to  export  electric 
power  to  the  United  States.  A  fur¬ 
ther  conference  between  the  two  is  to 
be  held  next  week  in  Toronto. 

According  to  a  New  York  Times 
dispatch,  “it  is  understood  also  that 
the  two  Provincial  Governments 
reached  a  tacit  agreement  that  the 
Ontario  Government,  in  deference  to 
Premier  Duplessis’s  conviction  that 
overexpansion  of  the  Canadian  pulp 
and  paper  industry  should  not  be  per¬ 
mitted,  will  not  sanction  the  proposed 
erection  of  nine  new  newsprint  mills 
in  Ontario.” 

It  was  learned  in  Montreal  this  week 
that  the  10-year  contract  between  the 
Lake  St.  John  Power  &  Paper  Com¬ 
pany  and  the  Hearst  Newspapers  ex¬ 
pires  at  the  end  of  this  month.  Ne¬ 
gotiations  have  been  under  way  for 
renewal  for  some  time  but  there  is 
considerable  tonnage  left  under  the 
old  contract  to  carry  over  into  1938. 
The  entire  output  of  the  Dolbeau  mill 
is  taken  in  this  agreement. 

Operatloni  Favorable 

Results  of  operations  of  the  Lake 
St.  John  company  have  been  favor¬ 
able  this  year  and  it  is  expected  to 
show  all  debt  charges  earned  and  divi¬ 
dends  on  preferred  stock  covered  by 
a  good  margin.  Depending  on  de¬ 
preciation  allowance,  the  company 
may  show  around  $12  a  share  earned 
on  preferred,  against  annual  require¬ 
ments  of  6%  suggesting  a  residue  on 
the  common  of  close  to  $1  a  share. 
In  1936  the  company  did  not  earn 
quite  all  its  preferr^  dividend  re¬ 
quirements.  St.  Lawrence  Paper  Mills 
which  owns  all  the  preferred  and 
51,469  shares  of  common,  and  St.  Law¬ 
rence  Corp.,  which  owns  24,811  shares 
of  common  would  benefit  if,  as  and 
when  Lake  St.  John  Co.  pays  divi¬ 
dends. 

■ 

PAPER  OUTPUT  UP 

Newsprint  production  in  Canada 
during  November  amounted  to  302,236 
tons  and  shipments  to  335,777  tons. 
Production  in  the  U.  S.  was  79,338  tons 
and  shipments  82,967  tons,  making  a 
total  U.  S.  and  Canadian  newsprint 
production  of  381,574  tons  and  ship¬ 
ments  of  418,744  tons.  During  Novem¬ 
ber  27,243  tons  of  newsprint  were 
made  in  Newfoundland,  so  the  total 
North  American  production  for  the 
month  amounted  to  408,817  tons.  To¬ 
tal  production  in  November,  1936,  was 
394,284  tons.  The  Canadian  mills  pro¬ 
duced  456,182  tons  more  in  the  first 
eleven  months  of  1937  than  in  the  first 
eleven  months  of  1936,  an  increase  of 
15  8/10%.  The  U.  S.  output  was  23,- 
017  tons  or  2  7/10%  more,  and  in 
Newfoundland  26,334  tons  or  8  8/10% 
more,  making  a  total  increase  of  505,- 
533  tons,  or  12  5/10%.  Combine  stocks 
of  newsprint  paper  at  the  end  of  No¬ 
vember  total^  71,836  tons  compared 
with  109,006  tons  on  Oct.  31,  1937. 


JOINT  MEETING 

A  joint  meeting  of  the  New  England 
Daily  Newspaper  Association  and  the 
New  England  Association  of  Circula¬ 
tion  Managers  will  be  held  at  the 
Copley  Plaza  Hotel,  Boston,  Jan.  18. 
A  separate  meeting  of  the  circulation 
group  will  be  held  the  following  day. 


“Understanding" 
Support  of  Press 
Asked  in  Crisis 

White  House  Counsels 

Moderation  in  Editorials 
and  Careful  Reporting 

Washington  buzzed  with  war  li 
and  diplomatic  discussion  this  wt^ 
President  Roosevelt  placed  all  o|  u 
appointments  on  a  tentative  W 
subject  to  cancellation  in  the  event^ 
situation  becomes  more  tense 
called  upon  the  press  of  tl4  Nji* 
for  “understanding  support” 

What  is  contemplated  in  the  erp*. 
sion  “understanding  support,"  was® 
made  clear  at  the  White  House.  Tit 
phraseology  was  used  by  Sect«*y 
Stephen  B.  Elarly  at  his  press  as- 
ference  Monday,  but  he  de^o 
amplify,  and  other  White  House  las 
likewise  remained  silent  on  the  ]**. 

However,  the  impression  was  ge- 
eral  in  the  Capital  that  the  Presidat 
desired  to  counsel  moderation  ind- 
torial  expression  and  extreme  cinn 
factual  reporting.  The  intematiajl 
incident  arising  out  of  the  sinkinDf 
the  U.  S.  gvmboat  Panay  and  ;o 
Standard  Oil  Company  ships  m 
viewed  as  one  of  great  delicaq  a 
potentially  dangerous  situation  a 
should  be  handled  as  such  by  e 
newspapers  of  the  country. 

Misinterpretation  Feared 

On  reliable  authority  it  was  said  :e 
President  had  considered  issuing  a 
statement  of  more  clarity  to  the  prti, 
but  decided  against  so  doing,  pu- 
cipally  because  of  the  current  r«:e 
of  protest  against  New  Deal  acti\it:B, 
which  have  been  interpreted  in  ot- 
gressional  and  other  quarters  as  a 
drive  against  freedom  of  the  p.-t-s 
To  have  counselled,  at  this  '.a 
“toning  down”  editorials  on  the  Ja- 
anese  situation  or  dispassionate  mis 
coverage  might,  it  was  pointed  out  s 
misinterpreted. 

Naval  radio  is  being  used  aksi 
exclusively  to  keep  the  White  HclJ 
and  the  State  Department  infomd 
Through  an  understanding  reached  :j| 
the  State  and  Navy  Departments.:^ 
coming  dispatches  are  placed  in  tip 
categories.  Those  which  concern :« 
movement  of  American  ships  are 
garded  as  “factual”  and  are  rek 
by  the  Navy  Department;  those  w 
touch  questions  of  diplomacy 
classified  as  “policy”  and  go  direct  -! 
the  State  Department,  where  they  i'< 
released  or  withheld  depending  upa 
Secretary  Hull’s  appraisal  of  whe« 
they  should  be  made  public. 

BIDS  FOR  R.  i.  DAILY 

Providence,  R.  I.,  Dec.  13-Dav 
"Tommy”  Stern,  3d,  of  Philadelpc 
and  “a  group  of  associates”  fil*d  ^ 
Superior  Court  late  today  an  ofe  < 
purchase  all  assets  of  the  Providr"' 
Star-Tribune,  in  receivership  sir- 
Dec.  1.  Hie  proposal  will  come 
fore  the  court  Dec.  18.  If  d>e 
does  not  go  through  the  officers  pta- 
antee  to  pay  $5,000  toward  the  c  ■ 
of  publication  through  the  week.  * 
Stern,  son  of  Publisher  J.  David  Ste- 
is  secretary  of  his  father’s  Philadeif 
Record,  New  York  Post  and  CanW' 
(N.  J.)  Courier-Post.  Counsel 
both  Sterns  figured  in  the  neg* 
tions.  His  associates  are  said  to  k 
group  of  prominent  Rhode  IsU 
Democrats. 

DROPS  HOME  EDITION 

Starting  Dec.  11  Montreal 
continued  its  Saturday 
"Home”  edition,  published  at  1^, 
Its  first  edition  Saturday  will  ■* 
Postscript  at  noon. 
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men  accepted  the  challenge,  although 

V  V  *  VV  f  it  is  Mr.  Essary’s  opinion  that  they 

November  Linage  Sags;  Years 

1940  Line-Up  the  Same 

Revenue  May  Hit  $600,000,000. 

Essary  predicted  the  political  line-up 

™  aU  T  A  IT  Ca‘11  Oo/  AU  in  1940,  considering  that  the  President 

t.leven-jyi0ntn  l  Otal  is  Otlll  O  /o  iineaa  .  .  .  Will  accept  another  nomination,  would 

WT  1  o  similar  to  the  1936  picture. 

Early  Auto  Show  Hurt  November  Space  .  .  .  Speaking  of  John  L.  Lewis,  chair¬ 
man  of  the  CIO  and  considered  the 

Retail,  Classified,  Hold  Up  Well  heart  of  the  new  party,  Mr.  Essary 

said.  Although  Mr.  Lewis  dislikes  the 
n,^T)T->n>p  e*  nirRivmT  President  because  he  cannot  dominate 

By  ROBERT  S.  MANN  him,  he  will  have  to  go  along  with 

him  in  1940,  for  there  will  be  no  other 
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according  to  this  political  analyst. 


IT 

1  1  !  i  ,  1  J'.i 

jm  1  !  '  n;  i 

j  j  o»/ 

f  ^ 

\— 13 

M 

•  1 

1 

, 

!  '  !  It 

'  1  1  i ' 

I  i 

1  5  YR.  AVERAGE 

i 

GENERAL  ADVERTISING  LINAGE 

1  1  :  1  j  1  M  ^ 

forms  of  comparison. 


no  Republican  challenge,  he  said,  be- 


424000000 


On  the  other  hand,  retail  adver-  cause  the  party’s  brain-power  has 
tisers,  led  by  the  department  stores,  been  atrophied  and  even  its  lung- 
maintained  their  linage  courageously,  power  has  been  lost. 

although  not  at  1936  levels.  They  uAn,  m.  j 

.  j  ,  •  .u  T  •  „  T  j  Republicani  Not  Defeated 

stayed  above  par  in  the  Linage  Index,  r™.  , 

which  kept  total  display  advertising  party  has  not  l^en  defeated, 

also  above  par.  Classified,  although  however,  in  spite  of  this,  Mr.  Essary 


first  eleven  months  of  the  year  3%  One  factor  in  the  November  down-  Financial  advertising,  most  directly  opposition  as  the  nation  has  wit- 

higher  than  in  the  same  period  of  turn  was  the  earlier  date  of  the  Na-  leflecting  this  fall  s  drop  in  security  nessed  has  been  on  the  part  of  re- 
1936.  Even  if  December  should  be  prices,  hit  its  lowest  levels  of  the  year  calcitrant  Democrats.  There  has  been 

worse  than  expected,  the  gain  for  the  — i — — t — i  i  |  i  l^  !  forms  of  comparison.  Republican  challenge,  he  said,  be- 

year  can  hardly  be  less  than  2% —  _  I  I  |  |  '  L,'  «  I  — jatoooooo  On  the  other  hand,  retail  adver-  cause  the  party’s  brain-power  has 

certainly  a  modest  figure,  but  at  least  ^  I  i  i  '{  424oooooo  department  stores,  been  atrophied  and  even  its  lung- 

again.  L/ ,  7^  ;  \  maintained  their  linage  courageously,  power  has  been  lost. 

This  would  mean  that  newspaper  —  /  !  Fa  \  although  not  at  1936  levels.  They  Republicani  Not  Defeated 

advertising  for  the  year  will  amount  to  -l\^\  I  r\  '  '/••"  20000oco  stayed  above  par  in  the  Linage  Index,  tu  tu 

somewhere  between  $590,000,000  and  L'f  !  '  j'A  /.•  ■•£iboooooo  which  kept  total  display  advertising  i, 

$600,000,000,  depending  not  only  on  the  i  !  1  I  \  ^  ••  ClassWed,  although  however  n  spite  of  this,  Mr 

December  linage,  but  ako  upon  fuller  ~  '  |  i  I  dropping  off  somewhat,  was  highest  of  uLk  m 

data  on  rate  in^rUsesduringV  year.  -  !  ;  i  |  |T  all  in  the  Linage  Index.  111.9.  to  L  a  -Zlete  %urt^ 

For  1936  the  amount  was  estimated  by  I  5  yr.  average  - 

Editor  &  Publisher  at  $580,000,000.  and  i  -  «  ri  J’  *  Republicans  can  stage  a  comeback. 

for  1935  at  $520,000,000.  !  JLiSSarV  ir  rSCllCtS  The  Republican  party’s  chance  foi 

Peak  a  Year  Aao  mi  •  i  m  r  life  hes  in  its  ability  to  continui 

The  November  slump  looks  espe-  GENERAL  ADVERTISING  LINAGE  Thirci  T©rill  lOT  dared!  Already  *1^1138  ^n  itLted 

ciaUy  bad  when  comparisons  are  made  I  I  :  i  i  |  '  !  i  i  „  -  as  witnessed  by  the  bolt  of  man, 

wth  19^,  because  of  the  high  levels  1  :  I  I  ]  |  ^  ROOSeVOlt  party  leaders  into  the  oppositio 

of  advertismg  expenditure  in  the  clos-  JFMAMJJASOND  GOP  may  hav( 

ing  quarter  of  last  year.  A  year  ago  Political  Writer  Sees  No  to  suffer  longer  than’  1940  before 

many  corporations  were  torn  between  tional  Auto  Show  this  year,  which  _  _ _  victory,  he  said,  because  it  will  c 


^  dropping  off  somewhat,  was  highest  of 

14000000  g|i  Linage  Index,  111.9. 


Essary  Predicts 
Third  Term  for 
Roosevelt 


held.  Just  as  the  Democrats  came 
back  to  victory  after  what  appeared 
to  be  a  complete  rout  in  1920,  the 
Republicans  can  stage  a  comeback. 

The  Republican  party’s  chance  for 
new  life  lies  in  its  ability  to  continue 
to  split  the  Democratic  wing,  he  de¬ 
clared.  Already  it  has  been  started 
as  witnessed  by  the  bolt  of  many 
party  leaders  into  the  opposition 
camp  in  1936.  The  G.O.P.  may  have 
to  suffer  longer  than  1940  before  a 
victory,  he  said,  because  it  wUl  have  to 
await  a  mighty  surge  away  from  the 
New  Deal  liberalism  which  is  bound 


mg  quarter  of  last  year.  A  year  ago  Political  Writer  Sees  No  to  suffer  longer  than  1940  before  a 

many  corporations  were  torn  between  tional  Auto  Show  this  year,  which  *  •  k  •  victory,  he  said  because  D  will  ♦ 

satisfaction  in  a  prosperous  year  and  threw  at  least  two  million  li>^es  of  Threat  m  American  ^  mighty  surge  away  from  the 

al^  at  prospective  taxes  on  undis-  advertismg  into  October,  which  wo^d  Labor  Party  New  Deal  liberalism  which  is  bound 

tributed  surplus,  with  the  result  that  have  gone  into  Noveinber  under  the  ,  >  r,  w  v.-  *  fe  come 

advertising  investments  were  on  a  1935-36  plan.  The  table  above  shows  J.  Fred  Essarj^  Washington  corres- 

lavish  scL  This  year  there  are  that  this  pushed  October  automotive  pondent  for  the  Baltimore  (Md.)  Sun-  If  the  Republican  party  esteems 
again  both  nroffts  and^surnlus  tax  bu^  25.4%  ahead  of  1936,  while  November  papers,  in  a  speech  to  the  Umon  its  tradition  ,  the  dean  of  Washington 
ftfnew  fecfef  automotive  dropped  back  32.8%  be-  ^ague  Club  of  New  York  last  Sun-  ^rrespondents  concluded,  “if  the  Re¬ 

recession.  UnquestiSTy  man^  cor-  hind  1936.  When  October  and  Novem-  day  predicted  a  victory  for  President  Pubhcan  party  would  keep  the  faith; 
poration  exe?utiver  W  cracked  her  automotive  are  lumped,  the  two-  Roosevelt  in  1940,  should  he  agree  to  ‘L?®  re¬ 
down  on  their  budgets  far  more  than  month  period  this  year  is  89.7%  of  the  1°^  a  third  term.  work  back  to 

nece.s.«rv  In  Ln!!  same  i^eriod  in  1936.  107.1%  of  the  Mr.  Essary  declared  such  a  predic-  its  old  conservative  moorings.” 


recession.  UnquestionabTv  manV  cor-  hind  1936.  When  October  and  Novem-  day  predicted  a  victory  tor  rresiaem  Huoucan  party  would  keep  the  faith; 
poration  exe?utiver  W  cracked  her  automotive  are  lumped,  the  two-  Roosevelt  in  1940,  should  he  agree  to  ‘L?®  re¬ 
down  on  their  budgets  far  more  than  month  period  this  year  is  89.7%  of  the  lor  a  third  term.  work  back  to 

necessary  in  the  hSVholZg  eSn-  same  period  in  1936,  107.1%  of  the  ^r- conservative  moorings.” 


necessary  in  the  hope  of  holding  earn-  same  period  i; 
ings  records  near  to  the  1936  marks,  period  in  1935. 

General  Near  5-Year  Average  opposit7on"to"\hr 

nm  ^  canceled,  but  the  econ-  General  advertising  also  showed  a  program  which  Congress  has  put  up, 

y  wave  has  gone  still  farther.  Ar-  substantial  loss  for  November.  While  sure  the  President  would  put 

va  of  Jan.  1  may  ease  the  heavy  general  linage  was  16.8%  behind  1936  hig  program  and  his  policies  for  re- 
linage,  althou^  there  will  — approximately  as  far  behind  as  Oc-  vitalizing  the  nation  before  his  per- 


tion  was  a  perilous  venture  for  any 
political  writer,  but  in  the  face  of  the 
recent  opposition  to  the  presidential 


$500,000  LIBEL  SUIT 

Governor  Marland  of  Oklahoma  di¬ 
rected  the  filing  of  a  $500,000  libel  suit 
Dec.  11  against  the  Oklahoma  City 


cHli  k«.  A  j  - .  A - T  . —  — 06*  AM*  LHC  iiaHWLi  HciwAc  11*0  J.X  agamsc  me  Uklahomn.  Pifu 

do.,  tendency  to  wait  for  visible  tober  had  been — the  E.  &  P.  Index  for  sonal  leisure,  and  thus  would  accept  Oklahoma  News  for  oublication  r>f  o 
^so  a  new  business  upturn.  Many  general  advertising  sank  only  to  97.7.  a  nomination.  statement  he  was  soliciting  a  6%  “as- 


an  advertising  agent  and  many  a  This  shows  that,  judged  by  standards 

COrrVkraf  trwn’o  _ _  _ ««  1 


nomination.  statement  he  was  soliciting  a  6%  “as- 

The  speaker  reminded  his  listeners  sessment”  from  capital  employes  for 


manager  is  of  years  before  1936,  November  was  that  the  third-term  question  was  not  his  senate  campaign  fund.  R  T  Fred- 

wently  trying  to  impress  clients  and  not  a  bad  month,  even  for  general  ad-  a  new  one.  It  arose,  he  said,  with  ericks,  editor  of  the  News  caid  his 

^os  of  Sectors  with  the  urgent  vertising.  And  for  the  eleven  months  Grant,  with  the  first  Roosevelt,  and  paper  is  prepared  to  prove  anvthine 

eea  tor  advertising  at  full  strength  of  1937,  general  linage  is  only  about  with  Calvin  Coolidge.  None  of  these  it  has  said  about  Governor  Marland^ 


NLRB  Aim  to  Curb  Press 
Is  Denied  by  Madden 

Board  Head  Says  Newswriters  Not  Immune 
From  Examination  .  .  .  Issue  Taboo 
At  Weirton  Hearing 

WASHINGTON,  D.  C.,  Dec.  13 — ^The  eral  days  in  which  the  hearing  wan- 
right  of  an  editor  to  print  criticism  dered  far  afield  from  the  subject  of 
of  the  National  Labor  Relations  Board  whether  the  steel  firm  illegally  domi- 
or  of  the  Wagner  Act  is  conceded,  but  nates  its  employes, 
the  notion  that  newswriters  are  im-  The  action  was  taken  after  Board 
mune  from  examination  concerning  Attorney  Isadore  Polier  accused  At- 
violations  of  law  they  have  witnessed  tomey  Clyde  A.  Armstrong,  for  the 
rests  upon  a  misconception  of  law,  Weirton  Company,  of  making  daily 
according  to  Chairman  J.  Warren  sensational  remarks  for  the  record 
Madden  of  the  board.  just  in  time  to  “make  headlines”  in 


EDITOR  &  PUBLISHEp 

Response  to  Ads 
Is  Measured  in 
N.  Y.  Post  Contest 

$200,000  in  Sales  Receipts 
Collected  in  First  Two 
Weeks.  Daily  Says 

In  an  effort  to  show  to  advertjte< 
the  value  of  copy  in  the  New  York 
Post,  that  paper  has  inaugurate , 
puzzle  contest  which,  although  it  hjj 
run  only  two  complete  weeks,  alrtah 
has  brought  in  sales  receipts 
readers  amounting  to  more  than  $200. 
000  on  goods  advertised  in  the  Poit 
A  similar  contest,  in  1935,  had  suck 
a  tremendous  success  that  advertiiffi 
requested  it  be  repeated  this  ytu 
according  to  the  Post. 

:h  Planned  to  show  advertisers  th 


Madden  of  the  board.  just  in  time  to  “make  headlines”  in  — - - » 

His  prepared  statement  followed  two  the  afternoon  edition  of  the  Weirton  EXPELLED  BY  REICH  show  advertisers  tiu 

congressional  demands  for  a  probe  of  and  Steubenville  papers.  He  claimed  r,vou*.  Berlin  bureau  director  for  of  newspaper  adnr- 

the  NLRB  and  almost  universal  news-  that  John  D.  Ubinger  of  Pittsburgh,  Havas  News  Agency,  pictured  in  Paris  same  time  to  indu 

paper  criticism  of  the  board’s  act  in  Weirton  public  relations  counsel,  was  upon  his  arrival  recently  after  he  had  been  ‘^°Py  the  Post,  th 

ordering  that  Hartley  W.  Barclay,  edi-  getting  these  extracts  for  r.ewspaper-  expelled  from  Germany.  Ravoux,  who  contest  was  begun  Sept.  16,  ISfi 

tor  of  Mill  &  Factory,  produce  all  men.  lived  there  19  years  as  a  correspondent,  continued  until  Dec.  28,  1# 

memoranda  used  in  the  compil^on  Referring  to  the  subpena  issued  to 

“Siticism  of  the  National  Labor  Sh“adv^tS  a^enc^"  a^d  Lad^S  te»nth  foreign  newspaperman  ordered  out  Post.  It  was  during  this  period  th* 
Relations  Act  or  the  board  or  its  SLmr  ^ra  puE^^^  l/r  advertiser  sold  more  than  $9, OflOs 

work  has  no  relation  to  the  problem,  declined  the  service.  Polier  said:  '  on  a  single  advertisement,  th 

That  right  has  been  ^d  must  he  con-  ..r  understanding  that  ®f*d-  , 

ceded  to  writers  and,  I  may  observe,  firm  has  been  the  Weirton  Steel  Mr-  o'Uritii  it-ii  him  his  rrasoti  for  aul  oarazen,  director  of  sales  ami 

has  been  generously  exercised  by  Co ’s  publicity  agent  in  this  case.  We  '*'■'»"'»<  certain  wiitorbis.  promotion,  stated  this  week  that  it  w 

them,”  said  Chairman  Madden.  c„hmit  that  if  Ketchum  McLeod  and  ‘  O’Krien  tell  the  this  1935  contest  which  started 

..  u  a  r  a  ^Dmit  Uiat  It  R.etcnum,  MCtaeoa  ana  whether  he  ha.l  been  a.lviseil  by  the  Post  on  its  wav  to  a  lartre 

Newspapermen  Not  Exempt  Grove  has  none  of  the  papers  therein.  „f  the  ,.a,«r  rreardinK  iH.iides  in  labor  ^  J 

He  pointed  out  that  the  common  law  that  should  appear  by  the  testimony  matter>.  advertising  volume.  He  said  that  witb- 

exemption  of  lawyers,  doctors  and  of  the  persons,  that  is  the  corporate  '  The  .letiiatid  t..  hni.w  whether  <.r  not  Mr.  the  hrst  10  months  of  this  year  ai 
rvrioctc  fr-oin  ovaminatinn  into  th»ir  tw>rsnns  stimmoned.  * '  Krieii.  by  his  articles  and  editorials,  wasn’t  VertlSing  in  the  Post  has  been  in- 


teirion  puoiic  leiaiiuiis  eouiisci,  was  upon  hi$  arrival  recently  after  he  had  been  - - 

etting  these  extracts  for  r.ewspaper-  expelled  from  Germany.  Ravoux,  who  contest  was  begun  Sept.  16,  ISJ 

len.  lived  there  19  years  as  a  correspondent,  continued  until  Dec.  28,  1® 

■at  -  .  .u  u  j  accused  of  having  exaggerated  in  his  The  result  supplied  the  newsMne 

Referring  to  the  subpena  issued  to  ^  ^  $2,000,000  in  sSt 

^orge  Ketchum.  president  of  Southwestern  Germany.  He  is  the  nine-  New  York  merchants,  according  "I 
setchum,  McLeod  and  Grove,  a  Pijfs-  foreign  newspaperman  ordered  out  Post.  It  was  during  this  period  Ihx 

oneadveniser  sold  more  thfalS, 00!“ 

Iso  declined  the  service,  Polier  said:  f  ^  ^  ^  vertisement,  tin 

It  has  been  our  understanding  that  4  ' 

his  firm  has  been  the  Weirton  Steel  ‘"anvl  ihat  Mr.  o'Uriiii  it-ii  him  his  rrasoti  for  aui  aarazen,  o^ector  of  sales  and 
:o.’s  publicity  agent  in  this  case.  We  wrm.iK  certai,.  .-.iitori.tls  promotion,  stated  this  w^k  that  it  w 

Iihmit  that  if  Ketchum  McLeod  and  -  -'1^-  ^  this  1935  contest  which  started 

tr  “S  iS  1  “  if 


exemption  of  lawyers,  doctors  and  of  the  persons,  that  is  the  corporate 
priests  from  examination  into  their  persons  summoned. 


“I  would  like,  when  this  matter  is  "'.‘"''Th 

j,  l  a.  a.a.1.  A.  ^  Memaiia  to  know  whether  f>r  not  Mr 

passed  by  and  we  turn  to  other  mat-  tt'Hrien  thought  he  had  the  right  to  expres* 


confidences  did  not  extend  to  news-  ‘  I  would  like,  when  this  matter  is 
papermen.  passed  by  and  we  turn  to  other  mat- 

He  continued:  “The  freedom  of  the  ters,  that  the  two  subpenas,  together 
press  which  is  guaranteed  by  the  Con-  with  the  record,  be  forwarded  to  the 
stitution  is,  broadly,  the  right  to  NLRB  in  Washington  for  such  action 
gather  and  print  information  and  as  it  may  deem  appropriate.” 


opinion  without  submitting  to  cen- 


was  learned  this  week 


sorship  in  advance  of  printing  and  Ketchum,  Inc.,  occupies  the  same  of- 
without  being  penalized  for  publica-  fices  as  the  advertising  agency, 
tion  unless  the  matter  published  is  Ketchum  ignored  an  NLRB  subpena 
obscene,  libelous,  or  otherwise  in  vio-  for  the  second  time  in  a  week  Dec. 
lation  of  some  valid  law  or  regulation.  14.  Board  attorneys  wanted  to  ask 
This  does  not  mean  that  if  a  news  Ketchum  whether  his  firm  was  in¬ 
gatherer  or  an  opinion  seeker  in  the  volved  in  the  distribution  of  the  Bar- 


D’Hricn  thought  ht*  had  the  right  to  express 
ail  (tpifiiuii,  and  Examiner  Hayly's  questioning 
of  that  right. 

5 — Questioning  of  Mr.  O’Brien  on  what 
news*  he  used  on  the  front  page  of  his  news- 
pai>er.  why  he  used  certain  news  on  his  front 
page,  and,  finally,  why  he  wasn't  using  any 
news  alMiiit  the  I.al>or  Board's  hearing. 


Mayor  Sponsors  Rate 
Rise  for  City  Ads 


advertising  volume.  He  said  thatwitb. 
in  the  first  10  months  of  this  year  ad¬ 
vertising  in  the  Post  has  been  in- 
creased  more  than  2,000,000  line, 
Advertited  in  Other  Paper 
Mr.  Sarazen  believes  the  contest  diis 
year  will  bring  even  a  greater  voluw 
of  sales  for  advertisers  than  did  da 
one  two  years  ago.  Begun  Nov.  2$ 
the  contest  in  two  weeks  accounted  k 
sales  of  merchandise  advertised  in  da 
Post  amounting  to  appreximakh 
$200,000. 

The  contest  is  handled  by  Kark  Sar¬ 
azen,  contest  editor,  assisted  by  a  sUf 
of  125  members.  ITie  contest  was  ad- 


gatnerer  or  an  opinion  seexer  in  ne  voivea  m  me  o^r.ouuo^i  me  oat-  15-Citing  the  vertised  in  full  pages  in  newspaper 

course  of  his  work  observes  a  vmla-  clay  article.  They  sought  to  find  ^^^^^ing  costs  of  newspaper  produc-  New  York  and  Westchester  count,, 
tion  of  law  he  may  not  be  asked  by  out  whether  reprints  ^  Ae  art  de  including  the  increLTin  price  of  More  than  10  papers  were  used, 

pubhe  authority  to  give  evidence  of  were  paid  for  by  the  Weirton  Steel  The  contest  is  conducted  in  the  foi. 

that  violation.  And  it  ce^tam  y  does  mitted  to  City  Council  an  ordinance  of  three  weekly  puzzles.  Each  punie 

nc.  me^  that  if  the  publisher  him-  jgg^g  Up  Months  Ago  providing  for  an  increase  in  the  rate  has  a  first  prize  of  $500,  a  second  pris 

Jrmftfthe  PITTSBURGH.  Dec.  14-The  freedom  P.^id  newspapers  for  advertising  of  of  $250,  a  third  prize  of  $100,  and « 

used  as  a  part  of  a  course  of  conduct  of  the  press  issue  had  been  before  city  ordinances.  other  awards.  Entiants 

which  is  in  violation  of  the  law.  he  the  NLRB  for  months  before  it  was  The  ordinance  asks  an  increase  of  m  dl  three.  Iri  Ae  case  that  an  ® 


*  u  I.  j  o,.  fnrmallv  rpcoenized  it  was  disclosed  f®  cents  a  line  over  the  present  rate  trant  incloses  with  his  answers  a  sale 

may  not  be  asked  to  give  evidence  as  tormally  recognized,  it  was  disclosed  h  _ _ 


to  what  he  knows  about  that  course  today, 
of  conduct.”  Inv€ 


of  20  cents  for  papers  with  a  circula¬ 
tion  of  more  than  125,000.  The 


slip  amounting  to  more  than  $5  for » 
item  advertised  in  the  Post,  any  prix 
he  wins  will  be  doubled.  Each  entna 


f  j  ,  »»  r  X*  r  .xi_  J  r  aU-.  v/i  tiaaAi.  x^vUt^wrv.  xjiTT  itciii  auvcTi  uacu  111  IIIC  X^U5U  <uijr  p*** 

V,  ^1  1,  •  .K  1  ^  Investigation  of  the  record  of  the  newspapers  with  he  wins  will  be  doubled.  Each  entna 

l^e  board  chairman  then  cited  sit-  Stackpole  Carbon  Company  proceed-  circulations  should  be  given  the  is  required  to  send  in  10  cents  vk 

i^ons  m  which  newspa^rmen  have  mgs  at  St  Mary  s.  Pa.,  m  which  the  -^he  new  proposed  rates  each  week’s  solutions  to  each  punk 

been  subpenaed  to  testify  regarding  editor  of  the  St.  Marys  Daily  Press  ^  the  first  weeki 

violations  of  which  they  have  written,  was  grilled  for  hours  about  a  con-  Hrmlatinn  tn  .vinno-  is  _ _ _ :  J  ,1  “  r.fn  iw 


viuxaiiuiib  ui  wmijii  uicy  iictvc;  wiiiicii,  was  Briiiea  lor  nours  auuui  a  uuii-  ^aaa.  ik  a  ..  -  i  i  e  n  ^ 

and  upon  refusal  have  been  penalized,  ributed  article  criticizing  the  CIO  ^  papers  with  circulation  be-  ll"  three  full  pages 

"The  point  is  there  is  not  only  no  drive  to  organize  that  plant,  showed  hOOW^d  125  000  and  30  cents  Tn,o  *  ♦  n 

constitutional  immunity  for  editors  that  the  free  press  question  was  raised  r  naners  having  circulation  contest  will  run  inde  y. 

and  reporters  from  disclosing  what  specifically  at  that  time.  over  125  MO  circulation 

they  know  of  violations  of  law,  but  Ei^ptions  to  the  treatment  of  Edi-  ^he  Mayor’s  ordinance  is  expected  CITY  lOB  FOR  KIERAN 
not  even  any  day-to-day  legal  im-  tor  Harry  T.  O  Brien  were  filed  with  approved  aaxjamu 

munity  from  the  same  obligation  the  board  Sept.  16.  a  James  M.  Kieran,  New  York  Ti 


they  know  of  violations  of  law,  but 


which  applies  to  other  citizens.”  said 
Madden. 


The  O’Brien  case  went  far  beyond  ^nrpp  DPOlV/TOTPrt 
the  mere  testifying  about  “a  viola-  k'nUIYlUlllXl 

tion  of  law,”  the  record  in  the  case  The  Milwaukee  Journal  aimounces 
discloses.  The  editor  was  questioned  the  appointment  of  Irwin  Maier,  for- 


James  M.  Kieran,  New  York  Taw 
political  writer  who  in  1934  w 
elected  president  of  the  New  Yon 
State  Legislative  Correspondents’ 
sociation  and  recently  was  nan:^^ 


A  Taboo  Issue  discloses.  'Ihe  editor  was  questioned  the  appointment  of  Irwin  Maier,  for-  swiation  and  recently  was  '  • 

STEUBENVILLE,  O.,  Dec.  13— Free-  not  only  about  a  specific  labor  article  merly  advertising  manager,  to  the  vice-president  of  the  Newspaper 

dom  of  the  press  has  become  a  printed  in  his  paper,  but  about  its  newly  created  executive  position  of  o*  New  York,  v^s 

taboo  issue  at  the  National  Labor  Re-  news  contents  in  general,  how  he  sales  manager,  supervising  advertis-  ^ary  to  Mayor  Fiorello  ^  j 

lations  Board  hearing  of  charges  came  to  write  editorials  and  how  the  ing,  circulation  and  sales  promotion.  w^k.  He  suc^eds  ,  q- 

against  the  Weirton  Steel  Company  policy  of  the  paper  was  determined.  Robert  K.  Drew,  recently  assistant  to  Stone,  formerly  of  New  ^ 

after  a  fortnight  of  sensational  de-  violation,  of  Fre.  Pr...  News  ^“vte^‘‘°ihr  was  appoink« 

velopments  with  reverberations  m  _  ,  c,  j  .u  u  j  viously  classified  advertising  manager,  ^ews  :^ryice,  wno  was 

Steubenville.  Pittsburgh,  New  York  The  exceptions  filed  with  the  board  succeeds  Mr.  Maier  as  advertising  deputy  budget  director.  peW- 
and  Washington.  cited  five  incidents  in  which,  it  was  nianager.  E.  H.  Schroeder  continues  been  with  the  Times  for 

There  will  be  no  more  examina-  charged,  that  the  constitutional  guar-  circulation  manager,  and  C.  R.  Is  credited  with 
tion  of  witnesses  on  the  subject  (free-  ^tee  of  free  s^ech  ^d  free  press  Conlee,  promotion  manager,  has  been  term  “brain  tri^t.”  Two  bro^ 

d  m  of  the  press),”  Examiner  Edward  had  been  violated.  Briefly,  they  were,  appointed  promotion  and  research  John  and  Leo,  also  are  on 

Grandison  Smith  snapped  after  sev-  1  Trial  Examiner  Charles  B.  Bayly’s  de-  manager.  staff. 


Violation,  of  Fre*  Prn.. 


as  circulation  manager,  and 


credited  with  originating 
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Ifew  Leisure  Is  Bringing 
Opportunities  to  Press 

Shorter  Work  Day  Sells  Millions  of  Books, 

New  Magazines,  McGivena  Tells  Coast  Group 
, . .  Huge  Demand  Now  ior  Interpretation 


and  distributed.  And  some  national 
advertisers  still  try  to  use  schedules 
of  national  advertising  as  a  hypodermic 
to  sell  more  goods  to  dealers,  instead 
of  selling  more  goods  to  consumers. 
Newspaper  advertising  is  merely  sell¬ 
ing  power,  and  like  any  other  kind  of 
power,  its  continuous  application  gets 
work  done.” 

One  of  the  developments  in  the  next 
five  years,  he  said,  will  be  that  busi¬ 
ness  will  begin  to  communicate  direct¬ 
ly  to  the  public,  over  its  own  signature 
and  with  its  own  money,  the  informa- 


«  IlOS  ANGELES,  Dec.  l^-Hie  news-  years  agc^because  all  of  us  realize  it  wants  the  public  to  know  about 
paper  of  the  future,  which  will  de-  that  our  splendid  isolation  as  a  na-  problems,  instead  of  relying 


BUSINESS  URGED 
TO  SELL  ITSELF 

Haskell  Says  Industry  Should 
Advertise  Its  Functions 

In  an  address  before  the  Advertis¬ 
ing  Club  of  Boston,  Dec.  14,  William 
E.  Haskell,  assistant  to  the  president 
of  the  New  York  Herald  Tribune, 
urged  business  to  advertise  not  only 
its  prices  and  commodities  with  an  eye 
to  the  bank  balance  but  also  to  explain 
to  the  consuming  public  what  busi¬ 
ness  means,  what  it  stands  for  and 


vote  more  space  to  interpretation,  and  tion  is  gone;  that  the  affairs  of  other  lobbyists  in  Washington.  Another  constant  importance 


pve  more  intelligent  handling  to  pic-  coimtries,  the  shifting  of  currency 
lures,  and  the  advertiser  of  the  future  values,  the  trade  conflicts,  the  cease- 
who  will  better  learn  how  to  use  his  less  play  for  power  and  striving  for 
medium,  were  envisioned  today  by  markets,  affect  even  the  least  of  us. 
Leo  K  McGivena.  What  goes  on  in  London  or  Moscow 

McGivena,  formerly  promotion  man-  today  is  not  merely  impersonal  matter 
ager  of  the  New  York  Daily  News,  for  the  history  books,  but  may  affect 
and  now  a  partner  in  his  own  agency  our  fortunes  and  our  futures. 


New  York,  was  the  principal  speak- 
at  the  annual  Newspaper  Day  meet- 
ig  of  the  Advertising  Club  of  Los 
mgeles.  The  meeting  was  sponsored 
y  a  committee  of  publishers,  includ- 
g  G.  G.  Young,  Los  Angeles  Exam- 
ner;  Harry  Chandler,  Los  Angeles 
Irime*:  Dr.  Frank  F.  Barham,  Eve- 
Inirig  Herald  and  Express;  Manchester 
dy.  Daily  and  Evening  News,  and 
'alter  Pfaifenberger,  advertising 
anager,  Los  Angeles  Times. 

The  growth  in  the  number  of  news- 
apers  and  in  total  circulations,  Mr. 
cGivena  attributed  to  increased 
leisure  time. 

Satan,  as  the  Sunday  school  teach- 
rs  told  us,  finds  mischief  for  idle 
ands;  but  idle  minds  take  to  read- 
ng,”  he  said.  "The  rise  and  develop- 
ent  of  the  newspapier  in  this  coimtry 
more  the  result  of  greater  leisure 
ime  on  the  part  of  the  public  than  of 
ater  income.  When  the  twelve- 
our  day  was  general,  the  life  of  the 
orkingman  held  little  time  or  energy 
dr  reading.  Up  at  dawn,  home  at 
ark,  sleep  claimed  the  worker.  But 
.s  the  workday  dropped  to  ten  hours, 
0  eight,  there  was  a  distinct  and 
bvious  increase  in  circulations  of 
ewspapers.  And  the  large  Sunday 
irculations  did  not  begin  to  grow 
spapo!  large  until  the  Saturday  half-holiday 
countj.  peeame  common.” 

New  Phase  at  Hand 
Now,  he  said,  the  development  of 
he  newspaper  is  entering  upon  an¬ 
ther  new  and  important  phase. 

Shortened  work  hours,  the  five- 
ay  week,  have  again  given  the  public 
^  pore  leisure,  and  given  many  pieople 
5  a  sale  Pcreased  income  as  well.  And  al- 
Sfontl-eady,  in  four  years,  the  effects  are 
ny  pns 
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"The  Federal  government  is  also  of 
interest  to  the  meanest  family  in  the 
smallest  town.  Legislation  affects  our 
business,  our  jobs,  our  prospects. 
Virtually  all  of  us  pay  taxes  today — 
and  everybody  is  interested  in  know¬ 
ing  where  and  how  his  money  is 
spent. 

Intarpretation  Needed 

“Not  only  is  the  news  range  widely 
increased,  but  the  newspaper  must 
take  on  another  function.  'ITiere  is  a 
tremendous  appetite  today  for  inter¬ 
pretation,  for  significance.  The  man 
in  the  street  not  only  wants  to  know 
what  is  going  on,  but  what  it  means — 
in  his  terms.  Thus  we  have  had  the 
rise  of  the  Washington  column,  not 
merely  of  gossip,  but  of  interpreta¬ 
tion.” 

The  newspaper  which  concerns  it¬ 
self  with  telling  readers  what  the 
events  of  the  day  mean  is  going  on 
to  more  circulation  and  influence, 
McGivena  declared. 

How  this  important  step  is  to  be 
handled  is  not  clear,  he  said.  Because 
of  the  expense  of  office  experts,  he 
indicated  that  the  great  press  services 
may  have  to  take  on  editorial  services 
as  well.  “But  the  step  is  coming, 
because  the  public  wants  to  know — 
and  the  newspaper  is  the  natural  place 
for  the  public  to  find  it.” 

McGivena  charged  that  the  news¬ 
papers  have  not  done  as  much  with 
pictures  as  they  might  or  should. 
Cameramen  must  be  thought  of  less  as 
mechanics  and  more  as  reporters. 
They  must  bring  back  better  stories  in 
their  pictures,  to  combat  the  picture 
magazines.  He  deplored  the  usual 
headlines  over  a  picture  as  causing 
the  eye  unnatural  movement;  since 
a  good  picture  immediately  draws  the 


litely. 


AN 


psgazines. 

readership  represents 
ew  mterests,  suggests  new  acUvities 
ork  W  'lewspapers,  new  roads  to 

r? Ji  ^“■cidations  and  greater  influ- 

;ran,*k  the  newspaper  is  primcU'ily 

i^'iigenous  to  its 
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the  before.  Foreign  stories  ap- 
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®ter  frequency  than  they  did  ten 


thing  the  advertiser  of  the  future  must 
bear  in  mind  is  credibility,  the  aver¬ 
age  reader  being  smarter  than  the 
average  editor  thinks.  Copy  must  be 
prepared  with  more  freedom,  a  lesson 
to  be  learned  from  radio,  where  ro¬ 
mance  of  the  product  is  allowed  to 
creep  into  the  presentation. 

Continued  Campaign  Needed 
“Not  the  least  lesson  we  can  learn 
from  radio  broadcasting  is  that  the 
success  enjoyed  by  this  new  medivim 
is  in  no  small  measure  due  to  the  term 
of  time  required  by  the  broadcasting 
systems.  Thirteen  weeks  not  only 
gives  broadcast  advertising  a  real 
chance  to  work,  but  if  the  advertising 
is  not  immediately  effective,  the  ad¬ 
vertiser  proceeds  to  change  his  pro¬ 
gram  and  approach  and  appeal  from 
week  to  week  until  he  begins  to  reg¬ 
ister. 

“In  local  advertising  we  still  have 
much  to  learn.  We  still  judge  the 
newspaper  by  results.  An  advertise¬ 
ment  draws,  and  we  say  the  medium 
is  good.  It  fails  to  draw,  and  we  blame 
the  newspaper.  And  too  often  we  fail 
to  consider  whether  the  item  adver¬ 
tised  is  something  the  store  wants  to 
sell,  or  something  the  customers  want 
to  buy.  The  weather,  the  price,  style, 
mode  and  public  mood,  competitive 
selling  and  advertising,  the  time — all 
are  essential  factors  to  retail  sales. 
And  the  newspaper  advertisement 
cannot  sell  anything  that  will  not 
readily  sell  of  itself;  the  newspaper 
advertisement  can  only  find  and  earn 
more  customers  for  wanted  merchan¬ 
dise. 

“The  local  advertiser,  too,  is  still 
prone  to  depend  too  much  on  space, 
too  little  on  the  ability  to  fill  that 
space.  He  is  often  a  wanton  spend¬ 
thrift  in  space,  but  a  miser  in  adver¬ 
tising  talent.  A  closer  ratio  of  ex¬ 
pense  for  ability,  to  expense  for  space, 
will  bring  vastly  greater  returns.  And 
no  amount  of  newspaper  space  is  sub¬ 
stitute  for  a  lack  of  advertising  abil¬ 
ity  in  the  department  that  fills  the 
space.” 

Charles  E.  Arnn,  advertising  direc¬ 
tor  of  the  Los  Angeles  Daily  and 
Evening  News,  and  past  president  of 
the  Ad  Club,  was  chairman  of  the 
day,  and  Arthur  G.  Darnstader,  for¬ 
merly  advertising  director  of  the  New 
York  American,  now  with  the  Los 
of  cere¬ 
monies.  "  ’  "  .  —  . 

radio  stars,  provided  entertainment. 


pparent.  Despite  radios,  automo-  ^  i.nn 

i  entna  )iles.  the  movies,  bridge,  sports  golf  t  ^  i  *  • 

nte  via  mH  *u  u  *  i  ^  focus,  the  natural  eye  movement  is 

nts  WB  md  Repeal,  there  has  been  a  tre- 

I  pui»  Tiendous  renaissance  in  reading.”  '  ■  c* 

t  weds  He  cited  as  examples  the  “Anthony  ..  Advertifing  Strength 

iges  Det  pdverse”  sale  of  2,000,000  copies;  *  these  new  developments,  on 
Guno  With  the  Wind’s”  1,250,000—^  ^be  way  and  in  the  process  of  being 
he  largest  sale  in  the  shortest  time  of  worked  out,  mean  the  newspaper  as 
‘fly  book  ever  published  in  the  Eng-  advertising  medium  is  going  to 
■lih  language;  Dale  Carnegie’s  “How  have  greater  strength  and  greater 
■  J  Win  Friends  and  Influence  Peonle  ”  value.  Because  as  the  newspaper 

■he  birth,  since  1920,  of  Time  Fortune  *^iabes  itself  of  more  service  and  value  ^^Seles  Examiner,  master 
■liberty,  Esquire,  Coronet,  the  growth  ^ public,  its  advertising  stature  "ponies.  Bob  Burns  and  Ruby  Mercer, 
P  Readers’  Digest,  the’  Macfadden,  *'‘ses  proportionately. 

groups,  and  the  new  "Too  many  of  us  still  regard  ad- 
J  ishing  constellations  of  Life  and  vertising  as  something  of  a  miracle,  a 
^0  .  along  with  some  66  pocket-size  wonder-worker.  We  expect  too  much 

from  one  advertisement — and  are 
often  disappointed. 

"The  national  advertiser  rims  too 
small  schedules  of  too  few  advertise¬ 
ments,  puts  too  little  pressure  on  the 
market  for  results  to  happen.  And 
too  often  ignores  the  local  character 
and  peculiarities  of  the  newspaper. 

There  is  still  too  little  coordination 
between  distribution  and  newspaper 
advertising.  Too  much  national  ad¬ 
vertising  is  run  merely  as  missionary 
sale:^  premotion,  to  get  goods  stocked 


XMAS  CAROL  EDITION 


A  48-page  Christmas  Carol  edition, 
tabloid  size,  was  published  as  a  sup¬ 
plement  in  the  Washington  Daily 
News  Dec.  13.  The  idea  has  been 
created  and  copyrighted  by  Robert 
Seidel  of  the  daily’s  display  advertis¬ 
ing  department.  With  only  four  actual 
days  of  selling,  the  section  was  re¬ 
sponsible  for  16,000  lines  of  additional 
retail  business,  according  to  the  News. 
Circulation  promotion  also  netted 
many  thousand  additional  sales,  it 
was  said. 


in  the  community  and  in  the  nation. 

As  an  example  of  this  type  of  ad¬ 
vertising,  Mr.  Haskell  pointed  to  the 
daily  column  sponsored  by  Selfridge  in 
London.  These  ads,  he  said,  "have  to 
do  with  human  nature;  with  human 
weaknesses;  with  plans  for  develop¬ 
ment  and  policies  which  will  make 
these  develc^ments  of  benefit  to  the 
community  which  the  Selfridge  store 
serves.” 

He  declared  the  present  is  the  time 
for  business  to  come  to  the  aid  of 
the  people  of  America.  "This  help,” 
he  said,  “can  only  come  from  confi¬ 
dence  by  the  people  in  business  and 
business’s  confidence  in  its  own  se¬ 
curity  from  governmental  action. 
Business  seeks  cooperation  with  the 
worker,  with  capital,  with  govern¬ 
ment.  As  a  practical  matter,  it  will 
never  be  done  successfully  until  the 
creators  of  advertising  and  the  direc¬ 
tors  of  such  great  media  of  advertis¬ 
ing  as  the  daily  newspapers  actually 
lay  out  a  so-called  campaign  or  pro¬ 
gram  and  actually  sell  it  to  business.” 

Mr.  Haskell  said  such  a  program  of¬ 
fers  one  of  the  greatest  opportunities 
for  creative  advertising  of  today.  “It 
will  not  be  realized,”  he  said,  “with¬ 
out  some  unusual  effort  because  there 
are  many  practical  difficulties  in  the 
way,”  he  added. 

■ 

Appel  Calls  for  Ad 
Censorship  Councils 

Joseph  H.  Appel,  member  board  of 
directors,  John  Wanamaker,  New 
York,  presented  a  list  of  “Some  Ideals 
of  the  United  States  of  America,” 
speaking  this  week  at  a  luncheon  of 
the  Advertising  Federation  of  America 
at  the  Hotel  Pennsylvania,  New  York. 
The  luncheon  was  given  in  honor  of 
G.  Russell  Chapman,  general  secretary 
of  the  Advertising  Association  of  Great 
Britain,  who  has  concluded  a  four- 
week  tour  of  the  United  States  and 
Canada,  inviting  the  interest  and  at¬ 
tendance  of  American  advertisers  for 
the  International  advertising  conven¬ 
tion  to  be  held  in  Glasgow,  Scotland, 
next  June. 

Among  Mr.  Appel’s  points  were: 

“Maintenance  of  the  profit  system  as  a 
necessary  creative  incentive  in  business  and  in 
order  to  produce  the  means  of  .acquiring  our 
social  gains  and  of  keeping  them  permanent. 

“Mass  production  of  factory  and  farm  and, 
through  the  agency  of  efficient  advertising, 
mass  distribution. 

“Establishment  of  fair  trade  practices  and 
their  maintenance. 

“Establishment  and  enforcement  of  a  code 
that  will  make  advertising  more  believable, 
more  trustworthy,  more  informative,  more  help¬ 
ful  to  the  consumer,  more  efficient  in  distribu- 
tion,  and  in  better  taste. 

“Outlaw'  of  all  backsliders  in  business  and 
in  advertising  by  the  establishment  of  Councils 
of  Supervision  that  will  act  for  all  media  in 
each  field  (including  radio  and  all  forms  of 
advertising),  thus  barring  at  the  gate  of  pub¬ 
lication  .advertising  of  any  kind  that  is  un¬ 
worthy,  unfair,  unethical  or  indecent." 

Mr.  Appel  also  urged  peace,  dem¬ 
ocracy,  and  tolerance.  He  called  for 
better  labor  conditions,  with  provision 
for  arbitration,  and  with  trade  union 
membership  at  the  “free  will”  of  the 
worker. 
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2c  Newspaper 
Is  Fast 

Disappearing 


ANPA  Survey  Shows  Three 
Cent  Price  Predominant, 

5c  Papers  Increasing 


A  recent  survey  by  the  American 
Newspaper  Publishers  Association  of 
the  circulation  rates  of  330  newspapers 
revealed  that  148  of  them  have  in¬ 
creased  rates  in  one  or  more  classi¬ 
fications  in  the  last  two  years. 

The  ANPA  reports  the  two-cent 
newspaper  is  fast  disappearing  with 
the  three-cent  papers  predominant 
today.  It  lists  a  “surprising  number” 
of  hve-cent  papers  and  few  four-cent 


papers. 

In  the  retail  classification  the  fol¬ 
lowing  table  shows  the  selling  price 
to  the  reader: 


Daily 
No.  of 
Papers 
66 
217 
4 

88 


Newspapers  Sutulay  Newspapers 


SelliiiK  No.  of  Selling 

Price  Papers  I’rice 

2c  1  3c 

3c  56  5c 

4c  1  6c 

5c  6  7c 

1  8c 

91  10c 


Increases  Made 


Of  the  newspapers  listed  above,  in¬ 
creases  have  been  made  as  follows: 

Daily  Newspapers 
31  increases  from  2c  to  3c 
1  increase  from  3c  to  4c 
13  increases  from  3c  to  5c 
Sunday  Newspapers 
1  increase  from  3c  to  5c 
1  increase  from  5c  to  7c 
1  increase  from  8c  to  10c 
4  increases  from  5c  to  10c 


Selling  price  to  reader  when  delivered  by 
carrier— 2c  newspapers — (daily  and  Sunday 
combination  rates  not  included). 

Number  of  Price 

Newspapers  Per  eek 

7  $  10 

.34  -12 

1 

2  15* 

•Includes  5c  Saturday  issue. 

The  monthly  rates  for  carrier  delivery  vary 
greatly  but  run  from  40c  to  65c,  with  the  pre¬ 
dominant  rate  at  50c. 

Selling  price  to  reader  when  delivered  by 
carrier — 3c  newspapers — (daily  and  Sunday 
rate  combination  rates  not  includea.) 


Number  o£ 

Price 

Newspapers 

Per  Week 

5 

$  .10 

11 

.12 

1 

.13 

59 

.15 

1 

.16 

68 

.18 

1 

.20 

The  monthly  rates  for  carrier  delivery  run 
from  40c  to  80c.  Predominant  rate  .65. 


Selling  price  to  re.ader  when  delivered  by- 
carrier — 5c  newspapers — daily  and  Sunday 
combination  rates  not  included. 

Number  of  Price 

Newspapers  Per  Week 

1  $  .13 

11  15 

1  .16 

1  .18 

01  .20 

1  -21 


The  monthly  rates  for  carrier  delivery  run 
from  35c  to  $1.25,  the  majority  ranging  from 


85c  to  90c. 

148  Increases  Made 

A  total  of  148  increases  have  beer, 
made  in  carrier  boy  weekly  and 
monthly  delivery  rates  to  the  reader. 

Selling  price  to  the  reader  when  delivered 
by  single  mail— 2c  papers— (daily  and  Sunday 


combination 

rates  not  included.) 

No.  of 

Price  No.  of 

Price 

Newspapers 

tier  year  Newspapers 

jier  year 

1 

$2.50  26 

$6.00 

3 

3.00  1 

6.50 

3 

4.00  4 

7.00 

3 

4.50  2 

7.50 

1 

4.80  3 

7.80 

7 

5  00  1 

9.00 

1 

5.20 

Selling  price  to  reaUer  wben  delivereJ  by 

-ingle  mail  -3c  pa|>ers — (daily  and  Sunday 
combination  rates  not  included). 


No.  of 

Price 

No.  of 

Price 

Newspapers 

I)er  year 

Newsjapers 

|ier  year 

11 

$3.00 

5 

$7.50 

1 

3.25 

2 

7.80 

2 

3  50 

9 

8.00 

35 

4.00 

1 

8.50 

3 

4.50 

1 

8.75 

44 

5.00 

19 

9.00 

1 

5.20 

1 

9.25 

1 

5.75 

1 

9.50 

28 

6.00 

7 

10  00 

1 

6  60 

1 

10.40 

2 

7.00 

1 

1 

10.80 

12.00 

Selling  price  to  reader  when  delivered  hy 

.single  mail — 5c  newspapers — (daily- 
day  combination  rates  not  included). 

and  Sun- 

No.  of 

Price 

No.  of 

Price 

Nrwsjapers 

I)er  year 

Newspajjers 

l>er  year 

1 

$3.00 

2 

$7.80 

1 

3.50 

7 

8.00 

5 

4.00 

6 

9.00 

1 

4.50 

2 

9.50 

12 

5.00 

1 

9.60 

6 

6.00 

3 

10.00 

1 

6  50 

1 

10.80 

2 

6.60 

2 

11  00 

6 

7.00 

2 

12.00 

3 

7.50 

2 

1 

13.80 

15.00 

A  total 

of  79  increases  have  been 

made  in  single  mail  annual  rates. 

On  Wholesain  Rates 

Because  of  the  widely  differing  con¬ 
ditions  and  selling  methods  reported, 
no  attempt  has  been  made  to  tabulate 
the  data  collected  on  wholesale  rates, 
the  ANPA  stated.  The  number  of  in¬ 
creases  reported  under  each  classifi¬ 
cation  is,  however,  as  follows: 


Daily  and  Sunday 
City 

To  street  newsiiaper  boys .  69 

To  corner  stands  .  72 

To  newsdealers,  newsstands  or  stores....  85 

To  carrier  boys .  114 

To  out-of-town  and  wholesale  distributors  57 
Suburban  and  Country 

To  street  newspajter  boys .  51 

To  carrier  boys  .  108 

To  out-of-town  agents  and  wholesalers  ...  96 

To  single  mail .  32 


RIDDERS  FORM  FIRM 

Formation  of  Bidder- Johns,  Inc.,  to 
represent  the  St.  Paul  Daily  News, 
Grand  Forks  (N.  D.)  Herald  and  the 
Aberdeen  (S.  D.)  American  &  News, 
effective  Jan.  1  is  announced  this 
week.  Officers  are  Joseph  E.  Bidder, 
president  of  Bidder  Brothers  News¬ 
papers,  president;  William  F.  Johns, 
general  manager  of  St.  Paul  Dispatch 
and  Pioneer-Press,  vice-president,  and 
Bernard  J.  Bidder,  secretary-treasurer. 
In  addition  to  offices  in  New  York, 
Chicago  and  Ttwin  Cities,  the  company 
plans  to  open  Detroit  and  Pacific  Coast 
branches  later. 


R.  A.  HEARS!  TO  WED 

The  engagement  of  Bandolph  Ap- 
person  Hearst,  son  of  William  Ban¬ 
dolph  Hearst,  to  Miss  Catherine  Wood 
Campbell  of  Atlanta,  Ga.,  was  an¬ 
nounced  in  that  city  recently.  Miss 
Campbell  is  the  daughter  of  Mr.  and 
Mrs.  Morton  Beck  Campbell.  Mr. 
Hearst  has  been  associated  with  the 
Hearst  papers,  the  Atlanta  Georgian 
and  Sunday  American.  He  attended 
the  St.  George’s  School  at  Newport, 
B.  I.,  Lawrenceville  (N.  J.)  School, 
and  Harvard  University.  He  is  the 
twin  brother  of  David  Whitmire  Hearst 
who  is  now  with  the  Baltimore  News- 
Post.  They  will  marry  in  January. 


ROY  HOWARD  SAILS 

Boy  W.  Howard,  president  and  edi¬ 
tor  of  New  York  World-Telegram, 
and  Mrs.  Howard  sailed  from  Los 
Angeles  Dec.  12  to  spend  the  Christ¬ 
mas  holidays  with  their  daughter, 
Jane,  a  reporter  in  Honolulu. 
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Love  Before  Accuracy 

William  Spaidal,  Jr.,  25,  polica 
reporter  on  the  Seattle  (Wash.) 
Timet,  it  one  who  doetn't  believe  all 
he  readt  in  the  papert,  even  hit 
own. 

On  Dec.  7  the  Timet  carried  a 
three-column  picture  of  tocially 
prominent  Mitt  Nanon  Grinttead 
announcing  the  would  marry  En¬ 
sign  William  Calhoun  Thompson, 
Jr.,  U.S.N.  The  tame  day  the  pic¬ 
ture  and  announcement  appeared, 
Speidel  and  Mitt  Grinttead  were 
married. 

Last  May  2,  John  Impola,  creator 
of  classified  promotion  pages  for 
the  Seattle  Timet,  married  Mist 
Eileen  M.  Inglith,  28,  of  Bremerton, 
Wash.,  the  day  before  the  was  to 
marry  James  Denny  Clark  of  Seat¬ 
tle,  scion  of  a  pioneer  Seattle 
family. 


Bureau  Helps 
Merchants  Stage 
Special  Weeks 

New  England  Bureau  Active 
in  Biurlingion,  Northampton, 
Demonstrating  Possibilities 

Boston,  Dec.  14. — The  first  official  co¬ 
operative  movement  between  news¬ 
papers  and  merchants  under  the  aus¬ 
pices  of  the  newly  organized  New 
England  Newspaper  Advertising  Bu¬ 
reau  was  held  this  month  in  Burling¬ 
ton,  Vt.;  and  a  second  merchants’  pro¬ 
motional  week  began  in  Northampton, 
Mass.,  Saturday,  Dec.  11. 

In  Burlington,  a  city-wide  selling 
event  called  the  “Burlington  Christ¬ 
mas  Week  of  Gift  Values”  ended  Dec. 
4.  It  was  opened  up  by  a  mile-long 
“Fun  Parade”  in  the  shopping  district 
in  which  local  bands,  12  Santa  Clauses, 
and  a  number  of  merchants’  floats 
were  featiues.  A  window-shopping 
treasure  hunt  ran  coincidentally  with 
the  special  week. 

Arthur  D.  Neff,  director  of  the 
NEINAB,  states  that  the  Burlington 
and  Northamption  shopping  promo¬ 
tions  are  intended  to  demonstrate  how 
the  Bureau  can  assist  merchants  in 
selling  commodities  and  at  the  same 
time  build  up  local  linage  for  the 
papers.  The  same  kind  of  selling 
job  can  be  done  for  nationally  adver¬ 
tised  products,  through  the  coopera¬ 
tion  of  New  England  papers,  he  says 

Headquarters  of  the  Bureau,  in  the 
Staffer  Building  here,  is  now  com¬ 
pletely  staffed  and  has  been  fimction- 
ing  since  Nov.  29.  Personnel  of  the 
Boston  office  includes,  beside  Mr.  Neff: 
Anthony  Glavin,  statistician,  and  Miss 
Elizabeth  V.  Meehan,  secretary. 


HEADS  COAST  DAILIES 

Changes  in  executive  personnel  ef¬ 
fective  Dec.  1  are  announced  by  the 
San  Bernardino  (Cal.)  Daily  Sun  and 
Evening  Telegram.  James  A.  Guthrie, 
managing  editor  of  both  newspapers 
for  many  years,  becomes  company 
president  and  editor  of  the  Sun,  suc- 
ceding  the  late  Bobert  C.  Harbison, 
who  died  in  October.  Guthrie  is  suc¬ 
ceeded  as  managing  editor  by  Balph 
W.  Davis.  Harry  S.  Webster,  general 
manager,  continues  as  secretary -trea¬ 
surer  and  Milton  B.  Standish  becomes 
business  manager.  Arthur  J.  Brown 
continues  as  editor  of  the  Evening 
Telegram. 


Court  Declares 
"Famous  Names" 
Contest  a  Lottery 


$1  Fine  and  Court  Costs 
Against  St.  Louis 
Globe-Democrat 
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The  Missouri  Supreme  Court  # 
Jefferson  City  in  a  unanimous  dec. 
sion  Dec.  9  held  the  “Famous-Nsa*,- 
Cartoon  contest  conducted  by  thejj, 
Louis  Globe-Democrat  early  in  jk 
to  be  a  lottery. 

The  Court  assessed  a  fine  of  ^  nj 
court  costs  against  the  newspaper  Iq 
held  “it  would  be  unreasonable' «| 
unjust  to  issue  a  writ  of  ouster  in  tfe 
case,”  as  had  been  asked  in  a  qe 
warranto  petition  filed  by  the  L 
torney  (general. 

The  Courts  decision  overruled  aw- 
ommendation  made  last  April  iy 
Fielding  P.  Stapleton,  a  special  coa- 
missioner  in  the  case,  that  the  Cm 
make  a  finding  the  contest  wasMa 
lottery. 

Court's  Opiaioa 

The  contest  consisted  of  84  di^ 
cartoons,  and  prizes  were  awankd 
those  submitting  the  best  and  mat 
appropriate  names.  It  began  Febliorni 
1936,  and  was  to  end  April  27,  IS. 
Contestants  were  requir^  to  pay  10 
cents  with  each  weekly  set  submM 

The  Court’s  opinion,  which  ns 
written  by  Judge  Ellison,  said: 

“There  were  no  fixed  rules  by  whidi 
these  cartoons  could  be  solved  by  tie 
rank  and  file  of  contestants.  Theit- 
spondent’s  witness,  Gregory  Hr- 
wick,  who  was  an  expert  and  had  b« 
drawing  puzzles  for  15  years,  worked 
two  days  before  he  solv^  cartoon  No 
80.  Thirty-three  out  of  the  36  wa- 
testants  who  made  only  one  emt 
were  eliminated  by  this  one  carton 
and  25  of  them  gave  the  same  wro  g 
answer. 

Two  in  45,000  Correct 

“Mr.  Hartwick  said  it  was  pre 
opinion  with  him  that  the  desiepuK 
title  for  cartoon  No.  79,  Adolph  Hitier 
was  better  than  Chancellor  Doilhs 
The  fact  that  out  of  more  than  45,Mj 
contestants  only  two  gave  come: 
answers  to  the  entire  84  carlooi; 
proves  their  solution  was  not  a  ma»; 
of  skill  and  judgment,  and  tin: 
chance  did  have  a  proximate  effect 
the  final  result. 

“And  the  fact  that  the  two  winnesl 


Mr.  Kraus  and  Mrs.  Hicks,  were  noilmonr 


nortl 


experts  does  not  establish  the  con 
trary;  indeed,  it  indicates  the  conte^etup 
in  its  final  analysis  was  controlled  b5|fi]-s( 
chance.  We  think  it  was  a  lottoy. 

“But,  even  so,  we  are  equally  coO' 
vinced  that  the  facts  call  for  no  dnsw  quot, 
action  against  the  respondent  of 
Through  its  officers  it  acted  m  gw  b 
faith.  When  the  contest  was  in  w 
templation  a  clearance  from  fi*.'* 


Office  Department  was  first  obta^run 


in  wl 


inia 

place 

calle< 


Mr 

0  ni 


When  objections  were  made,  the  ebr 
acter  of  its  advertising  and  the  meffljsugjg« 
of  judging  the  contest  were  changing: 
and  it  endeavored  to  eliminate  aa 
biguity  from  the  cartoons. 

“The  contest  had  run  64  of  the  j 
days  before  the  Attorney  General  ^ 
initely  ruled  that  it  was  a  lottery,  tii, 
respondent  then  proceeded  on^  to  of 
it  had  been  advised  by  bhr^  S"*®  .  tou 
firms  in  St.  Louis  that  it  might  le^  jj-g 
do  so.  The  purpose  of  the  conw  formj 
legitimate  to  promote  reader  in 
in  its  newspaper. 

“Tliere  was  no  fraudulent  or  cn® 
inal  intent.  TTie  law  in  various  J^T*ervii 
dictions  is  conflicting  and  coni^2|a  on 
Since  May,  1935,  30  similar  cow^ui  I 
have  been  run  in  21  other  newy^yun^ 
in  the  United  States^  without  lewf  v 
or  state  interference.” 
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plans  of  procediire. 

Kerney,  in  his  letter  to  Warren, 
declared:  “We  cannot  wait  until 


Many  States  Planning 
Advertising  Campaigns 

William  A.  Thomson  Tells  Virginia  Group 
Advantages  of  Newspaper  Space  in 
Promoting  Travel 

summer.  Let  us  get  to  work.” 

vnrwSPAPER  ADVERTISING  is  the  that  tourists  can  bring  to  the  state  and  _  m.-n-  .  m  rj 

logical  and  natural  medium  for  pro-  the  opportunities  that  may  develop  Two  Million  in  Florida  Ads 
noting  travel,  stated  William  A.  for  the  extension  of  manufacture, 
rhomson,  director  of  the  Bureau  of  there  is  a  plus  value  in  a  state  cam- 
Advertising,  ANPA,  Thursday  before  paign  which  should  not  be  ignored.” 
la  publicity  and  advertising  conference  This  he  interpreted  as  “a  contribution 
Sponsored  by  the  Virginia  State  Cham-  to  Americanism”  and  the  "further  de- 

"  -  r.:-i - j  velopment  of  a  national  spirit.” 

The  principal  phase  of  the  two-day 
conference  was  to  discuss  “Merchan¬ 
dising  Virginia.”  Approximately  70 
persons  attended. 


I^r  of  Commerce  in  Richmond. 

That  statement,  he  said,  “is  further 
substantiated  by  the  fact  that  the  bulk 
\)i  all  advertising  done  by  all  forms  of 
ravel— railroads,  steamships,  air  lines, 

_  lines— is  done  in  the  newspapers, 
fcailroads  alone  are  spending  $7,000,-  Seek  Ad  Bill 
BOO  in  newspaper  advertising  this 
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DECEMBER  18,  1937 


commercial  and  recreational  advan-  Canadian  AdvertiseiS 

tages.  Governor  Holiman  was  recent-  ,  ,  , 

ly  offered  the  position  of  council  di-  VOlC©  OptilXllSXXl 

rector  at  an  armual  s^ary  of  $15,0M,  Toronto,  Dec.  13-Definite  optimism 

but  he  has  not  indicated  whether  he  jing  the  Canadian  busing  pic- 

will  accept.  Meanwhile  the  co^cil  keynote  of  the 

has  failed  to  annoimce  any  defimte  annual  general  meeting  of  the  Asso¬ 


ciation  of  Canadian  Advertisers  at  the 
Royal  York  hotel.  A  considerable  in¬ 
crease  in  volume  was  noted  in  almost 


Spring  to  evolve  an  advertising  plan,  all  lines  of  business  in  Canada. 
Ekiough  time  has  been  wasted  since  President  B.  W.  Keightley  said  that 
the  council  was  organized  early  last  after  a  good  spring  and  summer,  “for 

reasons  which,  as  far  as  I  can  see, 
were  not  at  all  a  part  of  the  Cana¬ 
dian  picture,  but  were  caused  by  cir¬ 
cumstances  outside  our  country,  we 
seemed  to  have  gone  into  a  period 
of  doubt  and  uncertainty.  But  we 
shall  be  wise  to  discount  a  lot  of  the 
prevailing  gloom  and  share  the  opin¬ 
ion  of  U.  S.  business  leaders  that  busi¬ 
ness  has  merely  skipped  a  beat  or 
two.” 

A  special  microphone  carried  all 
proceedings  of  the  convention  to  the 


ADVERTISING  of  Florida’s  interests 
throughout  the  nation  will  exceed 
$2,200,000  this  season,  said  Karl  Leh¬ 
mann  of  Leesburg,  Lake  County 
Chamber  of  Commerce  secretary,  Dec. 
15  in  addressing  Gainesville’s  Kiwan- 
ians  on  the  outlook  for  the  tourist  sea¬ 
son.  Lehmann,  long  active  in  state 
and  national  commerce  councils,  esti- 


Mr.  Thomson  backed  up  these  state¬ 
ments  by  listing  a  number  of  the 
states  and  communities  that  have  ad¬ 
vertised  and  the  gains  in  travel  they 
have  experienced.  He  termed  Cali¬ 
fornia  “a  state  that  has  pioneered  in 
idvertising  ”  and  said  its  tourist  busi- 
Iness  has  increased  800*%  in  15  years. 
Maine  spent  $40,000  last  year  and  in¬ 
creased  its  tourist  traffic  10%  over 
1936,  he  showed.  Oregon,  New  York, 
Florida,  St.  Louis,  Ocean  City,  N.  J., 
Wisconsin,  Atlantic  City  and  Denver 
were  others  he  mentioned  as  having 
gained  appreciably  from  advertising 
::ampaigns. 

Stron9  Reader  Intereit 

"Newspapers  print  much  news  about 
travel,  about  what  goes  on  in  this  re¬ 
sort  or  that,  about  new  roads,  new 
routes  for  motorists,"  Mr.  Thomson 
oid.  “That  in  itself  creates  a  strong 
reader  interest  in  any  sort  of  adver¬ 
tising  that  has  to  do  with  travel.  The 
things  that  people  read  in  the  news- 
Ipapers  frequently  determine  their 
b_Hita'|tiavel  plans.”  He  continued  to  tell 
weather,  road  and  business  advice 
help  the  tourist. 

“Another  reason  why  newspaper 
space  is  the  backbone  of  travel  ad- 
[vertising  is  that  it  permits  the  adver¬ 
tiser  to  coniine  his  operations  to  those 
[places  where  he  expects  to  make  in¬ 
tensive  drives  for  business.  He  does 
Jnot  have  to  waste  any  efforts  or  any 
vere  nstimoney  by  scattering  his  advertising 


■■north,  east,  south  and  west.  The  ideal 


A  BILL  HAS  BEEN  FILED  in  the 
Massachusetts  Senate  by  Senator 
Theodore  R.  Plunkett  of  Adams, 
which  would  authorize  the  county 
commissioners  of  Berkshire  to  expend 
$10,000  a  year  in  advertising  the  re¬ 
creational  advantages  of  the  area.  The 
petitioners  are  Lawrence  K.  Miller 
and  Frank  W.  Couch  both  of  Pitts¬ 
field,  president  and  executive  secre¬ 
tary,  respectively,  of  the  Berkshire 
Hills  Conference.  Mr.  Miller  is  edi¬ 
tor  of  the  Berkshire  Evening  Eagle. 

All  in  Newspapers 
ONE  HUNDRED  PER  CENT  of  the 
first  advertising  appropriation  of  the 
Pensacola  Municipal  Advertising 
Board  will  go  into  newspapers,  accord¬ 
ing  to  announcement  of  the  board  this 
week.  The  advertising  campaign  is 
being  handled  by  the  Griffith  Adver¬ 
tising  Agency  of  St.  Petersburg,  Fla., 
and  the  first  efforts  will  be  directed 
to  attracting  tourists  to  Pensacola. 
Twenty-seven  papers  will  be  used  in 
the  initial  cami>aign. 

This  board  was  authorized  by  the 
1937  Florida  state  legislature  and  rati¬ 
fied  by  referendum  of  the  people  of 
Pensacola.  Sam  Ellis,  editor  of  the 
Pensacola  Journal  and  the  Pensacola 
News,  is  chairman  of  the  board. 

Tax-Financed  Campaign 
MAYOR  C.  K.  QUIN  of  San  Antonio 
has  announced  appointment  of  an 
advisory  hoard  of  nine,  headed  by 
Frank  G.  Huntress,  publisher  of  the 


mated  at  least  2,250,000  tourists  would  association  secretary,  Miss  F.  E.  Clot- 
visit  the  state  this  winter  and  that  worthy,  confined  to  bed  in  the  To- 
they  would  spend  $400,000,000.  He  ronto  General  Hospital  with  injuries 
said:  “Florida  cities  and  counties  received  in  an  accident, 
through  their  chambers  of  commerce  Officers  elected  were  as  follows: 
are  spending  $519,972  in  advertising  President,  B.  W.  Keightley,  Canadian 
and  publicity,  liie  Florida  motor  Industries,  Ltd.,  Montreal;  vice-presi- 


lines  and  their  northern  affiliates  are 
spending  $250,000.  Railroads  serving 
Florida  are  spending  another  $250,000 
in  advertising  travel  to  Florida.  The 
Florida  National  Exhibits,  Inc.,  have 
expended  $150,000  this  year  in  ex¬ 
hibits  at  Cleveland  and  in  the  Penn¬ 
sylvania  Railroad  stations  at  Phila¬ 
delphia  and  New  York,  while  the 
Florida  hotels  are  expending  $100,000. 

“The  Eastern  air  lines  are  spending 
$20,000  to  attract  travel  to  Florida  and 
the  Clyde  Mallory  Line  in  excess  of 
$50,000,  while  the  utilities,  notably  the 
Florida  Public  Service  Company  and 
the  Florida  Power  Company  have  ex¬ 
pended  more  than  $10,000  in  promo¬ 
tion  of  this  state. 

“The  citrus  industry  through  the 
Citrus  Commission,  and  at  least  two 
major  marketing  agencies,  is  doing  an 
extensive  and  constructive  job  of  ad¬ 
vertising  our  citrus  fruits.  The  Citrus 
Commission  is  spending  $750,000.  The 
Florida  Citrus  Elxchange  and  the 
American  Fruit  Growers,  Inc.,  each 
$100,000.” 

Advertising  Nebraska 
BALLYHOOING  Nebraska  as  an  at¬ 
tractive  place  for  industrial  loca¬ 
tions,  about  $75,000  has  been  sub¬ 


dents,  Glen  Bannerman,  Hudson  Mo¬ 
tors  of  Canada,  Ltd.,  Tilbury;  Robert 
Jones,  General  Foods,  Ltd.,  Toronto; 
H.  S.  Van  Scoyoc,  Canada  Cement 
Co.,  Ltd.,  Montreal;  C.  R.  Vint,  Col- 
gate-Palmolive-Peet  Co.,  Ltd.,  To¬ 
ronto;  treasurer,  G.  S.  H.  Carter,  To¬ 
ronto  General  Trusts  Corp.,  Toronto. 

Directors,  H.  H.  Rimmer,  Canadian 
General  Electric  Co.,  Ltd.,  Toronto; 
E.  F.  Millard,  Ford  Motor  Co.,  of 
Canada,  Ltd.,  Windsor;  C.  B.  Watt, 
General  Motors  Products  of  Canada, 
Ltd.,  Oshawa;  K.  R.  Townsend,  Ca¬ 
nadian  Westinghouse  Co.,  Ltd., 
Hamilton;  W.  O.  H.  James,  Dominion 
Bank,  Toronto;  P.  K.  Abrahamson, 
Borden  Co.,  Ltd.,  Toronto;  J.  W. 
Doherty,  Imperial  Oil  Co.,  Ltd.,  To¬ 
ronto;  R.  E.  Merry,  Lever  Bros.,  Ltd., 
Toronto;  J.  E.  Mason,  Canada  Dry 
Ginger  Ale,  Ltd.,  Toronto. 

AD  RETURNS  UP  300% 

Atlantic  City,  Dec.  15 — A  wave  of 
protest  has  followed  the  proposal  of 
the  public  safety  department  that  the 
$100,000  annual  advertising  and  pub¬ 
licity  appropriation  be  dropped  for  a 
year  and  the  money  used  for  traffic 
control.  Adrian  Phillips,  chairman  of 
the  mayor’s  advertising  advisory  com¬ 
mittee,  said  an  increase  to  $200,000  or 


subscribed  by  business  houses  in  $250,000  would  be  needed  to  cover  the 
Omaha,  Lincoln  and  other  cities  to  potential  national  field  of  patronage  in 
cover  a  year’s  campaign  in  Time  mag-  1938.  His  group  has  spent  $60,788.10 


community  campaign  is  San  Antonio  Express  and  Evening  azine.  First  ad  of  the  account,  which  go  far  this  year  in  newspaper,  maga- 
Jinrst  to  figure  out  the  points  from  News,  to  act  with  the  city  commission  is  handled  by  Bozell  &  Jacobs,  Omaha,  zine  and  billboard  advertising.  Phillips 


which  you  can  expect  the  bulk  of 
Jyour  visitors.”  Mr.  Thomson  then 
lO  di^jfcuoted  statistics  from  the  Department 
Agriculture  and  American  Automo- 
^  Association  revealing  the  trends 

■‘"of  tourist  travel. 

He  mentioned  it  is  not  necessary  to 
|run  the  same  ad  in  every  community 
in  which  newspaper  space  is  used  and 


e  inctlMtsuggested  it  would  be  wise  for  Vir- 


in  conduct  of  the  city’s  tax-financed 
civic  advertising  campaign. 

San  Antonio  recently  voted  to 
amend  its  charter  by  authorizing  a 
mimicipal  tax  levy  not  exceeding  5c 
on  each  $100  valuation  to  advertise  the 
community  nationally.  If  the  5c  maxi¬ 
mum  is  levied  it  will  yield  between 
$95,000  and  $100,000  for  the  first  year’s 
campaign. 

$150,000  for  New  Jersey 

EFFECTIVE  and  immediate  action 
toward  launching  a  program  adver¬ 
tising  New  Jersey’s  attractions  was 
urged  this  week  by  James  Kerney, 
Jr.,  president  of  the  New  Jersey  Press 
Association,  and  Walter  Kidde,  presi¬ 
dent  of  the  New  Jersey  Chamber  of 
Commerce,  in  letters  to  George  C. 


appiears  in  the  issue  of  Dec.  27.  reported  “returns  from  keyed  adver- 
Henry  Doorly,  Omaha  World  Herald  tisements  increased  300%  this  year 
publi:>her,  is  a  leader  in  the  plan.  As  amj  city  publicity  office  received 
each  ad  appears,  every  daily  paper  in  IQ^OOO  queries,  more  than  triple  last 
Nebraska  will  reproduce  it  full  page  year’s  number.  We  reached  a  news¬ 


paper  and  magazine  circulation  of 
187,180,934.” 

$2,500,000  FAIR  FUND 

Funds  to  finance  the  advertising 
campaign  to  attract  tourists  to  the 
Golden  Gate  Exposition,  San  Fran¬ 
cisco,  and  then  diffuse  them  through¬ 
out  the  West  will  come  from  eleven 


ginia  to  diagram  roads  to  use  in  ads 
placed  in  Chicago  or  Boston.  This  he 
called  “market  cultivation.” 

Matt  Convince  Tonrittt 
Mr.  Thomson  concluded:  “Today, 

1 '  site  what  a  state  or  a  city  has 

vuln  ^  iTfiust  be  able  to  convince 

M  it  iias  attractions  that 

entertaining,  stimulating,  and  in- 
formative,  health-giving,  easy  to  get 

r  inie^o.  comfortable  and  economical.  So  ,  1.  •  ,  ,  » 

>t  seems  to  me  that  this  organization  Warren,  Jr.,  chairman  of  the  New 

will  do  the  State  of  Virginia  a  great  Council. 

-  -  -  .  Jjervice  if  it  helps  to  convince  its  legis-  The  council,  of  which  both  Kerney 

:onf'i*^“tors  that  a  substantial  travel  budget  and  Kidde  are  members,  was  created  ^ -  -  — r - - - - 

•  c^^Will  be  a  gilt-edge  investment  of  state  by  the  legislature  earlier  this  year  Bureau  by  the  legislature.  The  Bureau  ington’s  celebration  of  50  years  of 

and  received  a  $150,000  appropriation  will  finance  the  magazine  advertising  statehood  the  same  year  is  expected 

Over  and  above  the  new  business  to  publicize  the  state’s  agricultural,  campaign.  to  be  authorized  by  the  state. 


and  run  it  free. 

Mich.  Ads  in  January 

NORMAN  H.  HILL,  executive  secre¬ 
tary  to  Gov.  Frank  Murphy,  of 
Michigan,  head  of  the  State  Tourist 
Bureau  and  a  former  well  known 
newspaperman,  has  announced  that 
in  January  the  state  will  start  an  in¬ 
tensive  campaign  to  attract  touriste  to  Western  states  and  from  the  trans¬ 
its  vacation  spots  in  greater  numbers,  portation  companies  serving  the  area, 
A  coordinated  program  of  news-  g.  B.  McGovern,  of  Seattle,  a  mem- 
paper  advertising  in  the  nation’s  larg-  Washington  State  Progress 

est  cities,  financed  by  the  four  Tourist  Commission,  said  this  week.  The 
&  Resort  associations  of  the  state  states  will  contribute  $1,000,000  in 
from  $100,000  allotted  them  by  the  advertising  and  $1,500,000  will  come 
legislature,  also  has  been  planned.  from  railroads,  steamship  lines,  air 
Mr.  Hill  is  the  administrator  of  a  lines  and  bus  companies.  An  addi- 
$50,000  fund  allotted  to  the  Tourist  tional  expenditure  to  advertise  Wash- 
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Columnists  Sizzle  With 
Bigwigs  on  Gridiron 

By  JAMES  J.  BUTLER 

WASHINGTON  CORRESPONDENT,  EDITOR  &  PUBLISHER 


WASHINGTON,  D.  C.,  Dec.  13— With 

the  usual  assortment  of  public  of¬ 
ficials  present,  the  Gridiron  Club 
staged  its  winter  dinner  Saturday 
night  and  presented  a  program  of 
skits  design^  to  deflate  “big  names” 
in  the  year’s  news. 

The  stage  presentations  were  along 
traditional  lines — sharp  satire,  on  as¬ 
pirations  of  the  Administration,  tem¬ 
pered  somewhat  by  equally  direct 
thrusts  at  its  political  opposition; 
word  caricatures  drawn  to  emphasize 
foibles  of  newspapermen  of  more  than 
ordinary  prominence;  a  re-hash  of 
the  Black-KKK  incident;  and  a  gen¬ 
eral  thumping  of  political  bigwigs. 

Missing  for  the  first  time  in  many 
years  was  a  William  Randolph  Hearst 
skit,  a  circumstance  which  probably 
resulted  from  the  diminishing  activi¬ 
ties  of  the  country’s  largest  pub¬ 
lisher. 

M«rry-Go-Round  Break*  Down 

Written  and  staged  by  some  of  the 
top-flight  journalists  within  the  club’s 
membership,  the  skits  could  hardly  be 
regarded  reflective  of  Washington 
press  attitude  on  the  subject  matter. 
For  instance,  the  Roosevelt  Adminis¬ 
tration  was  depicted,  in  timely  tune, 
as  a  Merry-go-Round  broken  down; 
the  Republican  party  was  cast  as  an 
impotent  force  on  a  desert  island;  and 
the  Fiorello  H.  La  Guardia  boom  was 
pictured  as  Communist- inspired. 

And  the  most  highly  respected 
member  of  the  Roosevelt  Cabinet,  Sec¬ 
retary  of  State  Cordell  Hull,  was  as 
putty  in  the  hands  of  foreign  diplo¬ 
mats. 

U.  S.  Senators,  many  of  whom  were 
guests  of  the  club,  were  shown  as  a 
composite  Charlie  McCarthy  on  the 
knee  of  Charles  (Edgar  Bergen) 
Michelson.  Incidentally,  that  presen¬ 
tation  came  closer  to  mirroring  the 
impression  of  the  press  corps  than 
most  of  the  others. 

Secretary  Henry  Morgenthau  of  the 
Treasury  Department,  was  given 
slightly  higher  dignity  than  the  Sena¬ 
tors,  in  that  he  was  permitted  to  use 
his  own  vocal  chords,  but  only  for 
the  purpose  of  parroting  the  fiscal 
policies  first  enunciated  by  Herman 
Oliphant,  his  tax  adviser. 

SMlIivoR  Satirii**  Self 

Columnist  Mark  Sullivan,  apostle 
of  rugged  individualism,  followed  the 
dictates  of  his  own  conscience  by  play¬ 
ing  himself  in  a  sketch  which  pre¬ 
sented  as  the  Seven  Pillars  of  Wis¬ 
dom,  Mr.  Sullivan,  Heywood  Broun, 
Walter  Lippmann,  Gen.  Hugh  S.  John¬ 
son,  Westbrook  Pegler,  David  Law¬ 
rence,  and  Dorothy  Thompson.  They 
appeared  in  frock  coats  and  long 
white  beards,  carrying  their  names 
on  placards. 

At  all  Gridiron  Club  dinners,  the 
incumbent  Administration,  regardless 
of  its  political  faith,  is  subjected  to  a 


good-natured  drubbing,  and  Satur¬ 
day  night’s  gathering  was  no  excep¬ 
tion.  At  the  outset,  the  New  Deal 
was  thrown  on  the  gridiron  to  sizzle 
to  the  tune  of  “The  Merry-go-Round 
Broke  Down.”  Parodying  the  popular 
tune  to  the  accompaniment  of  a 
hurdy-gurdy,  the  choristers  related: 
“O  the  Merry-go-Round  broke  down, 

“The  New  Deal  hit  the  ground; 
“And  business  men  went  broke  again, 

“While  the  Merry-go-Round  went 
um-pah-pah,  um-pah-pah,  um- 
pah,  um-pah,  um-pah-pah!" 

F.  D.  R.  Joint  thn  Fnn 

President  Roosevelt  joined  in  the 
merriment  when  his  policies  were  pic¬ 
tured  in  a  state  of  collapse,  and  later 
when  a  wavering  attitude  on  tax  poli¬ 
cies  was  depicted  in  the  appearance 
of  Messrs.  Morgenthau  and  Oliphant 
before  the  Senate  committee,  and  a 
third  time  when  he  was  shown  on 
Mount  Olympus  as  Jupiter  with  his 
little  son  Mercury,  "rhe  latter  act 
cued  the  show  into  a  press  situation 
of  recent  first  page  prominence. 

Mercury  reported:  “The  Newspaper 
Guild  demands  that  you  get  out  of 
that  rival  society  of  journalists  you 
joined  the  other  day.” 

“Why  should  I?  The  Chief  Justice 
joined,  didn’t  he?”  Jupiter  replied. 

The  dialogue  continued  with  Mer¬ 
cury’s  explanation  that  Mr.  Hughes 
had  later  resigned,  adding  that  the 
jurist  had  reconsidered  only  after  the 
guild  demand  was  received. 

“Aha,”  said  Jupiter,  “he  reversed 
himself — again.” 

“Column*  Lnff"  for  Broun 

The  Seven  Pillars  of  Wisdom  at¬ 
tempted  to  execute  a  drill  as  their  in¬ 
troductory  but  gave  up  when  Heywood 
Broun  was  the  only  writer  who  would 
obey  the  command  “Columns  left,” 
and  was  the  only  one  who  wouldn’t 
move  at  the  command,  “Columns 
right.” 

Ponderous  explanations  of  current 
questions  by  Walter  Lippmann; 
“Bronx  cheers”  for  everyone  and  all 
things  by  Westbrook  Pegler;  rasping 
interruptions  by  Gen.  Johnson 
"Whatsa  the  matta  of  him — got  ants 
in  his  pants?”;  feminist  utterances  by 
Dorothy  'Thompson;  and  constant 
harking  back  to  a  former  President 
by  Mark  Sullivan — those  were  the  ap¬ 
praisals  made  by  the  Gridironers  of 
columns  turned  out  daily  by  the 
Seven  Pillars. 

Lippmann  started  to  speak  but  Peg¬ 
ler  gave  him  a  Bronx  cheer. 

Miss  Thompson  piped  up,  “As  one 
who  loves  the  President” - 

Johnson  interrupted,  “Nobody  loves 
the  President  as  much  as  I  do.” 

Pegler  Exude*  Hate 

Miss  Thompson:  “All  I  was  going 
to  say  was  that  we  women” - 

Pegler:  “I  don’t  like  women.” 
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Johnson:  “Yes  sir,  of  all  the  people 
I  ever  deserted — that  is,  that  is,  that 
ever  deserted  me — I  love  Roosevelt, 
boo,  hoo!” 

Sullivan:  “There,  there.  General.  I 
once  loved  a  President.  But  I  find,  in 
this  life,  you  can’t  have  everything — ” 

Pegler:  “I  hate  everything.  And 
everybody.” 

Justice  Black  had  saved  himself 
the  embarrassment  of  sitting  through 
a  lengthy  presentation  built  around 
his  admitted  former  membership  in 
the  Ku  Klux  Klan.  He  declined  the 
club’s  invitation  to  attend. 

In  the  course  of  this  skit  the  ques¬ 
tion  was  asked.  “What  did  the  North 
American  Newspaper  Alliance  Get?” 
(for  developing  the  Black-Klan 
story) . 

“(jiot  left  out  in  the  cold.  ITie  radio 
got  it  all,”  was  the  response  which  re¬ 
called  Justice  Black’s  refusal  to  give 
a  statement  to  the  press  and  his  sub¬ 
sequent  broadcast. 

Byron  Price  Elected 

The  club  elected  Byron  Price,  ex¬ 
ecutive  news  editor  of  the  Associated 
Press,  to  succeed  G.  Gould  Lincoln, 
Washington  Star  political  writer,  as 
president.  George  R.  Holmes  of  In¬ 
ternational  News  Service  was  elected 
vice-president  and  placed  in  line  for 
the  presidency  next  year.  J.  Fred 
Elssary,  Balti7nore  Sun,  and  J.  Harry 
Cunningham,  president,  Lanham  En¬ 
graving  Company,  Washington,  were 
elected  treasurer  and  secretary,  re¬ 
spectively,  and  Ernest  G.  Walker,  au¬ 
thor,  was  elected  historian.  Appointed 
to  the  executive  committee  are  Mark 
Thistle thwaite,  Indianapolis  News; 
Ulric  Bell,  Louisville  Courier-Journal; 
and  Walker  S.  Buel,  Cleveland  Plain 
Dealer.  Albert  L.  Warner,  New  York 
Herald  Tribune,  and  Richard  L.  Wil¬ 
son.  Des  Moines  Register  and  Tribune 
were  elected  to  membership. 

As  Byron  Price  is  no  longer  a 
Washingtonian,  he  is  therefore  in¬ 
eligible  for  service  as  president  after 
next  month  when  a  one-year  absence 
from  the  Capital  will  be  rounded  out. 
Therefore  the  club  will  meet  Jan.  12 
to  elect  George  R.  Holmes  president 
and  pick  a  new  vice-president. 

While  the  Gridiron  Club  was  dis¬ 
porting  at  the  Willard  Hotel,  the  Grid¬ 
iron  Widows  were  the  guests  of  Mrs. 
Roosevelt  at  the  White  House.  They 
viewed  a  series  of  acts  modeled  along 
the  same  lines  as  those  of  the  Gridiron 
Club,  but  featuring  women  prominent 
in  public  life. 

■ 

Employers  in  N.  Y. 

Can  Ask  Union  Poll 

State  Labor  Board  Will  Allow 
Employers'  Petitions 

Employers  may  now  seek  the  aid  of 
the  State  Labor  Relations  Board  in 
determining  the  sole  collective  bar¬ 
gaining  agent  for  their  workers,  ac¬ 
cording  to  rules  and  regulations  pro¬ 
mulgated  by  the  board  recently. 

At  the  same  time,  employer-em¬ 
ploye  relations  were  stabilized  and 
inter-union  strife  minimized  by  the 
announcement  that  employe  organi¬ 
zations  certified  by  the  board  as  the 
exclusive  bargaining  agents  would  re¬ 
tain  the  status  for  only  one  year. 

■ 

COLUMNIST  ASSAULTED 

R.  M.  McClintock,  60-year-old  polit¬ 
ical  columnist  of  Oklahoma  City  Daily 
Oklahoman,  was  attacked  Dec.  8  at 
the  capital  at  Oklahoma  City  and 
knocked  down  three  times  by  John  L. 
Coffey,  a  member  of  the  state  hi^- 
way  commission,  who  said  McClintock 
“hasn’t  told  anything  but  lies  on  me.” 
McClintock  said  he  would  not  file 
charges  against  Coffey. 


RIGHT,  PRESS  CRITIC 
CO-OWNER  OF  DAILY 

Editorials  Will  Critidin 
Officials  at  Times.  He  So^ 

H.  Tom  Right,  Sr.,  of  Clartao, 
William  Adams  and  H.  Tom 
Oklahoma  state  representative 
strongly  criticized  newspapers  dfe- 
the  sixteenth  legislature  and  sponsor 
a  bill  to  put  the  burden  of  prod« 
the  publishers  accused  in  libel 
lions,  last  week  became  one  of  d, 
owners  of  the  Claremore  (01^.) 
senger,  a  daily. 

Announcement  of  the  change  ^ 
ownership  contained  a  statement  i 
editorial  policy  in  which  reference  t» 
made  to  criticisms  of  public  nHwg;. 
Right,  along  with  other  state  kg* 
lators,  had  denounced  newspaper  ot 
icisms  of  officials,  and  in  his  propoK 
amendment  to  the  Oklahoma  state  Sk 
laws  included  a  clause  restricting  ti, 
comments  and  criticisms  that  nay  e 
made  on  legislative  or  judicial  ptj. 
ceedings. 

Carrying  out  this  concept  of  k 
function  of  a  newspaper,  the  newti 
torial  stand  of  the  Messenger  inrlnk 
the  following  statement  of  the  poliev 

“A  candidate  in  a  primary  ekebi 
is  a  potential  candidate  of  a  party  i 
a  general  election,  and  when  this  pspe 
knows  a  candidate  in  a  primary  tab 
unfit,  the  paper  reserves  the  ri^s 
say  so.” 

■ 

Editorial  Head  Ncmefi 
for  Spiedel  Papers 

Merritt  C.  Speidel,  president  i 
Speidel  Newspapers,  Inc.,  announoc 
Dec.  8  in  Palo  Alto,  Calif.,  the  promi- 
tion  of  Paul  H.  Caswell,  a  member  (f 
the  executive  staff  of  the  lom  Ctj 
(Iowa)  Press-Citizen,  to  editorial  di¬ 
rector  of  the  Speidel  newspapers  it 
Ohio,  Iowa.  Colorado  and  Califor¬ 
nia. 

Simultaneously,  announcement  to 
made  by  Harry  S.  Bunker,  gaieni 
manager  of  Speidel  Newspapers,  lot, 
that  the  Iowa  City  offices  of  the  co- 
tral  organization  will  be  moved  d 
merged  with  those  of  Mr.  SpeiddI 
Palo  Alto.  Mr.  Bunker  and  Mr.  Cxr 
well  will  move  with  their  families* 
Palo  Alto  after  Jan.  1. 

Mr.  Caswell  joined  the  Press-Cit- 
zen  July  1  going  there  from  Cherobt 
la.,  where  he  was  co-publisher  of  tk 
Cherokee  Daily  Times  and  Chenhi 
Chief  for  16  years.  He  received  la 
apprenticeship  and  early  neww® 
training  under  his  father,  G.  L  Cas¬ 
well,  widely-known  managing  diree- 
tor  of  the  Iowa  Press  association. 

■ 

‘IRON  LUNG"  TO  CITY 

R.  B.  Chandler,  publisher,  MoM< 
Press  and  Register,  this  week  tuneo 
over  $1,999.60  to  the  Mobile  Mrfci 
Society,  for  purchase  of  an  “ir« 
lung”  for  Mobile’s  City  Hospital. 
fund  was  raised  through  appeals  h 
the  papers.  Subscribers  were  also 
solicited  by  carriers  on  their  collec¬ 
tion  rounds.  The  Augusta  (Ga.)  Her¬ 
ald  recently  collected  more  than$l,^ 
for  an  “iron  lung”  ordered  by  d 
University  Hospital,  Augusta.  1* 
Columbus  (Ga.)  Ledger-Engu^' 
drive  for  similar  equipment  is  r^dl.c 
approaching  its  goal  of  $1,350. 

■ 

EXTRA  DIVIDEND 

Boston  Herald-Traveler  Corpor^ 
directors  have  voted  a  special 
of  25  cents  a  share,  payable  . , 
stockholders  of  record  Dec.  1^ 
regular  quarterly  dividend  ^ 
a  share,  payable  Jan.  3,  1938,  to 
of  record  of  Dec.  18. 
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for  DECEMBER  18,  1937 


tatives  Association  of  Chicago,  chair- 
PJOnS  I’lClCl©  lOl  man;  Col.  Leroy  W.  Heron,  Washing- 

-  ,  ■  ton  Star,  chairman  of  the  Bureau’s 

MfiHuDOrSlllID  JJnV©  Advisory  Committee;  Irwin  Maier, 
^  Milwaukee  Journal;  Chesser  M. 

I  Piiy^rril  Campbell,  Chicago  Tribune;  Fred  G. 

01  UlAlwVAlA  Pearce,  Altoona  Mirror;  Harry  D. 


of  Ad  Bureau 


.  Oi  !•  Reynolds,  Reynolds-Fitzgerald,  Inc., 
Expansion  Committee  btuoies  ^ew  York;  R.  H.  McKinney,  J.  P. 


Presentation  Showing  How  McKinney  &  Son,  New  York;  John  E. 

r' _  Lutz,  Chicago  newspaper  represen- 

linage  Con  tative;  William  A.  Thomson,  director 

Plans  for  an  extensive  campaign  to  ^  Bureau  of  Advertising;  AUen 
,n«eai  membership  and  funds  of  the  ?.  Sikes,  eastern  manager,  and  Ro^rt 
Burearof  Advertising,  ANPA,  were  T.  Tate,  western  manager,  of  the  Bu- 
considered  at  a  meeting  in  New  York 

Dec.  13  of  the  Special  Committee  on  ■ 

Expansion  recently  nam^  by  the  MeiQeS  Shanghai 

Committee  m  Charge  of  the  Bureau.  ^  i  ^ 

A  presentation  to  be  used  in  the  DailieS  tO  AvOlCl  CenSOT 
carnpsifi^  was  studied  at  the  meeting,  (Courtesy  of  I'nited  Press) 

and  brought  near  completion.  When  Shanghai,  Dec.  16— C.  V.  Starr,  con- 
finally  o.k.’ed,  this  is  to  be  issued  in  {^oUing  stockholder  in  the  American- 
easel  chart  form,  and  also  as  a  owned  Shanghai  Eveiiing  Post  and 

let  The  presentation  placed  jviercury,  announced  today  that  his 

before  non-member  publishers  by  Chinese  language  daily,  Ta  Mei  Wan 
personal  visits,  as  well  as  by  mail.  Pao,  has  become  the  vernacular  edi- 
As  part  of  the  movement,  newspa-  tion  of  the  Post  and  Mercury, 
permen  will  be  appointed  in  each  It  was  understood  the  move  was 
state  to  act  as  “captains.”  Edwin  S.  made  to  avoid  the.  possibility  of  a 
Friendly,  New  York  Sun,  chairman  Japanese  attempt  to  censor  the  Chinese 
of  the  Committee  in  Charge  of  the  language  newspaper.  Japanese  warn- 
Bureau,  will  make  the  appointments,  ings  have  already  caused  a  number  of 
Cooperation  of  members  of  the  News-  vernacular  dailies  to  suspend  publica- 
paper  Representatives’  Associations  of  tion. 

New  York  and  Chicago  will  be  en-  Mr.  Starr’s  announcement  said  the 
listed,  as  well  as  that  of  members  of  two  papers  would  avoid  editorial  bias, 
the  Newspaper  Advertising  Executives  but  would  “submit  to  censorship  from 
Association.  These  groups  are  rep-  nobody.”  Randall  Gould,  long-time 
resented  on  the  Special  Committee  on  editor  of  the  Evening  Post  and  Mer- 
Exoansion  cury,  will  continue  as  editor  of  the 


(Courtesy  of  I'nited  Press) 
Shanghai,  Dec.  16 — C.  V.  Starr,  con- 


personal  visits,  as  well  as  by  mail. 

As  part  of  the  movement,  newspa¬ 
permen  will  be  appointed  in  each 


Expansion. 

Will  Show  Opportunitiof 

The  presentation,  it  was  stated  after 
the  meeting,  “will  contain  a  graphic 
picture  of  present  conditions  in  na¬ 
tional  newspaper  advertising  and  will 


combined  publications,  which  have  a 
circulation  of  80,000. 


HEARS!  BOXING  FINALS 


volume  as  have  some  of  their  com- 


EDITOR  &  PUBLISHER 
CALENDAR 

Dec.  20 — Newspaper  Repre- 
•sentatives  Assn,  of  Chicago,  an¬ 
nual  luncheon  meeting  and  elec¬ 
tion. 

Dec.  28-29 — American  Assn, 
of  Teachers  of  Journalism,  an¬ 
nual  convention,  Ohio  State 
University,  Columbus. 

Dec.  80 — American  Assn,  of 
Schools  and  Departments  of 
Journalism,  annual  convention, 
Ohio  State  University,  Colum¬ 
bus. 

Jan.  10-11 — New  York  State 
Press  Assn.  18th  annual  con¬ 
vention,  Syracuse. 

Jan.  18-15 — Kansas  Press 
Assn.,  annual  meeting.  Hotel 
Lassen,  Wichita. 

Jan.  14-15  —  Pennsylvania 
Newspaper  Publishers  Assn., 
annual  convention,  Penn-Harris 
Hotel,  Harrisburg. 

Daili©s  Urg©d  to 
Give  Agents  Data 
On  Retail  Drives 

G.  Victor  Lowrie  Cites  Need 

for  Constructive  Study  of 

Consistent  Advertisers 


newspaper  advertising,  the  funda¬ 
mental  “reasons  why”  for  newspa¬ 
per  advertising. 

"Certainly  the  newspapers  must 
have  a  wealth  of  information  on  this 
subject,  particularly  among  retail  ad¬ 
vertisers,  who  are  consistent  users  of 
newspap)er  space,”  he  continued. 

Other  pertinent  subjects  on  which 
agencies  are  eager  to  obtain  informa¬ 
tion,  include  the  relative  value  of 
large  space  vs.  small  copy;  consistent 
continuity  in  advertising;  color  vs. 
black  and  white,  he  pointed  out.  Agen¬ 
cies  are  just  as  much  interested  in 
reasons  for  failures  as  they  are  in  suc¬ 
cess  stories,  he  said. 

“I  have  always  maintained  more 
failures  are  due  to  under-advertising 
than  to  over-advertising,”  asserted  Mr. 
Lowrie,  who  urged  newsp>ap)ers  to  give 
more  attention  to  an  advertiser’s  prob¬ 
lems  before  appropriations  are  made, 
declaring  such  procedure  might  well 
be  the  difference  between  failure  and 
real  success  for  the  advertiser. 

Radio  Partisans  Inconsistent 

Mr.  Lowrie,  without  endeavoring  to 
disparage  radio,  pointed  out  no  na¬ 
tional  advertiser  has  used  any  other 
medium  as  consistently  as  certain  ac¬ 
counts  have  used  radio.  “Advertisers 
are  prone  to  compare  consistent  radio 
advertising  with  other  media  not  used 
as  consistently,  which  is  not  fair,”  he 
said. 

“Why  can’t  newspaprers  use  their 
most  valued  customers,  the  retail  ad- 
v'ertisers,  as  a  case  study  to  prove  the 


th  ^  ^  oppor  uni  les  m  u*""  packed  the  Boston  Garden  Monday 
ther  development  of  many  fields  from  ^ 

which  the  newspapers  now  draw  vary-  ^^e  William  Randolph  Hearst  Ail¬ 
ing  amounts  of  revenue,  t  will  show  America  Amateur  Boxing  Champion- 
tha  absence  of  adequate  research  ^^ip  sponsored  by  the  Boston  Eve- 
matena  and  complete  coverage  of  American  and  Sunday  Adver- 

national  advertising  prospects  is  one  Conway,  sports  editor  of 

reason  why  newspapers  have  not  the  American,  conducted  the  sectional 
shown  the  same  increase  m  national  national  finals.  Teams  repre¬ 


senting  the  four  geographical  sections 


petitors,  despite  the  fact  that  they  of  the  country  participated,  result- 

s  ill  receive  45c  of  the  national  ad-  jng  in  the  presentation  of  solid  gold 

vertisers  dollar  as  divided  among  belts  to  eight  battlers,  four  of  which 

themselves,  magazines,  chain  broad-  were  Easterners,  three  from  Cali- 

cast,  outdoor  advertising  and  car  fornia,  and  one  from  Wisconsin.  A 

cards.  It  will  demonstrate  the  vast  total  of  37,000  attended  the  preliminar- 

opportunities  for  the  creation  of  new  ies  and  finals. 

business  which  an  increased  budget  ■ 

for  the  Bureau  will  make  possible,  LTpapcT  TM  TM  V 

through  the  wide  extension  of  re-  ll’l  IN.  I. 

search  and  promotion  work  and  the  William  Randolph  Hearst,  Sr.,  ar- 


value  of  consistent  advertising  in 
Newspapers  should  devote  more  newspapers?”  he  asked.  “Local  adver- 
thought  and  energy  to  selling  news-  tisers  have  used  newspapers  day  in 
papers  as  a  national  advertising  me-  and  day  out,  through  good  times  and 
dium  and  spend  bad.  The  success  of  their  business  has 
less  time  in  com-  been  dependent  upon  newspaper  ad- 
petitive  efforts,  vertising  and  newspapers  have  con- 
fighting  for  their  tributed  in  no  small  measure  to  their 
share  of  existing  success.  Consequently,  they  have  not 
newspaper  ad-  switched  to  radio,  except  in  a  sup- 
vertising  dollars,  plementary  way.  How  many  national 
which  are  con-  advertisers  have  tried  to  use  news- 
stantly  shrink-  papers  in  the  same  consistent  manner? 
ing,  declared  G.  “Newspapers  are  the  natural  shop- 
Victor  Lowrie,  ping  guide  for  the  public,”  he  de¬ 
director  of  media  dared,  “both  for  news  and  advertis- 
at  McCann-  ing,  yet  they  have  not  convinced  the 
Erickson,  Inc.,  general  advertiser  on  their  merits.” 


S.  Victor  Lowrie  Chicago,  and 
chairman  of  the 
AAAA  Western  council  media  group, 
in  an  interview  with  Editor  &  Pub¬ 
lisher  this  week. 


"VOICE  OF  BUSINESS" 

The  “Voice  of  Business”  edition  of 
the  New  York  Sun  will  be  published 


Mr.  Lowrie  explained  that  he  was  Jan.  8.  It  will  include  articles  on  gold, 
not  seeking  to  criticise  newspapers  budgets,  agriculture  and  the  needs  of 
destructively,  but  making  suggestions  the  country.  A  list  of  special  au- 
that  might  prove  profitable  to  a  me-  thors  includes  the  following  univer- 


recruiting  of  a  larger  sales  staff.  It  rived  in  New  York  last  week  for  an 
will  indicate  the  fields  from  which  the  indefinite  stay  on  business.  Hb  sec- 
newspapers  should  be  receiving  far  retary.  Col.  Joseph  Willicombe,  re- 
larger  revenue,  provided  adequate  ported  Mr.  Hearst’s  plans  were  vague 
sales  and  research  work  is  applied  that  he  might  leave  any  day.  He 
to  them.”  said  the  publisher  would  return  to  the 

Beside  considering  the  presentation  Pacific  Coast  on  leaving  New  York 
and  the  membership  campaign,  the  would  not  discuss  the  report  that 
Expansion  Committee  discussed  in  de-  hearst  is  to  make  a  visit  to  Hono- 
tail  a  number  of  proposals  for  addi-  future, 

tional  promotion  efforts  to  be  made  by  • 

DISCONTINUES  ROTO 

by  the  expected  new  members.  Those  lcl<'graph  to  Editor  &  Publisher) 

attending  expressed  opinions  that  Chicago,  Dec.  16 — Chicago  Sunday 
newspapers  are  generally  favorable  to  ’^i^es  will  discontinue  its  roto  supple- 
a  movement  to  provide  the  Bureau  rnent  with  the  Dec.  26  issue.  The  dis- 


William  Randolph  Hearst,  Sr.,  ar-  dium  which  has  established  itself  as  a  sity  professors:  Fred  Rogers  Fair 


with  sufficient  resources  to  meet  the  continuance  of  the  section,  started  last 


competition  of  other  media  February,  is  an  economy  move,  it  is 

Those  Present  understood.  T^e  Sunday  Times  will 

At  the  invitation  of  the  committee  «  black  and  white 

Ae  president  of  the  ANPA,  James  g!  ZlZ 

tehlman,  Nashville  Banner,  attended  . 

the  meeting. 

In  addition  to  Mr.  Stahlman  and  "SPECIAL"  APPOINTED 

ex-officio  Appointment  of  Fenger  Hall  Com- 
j.  °  ‘ne  Expansion  Committee,  pany  as  its  advertising  representative 

presidi^nt*^^  ^uthman,  was  announced  Dec.  16  by  the  Calexico 

P  esident  of  the  Newspaper  Represen-  (Cal.)  Chronicle. 


primary  selling  force  for  the  retail  ad-  child,  Yale;  Harley  L.  Lutz  and  Edwin 
vertiser,  but  has  apparently  failed  to  W.  Kemmerer,  Princeton;  Melvin  T. 
convince  national  advertisers  on  its  Copeland  and  Philip  Cabot,  Harvard; 
essential  merits.  Walter  E.  Spahr,  New  York  Univer- 

Mr.  Lowrie  stated  an  agency  often  ^1^^’  ^ud  James  E.  Boyle  of  Cornell, 
is  faced  with  the  necessity  of  selling  ■  _ 

its  clients  on  certain  principles  of  ad-  DON  MARQUIS  BENEFIT 

vertising  and  often  the  agency  is  chal-  Marquis,  author,  playwright 

lenged  by  the  advertiser  as  to  methods 

employed.  Yet,  when  we  turn  columnist,  is  critically  ill  at  his  home 
newspapers  for  help,  he  said,  very  L.  I.  He  has  been  in 

rarely  do  we  hnd  n^spa^rs  in  a  jy 

position  to  help  us.  They  have  use  announced  a  benefit  entertain- 

up  their  energy  and  employed  all  of  ^ 

their  resources  m  an  attempt  to  frus- 

trate  their  worthy  competitor,  and  al-  mortgage  his 

most  entirely  neglected  to  protect  expenses  incurred 

their  interests  at  its  very  source.  through  his  long  illness. 

Mr.  Lowrie  suggested  it  would  be  ^ 

helpful  if  newspapers  developed  case  nrTvc  T  T  lArmrr  V 
histories  on  both  local  and  national  ^  WtTiJvLI 

accounts  so  that  advertisers  could  be  The  Nassau  News,  of  Hempstead, 
fully  advised  on  newspaper  successes  N.  Y,,  has  been  purchased  by  Lester 
and  failures — and  the  reasons  why.  B.  Morgan,  who  has  resigned  as  man- 
He  emphasized  that  agencies  were  not  ager  of  the  Nassau  Daily  Review-Star 
seeking  to  have  newspapers  write  or  commercial  printing  department  to 
place  campaigns  for  them,  but  wanted  take  charge.  The  Nassau  News, 
general  information  for  their  clients  founded  several  years  ago  as  a  daily, 
concerning  the  value  and  purpose  of  will  be  published  every  Friday. 
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NLRB  Reinstates  20  in 
Seattle  Star  Strike 

Board  Ignores  Jurisdictional  Dispute  . . .  Baltimore 
Editorial  Men  Form  Independent  Organization 
. . .  Pittsburgh  Contract 


WASHINGTON,  D.  C.,  Dec.  13— Inter¬ 
preted  by  the  National  Labor  Rela¬ 
tions  Board  as  “an  unmistakable  blow 
at  the  guild,”  the  “refusal,”  of  the 
Seattle  Star  Publishing  Company  to 
insure  the  jobs  of  guild  members  in 
that  p^Kr’s  delivery  department  has 
been  held  to  be  a  violation  of  the 
Wagner  Act,  and  the  publisher  was 
directed  today  to  reinstate  20  former 
employes  with  back  pay. 

The  decision  in  no  way  mentions 
the  other  guildsmen  who  struck  in 
sympathy,  numbering  between  27 
and  40,  nor  did  it  mention  the  juris¬ 
dictional  dispute  between  the  CIO 
and  AFL  unions  which  was  responsi¬ 
ble  for  the  strike. 

The  decision  declares  the  teamsters’ 
union  had  made  a  demand  upon  the 
newspaper  that  verifiers,  distributors 
and  branch  men  having  supervision 
over  newsboys  be  chosen  only  from 
that  union’s  ranks,  and  that  members 
of  the  American  Newspaper  Guild 
then  holding  those  posts  be  displaced 
unless  they  affiliated  themselves  with 
the  teamsters.  The  20  affected  men 
declined  to  switch  affiliation  and  were 
told  they  must  undertake  to  furnish 
the  trucking  facilities  or  face  loss  of 
their  employment. 

A  strike  of  short  duration  followed, 
but  the  plant  reopened  under  police 
guard  after  five  days’  suspension.  The 
guild  filed  charges  against  the  pub¬ 
lisher,  and  the  Board  now  finds  the 
Wagner  Act  violated  on  the  theory 
that  coercion  was  employed  to  force 
guildsmen  into  the  teamsters’  union. 

"Vindicates  the  Star" 

S.  S.  Hahn,  general  coxmsel  lor  the 
Scripps  League  of  Newspapers,  said 
this  week  in  New  York  that  the 
NLRB  decision  “vindicates  the  Star.” 

“The  management  pleaded  with  the 
20  circulation  men  to  stay  on  their 
jobs  until  the  jurisdictional  dispute 
between  the  CIO  and  the  AFL  was 
decided,  but  instead  they  acceded  to 
the  clamor  of  the  irresponsible  guild 
leaders  of  the  editorial  department 
and  Mt  their  posts,”  Hahn  said.  “Now 
the  board  gives  ^em  nothing  more 
than  what  the  management  offered 
them,  and  this  same  board  completely 
ignores  the  40  editorial  alleged  strik¬ 
ers  by  not  ordering  the  Star  to  re¬ 
instate  them.  .  .  .  The  board  failed  to 
decide  the  sole  point  in  dispute,  name¬ 
ly,  whether  the  CIO  or  the  AFL  had 
jurisdiction  over  the  circulation  de¬ 
partment  employes  of  the  Star,  in 
view  of  the  dociunentary  evidence 
that  at  the  time  they  went  out  on 
strike  both  the  teamsters’  imion  and 
the  guild  union  employes  of  the  Star 
were  affiliates  of  the  AIT.  under  valid 
charters.” 

Want  Court  Duclsion 

Harry  E.  Marshall,  president  of  the 
Seattle  Star,  told  Editor  &  Publisher 
the  newspaper  would  accept  only  the 
“final  decision  of  the  court”  and  would 
not  abide  by  the  NLRB  order  to  rein¬ 
state  the  20  striking  employes. 

Marshall’s  statement  said,  in  part: 
“The  ruling  ordei^hg  reinstatement  of 
20  circulation  entployes  on  strike  in  a 
jurisdictional  dispute  settles  nothing 
and  has  no  effect  on  that  dispute. 

“The  whole  question  is  one  of 
jurisdiction  between  the  AFL  and  the 


guild.  The  work  of  AFL  members  of 
the  circulation  department  during  the 
five  months  they  have  been  on  the 
job  has  been  satisfactory  and  we  are 
not  contemplating  discharging  them 
under  existing  conditions.  The  AFL 
union  (teamsters)  involved  was  denied 
a  hearing  by  the  labor  board,  but  has 
declared  its  intention  of  taking  the 
question  of  jurisdiction  to  the  courts.” 

Charles  W.  Hope,  regional  director 
of  the  labor  board,  said,  should  the 
paper  fail  to  comply  with  the  order 
by  Dec.  21,  he  will  notify  the  board  in 
Washington,  D.  C. 

Twenty-seven  other  members  of  the 
guild  who  struck  in  sympathy  with 
the  circulation  employes,  have  a  simi¬ 
lar  charge  before  the  board,  but  it  is 
not  yet  decided.  Most  of  them  are 
out  of  work,  but  some  are  employed 
in  department  stores,  one  running  a 
flower  shop,  and  in  various  other  lines 
of  business. 

Monday,  the  20  ordered  reinstated 
by  the  board,  applied  at  the  Star 
plant  for  their  jobs,  but  the  manage¬ 
ment  did  not  take  them  back. 

Independent  Unit 

EDITORIAL  EMPLOYES  of  the 

Baltimore  News-Post  and  the  Bal¬ 
timore  Sunday  American,  both  owned 
by  W.  R.  Hearst,  have  organized  an 
independent  unit  designed  to  repre¬ 
sent  the  workers  in  dealing  with  the 
management,  and  claim  an  enrollment 
of  approximately  OO'o  of  the  staffs  of 
the  two  papers. 

It  is  proposed  to  have  the  new  or¬ 
ganization  recognized  as  the  bargain¬ 
ing  agent  for  the  News-Post  and 
American  editorial  employes,  replac¬ 
ing  the  American  Newspaper  Guild  as 
bargaining  agent. 

However,  those  who  aided  in  form¬ 
ing  the  new  unit  have  pointed  out  that 
the  move  to  organize  it  was  not  anti¬ 
guild.  So  weak  had  the  guild  become 
on  the  News-Post  and  the  American, 
they  said,  it  was  felt  the  guild  unit 
on  the  newspapers  was  no  longer 
capable  of  adequately  repre.senting 
the  employes. 

One  section  of  the  constitution  per¬ 
mits  the  new  unit  to  affiliate  in  the 
future  with  any  national  organization. 

Officers  of  the  new  organization 
were  elected  as  follows:  Eddie  Bal¬ 
lard,  rewrite,  president;  Alex  Gif¬ 
ford,  rewrite,  vice-president;  Mrs. 
Martha  Leyko,  school  news,  secretary; 
Miss  Louisa  Doetsch,  reference  de¬ 
partment,  treasurer.  Members  of  the 
unit’s  council  were  elected  as  follows: 
James  Mullikin,  representing  rewrite 
staff;  Ed  Werking,  copy  desk;  Tom 
Regan,  makeup;  Jack  Kavanagh.  police 
districts;  Sidney  Sussman,  photo  de¬ 
partment;  Tony  Frisino,  art  depart¬ 
ment;  Andy  Kirkpatrick,  sports; 
Ralph  Sybert,  Sunday  staff. 

CIO  Affiliation  Fatal 

Speakers  at  various  orgimization 
meetings  discussed  the  history  of  the 
News-Post-American  vmit  of  the 
guild,  pointing  out  that  it  was  launched 
on  the  two  newspapers  several  years 
ago  under  favorable  auspices.  Affilia¬ 
tion  with  the  CIO  caused  a  sharp  drop 
in  the  unit’s  membership,  and  still 
others  resigned  when  the  guild  took 
into  its  membership  the  employes  of 
non-editorial  departments.  The  re- 


A  new  technique  employed  by  guild 
strikers  on  the  Brooklyn  Eagle.  They  are 
shown  In  Santa  Claus  costumes  picketing 
the  Abraham  and  Straus  department  store 
because  It  advertises  In  the  paper. 

suit  of  this  series  of  withdrawals  from 
the  guild,  speakers  pointed  out,  was 
that  the  News-Post-American  unit 
finally  had  only  three  members  with 
dues  paid  up. 

Fifty-five  editorial  workers  have 
joined  the  new  unit  and  approximately 
20  more  have  announced  they  will 
sign  up.  So  far  as  is  known,  only 
one  of  the  remaining  employes  is  op¬ 
posed  to  the  new  unit.  Others  who 
have  not  joined  are  those  holding 
executive  positions  and  deemed  in¬ 
eligible. 

Pittsburgh  Contract 

PITTSBURGH,  Dec.  13 — A  contract 
between  the  Hearst  Pittsburgh  Sun- 
Telegraph  and  the  American  News¬ 
paper  Guild  became  effective  today 
after  months  of  negotiation. 

The  contract,  signed  by  Publisher 
Wilmer  N.  Jacoby  for  the  Sun-Tele¬ 
graph  and  Guild  President  J.  E.  Jones, 
Jr.,  is  retroactive  for  five  weeks  as 
far  as  the  minimum  wage  feature  is 
concerned.  It  allows  a  five-day  40- 
hour  week. 

The  contract  provides,  for  copy 
readers  and  general  desk  men,  a  sc^e 
from  $25  to  $50  depending  on  experi¬ 
ence;  reporters,  photographers  and 
artists  range  from  $25  to  $50;  financial 
tabulators,  from  $20  to  $27.50;  women’s 
department  and  library  clerks,  $18  to 
$25;  copyboys,  from  $15  to  $18.  Dis¬ 
missal  pay  from  one  to  24  weeks  is 
provided. 

Eagle  Mediation 
INFORMAL  HEARINGS  before  Ar¬ 
thur  S.  Meyer,  member  of  the  State 
Mediation  Board,  in  an  effort  to  gain 
a  settlement  of  the  strike  of  the  news¬ 
paper  guild  at  the  Brooklyn  Eagle 
have  been  continuing  this  week. 

The  guild  met  with  Publisher  M. 
Preston  Goodfellow  Saturday  night  at 
his  home. 

Both  parties  since  have  been  meeting 
separately  with  Meyer  in  his  office. 
It  is  understood,  Mr.  Goodfellow  made 
an  offer  of  settlement  which  the  guild 
is  considering. 

With  Mr.  Goodfellow  in  the  hearings 
have  been  Miss  E.  A.  Dockery,  trea¬ 
surer  of  the  Eagle;  Frank  Reis,  na¬ 
tional  advertising  manager;  and  Frank 
Crowell,  business  manager. 

A  hearing  in  Brooklyn  Supreme 
Court  before  Justice  Brennan  on 
Wednesday  on  a  motion  to  punish  for 
contempt  members  of  the  guild  ac¬ 
cused  of  violating  an  injunction  against 
picketing  was  adjourned  to  Monday. 

Albany  Hearing 

ALBANY,  Dec.  14— NLRB  Examiner 
George  Bokat  waved  aside  argu¬ 
ments  of  Elisha  Hanson,  counsel  for  the 


FC 


Press  Company,  that  the  question  d 
jurisdiction  should  be  determined  firj 
in  the  courts  and  proceeded  today  to 
hear  testimony  on  discriminatiot 
charges  filed  by  seven  members  of  tb 
Tri-City  Newspaper  Guild  against  tb 
Gannett  Company  and  the  Press  Con. 
pany,  Inc. 

A  recital  of  negotiations  between  j 
guild  committee  and  publishers  of  tb 
Knickbocker  Press  and  Albany  Evt- 
ning  News,  leading  up  to  a  buUetir 
board  agreement  last  March,  openeo 
the  guild’s  case. 

The  present  charges  grow  out  of 
merger  of  the  News  and  Press  Ian 
July.  Seven  guildsmen  charge  thev 
were  discriminated  against  when  At 
staff  of  the  paper  was  reduced.  Hev 
are  seeking  reinstatement  with  bici 
pay  from  the  end  of  severance  pit 
periods. 

Charged  NLRB  Prejudged  Ceu 

Mr.  Hanson  submitted  an  anwyif, 
answer  today  covering  their  cans, 
charging:  “T^e  sole  purpose  of  tb 
complaint,  if  it  be  not  to  compel  tbs 
respondent  to  give  them  assignmen! 
in  accordance  with  their  estimates  of 
their  respective  abilities  and  contrary 
to  respondent’s  estimate,  is  to  coopt 
respondent  to  reinstate  them  so  tk 
they  may  obtain  severance  pay,* 

Fighfifig  for  an  adjournment  afte 
debate  on  jurisdiction  isues,  Mr.  Han¬ 
son  charged  the  NLRB  had  prejudgoi 
the  case. 

"The  record  herein  shows,"  b 
maintained,  “that  during  the  hearing 
on  Oct.  26,  before  any  evidence  what¬ 
soever  had  been  introduced  bearin; 
on  the  charges  of  violation,  the  at¬ 
torney  for  the  board  said:  The  Board 
says  that  the  two  companies  have  vio¬ 
lated  the  National  Labor  Relatioos 
Act,’  and  'The  Board’s  position  is  that 
both  companies  have  violated  the 
act.’  ” 

"Such  being  the  board’s  posititm. 
this  proceeding  is  but  a  travesty  on 
due  process,”  Mr.  Hanson  charged. 

Continuance  of  the  case  against  the 
Press  Company  has  led  to  a  split  in 
the  Tri-City  Guild  ranks,  with  two 
blocs  formed,  and  several  resignations. 
One  group,  claiming  to  be  in  the  ma¬ 
jority  if  membership  rules  were  held 
in  force,  has  tried  five  times  to  have 
the  guild  vote  withdrawal  of  tb 
charges. 

Chicago  Tieup 

CHICAGO,  Dec.  14 — Negotiations  be 

tween  the  Chicago  American  man¬ 
agement  and  the  Chicago  Newspaper 
Guild  committee,  seeking  a  contrac 
for  American  unit  members,  readied 
a  standstill  here  today  when  the  c«n- 
mittee  walked  out  without  setting  > 
date  for  a  future  conference  with  M. 
C.  Meigs.  American  publisher.  The 
situation  arose  when  Mr.  Meigs  de¬ 
clined  to  meet  formal  demands  of  the 
guild  for  an  unconditional  dismissal 
indemnity  system  and  elimination  d 
a  compulsory  arbitration  clause  in  the 
proposed  contract.  He  expressed 
willingness  to  negotiate  further  with 
the  committee,  but  insisted  the  con¬ 
tract  contain  provisions  for  arbitra¬ 
tion  and  some  qualifying  langu^ 
concerning  payment  of  dismissal  m- 
demnities  in  the  case  of  wilful  mis¬ 
conduct  or  resignation. 

The  American  unit  had  previou^' 
endorsed  the  demands  of  the  commit¬ 
tee  in  a  resolution  adopted  by  a  vote 
of  71  to  1,  declaring  if  they  were  not 
met  the  unit  favored  a  conditions 
strike  vote. 

Hearings  Concluded 
LOS  ANGELES,  Dec.  13-NLRB  hear¬ 
ings  were  concluded  here  late  kst 
week  over  charges  that  eight  e®" 
(Continued  on  page  43) 
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Pressmen  Sign 
Agreement  with 
Publishers 


Stahlman  and  Berry  Renew 
Arbitration  Contract  for 
Five  Years 

A  new  five-year  arbitration  agree¬ 
ment  between  the  International  Print¬ 
ing  Pressmen  and  Assistants’  Union 
and  the  American  Newspaper  Pub¬ 
lishers  Association  was  signed  Dec. 

10  in  Wahington,  D.  C.  James  G. 

Stahlman.  ANPA  president,  repre¬ 
sented  the  publishers,  while  Senator 
George  L.  Berry,  of  Tennessee,  presi¬ 
dent  of  the  union,  signed  for  the 
workers. 

Both  men  hailed  the  renewal  of  the 
contract  as  an  important  step  in 
pointing  the  way  to  others  as  the  only 
.sensible  satisfactory  and  fair  settle¬ 
ment  of  differences  between  employer 
and  employe. 

Mr.  Stahlman  said  the  press  of 
America  can  best  justify  its  right  to 
freedom  “by  a  rigid  adherence  to  its 
public  trust  through  leadership,  par-  New  York  Times,  has  accepted  the  “  cnairm^. 

ticularly  in  times  like  this  when  rea-  invitation  of  New  York  University’s  Mirtirc  rrwi'V  TKt  T\iam  nv 

son  has  apparently  abdicated  its  chancellor.  Dr.  Harry  Woodburn  A'ltiWo  UM  L/lOrLAl 

throne  and  passion^^  and  strife  have  Chase,  to  act  in  addition  to  his  other  Great  Barrington  (Mass.)  Berkshire 

grasped  the  sceptre.”  activities  as  director  of  the  Hall  of  Courier,  to  show  how  much  news  it 

Involves  a  Basic  Right  Fame,  succeeding  the  late  Dr.  Robert  carried  in  a  single  issue,  dumped  all 

“This  principle  of  arbitration,”  he  Underwood  Johnson.  the  news  copy,  after  proof  had  been 

.said,  ‘‘involves  the  fundamental  right  Fame  for  great  Ameri-  read,  into  a  window  display.  A  sign 

of  all  parties  to  a  controversy  to  a  cans  with  its  massive  Colonnade  was  said:  “Here  is  the  NEWS— one  week’s 
full  hearing  upon  the  facts  and  to  a  of  Mrs.  Finley  J.  stories  appearing  in  today’s  Courier.” 

fair  and  impartial  adjudication  per¬ 
taining  to  wages,  hours  and  working 
conditions  on  the  basis  of  those  facts.” 

Senator  Berry  took  a  wider  view  in 
his  remarks  on  the  signing  of  the 
agreement.  “In  the  presence  of  indus¬ 
trial  discord  at  home  and  abroad,  in 
the  atmosphere  of  wars  in  Europe  and 
the  Far  Elast,  the  union  and  the  pub¬ 
lishers  reaffirm  their  allegiance  to 
peace,  and  to  the  normal,  orderly 
processes  of  determining  economic  dif¬ 
ferences  through  the  instrumentality 
of  sanity  and  good-will  and  the  rec¬ 
ognition  of  the  right  of  all  men  en¬ 
gaged  in  industry  to  receive  from  its 
profits  a  fair,  adequate,  and  equitable 
return  for  the  imited  services  of  the 
incestor  management,  and  labor. 

Additional  comment  was  issued  by 
Senator  Robert  F.  Reynolds,  of  North 
Carolina,  who  said  “all  of  the  talk 
now  current  and  all  of  the  propa¬ 
ganda  now  rampant  about  the  irre¬ 
sponsibility  of  labor  and  its  inability 
or  unwillingness  to  keep  its  agree¬ 
ments  are  vigorously  and  completely 
disposed  of  by  this  outstanding  ac¬ 
complishment.” 


James  G,  Stahlman,  left,  ANPA  president,  and  Senator  George  L  Berry,  president. 
International  Pressmen's  Union,  signing  five-year  renewal  of  their  arbitration  agree¬ 
ment  in  Washington,  Dec.  10.  Standing  are,  left  to  right:  E.  H.  Butler,  publisher, 
Buffalo  News;  John  S.  McCarrens,  vice-president  and  general  manager,  Cleveland 
Plain  Dealer;  W.  E.  Macfarlane,  business  manager,  Chicago  Tribune;  Eugene  Mac¬ 
Kinnon,  of  the  ANPA  committee;  S.  B.  Marks,  vice-president.  International  Printing 
Pressmen  of  Chicago;  William  H.  McHugh,  vice-president.  International  Printing 
Pressmen  in  Dayton,  and  Joseph  C.  Orr,  secretary-treasurer  of  the  Union. 


FRANK  AND  DARING 
MODERN  .  .  .  RUTH  ML 
LETT’S  PROVOCATIVE 
NEW  COLUMN 


For  the  sL\  months  ending  Sept.  30,  1937,  the  average  net  paid 
daily  circulat;on  of  the  Telegram-Gazette  stood  at  115,869 — 
an  all-time  rt'eord. 

Rooted  in  the  confidence  of  all  classes  of  readers  throughout 
Central  Massachusetts,  the  Telegram-Gazette  each  year  in¬ 
creases  its  measure  of  leadership  in  this  rich  and  stable  market. 


Average  iVef  Paid  Daily  Circulation 


BRINGS 


BRIGHT.  NEW 
IDEAS  TO  THE  WOMENS 
PAGES! 

Imagine  a  women’s  column  so 
timely,  so  packed  with  trenchant 
phrases,  that  many  editors  have 


57  YEARS  ON  DAILY 

William  Cassidy,  advertising  man¬ 
ager  of  the  Belfast  (Ireland)  Tele¬ 
graph,  recently  began  his  57th  year  of 
service  on  that  newspaper.  “I  have 
always  enjoyed  the  best  of  health,” 
he  writes  EIditor  &  Publisher.  “I 
think  a  fortnight  would  cover  all  the 
time  during  that  period  I  have  been 
away  from  business  owing  to  some 
trivial  complaint.”  He  renewed  his 
subscription  to  Editor  &  Publisher  and 
stated  he  had  been  a  subscriber  for 
36  years. 


Year  of 

19.36 


115  869 

Sept.  30,  1037  i 

No  other  Worcester  daily  has  30  per  cent  as  inuchc 


For  complete  details  on  hov 
this  feature  is  avadable  to  \)our 
newspaper  on  an  economical 
hudpet  basis  with  other  top-notch- 
ers,  write  or  wire 


POPULATION  City  and  average 
18-mile  retail  trading  zone  . 


ARROW-TIEUP  FOR  CUTS 

When  pictures  appear  at  the  top  of 
pages  in  the  Salt  Lake  City  Telegram, 
readers  can  immediately  tell  at  a 
glance  which  news  item  they  accom¬ 
pany.  Halfway  down  the  photograph, 
either  to  the  right  or  left,  the  column 
carries  an  arrow  pointing  from  the 
news  to  the  portrait.  The  practice  is 
known  as  the  Arrow-Tieup. 


THE  TELEGRAM-GAZETTE 
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George  F.  Booth,  Publisher 

Paul  Block  and  .\Ksociates,  National  Representatives 
New  York,  Chicago,  Detroit,  Boston,  Philadelphia, 

San  Francisco,  Los  Angeles,  Cincinnati 


DAILY  NEWS 
376,718 


an  open  letter  to  redd  gore 


(Advertising  Promotion  Manager,  Chicago  Daily  News) 


Dear  Budd: 

I’ve  been  reading  the  ad  in  Wednesday’s  News  (also  Editor  &  Publisher,  Dec. 
11)  exploiting  the  fact  that  the  News  enjoys  the 

‘^greatest  circulation  in  the  history  of  the  Chicago  Daily 
News,  for  a  6  months’  period  ending  September  30th.” 

I  was  pleased  to  read  that  your  circulation  had  gained  (by  1.4%)  over  the  same  pe¬ 
riod  in  1929,  That  was  swell.  I  could  understand  your  pride  in  the  chart  illustrating 
your  own  gain  and  the  circulation  losses  you  ascribed  to  three  of  your  contemporaries. 

But  you  can  imagine  my  disappointment  to  find  in  your  chart  no  measure  of 
Times  performance.  We’ve  been  doing  pretty  well  over  here— lots  of  new  readers, 
lots  of  advertising — and  we  do  like  to  consider  ourselves  among  those  present  when 
Chicago’s  newspapers  are  counted. 

At  first  I  thought  you’d  overlooked  us  completely.  You  and  I  are  both  protag¬ 
onists  of  “truth  in  advertising,’’  so  I  knew  you  couldn’t  have  left  us  out  by  design. 

I  could  explain  it  only  as  an  inadvertent  oversight.  Then  I  discovered  that  little  note 
in  small  type  way  down  in  the  southeast  comer  of  your  chart. 

Of  course,  because  the  Daily  Times  had  just  started  publication  Sept.  3,  1929, 
we  couldn’t  have  filed  a  “Publishers’  Statement  for  the  6  months  period  ending  Sept. 
30,  1929.’’ 

But  we  WERE  in  the  field,  and  published  on  Oct.  3,  1929,  a  sworn  statement 
filed  with  the  U.  S.  Postoffice  covering  the  four  weeks  the  Times  had  been  in  exis¬ 
tence.  It  showed  that  our  circulation  average  in  that  period  was  145,000.  Our  aver¬ 
age  for  the  6  months’  period  ending  last  September  was  -355,000.  That’s  a  gain  of 
210,000,  or  145%  since  1929. 

Of  course,  if  you  had  put  a  line  in  your  chart  showing  our  circulation  had  gained 
145%,  you  would  have  had  to  extend  the  chart  clear  over  the  top  of  the  page.  I  ima¬ 
gine  that  just  wasn’t  practical.  Assuming  that  your  circulation  figures  are  correct, 
they  present  only  80%  of  the  facts  about  Chicago’s  five  daily  papers.  And  when  you 
show  80%  of  the  facts  and  don’t  show  the  other  20%,  folks  always  wonder  why. 

I  remember  back  before  the  Times  entered  the  Chicago  afternoon  newspaper 
field,  the  Chicago  Daily  News  always  advertised  that  96%  of  its  readers  lived  in  Chi¬ 
cago  and  its  suburbs.  I’ve  wondered  why  you  haven’t  been  speaking  of  that  lately, 
so  I  had  some  quite  interesting  pie  charts  made.  I  attach  copies  of  them. 

They  mention  ALL  the  afternoon  papers  that  were  in  the  field  March  31,  1929, 
before  the  Times  started,  and  all  the  afternoon  papers  now  in  the  field.  I  know  it 
will  be  interesting  to  you  to  note  that  if  it  weren’t  for  your  circulation  gain  in  the 
territory  beyond  a  circle  drawn  40  miles  from  the  City  Hall,  you  would  have  had  a 
loss  in  total  circulation. 

I  speak  of  this  with  some  hesitation  because  we  figure  over  here  that  the  way  to 
get  ahead  is  to  work  for  our  own  gains  in  circulation  and  advertising — not  to  bother 
about  others’  losses. 

Here’s  wishing  a  Merry  Christmas  to  you  and  your  co-workers. 

Cordially, 

MEL  BARKER, 

Advertising  Promotion  Manager 


*<0«N|N, 


'■epnrJcd  from  the  Daily  New*  Dec.  8,  1937) 


URE  NEWSPAPER 


Pie  charts  show  circulation  of  Chi¬ 
cago  evening  newspapers  within  the 
City  and  Retail  trading  zone  (40 
Mile  Radius)  for  1929  compared 
with  1937. 

Figures  based  on  Publisher’s 
A.  B.  C.  Statements  for  the  6  month 
period,  ending  March  31,  1929,  and 
Sept.  30,  1937. 
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L.  A.  Times  Fights  Beck  On 
Threat  to  “Take  Over  City” 

LOS  ANGEILES,  Dec.  13. — How  one  out  to  subdue  Washington  and  Ore- 


newspaper’s  fight  to  preserve  a 
city’s  open  shop  principles  has  called 
forth  open  criticism  and  secret  appro¬ 
bation  from  a  city  1,400  miles  away 
was  revealed  recently  by  Harry 
Chandler,  publisher  of  the  Los  An¬ 
geles  Times. 

Defense  of  the  open  shop  principle 
has  been  the  Times’  most  diligently 
fought  battle  throughout  its  existence, 
under  the  leadership  first  of  Gen.  Har¬ 
rison  Gray  Otis,  and  after  his  death, 
his  son-in-law,  Harry  Chandler. 

When,  during  the  past  year,  union¬ 
ized  labor  under  the  guidance  of  Dave 
Beck,  Seattle’s  labor  czar,  voiced  the 
intention  to  unionize  Los  Angeles  as 
airtight  as  Seattle  had  been  unionized, 
the  Times  felt  that  a  crisis  was  im¬ 
pending,  and  that  the  only  weapon  to 
be  effective  in  the  battle  was  an 
aroused  public  opinion. 

Fights  "Dovebeckism" 

In  October  the  newspaper  began 
publication  of  daily  factual  stories 
from  its  Seattle  correspondent  show¬ 
ing  what  the  effects  of  “davebeckism” 
had  been  in  that  city,  once  destined 
to  be  metropolis  of  the  Pacific  Coast, 
but  now  ranking  third  after  Los  An¬ 
geles  and  San  Francisco.  The  dis¬ 
patches  have  continued  for  35  days, 
reciting  such  facts  as  industries  closed 
due  to  labor  troubles,  the  increase  in 
imemployment,  the  decrease  in  size 
of  daily  newspapers,  the  decline  in 
population,  the  drop  in  new  building, 
the  boycott  of  Seattle  by  other  north¬ 
west  communities  because  of  the  labor 
domination,  the  effect  on  shipping, 
comparative  cost  of  living,  and  other 
economic  and  industrial  phases  of  the 
question.  Each  dispatch  carried  the 
same  head:  “Progress — In  the  North¬ 
west.” 

“There  was  no  intention  to  harm 
Seattle,”  Mr.  Chandler  told  Editor  & 
PuBUSHER.  “We  are  seeking  only  to 
save  Los  Angeles.” 

However,  the  repercussions  have 
been  great.  Although  the  Times  cir¬ 
culation  in  Seattle  is  only  16  copies, 
hundreds  of  letters — invariably  re¬ 
questing  that  for  the  writer’s  own  sake 
his  name  be  kept  anonymous,  have 
been  received  by  the  Times  commend¬ 
ing  the  series  and  offering  additional 
facts,  Mr.  Chandler  said.  Most  of 
these  have  come  directly  from  Wash¬ 
ington,  and  others  from  former  Seattle 
residents.  With  the  daily  dispatches 
concluded  for  a  time,  the  “Progress — 
In  the  Northwest”  series  continues 
daily  on  the  front  page,  quoting  from 
these  letters. 

Seattle  Frets  “Censored” 

There  have  been  protests  from  Seat¬ 
tle’s  civic  leaders,  written,  the  Times 
insists,  under  the  careful  eye  of  the 
city’s  labor  leaders.  Private  opinions, 
Mr.  Chandler  states  he  has  learned, 
frequently  differ  from  the  official 
statements. 

In  an  open  letter  answering  a  letter 
from  M.  A.  Arnold,  chairman  of  the 
board  of  the  Seattle-First  National 
Bank,  Mr.  Chandler  declared  last  week 
that  “because  of  a  censored  press 
Seattle  citizens  have  been  permitted 
to  see  but  one  side  of  the  picture.” 

“We  see  other  newspapers  of  the 
Northwest  published  outside  Seattle,” 
he  wrote,  “and  note  their  news  col¬ 
umns  are  not  under  a  laborite  closed- 
shop  censorship,  and  that  editorially 
they  blast  away  at  Seattle  because  the 
labor  rackets  originating  in  and 
manipulating  your  city  are  reaching 


gon  in  entirety.  .  .  . 

“So  long  as  your  Mr.  Beck  con¬ 
fined  his  questionable  operations — 
questionable  as  to  public  welfare  and 
economic  stability — to  your  own  city 
and  your  own  region,  the  Los  Angeles 
Times  did  no  more  than  did  news¬ 
papers  the  country  over  and  maga¬ 
zines  of  nation-wide  circulation,  i.e., 
print  the  news  as  it  developed  of 
conditions  unparalleled  in  any  other 
American  city  including  forcible  clos¬ 
ing  by  mob  violence  of  two  of  your 
daily  newspapers.  (Nothing  like  that 
ever  happened  before  in  this  country.) 

Fights  Drive  on  L.  A. 

“But  when  your  Mr.  Beck  invades 
Los  Angeles  with  the  avowal  that  he 
is  going  to  take  over  our  city,  and 
impose  on  our  people  the  same  de¬ 
structive  objectives  and  methods  as 
prevail  in  Seattle  imder  his  despotic 
rule,  it  becomes  the  Los  Angeles 
Times’  duty  to  our  own  community  to 
apprise  the  public  of  what  has  hap¬ 
pened  and  is  still  happening  to  your 
city  so  every  person  may  know  what 
to  expect  if  your  Mr.  Beck  is  per¬ 
mitted  to  make  of  Los  Angeles  another 
Seattle.” 

So  great  has  been  the  interest  in  the 
Northwest  in  the  Times’  fight  that  the 
newspaper  recently  made  2,000  re¬ 
prints  of  the  35  “Progress”  dispatches, 
together  with  Mr.  Chandler’s  open 
letter,  and  a  reprint  of  Chapin  Hall’s 
“What  Goes  On”  column  on  the  sub¬ 
ject,  and  mailed  it  to  every  news¬ 
paper  in  Washington,  and  to  influen¬ 
tial  and  interested  citizens. 

“In  Los  Angeles  we  have  had  only 
three  stops  directly  traceable  to  our 
stories,”  Mr.  Chandler  said.  “I 
wouldn’t  have  been  surprised  if  there 
had  been  500.  But  we  wouldn’t  have 
quit,  if  there  had.” 

“RAZZING  THE  RAPIDS" 

’Die  Grand  Rapids  (Mich.)  Herald 
carried  an  18-page  “Razzing  the  Rap¬ 
ids”  section  Sunday,  Dec.  5.  It  was  the 
fifth  annual  special  imder  that  name 
and  marked  the  14th  anniversary  of 
the  Sunday  page  on  which  Ray  Barnes, 
Herald  cartoonist,  razzes  men,  women 
and  institutions  of  the  Furniture 
City.  This  year’s  edition  carried 
2,000  inches  of  razz  advertising,  125 
advertisements  done  in  cartoon  style. 
For  the  first  time  a  page  of  classified 
done  in  cartoon  style  was  included 
under  the  heading  “Clowning  the 
Classified.” 


RoaehiniyS  the 
Young  Families 


One  important  reason  for 
The  Sun’s  productiveness 
for  advertisers  is  that  its 
circulation  is  concentrated 
among  New  York’s  young 
l>eople — the  families  with 
constantly  growing  needs 
and  many  activities. 

^nn 
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EDITOR  <S  PUBL I  SHE 


Wcrithmon  Here 
As  Chronicle 
Correspondent 

Succeeds  R.  G.  Swing  As 
U.  S.  Representative  of 
Big  London  Daily 

By  HAROLD  BUTCHER 

Roljert  Charles  Harry  Waithman — 
Robert  Waithman  for  short — arrived 
in  New  York  Monday,  Nov.  28,  on  the 

_  Queen  Mary  to 

begin  his  duties 
as  U.  S.  corre¬ 
spondent  of  the 
London  N  ews- 
Chronicle,  one  of 
the  big  English 
dailies  with  a 
circulation  of  be¬ 
tween  1,300,000 
and  1,400,000. 
Waithman  suc¬ 
ceeds  Raymond 
Gram  Swing, 
Robert  WaifUsn  ^ho  in  addition 
to  broadcasting 
every  week  to  England  and  America, 
has  taken  a  position  with  Ken,  the 
magazine  due  to  appear  next  March. 


American  tremendously,”  Jj,  . . 
The  people  are  alive!” 

I  asked  which  city  was  rega^ 
the  prize  by  English  foreigrgc. 
spondents — New  York,  Parii^  ' 
“The  job  for  a  foreign  cofiva 
on  an  English  paper  is 
he  replied.  "There’s  no  questl^^ 
it.  'ITie  volume  of  news  c4|||2 
England  has  increased,  and  it  «| 
crease  still  more  if  it  can  bt  4*^ 
truthfully  that  the  Americ*  «,£ 
has  come  to  believe  it  should « 
influence  in  Europe.  The 
speech  of  President  Roosevek(^ 
a  great  impression  in  England."  ^ 

Mr.  Waithman  entered  neeab 
work  when  he  joined  a  Kraw^ 
of  the  Yorkshire  Post.  Hewuwri, 
tor,  at  the  age  of  16— of  the  Fuj! 
haven  Weekly  Mail  in  a  coT 
town  on  the  northwest  coast  of 
land.  He  does  not  care  to  think: 
the  editorials  he  wrote  in  thou 
It  was  also  his  job  to  have  tin 
page  of  the  branch  edhiao  d 
North  Western  Daily  Mail, 
came  from  Barrow,  filled  and  pL 
Then  he  went  on  to  the  Huddim 
Daily  Examiner,  followed  bp  s: 
years  as  a  copyreader  cm  the  I»(. 
shire  Post,  Leeds.  He  jaMh 
London  Daily  News,  which  lAn:e' 
came  the  News-Chronkle,  aaitil.v 
erpool  correspondent  in  1929. 


In  coming  to  the  U.  S.  Robert  _____  ____ 

Waithman  achieves  a  five-year  ambi-  NEW  OHIO  AGENCY 
tion.  He  was  in  Liverpool,  England,  Curtis  W.  Van  De  Mark,  feuE, 
^  correspondent  for  the  News-Chron-  of  Baer- Van  De  Mark,  Inc,  (San 
icle,  when  he  first  looked  toward  riati,  has  incorporated  Van  D»ld 
America,  but  he  was  transferred  to  Advertising,  Inc..  1107  Tiin«.Sa 
Manchester,  and  then  to  the  head  of-  Tower,  Cincinnati,  to  start 
hce  m  London,  before  the  way  opened  ing  on  Jan.  1,  1938.  The  offinnr. 
for  him  to  cross  the  Atlantic.  He  is  Curtis  W.  Van  De  Mark, 
here  with  his  wife  and  four-year-old  and  treasurer;  Alvin  SdimijH 
daughter  Shirley.  vice-president;  and  M.  C.  Rks, 

I  admire  America  and  things  retary. 


Tap  The  Reservoir 
of  Kansas 

through  the  spigots  of 

THE  TOPEKA  DAILY  CAPITAL 

In  charting  selling  routes  for  1938,  wise  advertisers  will  include 
Kansas  and  The  Topeka  Daily  Capital  as  stimulating  "pick-ups" 
for  thirsty  sales  quotas. 

Remember,  The  Kansas  Reservoir  is  up  to  the  high  water  marl 
with  a  $400,000,000  farm  income. 

Brookmire's  Income  Map,  estimating  percentage  gains  for  the 
next  six  months,  shows  Kansas  in  fourth  place  out  of  the  forty- 
eight  states. 

THE  TOPEKA  DAILY  CAPITAL 

is  the  favorile  newspaper  in  more  than  50,000  of  the  most  importeet 
Kansas  homes,  the  majority  of  which  are  concentrated  in  Topeka's  pros¬ 
perous  16-Drive-in  Counties. 

According  to  the  Kensas  Commissioner  of  Labor,  Topeka’s  Retail  Tradt 
showed  the  greatest  gain  of  any  major  city  in  the  state  during  October. 

The  Topeka  Daily  Capital  is  a  natural  for  national  advertisers  aiming  to 
reduce  selling  costs  and  add  up  profits  tor  1938. 

Rate  13c  a  Line  Circulation  50,000  Dcdly  and  Sunds! 

tlTopeka  Capital 

Arthur  Capper,  Publisher 

TOPEKA  Member  A.B.C.  KAKSA3 

New  York  Chicago  Detroit  Kansas  City  San  Fraacoo 


8  point 
seems 
too  large’ 


said  the  Business  Manager 


IVi  point 
is  too  small 
to  suit  me” 


said  the  Editor-in-Chief 


So  They  Compromised  on  the  New  ''In-Bctweencr 


POINT  EXCELSIOR 


HERE’S  a  new  cutting  that  seems  destined  to  fill  the  news 
columns  of  many  impjortant  papers.  Excelsior  . . .  pop¬ 
ular  member  of  the  famous  Legibility  Group  .  .  .  now  in  an 
’’in-between”  size,  point.  It  was  cut  expressly  to  solve  the 
dilemma  of  those  many  publishers  who  have  long  agreed  that 
IVz  point  is  too  small,  but  have  hesitated  to  go  to  8  point. 

The  popularity  of  Excelsior  results  from  its  ability  to  give 
maximum  legibility  in  spite  of  trying  mechanical  handicaps. 
It  was  designed  with  particular  regard  for  the  requirements 
of  fast  presses,  rubber  rollers  and  dry  mats.  It  meets  the  read¬ 
er’s  eye  with  a  friendliness  that  suggests  a  daily  rendezvous. 
Increased  circulation  usually  results. 


*Yve  d 


Mergenthaler  Linotype  Company 

Brooklyn,  New  York 

NEW  YORK  CITY,  SAN  FRANCISCO,  CHICAGO,  NEW  ORLEANS.  CANADIAN^ 
LINOTYPE,  LIMITED,  TORONTO.  Representatives  in  Principal  Cities  oj  the  World 


A-P-L  and  Linotype  Garamond  Bold  No.  3,  Garamond  Bold  and  Indicated  faces 


•/ 


/  . 


OUR  OWN  W 
OF  LETTERS 


ORLD 


THERE  are  a  number  of  reasons  why 
the  candid  camera  has  come  to  be 
an  important  factor  in  the  field  of  i 
newspaper  photography.  Its  size  is  i 
much  in  its  favor;  it  is  qtiick  and  sim¬ 
ple  to  operate,  and  in  experienced 
hands  it  takes  excellent  pictures. 
Many  reporters,  particularly  in  small 
cities  where  the  size  of  a  newspaper 
staff  is  necessarily  restricted,  are 
learning  to  use  the  new  cameras,  sup¬ 
plementing  their  regular  reportorial 
work.  It  is  to  those  people  and,  in 
fact,  to  anyone  interested  in  photog¬ 
raphy,  that  the  new  book,  “Making 
Pictures  with  the  Miniature  Camera,” 
will  appeal.  This  work,  written  by 
Jacob  Deschin,  is  published  by  Whit¬ 
tlesey  House  at  $3. 

Mr.  Deschin  has  done  an  excellent 
piece  of  work.  He  has  written  in  an 
easy,  readable  style  without  technical 
catch-words  to  trip  the  tmwary.  He 
tells  how  to  photograph  different  ob¬ 
jects  under  a  variety  of  conditions  and 
he  also  informs  the  reader  clearly  how 
he  can  develop  negatives,  and  how  to 
make  prints  and  enlargements.  The 
book  seems  to  cover  the  field  thor¬ 
oughly.  There  is  even  a  short  dis¬ 
cussion  of  wei^ts  and  measures  which 
would  be  helpful  for  anyone  who 
wanted  to  do  his  own  developing. 
There  is  also  a  glossary  of  photo¬ 
graphic  terms.  The  book  has  a  great 
number  of  line  drawings  and  diagrams 
and  the  last  part  of  it  is  devoted  to 
samples  of  candid  camera  photog¬ 
raphy. — C.  A.  T. 

Why  They  Buy 

ELMER  WHEELER  is  out  with  a  new 

book  of  fascinating  glimpses  into 
consumers’  minds — 10-second  ansilyses 
of  why  people  buy  or  don’t  buy. 
“Tested  Sentences  That  Sell,”  by  the 
president  of  the  Tested  Selling  Insti¬ 
tute,  New  York,  (Published  by  Pren¬ 
tice-Hall,  Inc.,  New  York;  $3.75) 
starts  with  five  "Wheelerpoints,”  and 
then  lines  up  himdreds  of  actual  cases 
in  which  sales  work  has  shown  how 
the  salesman’s  words  and  actions  af¬ 
fect  the  buyer’s  mind. 

Wheelerpoint  1:  “Don’t  sell  the 
steak — sell  the  sizzle.” 

Wheelerpoint  2:  “Don’t  write — tele¬ 
graph;”  in  other  words,  put  it  into  10 
words. 

Wheelerpoint  3:  “Say  it  with  Flow¬ 
ers”;  do  something  while  you  are 
talking. 

Wheelerpoint  4:  “Don’t  ask  if — ask 
■which.” 

Wheelerpoint  5:  “Watch  your  bark.” 

But  they  all  come  back  to  Mr. 


301,472 

was  the  a\'era«re  net  paid  daily  circulation 
of  The  Baltimore  Sun  (Morninit  and 
Evening  issues )  for  the  month  of 

November,  1937 


This  represents  a  gain  of  4.398  over 
November,  1936  .  .  .  The  Sunday  Sun 
circulation  averaged  213,104  per  Sunday 
for  the  month  of  November,  1937 — a 
gain  of  4,837  over  November,  1936. 

Everything  in  Baltimore 
Revolvee  Around 

THE  SUN 

Morning  Evening  Sunday 


Wheeler’s  basic  point — to  find  out  what 
words  and  actions  are  successful,  and 
coach  all  salesmen  to  do  the  same  in 
each  sale.  Mr.  Wheeler,  formerly  a 
newspaper  advertising  man  began 
studing  sales  technique  in  an  attempt 
to  overcome  the  indifferent  counter 
selling  that  was  coming  between  news¬ 
paper  advertising  and  sales.  Since  then 
he  has  analyzed  sales  efforts  in  many 
lines. — R.  S.  M. 

■ 

In  the  Periodicals 

“The  Social  Security  Hoax,”  written  by  the 
l.ale  Ogden  Mills,  appears  in  December  Amer¬ 
ican  Mercury.  In  the  same  issue  is  ‘‘Incident 
in  the  Green  Pastures,”  a  iroem  by  Marguerite 
Steedman  of  the  Atlanta  Journal. 

Nathaniel  Peffer,  former  editor  of  the  China 
I'ress  in  Shanghai  wrote  "Convulsion  in  the 
Orient”  for  December  Harper’s.  Carl  Crow, 
who  was  once  city  editor  of  the  same  news- 
I)a|>er  and  also  publisher  at  one  time  of  the 
Shanghai  Evening  Post  is  likewise  a  liar|)er 
contributor.  He  wrote  ‘‘Farewell  to  Shanghai.” 

New  Republic,  Dec.  15th,  includes  “A  Yip 


from  the  Doghouse,”  by  William  Allen  White. 
It  talks  about  “we  old-fashioned  progressives” 
and  expresses  the  uncertainty  with  which  the 
truly  liberal  mind  examines  the  present  day 
world. 

“No  More  Neutrality”  in  the  current  Com¬ 
mentator  was  contributed  by  H.  V.  Kalten- 
born  who  was  formerly  on  Brooklyn  Eagle. 

Paul  R.  Leach,  head  of  the  Chicago  Daily 
News,  Washington,  D.  C.,  bureau,  discusses 
the  chances  of  two  1940  presidential  (rossibili- 
ties  from  the  stale  of  Indiana,  Paul  V.  McNutt, 
former  governor  and  at  present  .\merican  com- 
mis.sioner  to  the  Philippines,  and  the  present 
chief  executive.  Gov.  M.  Clifford  Townsend, 
in  the  Dec.  11  issue  of  Saturday  Evening 
Post. 

Rolrert  Aura  Smith  of  the  New  York  Times 
wrote  “The  Philippines  for  Japan?”  in  the 
current  Asia.  The  author  was  formerly  news 
editor  of  the  Manila  Daily  Bulletin. 

“Undattered  Sweden.”  by  H.  11.  Elliston, 
financial  editor  of  Christian  Science  .Uonito’, 
appears  in  December  Atlantic  Monthly. 

The  magazine,  Commentator,  for  Decemlier 
contains  an  article  by  columnist  George  K. 
Sokolsky,  titled,  “What's  Happened  to 
Hoover?”  The  author  says:  “.  .  .  .  Herbert 
Hoover  is  again  a  fighter.  But  he  is  not  tighi- 
ing  for  himself.  He  is  fighting  for  his  suc¬ 
cessors  .  .  .  the  youth  of  America.” 

“Newspaper  by  Radio”  is  W.  Carroll  Mon¬ 
ro’s  contribution  to  December  Current  History. 
He  discusses  the  facsimile  transmission  system 
invented  by  W.  II.  G.  Finch,  president  of 
Finch  Telecommunications  Laboratories  in 
New  York. 


EDITOR  <5.  PUBLISHEJ 

Cecil  Allen.  N.  Y.  Sun 
Society  Editor.  Dies 

Cecil  Jerome  Allen,  69,  societvu 
'"Iv^re”-  York  Sun,  who  for  tbt  pn 

Eagle^"  ^5  years  has  been  chronicling  the 
igo  Daily  tivities  of  the  elite,  died  Dec.  U. 
discusses  Born  in  Monticello,  Iowa,  Mr. 
iiossibiii-  spent  his  entire  newspaper  carar. 

McNutt,  York  papers.  His  first  ioh  ^ 

lean  com-  .  _  J'*  'k 

e  present  a  reporter  on  the  Times.  Un 
rownsend,  his  work  as  assistant  society  editor ^ 
Evening  the  old  Commercial  Advertiser  i^ 
led  James  Gorden  Bennett,  who  pg 
?rk  Times  great  stress  upon  society  news  in  t 
erly"ne*ws  Hcrold,  to  hire  Allen  in  1910.  Forth 
next  five  years  he  wrote  society  nog 
Elliston,  from  Newport,  R.  I.  When  the  Heihi 
Monito<,  was  sold  to  merge  with  the  Triim 
'>’•  Frank  A.  Munsey,  who  was  thaih 

Jiecemiier  owner,  kept  Allen  to  organize  a  ion. 

iwT  to 

Herbert  with  the  Sun  imtil  his  death, 
not  fight-  The  phrase  “New  York’s  FourH* 
r  his  sue  dred”  was  credited  to  Mr.  Allen.  & 
was  informed  many  years  ago  ’oy  Vci 
■roll  Mun  McAllister  that  “there  are  mly  f 
It  History,  people  in  New  York  that  one  nA 
esident  of  ^nows.  It  was  Allen’s  instina  k 
itories  in  news  that  brought  out  this  sumoaihi 
of  society  so  widely  quoted. 


TODAY  —And  Lo,  These  Many  Years 
TEXAS*  Business  Record  Beats  Uncle  Sam*s 


^Business  Record— Texas  and  the  Nation 


192  9  1930  1931  I93Z  1933  19  34  1935  1936  |937 


This  chart  shows  the  trend  of  business  uelivity 
in  Texas,  compared  with  the  United  States  as  a 
whole  since  January  1,  1929.  Note  that  condi¬ 
tions  today  are  substantially  better  in  Texas 
than  throughout  the  country;  also  that  the  Texas 
average  has  kept  well  above  the  national  average 
most  of  the  time  during  these  years. 


The  national  graph  is  charted  by  the  New 
York  Times  and  used  as  an  official  release  by 
the  U.  S.  Chamber  of  Commerce.  The  Texas 
graph  has  been  developed  by  the  University  of 
Texas  Bureau  of  Business  Research,  from  stand¬ 
ard  bu.siness  indexes. 


And  the  Dallas  Market 

Consistently  Leads  Texas! 


Do  you  study  markets?  Do  you 
know  where  buying  power  is  best — 
where  people  can  and  do  spend 
more  per  capita? 

Watch  Texas!  Forget  the  “off*’ 
markets.  Follow  the  line  of  least 
resistance! 


When  business  is  good  in  Amer¬ 
ica,  it  is  generally  a  little  better  in 
Texas  and  her  Major  Market. 

The  Dallas  News  and  Journal  de¬ 
liver  a  premium  value  to  advertisers 
because  this  is  a  premium  market. 


The  Dallas  Morning  News 
The  Dallas  (Evening)  Journal 

**Texas’  Major  Market  ISetvspapers’* 

Representatives:  JOHN  B.  WOODWARD,  Inc. 

Associates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac  and  State  Industrial  Guide.  Radio 

Station  WFAA  (50,000  Watts) 


0 
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‘The  Consumer 
will  now  decide " 

Every  day  in  America — throughout  a  24-hour  day — 
consumers  stop  at  some  store,  restaurant,  filling 
station  or  hotel  and  ask  for  something — by  name. 
Recently  we  asked  a  few  thousand  consumers  three 
questions,— after  they  had  bought  an  article  or  serv¬ 
ice.  (a)  Did  our  windows  bring  you  in?  (b)  Did  a 
friend  send  you  here?  (c)  Or  did  our  newspaper 
advertising  bring  you  in? 

Their  answers  didn’t  make  sense,  to  some  of  the  store 
owners  who  asked  the  questions.  Why?  Because 
most  people  said,  “Oh,  a  friend  told  me  about  your 
store  or  goods  or  services.”  Friends  always  came 
fast.  (Advertising  always  came  second  or  third.) 
How  did  the  store  win  the  friends,  the  source  of 
most  of  the  new  business?  Daily,  weekly,  monthly, 
and  yearly,  advertising  was  rim  in  one  or  more  news¬ 
papers.  Over  and  over,  season  in  and  season  out, 
the  store  owner  had  listed  his  goods  and  services. 
Consumers  have  always  decided  the  continuance  of 
any  business;  they  always  will.  Up  to  now  they 
control  the  net  earnings  of  any  establishment. 
Macy’s  sales  and  profits  prove  this.  Note  their  pub¬ 
lish^  statements  for  the  past  8  years. 


Sales  Earnings  Dividends 

1930  .  $135,856,663  $6.70  $3.00 

1931  .  135,002,877  4.81  3.00 

1932  .  132,729,839  3.63  3.00 

1933  .  118,879,252  2.20  2.00 

1934  .  112,671,770  2.02  2.00 

1935  .  118,211,078  1.95  2.00 

1936  .  117,841,155  1.83  2.00 

1937  .  3.06  2.75 


(5%  stock  dividends  ’30,  ’31,  ’32,  ’33) 

Now  look  at  the  John  Gurnsey  figures  from  Editor  & 
Publisher,  November  25,  1937.  Retail  advertising, 
563%.  (Of  this,  40%  is  department  store.)  23.5% 
general  and  automotive,  16.7%  classified,  and  33% 
legal. 

Is  Department 

Store  Linage  Profitable? 

Interviews  with  several  publishers  led  to  the  con¬ 
clusion  that  many  publishers  could  greatly  increase 
their  net  earnings,  if  from  10%  to  20%  of  department 
store  linage  could  be  drifted  to  other  local  or  national 
advertising  classifications. 


"THI  COHSUMR  WIU  NOW  DECIDE.. 


Take  vour  choice  of  these  twoTP b 


I'hne  hs'o  louth  powders  serve  at  a  example  of  the  way  in  which  the  consumer  may  be  forced, 
by  price-fixing,  to  pay  an  arbitrarily  higher  price.  One  of  these  tooth  powders  is  price-fixed.  The 
other  is  not  ('ompare  their  actual  merits: 


1,  This  dispcnscr-iop  can  cHiiains  4  ounces  of  a 
well-known  brand  of  tooth  powder. 

It  is  well-made,  of  pure  ingredu’nts,  by  a  compe¬ 
tent  pharmaceutical  house. 

No  magic — simply  strict  skill— is  involved  in  its 
making. 

Its  lab«l  claims,  among  other  things,  that  jt  “lends 
to  strengthen  the  gums.”  In  its  accompanying 
''literature”  the  consumer  is  advised  that  “the 
foaming  oxygen  bubbles  penetrate  the  crevices  in 
and  bewveen  the  teeth.” 

WHAT.  ACrUAUT.  1$  “IN  ITT” 


2»  This  dispenser-top  can  contains  4  ounces  of  a 
well-known  Macy  brand  of  tooth  powder. 

It  is  well-made,  of  pure  ingredients,  by  a  compe¬ 
tent  pharmaceutical  house. 

No  magic— simpiv  strict  skill — is  involved  in  its 
making. 

No  claim  is  made  that  it  will  strengthen  the  gums. 
tXir  advice  from  reliable  dental  authority  is  that 
no  tooth  powder  is  likely  to  strengthen  tiM  gums. 
Nor  does  V^cy's  declare  that  “the  foaming  oxy¬ 
gen  bubbles  penetrate  the  crevices  in  and  between 
the  teeth.” 


Scientific  analysis  of  this  tooth  powder  (made  by 
Macy’s  Bureau  of  Standards  and  supported  by  a 
reliable  outside  laboratnrv)  indicates  that  it  con¬ 
tains  about  59.7%  of  calcium  carbonate;  about 
11.4%  of  sugar  (sucrose)';  about  11.0%  of  soap 
(sodium  anhydrous) ;  about  10  8%  of  si^ium  per¬ 
borate;  about  3.4%  of  flavoring  matter;  about 
3.72%  of  magnesium  carbonate  It  has  an  agree¬ 
able  taste  and  when  it  is  used  on  a  moistened  tooth 
brush,  it  liberates  nascent  oxygan,  and  forms  busy 
little  bubbles. 

This  brand  of  tooth  powder  is  price-fixed  by  it* 
manufacturer  under  the  New  York  State  FieH- 
Crawford  Price-Fixing  Law 


1.  .  ITS  FIXED  RETAIL  PRICE 
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WHAT.  ACTUAUY,  IS  “IN  ITT” 

Scientific  analysis  of  this  tooth  powder  (made  by 
Macy'*  Bureau  of  Standards  and  supported  by  a 
reliable  outside  laboratorv)  in  '.;c4ies  that  it  con¬ 
tains  about  59.0%  of  calcium  carbonate;  about 
11.7%  of  sugar  (sucrose);  about  11.7%  of  soap  ' 
(»>dium  anhydrous) ;  about  12.45%  of  s^ium  per¬ 
borate;  about  2.6%  of  flavoring  matter;  about 
3.2%  of  magnesium  carbonate.  It  has  an  agree¬ 
able  taste  and  when  it  is  used  on  a  moistened  tooth 
brush,  it  liberates  nascent  oxygen,  and  forms  busy 
little  bubbles. 

This  “Macy's  Own”  tooth  powder  is,  of  course, 
NOT  price-fixed  It  is  price-Ver 


2.  .  ITS  RETAIL  PRICE  IN  MACrS 
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Two  Experiments 
Now  in  Progress 

Two  publishers,  one  in  a  city  of  1,000,000  and  the  other  in  a  city 
of  100,000,  are  now  conducting  an  interesting  experiment. 

Each  paper  selected  a  young  man  from  their  local  staff,  whose  busi¬ 
ness  experience  dates  after  1929.  (These  are  normal  times  for  these 
young  men.) 

With  a  classified  telephone  directory,  and  their  own  ledgers  as  a 
guide,  they  each  have  selected  one  prospect  in  55  different  lines  of 
local  businesses. 

In  one  city,  29  warehouses  operate.  One  prospect  in  this  group  was 
chosen.  One  undertaker  out  of  17,  one  dry  cleaner  out  of  22,  etc.,  etc. 

A  special  study  is  made  of  each  prospect — location  of  business — age 
—personality  of  owner — standing  in  the  market — credit,  etc.,  etc. 

Then  a  hand-tailored  campaign  covering  a  six  to  twelve  month 
I»riod  is  laid  out,  using  proven  copy  techniques  selected  from  our 
library  of  over  200  such  campaigns. 

The  day  before  the  “Business  Service  Man”  calls  on  the  prospect, 
a  letter  is  sent,  telling  him  that  John  Jones  will  call  on  him  with  a 
suggested  plan  for  increasing  business  in  his  line.  All  John  Jones 
wants  is  the  prospect’s  criticism  of  the  plan,  “before  it  is  submitted  to 
a  prospective  advertiser.” 

Does  the  new  “Business  Service  Man”  get  in?  Yes.  Does  he  get 
an  order?  Frequently! 

Then  what? 

Within  six  months  a  case  history  will  be  written  on  the  adver¬ 
tiser’s  ledgers.  Now  the  publisher  is  ready  to  tackle  one  or  a  dozen 
regional  and  national  advertisers  in  his  territory. 

The  procedure  is  the  same.  A  letter  is  sent  to  the  national  adver- 
ti^r  telling  him  John  Jones  will  arrive  tomorrow  with  some  case 
histories  of  how  retailers  make  money  using  long,  continuous  sched¬ 
ules  in  the  So  &  So  paper. 

Back  to  John  Consumer 

Since  John  Consumer  is  the  supreme  court  in  terms  of  net  profits, 
why  dawdle  with  all  the  people  who  operate  between  the  factory  and 


John  Consumer’s  bathroom?  Get  some  advertising  started,  talk  daily 
to  consumers. 

Macy’s  haven’t  spent  a  fortune  on  their  laboratories,  white  space, 
and  scientists  for  fun.  'They  want  more  NET.  Why  have  they  picked 
the  drug  field  first? 

Because  it  is  the  softest,  easiest  market  for  them.  Since  the  Civil 
War  over  a  thousand  fortunes  have  been  made  in  this  field.  Their 
ad  above  certainly  reads  and  sounds  plausible.  But — strange  as  it 
may  seem,  two  housewives  with  identical  sponge  cake  recipes — same 
ingredients,  will  often  turn  out  two  cakes  that  look  and  taste  different. 

During  1927  and  1928,  a  large  toilet  soap  manufacturer  tried  for  2 
years  to  duplicate  any  one  of  4  different  competitors’  bars.  2,000 
housewives  tested  all  his  imitations.  Always  his  imitation  bar  came 
4th  or  5th  in  choice.  His  chemists  gave  up — so  did  the  agency  who 
conducted  the  tests. 

What  is  a  fair  profit 
According  to  Macy's  Standards? 

Macy’s  stockholders  may  be  perfectly  satisfied  with  their  present 
dividend  checks,  but  none  would  have  refused  a  $3.00  dividend  instead 
of  an  average  of  $2.47  during  the  past  8  years. 

The  Newspaper's 
Responsibility 

Agencies,  who  for  50  years  (imtil  1930)  developed,  sold,  and  paid 
publishers  for  most  of  their  national  advertising  have  not  gone  on  a 
strike.  Many  of  them  say:  “Wc  have  simply  found  an  easier  way  to 
make  money.”  They  think  they  have.  According  to  Abbott  Kimball, 
Inc.,  863  advertisers  changed  agencies  from  January  1,  1937  to  Novem¬ 
ber  1,  1937. 

An  Invitation 

We  haven’t  all  of  the  answers  to  the  questions  relating  to  newspaper 
linage  selling,  but  such  as  we  have  are  open  foi  the  inspection  of  any 
publisher  who  would  like  to  help  a  few  manufacturers  in  his  own 
territory. 


FRANK  E.  FEHLMAN,  Newspaper  Counsel 

Investment  —  Advertising  —  Distribution  Appraisals  110  E.  42nd  Street,  New  York  City 
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EDITOR  6,  PUBLIS 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  waak  an  advartUing  clauification  will  ba  analyzad  in 
^hata  columns.  Sinca  practically  all  advartiting  finally  cantar* 
on  a  ratail  outlat,  thasa  studiat  should  bo  of  equal  intarast 
to  national  as  wall  as  local  advertisers. 


By  FRANK  E.  FEHLMAN 


No.  45.  Copy  Testing 


COPY  TESTING,  as  now  practiced  by 
many  advertising  agencies  and  some 
advertisers,  had  its  origin  in  Chicago 
under  the  direction  of  the  late  Claude 
Hopkins.  Hopkins,  who  came  up 
through  a  rather  difficult  school  of 
advertising — patent  medicines  and  di¬ 
rect  mail  —  worked  with  some  very 
simple  theories.  Practically  all  of  the 
tests  he  evolved  and  many  of  the  re¬ 
sults  of  these  tests  may  be  found  in 
his  book. 

Just  why  copy  testing  should  be 
limited  to  advertising  agencies  and 
national  advertisers,  and  why  the 
techniques  developed  by  them  should 
not  be  applied  to  retail  advertising 
has  always  been  somewhat  of  a  my¬ 
stery  to  many  local  advertisers. 

Since  1930  many  local  advertisers, 
particularly  those  stores  that  started 
in  business  after  1929,  have  made 
rather  exhaustive  tests  and  today  not 
a  few  of  these  advertisers  have  rec¬ 
ords  and  proof  that,  if  applied,  might 
enable  many  local  advertisers  to 
greatly  reduce  their  advertising  costs. 

Background  of  Copy  Testing 

OVER  THE  YEARS  managing  editors 
of  daily  newspapers  have  developed 
a  sixth  sense  regarding  the  value  of 
news  features,  special  articles,  photo¬ 
graphs,  and  all  of  the  things  that  help 
to  draw  new  circulation.  Seldom  do 
local  advertisers  have  an  opportimity 
to  see  at  first  hand  just  what  happens 
in  the  editorial  offices  of  their  favorite 
local  paper.  Over  a  12-month  period 
thousands  of  complaints  are  received 
by  editors.  Occasionally  they  receive  a 
word  of  praise.  Household  editors 
are  constaatiy  testing  out  recipes,  pro¬ 
grams  for  parties,  children’s  care,  etc., 
etc.,  and  they  also  have  proof  at  hand 
that  certain  things  are  of  great  inter¬ 
est  to  their  readers,  while  other  things 
never  cause  a  ripple. 

The  retail  advertising  manager  of  a 
daily  newspaper  who  is  interested  in 
setting  up  several  copy  testing  plans 
for  various  customers  will  find  in  the 
editorial  offices  hundreds  of  letters 
from  subscribers  which  enable  him  to 
draw  some  rather  definite  conclusions 
as  to  why  people  do  or  do  not  react 
to  a  good  local  advertising  campaign. 
Those  who  desire  to  make  such  an 
experiment  should  become  familiar 
with  the  quantity  of  mail  received 
from  subscribers  and  then  classify  this 
mail  so  tangible  evidence  is  at  hand 
as  to  what  people  like  and  dislike. 

Test  on  Wearing  Apparel 
DURING  THE  PAST  YEAR  seven 
different  women’s  wear  shops  in  as 
many  different  cities  have  conducted 
test  campaigns.  The  most  casual  re¬ 
search  in  this  line  of  business  discloses 
this  outstanding  fact.  Nine  women 
out  of  ten  are  interested  in  new  frocks, 
dresses,  coats,  hats,  shoes  and  under¬ 
wear  but  nine  out  of  ten  are  limited 
to  a  definite  clothes,  budget  and  if 
they  exceed  this  budget  they  must 
deduct  money  from  other  things  they 
buy  in  order  to  keep  their  budget  in 
balance. 

Several  advertisements  used  in  these 
test  campaigns  were  directed  at  men 
— headlines  such  as  “For  men  only;” 
another  one,  “Does  your  wife  spend 


too  much  for  clothing;”  another  one 
“A  dress  shop  where  men  are  wel¬ 
come.”  These  advertisements  speak 
rather  frankly  to  men  about  the  im¬ 
portance  of  having  their  wives  and 
daughters  well-tumed-out.  Of  coxirse, 
John  Husband  can  stretch  his  $2,000, 
or  $3,000  or  $4,000  income  just  so  far. 
If  his  wife  and  daughters  are  to  have 
$100  to  $200  more  clothing  in  1938 
than  they  had  in  1937  this  money 
must  come  out  of  his  allowance  for 
his  wearing  apparel.  He  must  cut 
down  tobacco,  entertaining,  car  re¬ 
pairs,  golf  club  fees,  etc.  It  is  not  easy 
to  sell  the  average  man  the  idea  of 
reducing  his  own  personal  budget 
from  $100  to  $200  a  year  but,  imless 
this  is  done,  there  is  very  little  hope 
of  selling  his  wife  and  daughters  ad¬ 
ditional  clothing. 

No  definite  results  have  yet  been 
obtained  from  this  type  of  advertis¬ 
ing  but  straws  show  which  way  the 
wind  is  blowing  and  interviews  with 
many  wives  and  daughters  prove  that 
not  infrequently  they  tear  out  these 
advertisements  and  a^  their  husbands 
or  fathers  to  read  them. 

Household  Utilities  Test 

BECAUSE  the  easy  payment  plan  is 

universal  it  has  lost  its  original  ef¬ 
fectiveness.  Other  ideas  must  be  de¬ 
veloped  if  the  retailer  is  to  get  more 
than  his  last  year’s  percentage  of  the 
total  business  in  these  lines. 

Two  tests  have  been  made  with  a 
refrigerator.  Copy  was  developed 
along  two  lines: 

A.  — Positive  proof  that  food  costs 
could  be  cut  immediately  if  a  certain 
refrigerator  was  installed.  This  state¬ 
ment  is,  of  course,  made  by  all  refri¬ 
gerator  manufacturers  but  this  partic¬ 
ular  retailer  took  the  trouble  to  ana¬ 
lyze  many  menus  in  the  average  home 
and  pointed  out  to  his  prospects  that 
better  planning  of  meals  would  en¬ 
able  the  wife  to  serve  two  or  more 
tested  meals  with  so-called  “left 
overs.” 

B.  — A  careful  analysis  was  made  of 
typical  old-fashioned  ice  boxes  so  that 
the  prospect  could  see  in  black  and 
white  the  actual  dollars  and  cents  sav¬ 
ings  each  month.  These  savings  over 
a  period  of  time  would  pay  for  the 


refrigerator  and  from  then  on  savings 
mounted  in  two  counts:  (1)  food 
could  be  kept  longer  and  (2)  the  re¬ 
frigerator  would  pay  for  itself  through 
ice  savings. 

Men's  Shoe  Test 

A  MEN’S  SHOE  STORE  revised  its 
schedule  from  one  large  ad  a  week 
to  five  small  ads  a  week — same  amoimt 
of  space.  Different  copy  themes  were 
prepared  for  each  day  in  the  week, 
excluding  Saturday  and  Sunday.  The 
average  man  will  forego  style  if  he 
can  have  comfort  and  a  i^asonable  as¬ 
surance  that  his  shoes  will  hold  their 
shape  and  give  better  than  average 
wear. 

An  examination  of  ten  different  pairs 
of  shoes  selling  at  $5  and  a  further 
minute  examination  of  the  leather, 
stitching,  insoles,  lining,  etc.,  proves 
the  actual  physical  cost  of  these  shoes 
at  the  factory  is  practically  the  same. 
The  same  is  true  of  $10  shoes  or  $15 
shoes — the  more  you  pay  the  more 
you  get  in  actual  wear. 

One  of  the  interesting  by-products 
of  this  test,  which  has  now  passed  its 
fourth  month,  is  that  many  men  come 
to  this  store  examine  the  shoes  and 
are  frequently  fitted  and  then  leave 
saying  that  later  on,  when  they  can 
afford  a  $10  pair,  they  are  going  to 
come  back  and  get  them. 

How  to  Check  Tests 
ANY  LOCAL  ADVERTISER  who 
starts  to  check  copy  should  insist 
that  each  of  his  sales  people  ask  three 
simple  questions  at  the  conclusion  of 
a  sale.  These  questions  are  short  and 
consumers  are  always  willing  to  an¬ 
swer  them: 

How  did  you  happen  to  visit  our 
store: 

A.  Did  a  friend  tell  you  about  us? 

B.  Was  it  our  windows? 

C.  Did  you  see  our  advertising? 
Every  30  days  a  tabulation  is  made 

of  the  answers  to  these  three  simple 
questions.  Up  to  now  most  of  these 
tests  give  the  first  question  the  high¬ 
est  rating  —  some  friend  told  them 
about  the  store.  At  first  blush,  the 
advertiser  may  think  that  the  adver¬ 
tising  should  rate  first.  As  a  matter 
of  fact,  every  successful  business  in 
existence  has  been  built  by  one  per¬ 
son’s  telling  another  about  a  good  piece 
of  merchandise  or  a  good  service.  The 
problem  is  to  get  new  friends  and  be¬ 
ginners  who  will  start  talking  about 
your  store  or  your  services.  Custom¬ 
ers  are  moving  away,  others  die,  and 
a  new  group  must  brought  into  a 
retail  store  constantly  —  that  is  the 
function  of  newspaper  advertising. 

Newspapers  offer  the  local  adver¬ 
tiser  as  well  as  the  national  advertiser 
the  quickest  and  the  most  efficient 
method  of  testing  copy,  offers,  styles, 
price  ranges,  etc.,  etc.,  and  as  compe- 


B  U  I  L  D  1  N  i; 
ABOVE 

In  Louisville,  ordinary  building 
during  November  exceeded 
similar  construction  during  the 
same  period  of  1936  by  more 
than  $100,400.00.  Private  con¬ 
struction  contracts  in  the  met¬ 
ropolitan  area  thru  October 
were  104%  ahead  of  1936. 
This  is  another  indication  that 
the  business  recession  is  pass¬ 
ing  Louisville  by  and  that  this 
market  offers  greater  sales  op¬ 
portunities  for  your  product . . 

Courier-Sfoutnal 

The  Louisville  Times 

WH  AS 


tition  becomes  more  keen  ea 
the  retailer  who  sets  up  a  co  ^ 
testing  plan  will  find  himadf 
equipped  to  meet  any  comp 
his  city. 

National  advertisers  are  moie| 
ested  in  retail  copy  tests  to 
ever  before  so  that  any  local 
ing  manager  who  sets  up  such 
ing  machine  is  doing  his  publia 
services: 

A.  Immediate  revenue  and  mo 
cessful  advertisers,  and 

B.  Case  histories  which 
passed  on  to  national  lopre 

MEEK'S  BERTH 

San  Francisco,  Dec.  14.— E 
the  late  Bert  B.  Meek  as  vie 
dent  of  the  Hearst  Corporatiaijj 
have  been  absorbed  by  New ' 
offices  of  the  corporation,  it 
learned.  Smaller  offices  hav 
taken  by  the  Hearst  Cor 
at  the  same  address,  1  Mo 
ery  Street.  M.  J.  Armitage  ] 
Corporation  here  merely  said 
yet  no  successor  to  Mr.  Me 
been  selected.  It  was  leamtdl 
other  sources  that  the  major 
performed  under  Mr.  Meek’s 
tion  have  been  taken  over 
eastern  headquarters. 

TO  MARK  25th  YEAH 

On  Feb.  13,  1938,  La  Pre 
Antonio,  Mexican  daily 
will  celebrate  its  25th  ; 
Ignacio  E.  Lozano  is  publis 
Lozano  is  also  publisher  of  La  ( 
Los  Angeles. 


— They  Ski 
— They  Skate 
— They  Spend 

The  Herald  Tribune's  annual  winter 
resort  and  travel  section  (Decem¬ 
ber  12)  contained  more  advertising 
than  any  previous  section  featur¬ 
ing  winter  resorts  .  .  .  and,  accord¬ 
ing  to  available  records,  more  than 
any  similar  section  published  by 
any  other  newspaper. 

NEW  YORK 

"Mctalb  dTrtbune 


AKRON 


is  justly  proud  of  the  beautiful  i 
store  built  by 

The  Akron  Furnilure 

and  opened  formally  Nov.  0/ 
1937. 

Modern  in  denign,  it  has  9 
with  6500  ^quare  feet  of  spate.  a»j 
voted  exclusively  to  vellinf  fa 
ture  and  house  fumishinfs. 

The  Akron  Furniture  Co.  has 
a  reiculsr  Be.-icou  Journal  udveri 
for  35  years. 

We  congratulate  Mr.  Max 
President,  and  the  staff  of 
Akron  Furniture  Co.  and 
them  continued  success. 

AKRON  BEACON  JOUl 

One  of  America’s  Oufstae 
Newspapers 
Represented  by: 

STORY.  BROOKS  &  FINLEfJ 
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Superoto  Service  pictures  helj^  sol 
tors  sell  local  rotogravure  adv^rtisi 
space  as  well  as  goods  and  ^rvi 
for  their  advertisers  because  S 
peroto  Service  aims  to  have  the 
smart,  correctly  styled  and  keyed 
their  job. 
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These  pictures  are  posed  and  photo¬ 
graphed  exclusively  lor  Superoto 
Service  Bulletin  under  the  direction 
ot  Superoto  Service's  own  stall. 

Kach  already  has  a  successlul  sales 
record  to  its  credit. 


/. 


/ 


^^nJWlAT 


These  pictures  aiici  that  on  pqqc  1  are  taken  lion,  ilu  C'lin  .■! 
Superoto  Service  Bulletin -Free  to  all  us-..i;-:  oi  Su(  orolc  Fui  oi. 


SUPEROTO  SERVICE  MEANS 

"SUPEROTO"  made  from  selected  woods 
in  modern  mills  and  held  to  high  standards 
of  uniformity  and  quality. 

A  skilled  technical  staff  always  at  the  cus¬ 
tomer's  service. 

A  stimulating  service  to  rotogravure  editors 
and  advertising  men,  supplying  them  with 
dramatic,  forceful  photographs  for  both  edi¬ 
torial  and  advertising  purposes. 


PAPER  IS  THE  BASE  OF  THE  JOB 


220  EAST  42nd  STREET  ■  NEW  YORK  CITY 
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F  n  T  T  n  R 


UTAH  WAS  FOUNDED  on  Mormon-  noted  that  the  machine  operator’s  slug  WIN  WASHINGTON  TRIP 

ism,  and  so  the  church  has  an  added  line  had  been  picked  up  and  printed 

significance  in  the  state  and  newspa-  with  the  story.  Approximately  35  Hartford  (Conn.) 

p>ers  print  columns  of  material  de-  It  read:  Courant  carriers  have  earned  a 

voted  to  religion.  GOD  JUNK  three-day  trip  to  Washington,  D.  C. 

The  editors  of  the  Ogden  Standard-  .  .  Leaving  Hartford  Dec.  27,  the  boys 

Examin^  were  ag^st  recently  when  -shoJrTaL’^  aJcepf"  ard  puWishtd  Tho's^  will  enjoy  a  whirlwind  sightseeing 

m  the  Saturday  church  section  they  not  used  will  not  be  returned.  tour  of  the  nation’s  capital. 


XEW  HAVEN 


PNew  Haven  is  First  in 
Connecticut  in  volume  of 
wholesale  trade,  exceeded  in  New 
England  only  by  Boston  and  Provi¬ 
dence. 


New  Haven  has  the 
Second  largest  Freight 
Terminal  in  America,  through 
which  all  New  England  freight  is 
routed. 

This  great  Xew  Haven  market  »  Test,  the 
Best  for  Test»  is  and  ev^nomiv€§tty 

covered  bv  one  newspaper  —  with  the  largest  neO 
paid  dailj  circulation  in  ^ew  England,  with 
the  exception  of  Boston  and  Providence. 


LOTS  OF  TYPOGRAPHICAL  errors 
get  by  the  front  office,  the  Durant 
(Okla.)  Daily  Democrat  laments.  But 
they  are  glad  one  was  nipped  in  the 


on  a  story  came  through  on  Russell 
Horton’s  singing  appearance  in  Salt 
Lake  City.  It  said:  ‘‘Mr.  Horton’s 
greatest  thrill  came  when  he  sang 


May  we  send  you  a  copy  of  our 
illustrated  Brochure  describing 
more  fully  this  territory  ^‘Register 
City”  and  the  newspaper  which 
dominates  it  ? 


THIS  HAPPENED  recently 


in  a  mid¬ 
west  city: 

The  principal  owner  of  the  news¬ 
paper  there  is  also  the  city’s  biggest 
industrialist — head  of  a  huge  factory. 
He  is  the  retiring  sort,  humble,  shy, 
and  averse  to  personal  publicity. 

One  day  the  managing  editor  of  his 
newspaper  discovered  there  was  no 
picture  of  the  “boss”  in  the  files.  The 


Represented  by 

THE  JULIUS  MATHEWS  SPECIAL  AGENCY  —  New  York— Boston— Chicago— Deti  oil 


I^York 


^  t3  DFCEMBER  18.  IP. 8  7 
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EDITOR  6.  PUBLISHEI 

E  D  I  xIV  <D  RIAL 


INDEPENDENT  GUILDS 

EDITORIAL  WORKERS  of  the  Baltimore  Hearst 
newspapers  have  followed  their  Boston  brethren 
in  separating  themselves  from  the  American  News¬ 
paper  Guild.  In  Boston,  they  formed  luiits  under 
the  A.  F.  of  L.  In  Baltimore,  the  new  unit  is  in- 
aependent  of  any  labor  organization  at  present.  In 
neither  case,  so  far  as  we  can  learn,  has  manage¬ 
ment  had  any  share  in  determining  the  form  or 
course  of  organization.  The  Baltimore  group  is 
not  antagonistic  to  the  guild  setup  as  it  was  prior  to 
last  June,  but  it  is  antagonistic  to  the  destructive 
policies  fathered  by  the  present  guild  leadership. 
The  guild  units  in  Baltimore  had  become  mori¬ 
bund  when  the  new  groups  were  formed. 

The  American  Newspaper  Guild  this  week  cele¬ 
brates  its  fourth  birthday.  It  can  claim  some  gains 
for  its  membership  in  better  pay  and  possibly 
greater  security  of  employment — the  latter  has  yet 
io  stand  the  test  of  a  depression — and  it  can  claim 
to  have  made  some  employers  conscious  of  the 
€conomic  rights  of  editorial  workers.  The  bulk 
of  its  advances  were  made  before  it  affiliated  with 
CIO  and  adopted  “win  or  ruin”  as  its  policy. 

That  Communist  philosophy  does  not  fit  the 
thinking  of  most  newspapermen.  Placards,  pa¬ 
rades,  and  picketing  are  foreign  to  their  natures. 
Savage  picketing,  that  regards  advertisers  in  a 
struck  newspaper  as  enemies  of  labor,  may  even¬ 
tually  break  the  newspaper’s  resistance,  but  it 
builds  a  strong  wall  of  ill-will  against  both  strik¬ 
ers  and  management.  Writing  newspapermen  want 
no  part  of  such  doings.  The  business  office  mem¬ 
bers  of  the  guild  concerned  with  advertising  want 
no  part  of  a  campaign  to  tear  down  newspaper 
advertising,  as  the  Eagle  affair  has  demonstrated. 

It  can  be  predicted  with  certainty  that  the  guild 
will  not  hold  its  editorial  membership  if  it  con¬ 
tinues  its  Brooklyn  and  Seattle  policies.  It  can 
be  predicted  that  it  will  not  hold  its  new  grip  on 
the  advertising  staffs.  Without  the  first,  it  cannot 
fimction.  The  bulk  of  its  membership  is  in  the 
clerical  and  messenger  groups,  transitory  and  of 
no  present  asset  value  to  an  employer.  Its  influ¬ 
ence  has  come  from  the  work  of  men  who  had  no 
personal  ends  to  gain  from  a  guild  contract. 

Their  dissatisfaction  with  present  guild  policies 
is  manifest.  Editor  &  Publisher  has  made  no  ef¬ 
fort  to  foment  this  discontent,  or  to  round  it  up  for 
propaganda  purposes.  The  New  York  Daily  News 
situation  and  the  Boston  defection  last  week,  the 
Baltimore  move  this  week,  the  Buffalo  Courier- 
Express  and  the  New  York  Sun  organizations,  out¬ 
side  the  guild,  were  reported  as  they  happened. 
The  American  Press  ^ciety  has  been  making 
steady  gains  with  a  minimum  of  promotion. 

That  there  is  a  fundamental  difference  between 
the  aims  of  newspaper  people,  en  masse,  and  the 
purposes  and  methods  of  the  guild  leadership  is 
self-evident.  If  the  membership  does  not  correct 
it,  either  by  action  within  the  guild  or  by  secession 
from  the  wild-man  element,  they  have  only  them¬ 
selves  to  blame  if  the  movement  for  editorial  or¬ 
ganization  dies  as  a  result  of  stupid  direction. 

WHAT  IS  NEWS— NO.  432987 

A  GENTLE  ROWELING  is  administered  by  the 
New  York  Times  of  Dec.  15  to  its  contemporary 
of  the  Left — the  New  York  Daily  Worker.  The 
writer  of  “Topics  of  the  Times,”  naively  believing 
that  he  might  find  a  comprehensive  account  of 
Prof.  John  Dewey’s  report  on  the  Moscow  trials  of 
Leon  Trotsky,  turned  to  the  Daily  Worker.  He 
found  one  sentence  that  had  not  appeared  in  the 
Times  story — the  lead  sentence  of  Corliss  Lamont’s 
attempted  refutation  of  his  former  professor’s  in¬ 
dictment  of  the  Stalin  regime.  Of  the  Dewey  re¬ 
port,  the  Daily  Worker  printed  not  one  word!  The 
Times  had  reported  both  Dewey  and  Lamont. 

Which  brings  up  for  the  unnumbered  time  (un¬ 
less  you  are  willing  to  accept  the  estimate  in  our 
heading)  the  question — what  is  news?  It  was 
Chief  Justice  Hughes  who  once  remarked  that  the 
Constitution  is  whatever  the  Supreme  Court  says 
it  is.  And  news,  it  appears  again,  is  for  the  readers 
of  any  newspaper,  whatever  the  editor  selects  for 
publication.  The  integrity  of  this  process  is  a 
li'ue  measure  of  a  newspaper’s  greatness. 


The  spirit  of  God  hath  made  me.  and  the 
breath  of  the  .Xlmighty  hath  given  me  life. 
Job,  XXXIII;  4. 


NO  ONE  WANTS  WAR 

PUBLIC  OPINION  appears  to  have  been  equally 
shocked  in  the  United  States  and  Japan  by  the 
reckless  conduct  of  Japanese  forces  in  China.  The 
sinking  of  an  American  naval  vessel  and  several 
other  ships  was  neither  strategic  nor  tactical,  but 
it  was  an  inevitable  consequence  of  the  tactics 
pursued  by  the  Japanese  in  their  push  toward 
Nanking. 

Lesser  “incidents”  have  led  to  wars.  Headlines 
have  inflamed  the  public  temper  many  times  since 
1900  on  conflicts  that  cost  not  a  single  life.  They 
have  been  singularly  absent  from  newspapers 
here  since  last  Sunday.  The  jingoism  that  forced 
us  into  war  with  Spain  when  the  Maine  was  sunk 
has  no  counterpart  today.  There  is  no  repetition 
of  the  hysteria  which  followed  the  loss  of  the 
Lusitania.  If  there  is  one  theme  upon  which  Amer¬ 
ican  government,  people  and  press  are  united, 
it  is  that  we  want  no  war.  A  similar  sentiment 
evidently  prevails  among  thoughtful  Japanese. 

How  long  this  sentiment  can  continue  is  uncer¬ 
tain.  Few  Americans  would  now  go  to  the  length 
of  withdrawing  all  our  nationals  from  the  war 
area.  Those  who  understand  the  Oriental  mind, 
with  its  emphasis  on  “face,”  realize  fully  the  dan¬ 
ger  of  running  away  from  today’s  fire.  We  have 
expressed  our  moral  disapproval  of  Japan’s  con¬ 
duct  in  China;  we  may  have  to  express  stronger 
disapproval  of  her  conduct  in  fields  that  touch  our 
interests  more  closely.  To  run  from  peril  today 
is  to  invite  aggression  tomorrow. 

The  situation  commands  firm  and  candid  diplo¬ 
macy.  It  will  not  be  helped  by  bluffs  that  we 
can’t  or  won’t  support.  It  will  not  be  helped  by 
inflammatory  news  or  comment.  Its  perils  have 
been  so  far  kept  at  minimum.  Good  journalism, 
guiding  and  supporting  good  diplomacy,  can  keep 
them  so. 

"MUSTS"  AND  PUFFS 

FOR  MUCH  of  the  free  publicity  that  gets  into 
newspapers,  an  editor  observes  in  a  recent 
ANPA  bulletin,  responsibility  lies  not  with  the 
editor  but  with  the  business  office.  He  is  correct. 
Most  editors  hate  free  publicity.  It  wastes  their 
space,  of  which  few  ever  have  enough.  It  is  sup¬ 
posed  to  help  the  sale  of  advertising,  but  the  ma¬ 
jority  of  editors  instinctively  feel  that  the  publica¬ 
tion  of  BO  Musts  for  advertisers  is  evidence  of 
weak  solicitation  and  hinders  rather  than  helps 
space  sales  in  the  long  run. 

BO  Must  is  a  standing  invitation  to  all  the 
moochers,  even  those  that  can’t  make  the  grade. 
Typical  of  the  latter  is  a  piece  sent  us  by  a  Con¬ 
necticut  editor,  received  from  Marquette  Univers¬ 
ity  in  Milwaukee.  It  is  a  300-word  yarn  on  the 
gum-chewing  customs  of  the  Marquette  co-eds, 
accompanied  by  an  electrotype  illustration.  The 
job  cost  17  cents  in  postage,  and  if  it  went  to 
Connecticut,  you  can  assume  it  went  to  a  lot  of 
other  places  equally  remote  from  Milwaukee.  Ilie 
stunt  looks  like  publicity  for  publicity’s  sake,  or  a 
job  to  keep  a  news  bureau  busy.  Even  if  it  were 
published,  its  worth  as  a  recruiting  agent  for  the 
university  was  zero. 

The  cure  rests  with  newspapers.  If  they  cut 
out  the  puffs,  they  won’t  get  so  many  invitations 
to  print  them.  We  can  think  of  no  saner  means 
oi  saving  white  paper  or  adding  to  genuine  news 
space  than  to  put  the  axe  to  the  press  agentry 
that  disgraces  journalism  and  which  at  best  is  a 
hangdog,  cheap-skate  aid  to  inefficient  solicitors. 


FALLACY— OR  ALIBI 

WHEN  HE  NOTICED  the  advertising  of  4  ' 

Treasury  Department  for  United  States  Sni* 
Bonds  in  several  popular  magazines,  Rep. 
Crawford,  of  Michigan,  asked  Secretary  Ma(|a. 
thau  why  newspapers  had  not  been  include^ 

The  Treasury’s  reply,  signed  by  Herbert  E.  ()*. 
ton,  a  former  newspaperman  who  is  now 
to  the  Secretary,  was  that  “it  would  be  raoit^ 
ficult  for  us  to  advertise  in  any  newspapers 
out  advertising  in  all.  To  do  this  would  edit 
far  greater  expenditures  than  have  been  madtt 
would  be  appropriate  in  the  premises." 

Mr.  Gaston’s  reply  is  the  usual  one.  It  igm, 
the  obvious  fact  that,  the  advertisements  appa 
in  some,  not  all,  magazines.  It  cissumes  and  aaet 
that  an  advertiser  cannot  use  any  newspaper  vii 
cut  using  all,  thereby  ignoring  the  experienct^ 
hundreds  of  advertisers  who  obtain  the  cov(i« 
they  want  with  a  selected  list  of  newspapers. 

If  advertising  of  the  Treasury  Department  is ». 
garded  by  the  Treasury  as  a  piece  of  political  pt 
ronage,  then,  to  be  sure,  it  must  be  parcelled  ■ 
without  regard  to  business  objectives.  If,  asi 
seems,  the  object  is  to  sell  bonds,  there  is  no ». 
son  why  the  tJ.  S.  Treasury,  any  more  than  4 
American  Tobacco  Co.  should  use  any  medial 
does  not  choose  to  use. 

If  the  Secretary  of  the  Treasury  decides  to  ow- 
look  the  great  market  for  his  securities  aSotid 
by  newspaper  readers,  we  believe  that  his  expo- 
diture  of  public  funds  for  the  purpose  should  h 
respectfully  challenged.  The  Treasury  should  m 
be  allowed  to  hide  behind  the  fallacy  or  alibi  tk 
a  special  and  an  asinine  principle  applies  to  Uoib 
Sam  when  he  has  a  business  proposition  to  ofe 
his  investing  family  through  advertising  chanMi 

READERS  PAY  MORE 

RISING  NEWSPRINT  PRICES  have  forced  news¬ 
paper  attention  to  new  sources  of  revenot 
They  have  only  two — advertising  and  circulitiot 
Development  of  new  advertising  income  is  a  sin 
process,  not  to  be  depended  upon  when  the  de¬ 
mand  for  revenue  is  immediate.  Maintenaaed 
advertising  volume  at  increased  rates  preso: 
some  difficulties,  but  the  technique  is  familk. 
and  the  net  result  of  the  higher  advertising  rw 
generally  enforced  this  year  has  been  favorda 
They  do  not  promise  to  be  sufficient,  howsew. 
to  meet  the  rise  in  newsprint  costs,  the  expWd 
increases  in  taxation,  and  added  payroll  chiip. 
The  alternative,  which,  to  our  observation,  is  n- 
ceiving  more  thought  than  at  any  time  since  10, 
is  higher  circulation  prices. 

The  ANPA  reports  this  week,  after  a  sutk;. 
that  the  2-cent  newspaper  is  disappearing.  Tbw- 
cent  papers  predominate,  and  surprisingly  enosgt 
more  than  25  per  cent  of  the  papers  answwk 
questionnaires  stated  a  5-cent  price  for  their  diilj 
issues.  Less  than  one-third  of  the  Sunday  pspo 
concerned  sell  for  5  cents  or  less,  with  a  10-ck 
price  prevailing  on  nearly  two-thirds. 

There  can  be  no  question  of  the  validity  d  ffli- 
ing  the  reader  pay  a  larger  share  of  the  ew- 
increasing  cost  of  his  newspaper.  TTie  quality  hu 
been  stepped  up  continuously,  and  most  naji* 
publishers  need  have  little  hesitation  in  going  ■ 
a  solid  base  of  3  cents  daily  and  10  cents  Sunday 
The  country  may  not  yet  be  ready  for  5-0® 
papers,  and  general  adoption  of  that  price  miglr 
deprive  a  good  many  readers  of  newspaper  ser¬ 
vice.  Experience  proves  that  losses  following « 
price  increase  are  small  and  temporary  on  news¬ 
papers  with  intelligent  editorial  direction  and  com¬ 
petent  circulation  promotion.  A  better  balan® 
economy,  long  desired,  is  a  certain  by-product* 
an  upward  price  adjustment. 

TRUST  THOU  THY  LOVE 

Trust  thou  thy  Love:  if  she  be  proud,  is  she 
sweet? 

Trust  thou  thy  Love;  if  she  be  mute,  is  she  »* 
pure? 

Lay  thou  thy  soul  full  in  her  hands,  low  at  a* 
feet; 

Fail,  Sun  and  Breath! — yet,  for  thy  peace,  9* 
shall  endure.  — John 
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pOR  DECEMBER  18,  1937 


personal 

mention 


Joseph  V.  Connolly,  president,  In¬ 
ternational  News  Service  and  of  King 
Features;  Milo  Thompson,  chief  of 
Washington  Bureau  of  Associated 
Press;  and  Arthur  Krock,  Washington 


FOLKS  WORTH 
KNOWING 


MEET 


wS  MENOSCHOENBACH,  executive  sec- 


House.  D«  irwhe„  the  Ires^eS  retery  tor  Phil  Fergison,  eougress- 
Dacenpor  ,  Invi/a  Mrs.  Roosevelt  entertained  at  the  eighth  (Oklahoma)  district 

“et  commissio;;  annual  Cabinet  dinner.  _  lor  the  past  lour 

bv  Governor  N  executive  editor,  Rtch- 

G  Kraschel  niond  (Va.)  Times- Dispatch,  and 
Dr  Douglas  S  William  T.  Christian,  managing  editor. 

Freeman,  editor!  RichmoT^  News-Le^^  have  been 
Richmond  (Va.)  «  CHaens  Advisoiy  Com- 

News  Leader  ™ttee  of  20  to  cooperate  with  Safety 
was  one  of  three  Director  John  T.  Cutchins  in  his  pro¬ 
trustees  elected  reduce  street  hazards, 

rw  It  i^Xw  William  H.  Hill,  editor  emeritus, 

York  by  the  Car-  (Del.)  Morning  News, 

n  o  cr  i  <x  Fndnw  observed  his  86th  birthday  anniversary 
ment  for  In  ter  I  13-  Although  Mr.  Hill  ceased  ac- 

E  p  Adler  national  Peace,  editorial  work  several  years  ago,  . 

Dr.  Freeman  was  makes  a  daily  contribution  to  the  Schoenbech 

L _ c.o/sxxsxgl  tVio  latgx  nonirrpss-  Mommg  News.  ward  News  Bul- 


E.  P.  Adler 


chosen  to  succeed  the  late  Congress-  x.ews. 

man  Andrew  Jackson  Montague  of 

Virginia.  In  The  Business  Office 

Robert  W.  Bingham,  publisher,  - 

Louisville  Courier- Journal  and  Times  VICTOR  F.  BARNETT,  national  adver- 


for  the  past  four 
years,  joined  the 
ranks  of  the 
country’s  young- 
e  s  t  newspaper 
publishers  Nov. 
15  when  he  be- 
c  a  m  e  co-pub¬ 
lisher  with  G.  C. 
Lawrence  of  the 
Woodward 
(Okla.)  Daily 
Press,  Woodward 
County  Repub- 

. .  CL  L  L  lican  and  Wood- 
Meno  bchoenbacn  ,  , 

ward  News  Bul¬ 
letin. 

Schoenbach,  who  is  26  years  old, 
went  to  Oklahoma  from  New  York 
City  in  1926.  He  received  special 


and  Ambassador  to  the  Court  of  St.  tising  manager,  Tulsa  Tribune,  ad-  trainmg  through  the  M^er  Both  ad-  [ 

James’s,  is  in  Johns  Hopkins  Hospital,  dressed  the  Tulsa  Rotary  Club  lunch-  m  merchandising  at  the  George  Wash- 


Baltimore,  following  an  operation.  His 
condition  is  reported  good. 

Oliver  J.  Keller,  vice-president  and 
editor,  Pittsburgh  Post  Gazette  spoke 
at  a  recent  banquet  of  the  Bankers’ 
Club  of  Pittsburgh  in  Duquesne  Club. 

Tom  Wallace,  editor,  Louisville 
Times,  recently  made  an  informal  talk 
on  the  newspaper  field  as  a  career,  be¬ 
fore  the  opening  session  of  Kentucky 
Intercollegiate  Press  Association  at 
Morehead,  Ky. 

George  A.  Buchanan,  Jr.,  executive 
editor,  Columbia  (S.  C.)  Record,  has 
been  named  president  of  the  Columbia 


Victor  F.  Barnett 


tarv  fliih  liinob-  in  merchandising  at  the  George  Wash- 
eon,  Dec.  8.  ington  University,  St.  Louis,  Mo. 

Dr.  Luther  A.  Schoenbach  has  had  newspaper  ex-  i 
Harr,  associated  vertising  course  and  special  courses  | 
with  New  York  perience  on  several  Oklahoma  papers,  i 
Post  and  Phila-  The  major  portion  of  experience  has 
delphia  Record  been  gained  in  Woodward  where  he  i 
as  an  advisor  on  was  advertising  and  business  manager  , 
economic  and  of  the  Daily  Press  four  years  before  I 
monetary  sub-  going  to  Washington  in  1934  as  secre- 
jects,  who  was  tary  to  Congressman  Ferguson,  j 
elected  City  Schoenbach  resigned  Nov.  13  as  the  | 
Treasurer  of  congressman’s  secretary  and  flew  by  i 
Philadelphia  plane  to  Woodward  to  take  over  his 
Nov.  2 ,  was  new  duties  as  publisher, 
honor  guest  at  a  — | 


monetary 


•>  rViristmao  y'Viaritv  banquet  held  in  zette  and  Daily  News,  has  been  re- 

’  ^  the  Bellevue-Straford  Hotel  there  elected  president  of  the  Chamber  of 

^  r.  J  a  ui-  L  rr  Dec.  17.  The  principal  speaker  was  Commerce. 


Austin  C.  Batdorfi^  publisher  Tra-  Secretary  of  Agriculture  Henry  A. 
verse  City  (Mich.)  Record-Eagle,  has  vVallace 


nenry  A.  q  Wann,  business  manager, 

Batesville  (Ark.)  Guard-Record,  was 
advertising  host  Dec.  11  at  a  district  meeting  of 


been  elected  chairman  for  Grand  Tra-  1“  T'  „  ^  ,  ..  ^atesmue  (atk.)  uuara-necora,  was 

verse  county’s  President’s  birthday  Charles  E.  Godfrey,  advertismg  host  Dec.  11  at  a  district  meeting  of 
ball,  Jan.  29.  manager,  Spartanburg  (S.  C.)  Herald-  the  Arkansas  Press  Association  for 

f,  1  rx  n-  Li-  L  Journal,  has  been  elected  worshipful  newspaper  publishers  and  officers  in 

^  publisher,  Spartanburg’s  St.  John  north  central  Arkansas. 

Battle  Creek  (Mich.)  Moon-Jourrud,  ^  M„7nAi?Tur  ^  vo.,.,. 

has  been  named  to  the  National  Edi-  A.  i?.  M.  George  L.  Schmid,  circulation  man- 

torial  Association’s  committee  on  Paul  C.  Smith,  general  manager,  San  ager.  Battle  Creek  (Mich.)  Enquirer- 
schooU  of  journalism.  Mr.  Dolliver  is  Francisco  Chronicle,  has  been  named  News,  and  J.  Clark  Dolliver,  of  Bat- 
a  past  president  of  NEA.  1°  fb®  California  State  Farm  Security  tic  Creek  Moon-Journal  staff  have 

V  n  Axi— ...  r  •  •  X  rxL  •  J  Commission  by  Secretary  of  Agricul-  been  named  to  a  Chamber  of  Com- 

£.  G,  Adaiqs,  Livingston  Chronicle,  .  ,,t  u  _ -.x _ 

,  1  1  1  J  J  i  f  ture  Wallace.  merce  committee  organized  to  pro- 

has  been  re-elected  president  of  xuufx 

the  Merced,  Madera  and  Mariposa  unit  Maurice  Zinader,  business  manager,  mote  mgnway  saieiy. 


manager,  Spartanburg  (S.  C.)  Herald-  the  Arkansas  Press  Association  for 
Journal,  has  been  elected  worshipful  newspaper  publishers  and  officers  in 
master  of  Spartanburg’s  St.  John  north  central  Arkansas. 

Lodge  No.  70,  A.  F.  M.  George  L.  Schmid,  circulation  man- 

Paul  C.  Smith,  general  manager,  San  ager.  Battle  Creek  (Mich.)  Enquirer- 
Francisco  Chronicle,  has  been  named  News,  and  J.  Clark  Dolliver,  of  Bat- 
to  the  California  State  Farm  Security  tic  Creek  Moon-Journal  staff  have 


of  California  Newspaper  Publishers  Bayonne  (N.  J.)  Times  and  Mrs. 
Association.  J  .F.  Burcher,  Chowchilla  Zinader,  are  the  parents  of  a  daugh- 


News,  is  vice-president  with  Mrs. 
Dahl  K.  Sherer,  Htlmar  Enterprise, 
secretary  and  treasurer. 

J.  Jacobson,  of  Dinuba  (Cal.)  Alta 
Advocate,  is  newly-elected  president 
of  the  South  San  Joaquin  Valley  unit, 
California  Newspaper  Publishers  As¬ 
sociation.  M.  M.  Maddox,  Visalia 
Times-Delta,  is  vice-president  and 
Seymour  Sterling,  Sanger  Herald, 
secretary  and  treasurer. 

Norman  H.  “Pop”  Orr,  publisher, 
Yonkers  (N.  Y.)  Times,  was  honor 
guest  Dec.  13  at  a  testimonial  dinner 
given  by  present  and  former  asso¬ 
ciates  at  the  City  Club,  Yonkers, 
marking  his  25th  year  as  a  Yonkers’ 
Jiewspaperman.  He  started  his  career 
there  as  sports  editor  of  Yonkers  Daily 
TJsws. 

Cdl.  John  Bayne  Maclean,  founder 
of  Madean  Publishing  Company,  To¬ 
ronto,  was  honored  Dec.  11  at  a 
Christmas  party  in  the  Royal  York 
Hotel,  Toronto,  when  he  was  presented 
an  illuminated  scroll  signed  by  900 
employes.  The  dinner  commemorated 
his  75th  birthday  and  the  50th  anni¬ 
versary  of  the  founding  of  the  Cana¬ 
dian  Grocer,  his  first  publication.  ’ITie 
organization  now  publishes  numerous 
magazines  and  business  papers  in 
'Canada  and  'Great  Britain. 


ture  Wallace.  merce  committee  organized  to  pro- 

Maurice  Zinader,  business  manager,  mote  highway  safety. 
lyonne  (N.  J.)  Times  and  Mrs.  Sidney  F.  Smith,  advertising  and 
nader,  are  the  parents  of  a  daugh-  business  manager,  Northampton 
r,  their  third  child,  born  recently.  (Mass.)  Daily  Hampshire  Gazette,  has 


ter,  their  third  child,  born  recently.  (Mass.)  Daily  Hampshire  Gazette,  has 
Henry  Humphrey,  editor  and  gen-  ^en  elected  to  the  Northampton 


eral  manager,  Texarkana  (Tex.)  Ga- 
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Text  with  a  kick! 

41.  O.  McIntyre  is  the  most  widely  read  writer  in 
the  world.  Hardly  any  territory  remains  open  for  the 
McIntyre  column.  It  is  a  fair  presumption  that  you  have 
it  if  you  can  get  it. 

Dlil<‘  4'arnc|$ic.  author  of  the  world's  most  popular 
non-fiction  hook,  recently  began  writing  a  daily  short 
column.  It  is  being  placed  more  rapidly  than  any  other 
feature  today.  Hint:  There  is  still  some  open  territory. 

Syndicate,  Inc. 

Greenwich,  Conn. 


NANCY 


She's  a  new  and  sparkling  starlet 
in  the  eomic  eonstellation,  this 
chubby,  cherubic  little  ruffian. 

Yet  she  never  meant  to  have  a 
career.  She  has  been  content  al¬ 
ways,  as  well  as  proud,  just  to  be 
the  niece  of  the  gorgeous  heroine 
of  Ernie  Bushmiller’s  daily  strip 
and  color  page 

I  FRITZI 
RITZ 

But  lately  in  the  feature  Nancy's 
!  had  a  lot  of  things  to  do.  And 
'  readers  have  been  clamoring  for 
her  to  do  more.  So  she’s  been  as 

I  busy  as  Fritzi’s  been  dizzv. 

! 

i  Nancy,  of  course,  isn't  quite  the 
I  glamour-girl  that  Fritzi  is.  But 
she’s  already  got  herself  a  mighty 
fine  collection  of  hearts,  and  it’s 
growing  faster  than  her  hair. 

Above  you  see  Nancy  in  person. 

!  You  ought  to  see  her  in  action — in 
FRITZI  RITZ.  We  will  be  glad 
to  send  samples. 

"XliStiJU 
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EDITOR  &  PUBLISHER 


PERSONALS 

continued  from  page  25 

Board  of  Aldermen  on  the  Republican 
ticket. 

Elliott  A.  Crooks,  formerly  circula¬ 
tion  manager  of  Washington  Times, 
has  transferred  to  the  circulation  de¬ 
partment  of  Chicago  Daily  News. 

Frank  Powers,  of  New  Brunswick 
(N.  J.)  Daily  Home  News  and  Sunday 
Times  classified  department,  sailed 
Dec.  14  for  a  two-month  visit  in  Ire¬ 
land  with  his  parents. 

Joseph  LaRose,  who  was  recently 
appointed  circulation  manager  Spring- 
field  (Mass.)  Daily  News,  is  recover¬ 
ing  from  an  appendicitis  operation. 

Larry  Knott,  formerly  in  the  eastern 
nation^  advertising  office  of  Chicago 
Tribune,  has  been  appointed  assistant 
classified  advertising  manager  suc¬ 
ceeding  the  late  A.  W.  Foley.  He  has 
been  in  the  New  York  office  since  1923 
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in  charge  of  retail  and  financial  ad¬ 
vertising. 

Mitchell  Sutherland,  wridely  known 
Northwest  newspaper  man,  is  now 
public  relations  man  for  the  Inter¬ 
national  Brotherhood  of  Teamsters, 
Chauffeurs,  Stablemen  and  Helpers. 
Sutherland  was  promotion  manager 
for  the  Seattle  Post-Intelligencer  prior 
to  joining  the  Dave  Beck  organization. 

Kenneth  R.  Davis,  formerly  of  Buf¬ 
falo  Times  advertising  staff  and  re¬ 
cently  with  the  Miami  Tribune  has 
joined  the  Miami  Beach  Tropics  ad¬ 
vertising  staff. 

Gilmore  Hiett,  advertising  manager, 
Marion  (O.)  Star,  was  elected  pres¬ 
ident  of  advertising  managers  division 
of  Ohio  Select  List  newspapers  at  a 
meeting  in  Columbus  Dec.  6.  Other 
officers  include  R.  S.  Heller,  Middle- 
town  Journal,  vice-president;  W.  E. 
Beeler,  Chillicothe  Scioto  Gazette, 
secretary-treasurer.  Ralph  D.  Hen¬ 
derson,  business  manager,  Columbus 
Citizen,  spoke  on  promotion. 

In  The  Editorial  Rooms 

LYNN  F.  WAGNER,  sports  editor, 
Akron  (O.)  Times-Press  has  been 
assigned  to  cover  the  Scripps-Howard 
All-Ohio  Charity  Football  game  at  St. 
Petersburg,  Fla.,  Dec.  23,  it  was  an¬ 
nounced  Dec.  14  by  Louis  B.  Seltzer, 
editor-in-chief  of  the  Scripps-Howard 
Newspapers  of  Ohio. 

J.  Paul  Pedigo,  city  editor,  Philadel¬ 
phia  Evening  Public  Ledger,  leaves 
this  week-end  with  his  wife  and  two 
children  for  a  two-week  motor  trip 
to  Lakeland,  Fla. 

George  White,  sports  editor,  Dallas 
News,  spoke  Dec.  15  at  the  annual 
football  banquet  of  University  of  Ar¬ 
kansas,  Fayetteville. 

Byron  L.  Troyer,  of  South  Bend 
News-Times  copy  desk,  has  been 
named  telegraph  editor.  Horace  B. 
Ward  has  been  named  assignment  edi¬ 
tor  succeeding  T.  Donald  John  who 
resigned  to  become  editor  and  man¬ 
aging  editor  of  Sandusky  (O.)  News. 

Ira  Welborn,  special  writer,  Cleve¬ 
land  Press,  has  finished  a  series  called 
the  “Battalion  of  Death,”  in  which  he 
recounted  his  experiences  in  the  pur¬ 
chase  and  use  of  second-hand  auto¬ 
mobiles.  Welbom,  who  piirchased  a 
car  for  $21,  presented  statistics  which 
he  said  proved  that  the  traffic  death 
toll  in  Cleveland  increased  in  direct 
ratio  to  the  sale  of  out-dated  cars. 

Dr.  Adam  Kasparek,  associate  editor, 
Perth  Amboy  (N,  J.)  Polish  American, 
will  observe  his  40ith  anniversary  in 
newspaper  work  Dec.  20. 

Raleigh  Hoover,  Toledo  News-Bee 
sports  writer  and  newly  elected  chair¬ 
man  of  News-Bee  unit  of  the  Toledo 
Newspaper  Guild,  and  Mrs.  Hoover 
are  parents  of  a  daughter,  bom  in 
Flower  Hospital,  Toledo,  last  week. 

Robert  van  Gelder,  book  critic.  New 
York  Times  was  one  of  three  judges 
cooperating  with  Harry  Hansen,  New 
York  World-Telegram,  in  choosing 
the  three  best  short  stories  of  the 
year  for  the  Hansen  anthology,  “O. 
Henry  Memorial  Award  Prize  Stories 
for  1937.” 

Mayor  Henry  S.  Wheeler,  Newport 
(R.  I.)  Daily  News  editorial  writer, 
spoke  at  the  Newport  Lodge  of  Elks 
annual  memorial  service  Dec.  5. 

Hal  Foust,  Chicago  Tribune  auto¬ 
mobile  editor,  accompanied  by  his 
family,  is  toiu'ing  the  South  in  an 
automobile  and  trailer.  He  is  writing 
a  series  relating  his  experiences. 

Donn  Munn,  police  reporter,  Sche¬ 
nectady  (N.  Y.)  Gazette,  suffered  a 
broken  arm  and  other  injuries  in  a 
ski  spill  at  North  Creek,  N.  Y.,  re¬ 
cently. 


Publisher  Explores 
New  Caverns  on  Coast 

Enterprise  of  the  Glendale  (Cal.) 
Netvs-Press,  and  W.  S.  Kellogg,  its 
publisher,  gave  California  a  new  nat¬ 
ural  wonder  last  week. 


Publisher  W.  S.  Kellogq,  Glendale  (Cal.) 
News-Press,  doesn't  ordinarily  work  in  this 
costume,  but  it  came  in  handy  when  he 
explored  a  series  of  underground  caverns 
just  discovered  in  California. 

Assistance  provided  by  the  news¬ 
paper  and  its  publisher  made  possible 
the  exploration  of  two  newly-discov¬ 
ered  caverns,  believed  to  be  but  a 
small  part  of  a  chain  of  underground 
rooms  which  may  rival  the  Carlsbad 
Caverns  in  New  Mexico,  or  the  Ore¬ 
gon  Caves,  as  tourist  attractions.  The 
discovery  was  made  the  week  before 
in  the  Piute  Mountains,  in  Kern 
County,  100  miles  from  Glendale. 

Mr.  Kellogg  and  'Diomas  Welles, 
News-Press  photographer,  were  the 
third  and  fourth  persons  respectively 
to  descend  into  the  caverns.  The 
News-Press  obtained  a  story  good  for 
several  days’  play,  and  dozens  of  un¬ 
usual  pictures. 

Robert  C.  McCain,  of  Albany  (N.  Y.) 
Knickerbocker  News,  recently  con¬ 
ducted  an  interview  by  shortwave 
radio  with  two  youths  encamped  atop 
Whiteface  Mountain  in  the  Adiron- 
dacks  studying  weather  conditions 
there. 

John  Campbell,  of  Christian  Science 
Monitor  American  news  department, 
is  enjoying  a  winter  vacation  trip  to 
the  West  Indies. 

Lawrence  J.  Spiker,  of  sports  staff. 
New  York  Times,  has  been  promoted 
to  the  sports  desk,  assisting  Raymond 
Kelly  as  assistant  sports  editor. 

W.  E.  Oliver,  drama  critic,  Los  An¬ 
geles  Evening  Herald  &  Express,  found 
himself  on  the  other  side  of  the  foot¬ 
lights  last  week,  as  one  of  the  attrac¬ 
tions  of  the  Orpheum  Theater  vaude¬ 
ville  bill.  A  baritone,  Oliver  had  sung 
for  service  entertainments  during  the 
World  War,  but  never  before  in 
vaudeville. 

Joe  Davis,  retired  Chicago  Tribune 
sports  writer  and  known  as  dean  of 
Chicago  golf  editors,  observed  his  75th 
birthday,  Dec.  5.  His  advice  to  pres- 
sent-day  sports  writers  is  to  avoid  the 
pitfalls  of  baseball  and  boxing  proph¬ 
ecy.  “May  I  suggest  the  Dempsey- 
Tunney  and  Louis-Farr  fights  as  ex¬ 
amples?”  he  added. 

John  A.  Scully,  photographer,  Ho¬ 
boken  (N.  J.)  Jersey  Observer  fig¬ 
ured  in  cui  auto  collision  Dec.  12  in 
North  Bergen,  N.  J.  One  of  six  oc¬ 
cupants  in  the  other  car  is  dead. 
Mandatory  technical  charges  of  man¬ 
slaughter  were  made  against  the  driv¬ 
ers  of  both  cars. 


Arville  O.  Schaleben,  of  AliliotiJi^ 
Journal,  has  been  nominated  , 
third  term  as  president  of  Milwa^ 
Press  Club  with  the  following 
all  unopposed:  William  S.  Brc^ 
Sentinel-News,  vice-pre.sident;  Wil- 
ter  Wyrick,  Milwaukee  Journal  tni. 
surer;  Carl  F.  Meyer,  Editor  &  Pjj. 
LisHER,  secretary. 

John  B.  Miller,  formerly  of  the 
York  editorial  staff  of  the  Paul  Blod 
newspapers,  has  been  transferred  k 
the  city  staff  of  Toledo  Blade. 

John  Montgomery,  of  Mempli 
Commercial  Appeal,  is  author  of  | 
traffic  series  “Answering  Your  Tr^ 
Problems”  being  released  by  the  nen. 
paper  in  booklet  form.  Mr.  Mw. 
gomery  represented  the  daily  at  He 
C.I.T.  Safety  Seminar  in  New  Yak 
Nov.  8-12. 

John  Char  vat,  formerly  of  OwdR 
(Neb.)  Bee-News  sports  staff,  hai  bia 
named  co-sports  editor  of  rdk 
(Okla.)  Tribune. 

Harlan  Mendenhall,  formerly  i 
Oklahoma  City  Daily  Oklahommbml 
Times,  has  joined  the  Wichita  Fdt 
(Tex.)  Post  as  reporter  and 
rapher. 

John  M.  Hogan,  formerly  a  repoilR. 
Northhampton  (Mass.)  Daily  Hemp, 
shire  Gazette  and  now  news  photog¬ 
rapher,  Holyoke  (Mass.)  Traiuei^ 
Telegram,  has  been  elected  to  tht 
Northampton  Board  of  AldermoB. 

John  H.  Reitinger,  Associated  ft* 
correspondent  at  Philadelphia  sMt 
1920,  will  be  relieved  for  a  special  m- 
signment  after  Jan.  1,  following  b 
recent  reallocation  of  AP  Pem^i- 
vania  bureaus,  which  shifted  date 
headquarters  from  Harrisburg  to  Phil¬ 
adelphia.  Paul  Miller,  in  chargt  of 
Pennsylvania  service,  will  be  in  charge 
at  Philadelphia. 

■ 

N.  Y.  Publicity  Lodge 
Elects  1938  Officers 

The  annual  meeting  of  Publidtj 
Lodge  No.  1000,  Free  and  Acceptai 
Masons  of  New  York  City,  brought 
together  on  Dec.  6  in  the  Masonif 
Temple  a  group  of  about  two  hun¬ 
dred  Master  Masons. 

Herman  G.  Halsted,  founder  of  the 
Lodge,  presided  at  the  annual  meet¬ 
ing  at  which  Albert  O.  Ryerson,  New 
York  TTieatre  Program  Corporatkfc 
was  elected  to  serve  as  master  hr 
1938.  Roy  Shults  of  Compton,  be. 
was  elected  senior  warden;  Chaite 
Reynolds,  Street  &  Smith  Publicatni, 
was  elected  jimior  warden;  John  A. 
Zellers,  Remington-Rand,  Inc.,  wes 
elected  treasurer  and  Leonard  Shultz 
of  Julius  Matthews  Special  Agency, 
was  elected  secretary. 

The  retiring  master,  Huston  D.  Crip- 
pen  was  elected  trustee. 

The  appointed  officers  include  Ern¬ 
est  Eberhard,  F.  W.  Dodge,  Home  Own¬ 
ers’  Catalogs,  senior  deacon;  Hennnn 
G.  Halsted,  chaplain;  Wesley  Jon» 
Macfadden  Women’s  Group,  juni® 
deacon;  Ralph  Duysters,  Mwin  A 
Scott  Publishing  Co.  and  Harry  Flow¬ 
ers,  Flowers  Photo  Engraving  Corpo¬ 
ration,  masters  of  ceremony;  Dr.  Wil¬ 
liam  A.  Rochester  and  Frank  R  Cou- 
tant.  Brown  &  Tarcher,  Inc.,  stewanfc 
and  Charles  B.  Groomes,  Editor  « 
Publisher,  as  marshal. 

James  E.  Craig  of  the  editorial 
of  the  New  York  Sun  presided  at  tb 
installation  of  officers.  This  lodge  « 
Master  Masons  includes  in  its  meo- 
bership  many  men  active  in  advertis¬ 
ing  and  publicity  circles. 

It  was  announced  Herman  G. 
sted,  who  has  been  associated  wW 
Paul  Block  Associates  for  the 
years,  has  retired  and  shortly  ^ 
the  first  of  the  year  with  Mrs. 
sted  will  start  on  a  motor  tour 
Mexico  City. 
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Tiles*  si*  aew  Hoe  Arcbed-Type  Super-Production  Units,  a  second  order 
ft^m  tlw  Los  Angeles  Times,  wont  into  action  on  November  17Ni.  They 
were  odded  to  the  previous  eighteen  Hoe  Arched-Type  Super- Production 
Units  ....  which  the  publishers  described  over  two  years  ago .  ae  ^ 
'^Sweetest  running. piece  of  mochinery  in  existence."  . 
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EDITOR  &  PUBLISHEn 


552  Dailies  Bar 
Hard-Liquor  Ads 

continued  from  page  5 


exact  policy  on  their  ratecards.  Some 
newspapers  which  specify  they  do  not 
accept  copy  for  "alcoholic  beverages” 
are  apparently  taking  beer  advertis¬ 
ing  when  it  is  offered. 

The  score  stands: 


Carry  no  liquor  ailvertisinR — at  least....  178 
Carry  no  hard-liquor  advertising,  but  do 
publish  copy  for  beer  (ale  and  wine 
sometimes  specified;  wording  on  rate- 

cards  varies  widely) — at  least  .  .174 

.\rcept  advertising  of  all  alcoholic  bever¬ 
ages  . 1200  t(»  1400 


A  sidelight  on  the  situation  was 
thrown  this  week  by  announcement 
of  National  Advertising  Service,  Inc., 
New  York,  which  represents  876  col¬ 
lege  newspapers,  that  101  of  them  now 
accept  beer  advertising,  and  that  25 
of  the  stronger  ones  even  publish  copy 
for  hard  liquors. 

This  leaves  an  overwhelming  ma¬ 
jority  refusing  liquor  advertising,  and 
even  beer  advertising.  But  the  num¬ 
ber  accepting  is  surprising  in  view  of 
the  straight-laced  policy  formerly 
pursued  by  college  papers.  Even  yet 
only  600  of  the  876  will  accept  tobacco 
advertising,  and  of  these  some  550  are 
actually  carrying  tobacco  copy,  ac¬ 
cording  to  Charles  M.  Soroka,  gen¬ 
eral  manager  of  National.  He  named 
twelve  well-known  brewers  who  are 
using  college  papers. 

Newspapermen’s  Views 
Loss  of  revenue  from  beverage  ad¬ 
vertising  does  not  worry  these  news¬ 
paper  publishers  who  voluntarily 
chose,  when  repeal  came,  to  have  no 
part  in  the  sale  of  alcoholic  beverages. 
Undoubtedly,  in  the  states  where  such 
advertising  is  barred  or  limited  by 
law,  there  are  publishers  who  feel  ag¬ 
grieved.  But  there  is  no  such  note  in 
the  expressions  of  publishers  of  large 
and  small  dailies  whose  opinions  were 
gathered  this  week  by  Editor  &  Pub¬ 
lisher.  Almost  imiversally  they  said 
they  had  “no  regrets.”  Some  indi¬ 
cated  it  was  good  business  to  refuse 
liquor  advertising.  Most  of  them 
voiced  personal  objections  to  such  ad¬ 
vertising,  and  at  least  one  said  it 
should  be  prohibited  by  law. 

Here  are  the  comments: 

Gannett  Newspapers,  by  Frank  E. 
Gannett:  “Newspapers  under  my  con¬ 
trol  before  prohibition  did  not  carry 
liquor  advertising.  None  of  our  nine¬ 
teen  newspapers  now  carries  liquor 
or  beer  advertising.  Of  course  this 
means  a  great  loss  in  revenue  to  our 
group  but  we  would  not  change  our 
policy  no  matter  what  might  be  the 
cost.  We  know  our  readers  appreciate 
the  absence  of  liquor  advertising.  We 
know  that  many  advertisers  of  other 
merchandise  appreciate  our  policy. 
We  produce  papers  that  go  into  the 
home  and  we  endeavor  to  keep  our 
papers  on  a  standard  that  will  be  ac¬ 
ceptable  in  the  home.  Evils  from  the 
liquor  traffic  are  increasing  and  I  per¬ 
sonally  expect  that  newspapers  that 
accept  liquor  advertising  will  soon 
feel  the  resentment  of  many  readers.” 

Philadelphia  Evening  Bulletin:  “The 
Bulletin  did  not  accept  hard-liquor 
advertising  for  several  years  before 
prohibition  and  has  not  done  so  since. 
A  considerable  proportion  of  readers 
appears  to  appreciate  the  continuance 
of  this  policy  in  their  family  news¬ 
paper.” 

Cites  Return  of  Saloon 

Chicago  Daily  News,  by  Frank 
Knox,  publisher:  “Daily  News  has 
never  for  one  minute  regretted  its  de¬ 
cision  not  to  accept  liquor  advertising 
following  the  repeal  of  prohibition. 
Of  very  great  influence  in  arriving  at 


such  decision  was  the  fact  that  the 
Chicago  Daily  News  since  its  birth  in 
1875  had  never  accepted  liquor  ad¬ 
vertising.  However,  there  was  an  ad¬ 
ditional  reason  of  even  greater  force. 
Despite  the  platform  pledges  of  both 
the  Democratic  national  convention 
and  the  Democratic  state  convention 
against  the  return  of  the  old-fashioned 
saloon,  the  liquor  business  in  Chicago 
following  repeal  was  handled  In  pre¬ 
cisely  the  same  way  through  the  crea¬ 
tion  of  saloons  as  it  was  mishandled 
before  prohibition.  This  was  notably 
true  of  Chicago,  where  the  law  au¬ 
thorized  not  only  the  return  of  the  sa¬ 
loon  but  permitted  the  employment 
of  women  as  so-called  hostesses,  and 
the  sale  of  liquor  indiscriminately  to 
minors  and  with  no  substantial  ef¬ 
fective  regulation  as  to  hours.  Every 
single  fault  of  the  saloon  business 
which  helped  to  create  prohibition 
sentiment  was  allowed  to  return.  Un¬ 
der  all  of  these  circumstances,  I,  as 
publisher  of  the  Daily  News,  definitely 
decided  that  I  wanted  no  part  what¬ 
ever  in  the  merchandising  of  in¬ 
toxicating  liquors,  including  the  rather 
indirect  participation  involved  in  ad¬ 
vertising  the  products  sold.  While  the 
quality  of  the  liquor  sold  has  im¬ 
proved  considerably  over  that  sold 
during  the  first  months  following  re¬ 
peal,  all  of  the  other  evils  still  remain 
and  we  have  no  disposition  to  change 
our  attitude  in  the  matter.  Inci¬ 
dentally,  the  barring  of  liquor  adver¬ 
tising,  I  am  convinced,  has  been  of 
considerable  value  in  emphasizing  the 
home  character  of  the  newspaper, 
which  is  of  course  one  of  the  greatest 
assets  of  the  Daily  News.” 

Des  Moines  Register  and  Tribune, 
by  Gardner  Cowles,  Jr.,  executive 
editor:  “Des  Moines  Register  and 
Tribune  has  not  accepted  hard-liquor 
advertising  for  more  than  twenty-five 
years.  We  feel  sentiment  in  Iowa  on 
subject  of  hard  liquor  is  divided 
nearly  equally,  and  since  Des  Moines 
Register  and  Des  Moines  Tribune  are 
strongly  home  newspapers  and  are 
read  by  the  entire  family,  we  felt  it  is 
proper  and  wise  for  us  not  to  print 
hard-liquor  advertisements.  We  have 
no  thought  of  changing  our  position  on 
this  subject.” 

Favors  Legal  Ban 

Independence  (Mo.)  Examiner,  by 
William  Southern,  Jr.,  president:  “We 
do  not  accept  beer  or  hard-liquor 
advertisements.  This  policy  was 
adopted  before  prohibition.  Inde¬ 
pendence  is  the  largest  city  in  Mis¬ 
souri  to  vote  a  majority  against  re¬ 
peal.  We  do  not  regret.  We  believe 
liquor  traffic  control  laws  should  pro¬ 
hibit  liquor  advertisements.  Papers 
which  have  thus  far  refused  are  not 
likely  to  change.” 

Gary  (Ind.)  Post-Tribune,  by  F.  E. 
Westcott,  advertising  manager:  “The 


U.  S.  A.— $5 


ALL  THE  FACTS  ABOUT 
AMERICAN  MARKETS  BY 
CITIES  AND  COUNTIES 
FROM  THE  RECENT  CENSUS 
—A  61  PAGE  BOOK  "983 
CITIES  AND  3071  COUN¬ 
TIES"— ORDER  FROM  E. 
KATZ  SPECIAL  AD  AGENCY. 
500— 5TH  AVE,  NEW  YORK. 


Gary  Post-Tribune  has  never  accepted 
liquor  advertising  because  the  man¬ 
agement  has  sympathized  with  that 
segment  of  our  readers  who  are  op¬ 
posed  to  liquor  and  all  its  works.  We 
have  felt  that  a  home  newspaper  ought 
to  be  as  unobjectionable  in  the  home 
as  it  can  be  made.  Therefore  we  have 
not  been  interested  in  what  other 
newspapers  have  done  in  respect  to 
liquor  advertising,  and  shall  not  be. 
We  are  satisfied  with  our  position  and 
have  no  comment  about  how  other 
newspapers  feel.” 

Lynchburg  (Va.)  News  and  Ad¬ 
vance:  “News  and  Advance  satisfied 
with  stand  against  accepting  hard- 
liquor  advertisements,  and  believe 
other  newspapers  will  eventually 
adopt  similar  stand.  Hard-liquor  ad¬ 
vertising  already  is  playing  a  part  in 
new  prohibition  movement.  We  think 
use  of  wine  and  beer  advertisements 
in  preference  to  hard-liquor  adver¬ 
tisements  is  a  step  in  direction  of 
promoting  temperance.” 

Lincoln  (Neb.)  State  Journal,  by 
J.  C.  Seacrest,  publisher:  “We  adopted 
the  policy  of  excluding  liquor  adver¬ 
tising  from  Nebraska  State  Journal 
nearly  forty  years  ago.  It  seemed  in¬ 
consistent  to  print  advertising  creat¬ 
ing  sales  of  liquor  while  at  the  same 
time  doing  our  best  editorially  to  cur¬ 
tail  the  traffic.  Of  course  it  means  a 
big  loss  in  revenue  but  hope  I  can 
hold  out  for  at  least  a  half-century.” 


when  the  troopers  and  Heng|^ 
picked  up  the  bandit’s  tracks  in 
fallen  snow.  Overtaking  him  the  pta, 
opened  Are  and  shot  a  gun  fron  a. 
killer’s  hand. 


Photog  Aids  Capture 
of  Fugitive  Killer 


Ralph  Hennings,  chief  of  the  South 
Bend  (Ind.)  News-Times  photographic 
department,  not 


Ralph  Hennings 


only  obtained  a 
scoop  over  all 
newspaper  and 
service  camera¬ 
men  recently,  but 
helped  four  In¬ 
diana  and  Michi- 
g  a  n  policemen 
capture  a  kill- 
crazed  bandit  in 
northern  Indi¬ 
ana’s  greatest 
manhunt  in  re¬ 
cent  years. 

For  almost  24 


“I  was  so  busy  shooting  pictwai 
lost  all  feeling  and  I  felt  like  I 
on  a  rabbit  hunt  instead  of  a  nu). 
hunt,”  Hennings  said.  “When  hefd 
wounded  I  started  shooting  pictoa 
again.  It  was  not  until  after  he  laj 
been  removed  that  I  realized  I 
been  in  on  the  ‘kill.’  ” 


$158,456  Bonfils  Tax 
Fought  by  Executors 


Washington,  D.  C.,  Dec. 
ecutors  of  the  will  of  Frederick  G 
Bonfils,  late  publisher  of  the  Dtnti 
Post,  have  asked  the  U.  S.  Board  jj 
Tax  Appeals  to  rule  that  income  of  i 
trust  etablished  by  Mr.  Bonfils  for  le 
ligious,  educational,  and  welfare  pur. 
pose,  is  not  taxable.  Upon  the  boaidi 
findings  depends  whether  the  eittt 
must  pay  an  income  tax  deficiency «. 
sessment  of  $158,456.83,  levied  by  tht 
Commisioner  of  Internal  Revenue 

On  the  theory  that  the  estate  hater 
must  pay  half  its  assets  to  the  viloi 
and  the  remainder  largely  to  a  tn- 
exempt  trust,  the  executors  cnmii,; 
there  not  only  is  no  additional  tax  dut 
but  that,  in  fact,  a  refund  of  $121' 
660.45  should  be  made  by  the  goven. 
ment  for  taxes  erroneously  paid. 

The  Commisioner  of  Internal  Rn 
enue  answered: 

“From  the  fact  that  the  corpus  d 
the  trust  estate  may,  under  the  pnm- 
sions  of  the  will,  be  used  to  pay  the 
annuities  should  there  not  be  suffidn 
income  from  which  to  pay  them,  tht 
bureau  holds  that  the  total  income  is 
taxable  to  the  estate.  ITie  amoun; 
considered  as  accrued  for  the  beneb 
of  the  Bonfils  Foundation  has  accord¬ 
ingly  been  included  in  the  taxable  in- 


CLASSIFIED  MEETING 


The  Northeastern  Regional  Meeting 
of  the  Newspaper  Classified  Advertis¬ 
ing  Managers  Association  will  be  hdd 
at  the  Hotel  Taft,  New  York  C3tj, 
Jan.  10  and  11. 


hours,  Hennings  had  accompanied  300 
Indiana,  Ohio  and  Michigan  state 
troopers  in  the  search  for  Robert  Shaw, 
Lagrange  bandit  who  had  seriously 
wounded  a  Kendallville  grocery  store 
operator  Dec.  3  and  killed  Deputy 
Sheriff  Henry  Spice  of  Noble  County 
and  wounded  Irvin  Cazier,  sheriff  of 
Noble  Coimty,  as  they  tried  to  arrest 
him  the  next  morning. 

Finds  Fugitiva’s  Tracks 
Most  of  the  other  cameramen  had 
become  discouraged  and  left  the  scene 
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Shreveport  Population  Now 
Over  102,000  .  .  .  Times 
Circulation  Now  Over  50,000 
.  .  .  Shreveport  Business 
12%  above  Normal  .  .  . 


Representatives : 

The  Branham  Company 


The  Toughest 
Assignment  .  .  . 

for  any  employer  or 


newspapers 
press  associatioM 
magazines 
radio 


is  that  of  finding  the  RIGHT 
personnel,  especially  when  im* 
mediate  action  is  necessary. 


The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  fot 
assistance. 


The  Personnel  Bureau 
tains  complete  records,  includ¬ 
ing  investigated  references  oa 
hundreds  of  qualified  men  (witB 
new  listings  each  week)  in  all 
parts  of  the  country  with  yean 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  yoV 
exact  requirements. 


THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago— 35  East  Wacimr  DrM 
Los  Angolos — 2387  Toviot  Strsel 
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^^EROHANTS  GETS  IOC 

nfEMPT  FROM  TAX  ICvery  dol 

sp«i»  uAw*  Michigan’s  n 

« li»  Declared  as  Independent  $ioo  in  touris 
^  Contractors"  by  Boards  cording  to  Tl 


In  recent  interpretative  decisions 
handed  down  in  New  Jersey  and 
Wyoming,  newspapers  distributing 
their  papers  through  the  “Little  Mer¬ 
chant  Plan”  were  ruled  exempt  from 
paying  the  unemployment  insurance 
on  the  boys’  earnings. 

Hje  Wyoming  Unemployment  Com¬ 
pensation  Commission  through  its 
counsel  niled  in  the  case  of  the  Lara¬ 
mie  Daily  Bulletin.  The  Commissioner 
noted  the  boys  as  “independent  con¬ 
tractors”  and  on  Dec.  7  the  paper 
received  credit  memoranda  for  taxes 
paid  on  carriers’  reported  earnings 
Iot  the  months  of  March,  1937,  through 
October,  1937. 

The  New  Jersey  ruling  came  as  the 
result  of  presentations  made  to  the 
Unemployment  Compensation  Board 
by  f’has  L.  Allen,  executive  secretary 
of  the  New  Jersey  Press  Association. 

Conditions  characterizing  the  “Little 
Merchant  Plan”  were  listed  in  Wyom¬ 
ing,  as  follows,  and  were  similarly 
,ited  in  New  Jersey: 

There  must  be  a  definite  agree- 
rient,  written  or  otherwise,  providing 
for  the  sale  by  the  publisher  and  pur- 
hase  by  the  carrier  of  the  newspa¬ 
pers  and  providing  for  delivery  of 
jch  papers  in  a  given  territory; 
there  must  be  no  guarantee  of  a  cer¬ 
tain  profit  to  the  carrier  because  such 
an  agreement  would  be  tantamount  to 
a  stipulated  wage;  there  must  be  no 
obligation  on  the  part  of  the  carrier 
to  solicit  subscriptions  or  to  make 
collections  from  subscribers  pursuant 
to  direction  from  the  publishers;  and 
finally,  there  must  be  no  exercise  of 
control  and  direction  over  the  carrier 
except  as  to  the  results  contracted  to 
be  achieved.” 

Seeks  U.  S.  Exemption 

The  paper  is  applying  to  the  Com- 
Jiissioner  of  Internal  Revenue,  Wash- 
cton,  D.  C.,  for  exemption  from 
.j.ving  taxes  into  the  Social  Security 
Fund.  On  Jan.  14,  1937,  the  Internal 
Fevenue  Bureau  ruled  that  publish¬ 
es  must  pay  social  security  taxes  on 
he  earnings  of  delivery  boys  only 
*hen  employer-employe  relationship 
-xists.  Where  a  distributor  buys  pa- 
xrs  outright  and  retains  profits  made 
ly  selling  when,  where  and  to  whom 
ie  wishes,  no  tax  need  be  paid  on  his 
irnings,  it  was  stated. 

But  if  the  distributor  serves  only 
"-rsons  designated  by  the  publisher, 
jbject  to  change  by  the  latter,  and 
•s  not  responsible  for  collections,  the 
i  blisher  must  pay  a  tax  on  the  earn- 
gs  of  the  distributor  whether  he  is 
said  on  a  straight  salary  or  on  a  com- 
~”sion  basis,  the  ruling  said. 
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INTERTYPE’S 
>■  *>  NEW  BASE 

provides  much  more  leg  room  and 
greater  comfort  for  the  operator  in 
ms  position  at  the  keyboard.  It 
reduces  vibration  and  promotes 
smoother  machine  operation.  For 
complete  information  just  write  to 

Intertype,  Brooklyn 


GETS  lOO-TO-1  RETURN 

Every  dollar  spent  to  advertise 
Michigan’s  resort  advantages  brings 
$100  in  tourist  money  to  the  state,  ac¬ 
cording  to  Thomas  F.  Marston,  secre¬ 
tary  of  the  East  Michigan  Tourist  as¬ 
sociation.  Marston  said  American 
Automobile  association  surveys  show 
that  slightly  more  than  9%  of  the  toixr- 
ists  visiting  the  state  do  so  as  the  di¬ 
rect  result  of  advertising.  As  the 
state’s  toiurist  trade  amounts  to  con¬ 
siderably  more  than  $300,000,000  and 
possibly  $400,000,000,  a  conservative  es¬ 
timate  would  place  $30,000,000  in  Mi¬ 
chigan  as  the  result  of  advertising. 
About  $300,000  is  spent  to  advertise  the 
state’s  attractions. 

FTC  DROPS  PRICE  CASES 

Federal  Trade  Commission  has  dis¬ 
missed  complaints  against  Bristol- 
Myers  Company,  New  York,  drug 
manufacturer,  Gillette  Safety  Razor 
Company,  Boston;  and  Yardley  &  Co., 
Ltd. ,  New  York.  The  complaints 
charged  resale  price  maintenance  in 
the  sale  of  the  respondent  companies’ 
products,  and  were  tried  prior  to  ap¬ 
proval  of  the  Tydings-Miller  Act. 


Calovo  to  Use  Dailies 
Again  After  Lapse 

Los  Angeles,  Dec.  14. — Calavo,  Cali¬ 
fornia’s  cooperative  avocado  market¬ 
ing  organization,  will  have  a  news¬ 
paper  campaign  this  season  for  the 
first  time  in  two  years. 

The  opening  campaign,  to  rim  in  25 
papers  in  21  major  cities  in  the  mid- 
West  and  far- West,  will  cost  around 
$45,000,  with  $23,000  of  that  going  for 
newspaper  space,  material,  and  spot 
radio  announcements.  The  balance 
will  be  spent  for  additional  sales  pro¬ 
motion  and  point-of-sale  helps. 

While  only  one  campaign,  calling 
for  an  opening  four-column  12-inch 
ad  and  three  follows  of  3  by  9  each, 
has  been  definitely  set,  there  is  a  pos¬ 
sibility  that  it  will  be  followed  by  one 
or  more  additional  campaigns  in  the 
same  markets,  or  selected  markets, 
according  to  E.  H.  Humason,  adver¬ 
tising  manager. 

Copy  will  be  tied  in  with  recipes 
developed  in  the  test  kitchens  of  the 
California  Fruit  Research  Institute  of 
San  Francisco.  The  spot  radio  an¬ 
nouncements,  five  in  each  city,  will  be 


sandwiched  in  between  appearances 
of  newspaper  copy. 

Calavo  expects  to  move  about  600,- 
000  cases  of  avocados  this  season.  By 
agreement  with  Florida  growers  no 
attempt  will  be  made  to  market  the 
Calavo  product  in  the  east.  In  return, 
the  Florida  fruit  will  stay  out  of  the 
middle  west. 

Cities  in  which  the  campaign  will 
appear,  together  with  the  newspapers 
and  radio  stations  used,  include:  Port¬ 
land  (Ore.)  Journal  and  Oregonian, 
KGW;  Seattle  Times,  KOMO;  Salt 
Lake  City  Tribune,  KSL;  Denver  Post, 
KOA;  Chicago  American,  News  and 
Tribune,  WMAQ;  Minneapolis  Journal, 
St.  Paul  Dispatch  and  News,  KS’TP; 
Milwaukee  Journal,  WPMJ;  Kansas 
City  Star,  WDAF;  St.  Louis  Post-Dis¬ 
patch,  KSD;  Indianapolis  News, 
WFBM;  Cleveland  Press,  WGAM; 
Detroit  Free  Press,  WWJ;  Pittsburgh 
Press,  WCAE;  Buffalo  News,  WGR; 
Cincinnati  Times-Star,  WKRC;  Co¬ 
lumbus  Dispatch,  WBMS;  Dayton 
News,  WHIG;  San  Antonio  News, 
WOAI;  Dallas  News  and  Journal, 
WFAA  (and  WBAP,  Fort  Worth); 
Houston  Chronicle,  KTRC. 


AchicL'Lwent  In 
Promoting  Community  Spirit ! 


Conceived  in  the  spirit  of  Peace  on  harth  Good  Will  Toward  Men. 
the  Christma.s  Carol  Sing  sponsored  by  The  Hartford  Times  each 
Christmas  brings  thousands  of  Christmas  celebrants  to  the  Portico  of 
The  Times  building  in  the  municipal  square,  bounded  by  the  Morgan 
Memorial,  the  Municipal  building,  the  beautifully  decorated  Times 
building  and  Main  Street. 

Here  just  before  Christmas  more  than  ten  thousand  celebrants 
fraternize  in  singing  inspiring  Christmas  carols.  Brilliantly  flood¬ 
lighted,  the  scene  is  fairylike.  impressive,  one  never  to  be  forgotten. 

The  Hartford  Times  Carol  Sing  has  gained  national  recognitirn 
and  this  year,  Wednesday,  December  22,  at  9:00  P.  M.  it  will  be  broadcast 
coast-to-coast  over  the  Mutual  Network  and  the  Colonial  Network — 
millions  will  hear  it. 

It  takes  a  newspaper  with  ideas  and  ideals  to  assemble  such  a 
vast  audience.  This  is  just  another  indication  of  the  intimacy  that 
exists  between  The  Hartford  Times  and  the  more  than  66,000  families 
in  the  great  and  prosperous  Hartford  trading  area  which  read  it  daily. 

Surely  this  is  a  good  newspaper  in  which  to  publish  your  sales 
message. 

A  Gannett  Newspaper 
Represented  by  J.  P.  McKinney  (3  Son 
New  York  —  Chicago  —  San  Francisco 
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BUILDING  A  MODERN 
CLASSIFIED  SECTION 

By  GEORGE  T.  PAPPAS 

AUTHOR,  "IDEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING” 

No.  9.  Reducing  Costs  of  Handling  Classified 


HAPHAZARD  METHODS  of  han¬ 
dling  classified  ads  as  they  pass 
through  the  various  departments  of 
the  newspaper  cost  many  thousands 
of  dollars  per  year.  Systems  for 
handling  classified  can  be  con.stantly 
improved  by  newspapers  striving  for 
maximum  efficiency.  Even  seemingly 
unimportant  matters,  once  corrected, 
may  make  a  big  difference  in  the  news¬ 
paper’s  net  income  from  classified. 

It  is  a  mistake,  when  figuring 
mechanical  cost  per  inch  of  classi¬ 
fied,  to  divide  the  newspaper’s  total 
mechanical  cost  by  the  total  number 
of  inches  published.  The  composing 
room  cost  for  setting  classified  adver¬ 
tising  is  usually  much  lower  per  inch 
than  for  any  other  part  of  the  paper. 
For  every  10  columns  of  news  matter 
run,  the  composing  room  may  set  12 
or  more  columns.  For  every  10  col¬ 
umns  of  display,  ten  or  more  columns 
are  set  Yet,  for  every  10  columns 
of  classified,  only  four  or  five  col¬ 
umns  are  set  If  a  high  percentage  of 
the  orders  secured  by  the  classified 
department  are  sold  to  run  on  a 
consecutive  insertion  basis,  the  setting 
of  classified  copy  is  proportionately 
lower. 

Preveat  Peak  Loads 

Your  composing  room  may  tell  you 
the  care  of  classified  ads  is  costly 
and  bothersome  and  that  “those  small 
ads  are  more  trouble  than  they  are 
worth.”  If  such  is  the  feeling  on  your 
newspaper  you  can  do  much  to  cor¬ 
rect  this  very  mistaken  attitude  to¬ 
wards  the  classified  ads.  Both  the 
composing  room  and  the  classified  de¬ 
partment  can  systematize  their  ef¬ 
forts  so  there  is  a  minimum  waste  of 
time  and  effort  Evening  newspapers, 
that  accept  classified  display,  should 
try  to  set  the  deadline  for  this  type 
of  business  at  least  three  or  four 
hours  earlier  than  the  regular  classi¬ 
fied  deadline  or,  preferably,  have  all 
of  this  copy  brought  in  to  the  office 
the  night  before  publication.  This 
will  help  prevent  peak  loads  in  the 
composing  room  just  before  the  news¬ 
paper’s  regular  deadline  and  will  cut 
down  the  number  of  classified  errors. 
Some  newspapers  have  a  Friday  night 
deadline  for  the  Sunday  paper. 

The  classified  department  should 
try  to  keep  a  steady  flow  of  copy 
going  to  the  comi>osing  room  diming 
the  day.  Ads  from  the  telephone 
salesroom  should  be  picked  up  every 
hour  and  sent  through  to  the  credit 
department  which,  in  turn,  will  keep 
them  moving  on  to  the  composing 
room.  If  the  classified  department 
will  take  a  moment  or  two  to  group 
ads  by  classifications  before  sending 
them  through,  it  will  save  time  all 
along  the  line. 

The  number  of  individual  classifi¬ 
cations  should  be  held  down  to  a 
minimum.  Put  a  large  number  of  ads 
under  the  least  possible  number  of 
classifications.  Double  up  on  classi¬ 
fications  to  save  the  use  of  too  many 
heads.  Abbreviations  in  copy  should 
be  discouraged.  They  confuse  com¬ 
posing  room  workers  and  cause  er¬ 
rors.  If  possible,  all  abbreviations 
should  be  eliminated  except  the  stand¬ 
ard  ones  such  as  St.,  Ave.,  Co.,  Inc., 
Etc.  Deny  salespeople  the  use  of  trick 
setups  in  ads.  'Try  to  limit  the  num¬ 
ber  of  type  faces  used  in  the  classi¬ 
fied  sections. 

When  copy  is  turned  over  to  the 


ad  desk  in  the  composing  room,  the 
time  each  ad  is  received  should  be 
stamped  on  the  back  of  the  copy.  This 
provides  an  excellent  checkup  system 
to  help  straighten  out  future  disputes. 
The  composing  room  need  not  set 
classification  catch-lines  as  is  done  by 
some  newspapers.  The  proof-reader 
can  mark  the  classification  numbers 
on  the  galley  proofs  with  a  lead  pen¬ 
cil.  This  will  save  composition  of 
catch-lines.  The  galley-hop  then 
takes  the  metal  and  okayed  proof  to 
the  make-up  department.  If  the  ads 
are  classified  by  size  rather  than  by 
the  key  word  that  presages  each  ad, 
much  time  will  be  saved  in  make-up. 
Advertisers  who  want  “preferred”  po¬ 
sition  can  get  it  by  buying  ads  larger 
than  the  others  in  the  classification. 

Do  not  change  the  physical  make¬ 
up  of  the  classified  section  too  often. 
Adhere,  as  closely  as  possible,  to  the 
arrangement  to  which  the  readers  are 
accustomed.  And  remember  you’ll 
get  poorly  made  sections  if  you  clas¬ 
sify  to  please  advertisers.  If  classi¬ 
fied  display  is  pyramided  in  the  lower 
comers  the  section  will  have  a  neat 
and  readable  appearance  plus  giving 
the  newspaper  additional  savings  in 
make-up  time.  In  most  cities,  used 
car  copy  is  brought  in  later  than  that 
for  other  classifleations.  If  the  last 
page  of  the  classified  section  is  set 
first,  it  will  speed  up  make-up  if  the 
“Used  Car”  classification  is  put  in  the 
forward  part  of  the  classified  section. 

Pickups  Save  Competition 

Many  newspapers  have  lowered 
composition  costs  by  saving  all  classi¬ 
fied  ads  for  a  week  after  expiration. 
The  copy  room,  upon  killing  out  the 
paper  each  day,  places  all  the  expired 
or  killed  ads  under  their  regular  clas¬ 
sification  heads,  puts  them  on  a  galley 
and  saves  them.  They  are  kept  for 
one  week.  When  an  ad  is  sent  through 
that  has  run  in  the  past  several  days, 
the  salespeople  can  attach  a  sticker, 
size  about  two  or  three  inches,  on 
which  the  words  “pick  up”  are  print¬ 
ed  and,  underneath  that,  the  numbers 
from  1  to  31.  When  the  solicitor  pastes 
this  little  sticker  on  his  copy,  he  can 
circle  the  last  date  on  which  the  ad 
ran.  'The  ad  can  then  be  picked  up  in 
the  composing  room,  proofread  and 
reinserted. 

If  the  Sunday  classified  pages  are 
proofed  in  the  bulldog,  corrections 
can  be  made  for  the  final  editions, 
eliminating  most  of  the  error  claims 
for  mistakes  in  the  Sunday  paper. 
Adjustments  of  claims  take  a  great 
deal  of  time  and  trouble.  TTie  classi¬ 
fied  department  can  put  this  time  to 
much  better  use  selling  more  busi¬ 
ness.  Corrections  in  the  bulldog  need 
not  necessitate  a  transfer  of  ads  from 
one  page  to  another.  Any  alert  indi¬ 
vidual  with  good  eyesight  can  quickly 
scan  the  various  classifications  to  see 
if  there  are  any  misclassified  ads, 
omissions  of  addresses  or  telephone 
numbers  in  ads,  or  other  obvious  er¬ 
rors.  No  correction  forms  are  neces¬ 
sary.  The  corrections  are  marked  on 
the  page  proofs.  The  street  salesmen 
can  take  turns,  one  each  week,  to 
check  the  page  proofs  on  Saturday. 

MUcalloRaous  Saving! 

There  are  many  other  ways  of  ef¬ 
fecting  small  savings  on  classified. 
With  handling  expense  held  to  a  mini¬ 
mum,  the  newspaper  can  spend  more 
money  on  business-getting  plans. 


Many  newspapers  can  use  a  cheaper 
paper  for  order  blanks,  etc.  "nie 
various  forms  may  even  be  reduced  in 
size.  Scrap  paper  from  the  pressroom 
can  be  used  for  carbon  copies.  When 
an  advertiser  orders  three  or  more 
small  ads  in  one  classification,  all  can 
be  put  on  a  single  order  blank. 

Newspapers  now  marking  two  copies 
of  the  paper  each  day  can  eliminate 
one  of  these  marked  copies  by  simply 
drawing  a  line  down  the  center  of 
each  column,  putting  the  marks  for 
the  composing  room  on  one  side  of  the 
line  and  the  figures  for  sales  records 
on  the  other.  The  composing  room 
can  disregard  ail  but  the  information 
meant  for  them.  After  the  composing 
room  finishes  with  the  paper,  it  is  sent 
back  to  the  statistician. 

To  save  postage,  put  box  replies  for 
advertisers  in  a  plain,  sealed  envelope 
and  use  only  a  two  or  three  cent 
stamp.  The  advertiser  pays  the  bal¬ 
ance  of  the  due  postage  when  he  re¬ 
ceives  his  replies.  Newspapers  using 
this  system  claim  no  ill  effects  and 
worthwhile  postage  savings.  Quite  a 
number  of  newspapers  now  send  out 
their  transient  bills  on  penny  post 
cards. 

Ropontibility  for  Errors 

When  proofs  are  submitted  to  ad¬ 
vertisers  before  publication,  the  sales¬ 
man  should  get  the  advertiser’s  okay 
and  signature  on  the  proof.  Thus  the 
advertiser  accepts  the  responsibility 
tor  errors  that  others  may  overlook. 
Comparatively  few  salespeople  take 
every  precaution  they  might  to  make 
certain  the  newspaper  will  get  paid 
for  the  business  they  sell. 

Newspapers  which  have  special  low 
rates  for  certain  non-professional  clas¬ 
sifications,  should  prevent  professional 
advertisers  from  purposely  misclassi- 
fying  their  ads  to  earn  a  low  rate. 
For  example,  ads  for  furnished  apart¬ 


ments  should  not  appear  in  the  *1 
nished  Rooms”  classification  and  U 
ness  service  ads  from  people  acM 
conducting  a  business  should 
out  of  the  “Positions  Wanted"  celh 

Newspapers  which  use  theatnti 
ets  for  prizes  in  classified  contegi^ 
who  give  the  cooperating  theatm^ 
motion  space  in  exchange  for  k 
tickets,  should  see  that  the 
given  the  theatre  is  in  proporti*| 
the  face  value  of  the  tickets. 

(Next  week:  Reducing  watte  spaci.| 

■ 

1938  SAHARA  SCHEDOU 

Schering  Corporation  of  Bloon4ii 
N.  J.,  manufacturer  of  the  laxaiie. 
Saraka,  has  approved  1938  plant  ml. 
mitted  by  Marschalk  &  ftatt,  ^ 
New  York,  and  orders  covering  U| 
advertising  have  been  sent  to  pil. 
cations.  List  for  the  coming  ynr  a. 
eludes  three  Sunday  newtp^ 
groups,  totaling  forty-five 
nine  weekly  and  monthly  magu^ 
and  six  leading  drug  trade  pqoi 
Total  circulation  exceeds  38,OOOM 
■ 

WEEKLY  RATES  UP 

The  Roanoke  (Va.)  Timet  hat 
creased  its  weekly  subscription  nh 
from  18  to  20  cents.  Other  incKM 
have  been  made  in  mail  and  mokr 
route  rates.  The  Richvumd  Nw 
Leader  has  announced  an  incnai 
from  10  to  15  cents  in  the  ' 'eeklyoi. 
rier  delivery  rates. 

■ 

DANCER  JOINS  B-S-H 

H.  M.  Dancer,  formerly  vice-pr* 
dent  and  general  manager  of  Hen, 
Hurst  &  McDonald,  Inc.,  Chicago  ad¬ 
vertising  agency,  has  resigned  to  be¬ 
come  vice-president  of  Blackett-Sn- 
ple-Hummert,  Inc.,  Chicago  agency 


SALE 

Machinery  equipment  o£ 
Cape  Cod  Colonial  HyannISg  Mass 

LINOTYPE — Model  14,  No.  50967R,  with  electric  pot,  Kendall  feeder, 
electric  time  switch,  220  volt,  with  space  bands,  liners,  and  mats  as  follows;— 

1  font  7l/j  2,1  font  Bodoni  1 4.  68  with  italic,  1  font  Metro  14. 196  andl 4.1 80, 
lite  and  bold,  1  font  Bodoni  24.121,  1  font  Garamond  Hed  Letters  24.235, 

1  auxiliary  magazine  (Linolite) . S2,750  cisli 

LINOTYPE — Model  5  No.  50965R,  with  electric  pot,  Kendall  feedo, 
electric  time  switch,  220  volt,  with  space  bands,  liners,  and  1  font  7^.12 

Ionic  Mats . $1,350  cash 

LINOTYPE — Model  5  No.  50966R,  with  electric  pot,  Kendall  feeder, 
electric  time  switch,  220  volt,  with  space  bands,  liners,  and  1  font  7l/^.11 

Ionic  Mats . $1 ,350  cash 

LUDLOW — almost  new — No.  01038,  electric  crucible,  20  case  right  hand 
angle  cabinet,  7  mat  sticks,  spacing  material,  division  quads,  1  Lee  Pot  Well- 
scraper,  blank  slug  block,  slug  tray,  5  logotypes,  electric  pot,  time  clock, 
metal  feeder,  and  16  fonts  mats,  as  follows:  3-B  36  Pt.,  3-BI  30  Pt.,  2-B  24, 
36,  48  Pt.,  2-BI  24,  36,  48  Pt.,  2-BC  30,  48  Pt.,  No.  19-1  14,  24  Pt.  BougM 

new  year  ago . $1 ,650,  $1 75.00  caw 

balance  on  monthly  notes  of  about  $60.00  each. 

TELETYPESETTERS  (2) — Complete  with  perforators,  Tapewinders,  Oper¬ 
ating  Units,  and  accessories.  Bought  new  year  ago.  Perfect  running  order- 

. $1 ,700  each  caw 

NEWSPRINT— 1 51/4"  and  3034”— rolls- about  a  carload— $20  Ton 
cores  extra. 

CASH  REGISTER — Designed  expressly  for  newspaper — 3  drawers— 
classifies  every  type  of  income — black  with  chrome  trim— bought  new  ye* 

ago  from  National  Cash  Register  Co. — in  perfect  order . $495.  cash 

ADDRESSOGRAPH-  Elliot — hand — with  cabinet,  for  addressing  nw 

subscriptions- -in  good  order . ^^’99  Ann 

SAW — Amaco  Superior,  fully  equipped,  110  volt . $70.00 

LEAD-CUTTER  $10.00,  MITRING  MACHINE  $16.50.  1  col.  3«l- 
leys  10c  each,  2  col.  galleys  15c  each,  BORDER  SLIDES  (10)  and  Block 
$25.00,  S  PROOF  PRESSES  AND  BR AYERS  $10.00  each,  1  lorrt 
mats  714.4  $75.00. 

Everything  in  Fine  Shape  Just  as  Left  Month  Ago 

Subject  to  Prior  Sale — F.  O.  B.  Ilyannis,  Mass. 

DANIEL  J.  FERN.  Agent 

MAIN  STREET,  HYANNIS,  MASS. 
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l^uild  Shop — 1936-1937 
To  EonoR  &  I»ublisher;  As  has 
Uome  only  too  common,  your  lead 
Sal  in  last  week’s  issue  headed 
•Guild  Shop-1936-37”  is  based  on  a 
flam  inaccuracy  of  fact.  Perhaps  it  is 
Lped  that  by  mere  reiteration  of 
p^ments  at  variance  with  the  facts 
4ey  will  eventually  be  accepted  as 
le  truth. 

The  editorial  states  with  finality: 
Jthe  victory  (Daily  News  Guild  con- 
act)  of  December,  1936,  has  proven 
®pty  for  those  who  won  it.” 
"Experienced  editorial  people  on  the 
Qiily  News  are  paid  well  above  any 
unimum  that  might  be  included  in  a 
sntract,”  the  editorial  declares  at  an- 
idier  point.  "They  were  before  the 
Guild  appeared.  They  gained  no 
tnefits.  except  the  guarantee  of  sev- 
lance  pay  from  an  organization 
ihich  does  a  minimum  of  firing.” 

Let  us  see.  It  can  be  agreed  that  the 
aperienced  editorial  people”  on  any 
iper  will  be  found  for  the  most  part 
the  classifications  of  re-write,  copy- 
leaders  and  caption  writers. 

How  were  these  three  groups  af- 
ected  by  the  contract  minimums? 
lie  records  submitted  by  the  manage- 
aent  of  the  Daily  News  during  ne- 
jotiations  speak  for  themselves.  Thirty  j 
of  61  in  these  groups  were  directly  | 
Raised:  that  is  to  say,  50%. 

This  data  can  be  broken  down  into 
iTe  groups: 

Kaised  by  minimum  7 


who  obtained  the  Daily  News  contract 
are  no  longer  dominant  in  the  unit 
Other  interests,  focussed  on  the 
“gimme”  motive,  and  largely  non- 
journalistic  dominate.  And  we  deny, 
as  flatly  as  Mr.  Kaufman  asserts,  that 
the  “strength  and  logic”  of  the  guild 
are  forwarded  by  that  condition. 

■ 

Market  Gviide  Praised 

To  Editor  &  Publisher:  The  four- 
teenth  edition  of  Editor  &  Publisher 
Market  Guide  for  1938  is  a  compilation 
of  data  having  definite  value  to  the 


newspapers,  advertisers  and  advertis¬ 
ing  agencies.  I  know  from  experience 
in  gathering  statistical  information  in 
my  own  small  way  what  a  struggle  it 
is  to  have  the  material  accurate, 
interesting,  complete  and  up  to 
date. 

And  so  I  compliment  you  in  provid¬ 
ing  for  newspapers  and  the  advertising 
profession  a  book  of  so  much  worth 
as  your  1938  Market  Guide. 

Sincerely  yours, 

Ray  McKinney, 

J.  P.  McKinney  &  Son,  New  York. 


PHOTO  CONTEST  SHOW 

Fifty-nine  prize- winning  pictures 
from  the  New  York  Herald  Tribune 
amateur  photographic  contest  were 
included  among  the  prints  in  a  photo¬ 
graphic  salon  which  opened  in  the 
galleries  of  La  Maison  Francaise,  New 
York  City,  Dec.  6,  under  the  sponsor¬ 
ship  of  the  Herald  Tribune.  Four 
hundred  prints  which  competed  in  the 
Newspaper  National  Snapshot  Awards 
at  Washington  last  month  were  also 
exhibited.  More  than  10,000  entrants 
competed. 
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OF  INTEREST  TO  TELEPHONE  USERS 

I  think  many  people  have  only  a  vague  idea  of  how  our  company  functions 
within  the  Bell  System,  and  how  a  unique  business  philosophy  is  operating 
to  make  your  telephone  service  increasingly  dependable  and  economical. 
This  advertisement  is  the  briefest  possible  statement  of  the  philosophy  that 
guides  the  Western  Elearic  Company, 


PRESIDENT 


rc-write  Total  21 
■;  re-write  “  4 

-re-write  “  14 

readers  '*  1 5 

'  '  writers  “  7 


Even  three  of  the  columnists  were 

tased  under  the  minimums.  If  the 
ttire  columnist  classification  is  in- 
bded  (there  were  29)  the  tabulation  : 
BOWS  33  of  90  or  one- third  were  im- 
jsdiately  affected.  And  all  this  on  a 
|jper  which  is  admittedly  not  among 
low-paying. 

These  figures  do  not  reveal,  of 
burse,  the  individual  raises  given  to 
Bose  already  above  the  minimums. 
piich  amounted  to  a  considerable  sum 
the  Daily  News  as  on  other  papers,  ! 
order  to  maintain  the  differential  ' 
testing  before  the  institution  of  the  ; 
biimums.  Nor  do  they  reveal  the  in-  i 
fcases  in  the  many  other  contract  i 
lassifications.  I 

So  much  for  salary  improvements  to  i 
lose  editorial  people  whose  “individ- 
il  talents,  art,  technical  skill,  imagi-  j 
ition,  and  creative  ability  must  be  | 
Elected  in  a  useful  newspaper.”  As 
pay  increases  since  the  contract  , 
icame  effective,  please  tell  us  of  the  ] 
creases  in  the  ^itorial  department  , 
liring  the  two  or  three  years  prior 
the  negotiation  of  the  contract. 
Eliminating  the  invidious  adjectives 
Mre  can  be  no  possible  disagreement 
pth  your  editorial  statement  that  “it 
obvious  that  there  would  have  been 
Gufid  contract  covering  clerical 
d  minor  editorial  employes  unless 
competent  newspaper  men  and 
pmen  had  been  recognized  as  its 
hne  movers.”  The  strength  and 
pc  of  the  Newspaper  Guild  will  be 
^d  in  the  organization  of  the  en- 
editorial  department.  That 
^ength  and  that  logic  have  been  fur- 
extended  by  inclusion  of  the 
pmmercial  departments. 

Milton  Kaufman, 
Executive  Secretary, 
Newspaper  Guild  of  New  York. 

^noR’s  Note.— We  refer  Mr.  Kauf- 
pn  ^ain  to  the  editorial  of  Dec.  11. 
point  was  that  the  editorial  people 


In  1882  the  Bell  System  became  convinced  that  the  best  way  to  assure  uni¬ 
formity  of  equipment  necessary  for  universal  telephone  service  was  to  control 
its  manufacture  through  one  organization.  To  this  end  it  acquired  the  Western 
Electric  Company,  which  operates  under  this  three-fold  policy: 


1.  To  make  telephone  ap¬ 
paratus  of  high  quality- 

This  in  itself  is  not  unusual.  What  is 
unusual  is  that  every  item  of  equip¬ 
ment  in  the  vast  network  of  the  Bell 
System  must  coordinate  so  perfectly 
that  from  any  Bell  telephone  you 
can  talk  clearly  with  any  one  of  the 
millions  of  others.  Can  you  think 
of  any  other  produa  which  must 
meet  such  an  extraordinary  test? 

2.  To  work  for  efficiency 
and  lower  costs. 

Whether  it  be  in  purchasing  mate¬ 
rials — or  in  manufacturing  the 4 3 ,000 
items  of  telephone  apparatus  —  or 
in  distributing  all  this  equipment  to 
the  Bell  companies,  Western  Electric 
is  always  seeking  the  better  way.  As 
a  result  it  has  a  progressive  record 


of  methods  developed,  products 
improved,  economies  effected,  and 
costs  lowered. 

3.  To  keep  prices  at  the  low¬ 
est  possible  level  consistent 
tvith  financial  safety. 

Western  Electric  furnishes  most  of 
the  telephone  equipment  used  by 
the  operating  companies  of  the  Sys¬ 
tem.  By  combining  their  require¬ 
ments  it  is  able  to  manufacture  more 
economically;  and  it  eliminates  sell¬ 
ing  expenses  and  credit  losses.  The 
resulting  savings  it  passes  along  to 
its  telephone  customers  in  the  form 
of  lower  prices. 

On  these  sales  the  policy  of  the 
Company  is  to  set  the  lowest  prices 
which  will  enable  it  to  pay  fair 
wages  to  its  employees,  to  earn  a 


fair  return  on  the  money  invested  in 
the  business,  and  to  maintain  the 
Company’s  financial  stability. 

This  policy  of  voluntarily  limit¬ 
ing  profits  is  reflected  in  the  Com¬ 
pany’s  financial  record.  In  recent 
years  it  has  earned  on  its  investment 
a  rate  of  return  only  about  half  as 
large  as  that  of  a  representative 
group  of  comparable  manufacturers, 
and  over  a  period  of  twenty  years 
this  rate  has  averaged  less  than  7%. 


This  set-up  within  the  Bell  System 
results  in  low  costs  to  your  Tele¬ 
phone  Company,  and  thus  Western 
Electric  contributes  its  part  in  mak¬ 
ing  Bell  Telephone  service  depend¬ 
able  and  economical. 


Western  Electric 

BELL  SYSTEM  SERVICE  IS  BASED  ON  WESTERN  ELECTRIC  (QUALITY 
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NEWSPAPER  PROMOTION 

REVIEW  By  ROBERT  S.  MANN 


An  Ad  with  Teeth 

CHICAGO  Herald  and  Examiner  not 
only  knows  news,  but  has  a  photog¬ 
rapher  on  the  spot  to  perpetuate  it. 
So  this  full-page  advertisement  gives 


a  new  twist  to  an  old  phrase.  The 
real  point  of  the  copy  is  in  the  final 
paragraphs,  which  tell  the  impor¬ 
tance  of  “store  news”  from  leading 
Chicago  stores,  to  be  read  “in  your 
Herald  and  Examiner  six  days  out  of 
seven.” 

Another  ad  in  the  same  series  makes 
the  same  point,  with  a  big  heading 
“Last  Minute  Store  News,”  and  a  full- 
page  drawing  of  a  shouting  newspaper 
boy  selling  Herald  and  Examiners 
with  the  same  store  names  promi¬ 
nently  displayed  on  his  papers. 

Income  to  Come 

THE  ADVERTISERS,  seen  from  a 

publication  standpoint,  are  a  funny 
race.  Especially  since  1929,  they  have 
been  inclined  to  startle  easily  and 
severely  at  the  sight  of  any  business 
index  ^at  did  not  go  up  sharply  and 
continuously.  At  such  times  they 
greet  market  data  with  remarks  like: 
“Yeah,  but  that  was  November  when 
104%%  of  your  readers  bought  Pack¬ 
ards  and  the  payrolls  boiled  over  and 
ran  down  the  streets.  This  is  De¬ 
cember.  How  do  we  know  any  of 
them  are  going  to  be  able  to  buy  salt 
for  their  potatoes  next  week?” 

Oh,  well,  pardon  us  a  whimsy.  But 
we  do  think  that  concrete  evidence 
of  cash  income  just  ahead  is  more  im¬ 
pressive  to  an  advertiser  than  evi¬ 
dence  of  free  spending  in  the  past — 
even  the  recent  past.  So  most  pro¬ 
motion  managers  would  be  tickled  to 
have  the  opportunity  to  announce, 
(as  does  a  green -and -black  folder  of 
Louisville  Courier-J  ournal  and 
Times)  that:  “Kentucky’s  biggest  cash 
crop,  tobacco,  is  57%  larger  than  in 
1936.  Virginia  and  the  Carolinas  al¬ 
ready  are  receiving  high  prices  for 
their  1937  crop,  but  Kentucky  will 
market  its  tobacco  in  December  and 
January.” 

Our  own  impulse  would  have  been 
to  center  the  booklet  around  this 
item,  with  some  more  detail  about 
prices  and  amount  of  prospective  to¬ 
bacco  income,  especially  as  the  anti¬ 
cipated  opening  of  the  tobacco  mar¬ 
kets  in  Kentucky  and  Southern  In¬ 
diana  was  at  least  one  reason  for  dis¬ 
tributing  the  folder  to  general  and 
automotive  advertisers  at  this  time. 
But  before  the  text  gets  down  to  to¬ 
bacco,  it  talks  of  new  passenger  and 
commercial  auto  sales  in  the  first 
eight  months  of  the  year,  and  Federal 


income  taxes  paid  in  1937 — all  very 
impressive  items  but  of  course,  dealing 
with  income  that  is  already  spent. 

Justifiable  display  is  then  given  to 
a  $37,954,000  increase  in  general  farm 
income  in  the  first  eight  months — a 
cash  gain  of  $1,084,400  a  week  for  35 
weeks,  which  should  make  any  ad¬ 
vertiser  take  notice.  This  and  the 
clincher  about  tobacco  income  just 
ahead  would  alone  justify  the  promo¬ 
tion  piece. 

Another  page  gives  data  on  trade, 
finance,  and  industry  in  Louisville,  it¬ 
self.  And  the  last  page  tops  it  all  off 
with  a  suggestion  that  “the  lucrative 
Kentuckiana  area  is  covered  ade¬ 
quately  and  economically  with  “A” 
schedules  in  the  Courier  Journal  and 
the  Louisville  Times” 

NNPA  Membership 

NATIONAL  Newspaper  Promotion 

Association  has  reached  its  highest 
point  in  membership  this  year.  Ivan 
Veit,  promotion  manager  New  York 
Times  and  treasurer  of  the  association, 
reports  a  total  of  52  member  news¬ 
papers.  Since  Sept.  1  of  this  year, 
eight  newspapers  and  three  other  con¬ 
cerns  in  related  work  have  been  en¬ 
rolled.  The  new  members  are: 

Voting 

Elarly  Maxwell,  Memphis  Commer¬ 
cial  Appeal. 

Dave  Freud,  The  Chief,  New  York 
City. 

Roy  Pratt,  Peoria  Journal-Tran¬ 
script. 

G.  A.  Wiedemann,  Philadelphia  Bul¬ 
letin. 

Jacques  A.  Caldwell,  Port  Huron 
Times-Herald. 

Jack  Reese,  Erie  Dispatch  Herald. 

Thomas  Wainwright,  Houston 
Chronicle. 


Atsociotn 

Russell  H.  Miles,  O.  S.  McPherson 
Association,  Winston-Salem,  N.  C. 

J.  M.  Thomson,  New  Orleans  Item 
and  Tribune. 


AfRIiato 

Earl  H.  Anderson,  NEA  Service, 
Cleveland. 

Joseph  A.  Bernstein,  Metro  Asso¬ 
ciated  Services,  Inc.,  New  York. 

The  NNPA  membership  committee 
is  headed  by  Donald  McWain,  promo¬ 
tion  manager  Louisville  Courier- 
Journal. 
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DAVIS  &  THOMPSON 

INCORPORATED 

Union  Trust  Bldg., 
Clovoland 
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EDITOR  &  PUBLISH! 


A.  J.  POWERS  HONORED 


Left  to  right:  Edward  Voli,  A.  J.  Powers. 
Matthew  Woll 


A.  J.  Powers,  president  of  the  Pow¬ 
ers  Reproduction  Corporation,  one  of 
New  York’s  largest  photo-engraving 
firms  at  205  West  39th  Street,  on  Sun¬ 
day,  Nov.  21  was  inducted  as  an  hon¬ 
orary  member  of  the  International 
Photo-Engravers  Union  of  North 
America  at  a  testimonial  dinner  ten¬ 
dered  by  the  union  at  Cavanaugh’s 
restaurant.  Only  eight  persons  have 
been  thus  honored  by  the  union.  Pres¬ 
ent  to  congratulate  Mr.  Powers  were 
Edward  J.  Volz,  president  of  the  en¬ 
gravers’  union  and  Matthew  Woll, 
vice-president  of  the  A.  F.  of  L. 

■ 

HEADS  CHICAGO  CLUB 

Arthur  E.  Tatham,  advertising  man¬ 
ager  of  Bauer  &  Black,  was  elected 
president  of  the  Chicago  Federated 
Advertising  Club  last  week  suc¬ 
ceeding  Kenneth  Laird,  Weco  Prod¬ 
ucts  Co.  Others  officers  chosen  are: 
First  vice-president,  Elon  G.  Bor- 
ton,  advertising  manager,  LaSalle  Ex¬ 
tension  University;  second  vice-presi¬ 
dent,  Miss  Georgia  Rawson,  manager. 
State  Teachers  Magazine;  third  vice- 
president,  Walter  Painter,  advertising 
service  manager.  Power  Plant  Engi¬ 
neering;  secretary,  M.  Glen  Miller, 
M.  Glen  Miller  Advertising  Agency; 
and  treasurer,  C.  L.  Price,  advertising 
manager.  City  National  Bank  and 
Trust  Co. 

■ 

K.  (Sr  E.  ENLARGES 

Kenyon  &  Eckhardt,  Inc.,  New  York, 
has  t^en  over  the  entire  fifth  floor 
of  247  Park  Avenue.  In  addition  to 
increasing  the  floor  space,  the  com¬ 
pany’s  offices  will  be  remodelled. 


Rewards  Good  Notur, 

Following  a  custom  Inaugurtii^  ■ 
1934,  the  make-up  men  of  4 
Washington  Post  composin9 
have  presented  a  gold 
rule  to  Helen  Ebbighausen, 
is  in  charge  of  society  maka.gp“|, 
her  unfailing  good  nature  and  d 
around  good  fellowship."  Min  Ek 
bighausen  thereby  became  an  Im 
orary  member  of  the  crafts  sodtlf 
the  second  person  to  be  so  honam 
Malvina  Lindsay,  head  of  the 
men’s  department,  was  the 
having  been  elected  three  yean  if. 


HOUGH  RE-ELECTED 
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Walter  R.  Hough,  secretary  to  It,  • 
Howard  W.  Jackson,  of  Baltimore  L 
unanimously  reelected  president 
the  Baltimore  Press  Club  for  the  s  -- 
consecutive  year  recently.  Otfeo'- 
fleers  elected  were  Folger  McKir.,^. 
and  Aldine  R.  Bird,  vice-presiiif ! 
C.  Lat.  Wilhelm,  recording  and  eor 
responding  secretary;  Leslie  Rji'. 
financial  secretary;  Edward  R  Pfc-j 
treasurer. 

■ 

HEADS  AD  MANAGQS 

San  Francisco,  Dec.  15— Dofu 
O’Brien,  San  Mateo  Times,  wasekctec 
president  of  the  Northern  Califor:; 
Newspaper  Advertising 
Association  at  the  December  iiKtrj 
here.  Don  Mikkelson,  Redwood  Citi 
Tribune,  is  new  vice-presidoit  r.j 
Clarence  Law,  San  Ro/ael  Hj 
pendent  secretary. 

■ 

WHITE  QUITS  HOSm 

William  Allen  White,  editor  of  i'l 
Emporia  (Kan.)  Gazette,  was  :; 
charged  from  Doctors  Hospital  ki 
York  City,  Wednesday,  after  br.  j 
been  under  observation  there  for  s 
days.  It  was  said  he  was  not  ill  b. 
underwent  a  thorough  medical  ^ 
amination. 

■ 

ROBERT  F.  GRANT 

Robert  Francis  Grant,  79,  res*:, 
manager  of  the  Canadian  Internal 
Paper  Company  in  Three  Rivers,  Qjjf 
died  there  Dec.  13  following  a  i  j 
illness. 
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WOOD  FLONG  CORPORATION 

Ml 

'  Extends  heartiest  wishes  for 

jl  I  a  Merr^^  Christmas  Season 

I  and  a  joyous,  prosperous 

^  New  Year. 


MAKERS  OF  AMERICA'S  FIRST  DRY  MAT 
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Oldtime  Newsboys 
Aid  Yule  Funds 
In  3  Cities 

Sell  Papers  to  Bring  Christ¬ 
mas  Cheer  to  Needy 
Families 

By  GEORGE  A.  BRANDENBURG 


salesmen.  This  year  they  are  required 
to  get  five  new  13-week  offers  for 
the  Courier-Journal,  or  six  new  13- 
week  subscriptions  for  the  Times  to 
qualify  for  a  turkey. 

"Last  year  our  carrier  organization 
in  Louisville,  Jeffersonville  and  New 
Albany  claimed  1,050  birds,”  writes 
Donald  Me  Wain,  Courier- Journal  and 
Times  promotion  manager.  “This  year 
the  total  is  exjpected  to  exceed  1,200.” 

The  contest  lasts  three  weeks.  Win¬ 
ners  parade  through  the  business  dis¬ 
trict  with  the  turkeys  under  their 
arms. 
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In  at  least  three  cities  that  we 
know  of,  old-time  newsboys  will  re¬ 
turn  to  their  former  posts  and  sell  Offer  Candy  for  Starts 
newspapers  next  week  as  a  part  of  jjjg  jjgg  Moines  Register  &  Trib- 
Christmas  charity  activiti^  sponsored  une,  Christmas  candy  is  offered  to 
by  dailies.  Cities  in  which  forrner  carrier-salesmen  for  getting  new 
newspaper  boys  will  sell  pap^s  in-  starts.  The  big  drive  from  a  circula- 
clude  Detroit,  Pittsburgh  and  Chicago,  promotion  standpoint  comes  on 

The  “daddy”  of  these  Christmas  the  first  Sunday  in  January.  The  edi- 
Biterprises  is  the  Detroit  Old  News-  torial  department  is  planning  a  par- 
boys  Goodfellow  Fund,  formed  24  ticularly  good  feature  paper  for  that 
years  ago  and  at  first  sponsored  solely  date.  The  Sunday  Register  will  be 
by  the  Detroit  News.  This  organize-  vigorously  promoted  through  the  car¬ 
bon  has  attracted  many  prominent  lier  organization,  by  radio,  dealer 

cards  and  direct  mail.  “In  the  past, 
we  have  shown  excellent  gains  for 
this  particular  issue,”  states  Vernon 
C.  Meyers,  newspaper  promotion  man- 
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citizens,  including  judges,  mayors  and 
governors. 

Today,  not  only  the  News,  but  the 
I  Detroit  Free  Press  and  Detroit  Times 
co-operate  with  publicity  and  through  ager.  , 

their  circulation  departments,  as  well 

as  furnishing  children’s  clothing  and  Christmas  Promotions 

staging  benefit  shows.  For  the  past  WABASH  (Ind.)  PLAIN  DEALER 
few  years  the  Oldtime  Newsboys  or-  headed  a  drive  to  decorate  the  dome  > 
ganization  has  obtained  in  excess  of  of  the  Wabash  County  Court  House 
$100,000  annually  and  this  year  the  for  the  Christmas  season  and  to  cele- 
goal  has  been  set  at  $125,000.  Aside  brate  the  inauguration  of  the  first 
from  the  parties,  special  events,  etc.,  municipal  electric  lighting  system  in- 

one  day  prior  to  Christmas  is  set  stalled  there  56  years  ago  by  Thomas 

aside  when  the  old-time  vendors  get  Edison. 

out  on  the  street  and  sell  papers.  The  Chicago  Herald  &  Examiner 
collecting  from  5  cents  to  $1,500  per  has  been  conducting  a  forum  on: 

copy.  Previous  to  the  sale  of  papers,  "Should  modern  children  be  encour- 

a  parade  is  held,  headed  by  a  band,  aged  to  believe  in  Santa  Claus?” 
which  “serenades”  each  of  the  news-  Readers  have  been  invited  to  send  in 
paper  offices.  their  views  and  the  paper  is  paying 

Aid  Pitfsburgh  Cripples  for  each  letter  of  200  words  or 

The  Pittsburgh  Press  has  conducted  _ 

an  “Old  Newsboys’  Day”  for  the  past  Christmas  gift  offers 

10  years.  Early  in  December  each  suburban 

year,  business  and  professional  men  carriers  of  the  Chattanooga  (Tenn.) 
volunteer  their  time  in  a  noon-day  November  TJe  boys 

drive  and  sale  a  special  edition  of  »  flashlight 


1,  re 
ter 
vers,Qji 
ng  t 


the  Press.  Proceeds  are  turned  over 
to  the  Children’s  Hospital.  More  than 
100  men  took  part  in  last  year’s  drive, 
which  netted  $5,395.00  for  crippled 
children. 

A  similar  movement  launched  in 


or  scarf,  for  securing  three  new  starts. 


LEPPERT  RESIGNS 

Rudolph  E.  Leppert,  art  director  for 
the  Funk  &  Wagnalls  Publishing  Com¬ 
pany  for  the  past  30  years,  has  re- 
Chicago  last  year  by  the  Chicago  signed,  effective  Dec.  31,  to  resume  his 
ime*  will  be  carried  on  by  ex-news-  portrait  work.  Mr.  Leppert  joined  the 
boys  this  yesr  with  the  com-  firm  in  1906,  at  the  same  time  becom- 
m  support  of  all  three  afternoon  jj^g  ^rt  manager  for  the  Literary 
papery  Souvenir  copms  of  the  Chi-  Digest.  Previously  he  had  worked  on 
Chicago  Ai.ieri-  j^e  art  staffs  of  the  New  York  Herald, 
ther,Se^fofrs^muTi%hSbly-  Armconda  (Mont.)  Standard,  the 


minded  readers  will  pay.  Proceeds  will 
be  devoted  to  fulfillment  of  various 
Christmas  and  year-around  charitable 
efforts  conducted  by  the  three  news¬ 
papers. 

Last  year,  46  former  vendors  raised 
$1,406.13  on  Old-Time  Newsboys’ 
Day.  This  year  hundreds  of  old  tim- 
will  return  to  their  former  stands 
^  22  between  11  a.m.  and  1  p.m. 
A  committee  made  up  of  representa¬ 
tives  from  all  of  Chicago’s  afternoon 
and  from  the  city’s  business 
"id  professional  fields  met  last  week 
formulate  plans.  A  permanent  or¬ 
ganization  was  formed,  headed  by 
Judge  Matthew  D.  Hartigan. 


Brooklyn  Eagle,  and  the  Binghamton 
(N.  Y.)  Press. 


■'hristmas  Turkey  Contest 

^SIDE  from  various  “Good  Fellow” 
®ud  Christmas  basket  funds  pro¬ 
moted  by  newspapers,  we  have  en- 
Mvored  to  gather  a  few  special 
unstmas  promotions,  which  either 
to  stimulate  circulation,  or  build 
good  will  fQj.  newspapers.  For  16 
Loutsrille  Courier- Journal 
*ud  Times  have  conducted  a  Christ- 
turkey  offer  for  their  carrier- 
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was  learning  to  make  effec¬ 
tive  use  of  pictures  in  small 
space. 
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Soeixjwlie^e  IDe^eiOe 
PiotectioH  Ct^aind 
dn^aniile  Paialijsls 


These  happy  faces  will 
tell  you  why  we  invite 
you  to  join  the  President  in 
Founding  the  New  National 
Foundation  for  Infantile 
Paralysis. 

Children  everywhere  de¬ 
serve  protection  against  this 
dread  disease. 

I  Please  "do  your  bit.”  Send  to  $100, 

or  more  more  if  you  can  afford  to  do  it. 
We  believe  in  after  years  you  may  say 
with  a  million  others  that  it  was  the 
best  investment  you  ever  made— to 
insure  protection  to  happy  childhood 
—and  to  help  those  now  afflicted  with 
that  dread  disease— Infantile  Paralysis! 


YOUR  DOLLARS  WILL  HELP!’ 

Send  your  contributions  to 
Committee  for  the  Celebration 
of  the  President’s  Birthday 
KEITH  MORGAN.  Chairman 
50  EAST  42nd  ST.,  NEW  YORK 
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Political  Cartoonist  Here, 
Was  Ousted  by  Hitler 

Bell  Syndicating  His  Work  .  .  .  Radio  Popularity 
Poll . . .  Bourjaily  Returns  to  Field  . . .  Reviving 
Gaar  Williams  Cartoons 


By  ROBERT  U.  BROWN 

"POLITICAL  CARTOONING  is  very 
dangerous  in  Europe,”  according  to 
Laszlo  Fodor  who  left  Germany  three 
and  a  half  years 
ago  “very  sud¬ 
denly.” 

M”.  Fodor, 
who  is  now 
drawing  political 
cartoons,  carica¬ 
tures  and  a  bu¬ 
rn  o  r  o  u  s  daily 
panel  for  Bill 
Syndicate,  claims 
to  have  b^n  the 
first  man  in  Eu- 
■  —  rope  to  carica- 

Lanlo  Fodor  ture  Hitler, 
v^ich  eventually 
led  to  his  hasty  -retirement  from  that 
country. 

He  explained  that  Dr.  Goebbels,  Hit¬ 
ler’s  minister  of  propaganda,  collected 
his  political  cartoons  from  the  very 
start  of  the  dictator’s  rise  to  power. 
The  cartoonist  was  asked  to  visit 
Goebbel’s  office,  was  shown  a  great 
stack  of  his  own  drawings  which  had 
lampooned  Hitler,  and  was  told  it 
would  be  wise  to  leave  Germany.  He 
left  inside  of  a  half  hour,  he  said, 
abandoning  his  syndicate  business 
which  employed  more  than  100  men. 
He  has  not  returned  since  cind  would 
do  so  only  to  die,  he  explained. 

“America  is  a  beautiful  country,” 
Mr.  Fodor  said,  “and  I  will  never  leave 
it.”  He  arrived  eight  months  ago  from 
his  native  Budapest.  Since  that  time 
he  has  obtained  a  very  understandable 
grasp  of  the  Elnglish  language  and  has 
taken  out  his  first  citizenship  papers. 
He  speaks  at  least  five  other  tongues. 
First  Eyropean  Syndicate 
Mr.  Fodor  claims  to  have  had  the 
first  and  largest  syndicate  in  conti¬ 
nental  Europe.  His  panel,  “Fodor’s 
Follies,”  which  Bell  is  syndicating  in 
one  and  two-column  size,  has  been 
running  successfully  for  some  time  in 
every  European  country  except  Rus¬ 
sia  and  England.  Bell  also  has  the 
rights  to  125  caricatures  he  has  drawn 
of  international  figures,  most  of  whom 
he  claims  to  know  personally. 

After  he  left  Berlin  where  he  lived 
for  15  years,  Mr.  Fodor  carried  on  his 
Fodor  1u.ustration  Publishing  Com¬ 
pany  from  its  offices  in  Zurich,  Buda¬ 
pest  and  Paris.  The  organization  was 
established  in  1924  and  syndicated 
news,  pictures  and  cartoons  in  a  mat 
service.  At  one  time  he  had  1,200  pa¬ 
pers  taking  at  least  one  of  his  services 
in  all  Europe. 

As  in  America.  Mr.  Fodor  sold  his 
service  only  to  one  newspaper  in  each 
city,  but  to  take  care  of  the  entire 
market  he  established  other  syndi¬ 
cates  to  sell  to  opposition  papers. 

He  claims  credit  for  introducing 
newspaper  illustrations  into  small 
European  papers.  In  1932  he  estab¬ 
lished  the  German  Press  Engraving 
Service  which  was  a  syndicate  dis¬ 
tributing  engravings  instead  of  mats. 
The  firm  turned  out  between  three 
and  four  thousand  original  engravings 
every  day  in  three  to  four  hours,  he 
said.  TTiey  were  zinc  plates  almost  as 


“thin  as  paper”  made  by  a  special 
process,  he  explained.  Mr.  Fodor 
promised  to  elaborate  on  the  process 
in  a  special  article  for  Editor  &  Pub- 
usher. 

Mr.  Fodor  was  of  the  opinion  that 
the  Europeans,  as  a  rule,  do  not  like 
the  comic  strip.  Except  for  a  very 
few  successful  strips,  the  average  per¬ 
son  doesn’t  think  they  are  funny  but 
silly.  The  European  reader  doesn’t 
like  the  same  figure  all  the  time  or 
the  continuity  of  our  strips,  he 
claimed. 

European  papers  are  afraid  to  pub¬ 
lish  political  cartoons,  Mr.  Fodor  said. 
If  they  do  anything  to  displease  the 
authorities  the  government  forbids 
publication  of  the  entire  paper.  In 
every  editorial  office  lawryers  and  spe¬ 
cial  readers  watch  what  goes  into  the 
paper.  “Not  even  advertising  can 
contain  what  the  government  doesn’t 
like,”  he  added. 

Bourjcdly  Returns 

MONTE  BOURJAILY,  former  general 

manager  of  United  Feature  Syndi¬ 
cate,  signified  his  intention  of  return¬ 
ing  to  syndicate 
work  this  week 
with  the  state- 
m  e  n  t :  “That’s 
the  thing  I  know 
best  and  I’m  go¬ 
ing  back  to  it.” 

M  r .  Bourjaily 
several  weeks 
ago  sold  Judge, 
a  humor  maga¬ 
zine,  to  Harry 
Newman  who 
was  the  organ- 
Monta  Bourjaily  izer  and  first 
president  of  Co¬ 
lumbia  Broadcasting  Company  and 
once  publisher  of  The  Fourth  Estate. 

Mr.  Bourjaily  has  formed  the  Globe 
Syndicate,  Inc.,  and  has  offices  in  the 
New  York  Post  building,  75  West 
Street,  and  at  16  Elast  48th  Street. 

“I  want  to  do  a  selective  job  of 
syndicating,”  he  told  Editor  &  Pub¬ 
lisher.  He  explained  that  he  wanted 
to  obtain  “top  notch  features”  that  he. 


Do  Your  People  Travel? 

Of  Course  They  Do! 

SHIPBOARD 

PHOTOS 


Your  Prominent  Citizens 
sailing  or  arriving 

$3  —  par  usicnmaBt 
mneluslvm  to  yu 

WIRE: 

ELLA  BARNETT 

Photos 
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if  he  were  a  newspaper  editor,  would 
buy  himself. 

Negotiating  Features 
He  denied  the  report  that  he  is  to 
handle  only  “big  name”  writers  and 
said  if  the  big  names  are  good  then 
he  will  attempt  to  develop  them. 

His  features  are  now  in  the  negotiat¬ 
ing  stage  and  not  in  the  selling,  he 
reported,  adding  he  already  has  one 
feature  signed  definitely  and  several 
on  the  verge  of  signing. 

“I  am  back  in  my  own  field  which 
I  know  so  thoroughly  and  enjoy  so 
much  and  I  am  very  happy  about  it,” 
he  said. 

Maxon  Draws  ‘Tarzan" 

REX  MAXON  again  will  illustrate 
Edgar  Rice  Burroughs’s  “Tarzan” 
daily  strip  for  United  Feature  Syndi¬ 
cate,  beginning  with  the  Jan.  17  re¬ 
lease.  A  year  ago  last  June  Maxon 
retired  for  an  indefinite  period.  Dur¬ 
ing  his  absence  the  strip  has  been 
drawn  by  William  H.  Juhre  of  Chi¬ 
cago. 


Radio  Poll 

MOTTVATEID  by  the  success  of  its 

readers  poll  selecting  the  King  and 
Queen  of  Moviedom  last  week,  the 
Chicago  Tribune-New  York  News 
Syndicate  is  now  to  conduct  a  Radio 
Popularity  Poll  around  Jan.  1,  results 
to  be  announced  Jan.  9  in  the  News. 
Arthur  Crawford,  manager  of  the 
syndicate,  announced  the  Movie  Poll 
will  be  held  annually. 

Whereas  52  newspapers  cooperated 
in  the  movie  poll,  approximately  59 
of  these  have  announc^  intention  of 
running  the  radio  election  in  their 
city  and  the  syndicate  expects  the 
number  to  exce^  100  papers.  In  the 
ballots,  readers  are  to  list  their  three 
favorite  radio  performers  in  order  of 
their  preference. 

Papers  that  conducted  the  movie 
poll  in  their  districts  are: 

.IkroH  (O.)  Beacon  Journal;  Atlanta  Jour¬ 
nal;  Baltimore  Sun;  Bangor  (Me.)  Commer¬ 
cial:  Boston  llerald-Trarelcr;  Buffalo  Courier- 
Express;  Casper  (W'yo.)  Tribune-Herald ;  Cha 
mile  (Kan.)  Tribune;  Cheyenne  (Wyo.) 
Eagle;  Charleston  (\V.  Va.)  Gazette;  Chicago 
Tribune;  Columbus  ((ia.)  I.edgcr  Enquirer; 
Columbus  (O.)  Slate  Journal;  Dallas  Journal; 
Dayton  (O. )  Journal;  Denver  Rocky  .Moun¬ 
tain  News;  Dcs  Moines  Register  Sr  Tribune; 
Detroit  Free  Press;  Duluth  (Minn.)  News- 
Tribune;  Fort  ll'ayne  (Iiid.)  Journal-Gazette; 
Hollywood  Citizen-News;  Ironton  (().)  Trib¬ 
une;  Kansas  City  Star;  Louisville  Times;  Low¬ 
ell  (Mass.)  Sun;  Miami  Herald;  Minneafolis 
Journal;  Minot  (N.  D.)  Daily  News;  New 
Orleans  Item;  Okmulgee  (Okla.)  Daily  Times. 

Omaha  H’orld-Hcrald ;  Ottawa  (Canada)  C  ti- 
zen;  Philadelphia  Ledger;  Pittsburgh  Post 
Gazette;  Portland  (Ore.)  Oregonian;  Richmond 
(Va.)  News-leader;  Sacramento  (Cal.)  Union; 
San  Antonio  News-Express ;  San  Diego  Union; 
Sheridan  (Wyo.)  Press;  Shreveport  (I.a  ) 
Journal;  Spokane  (Wash.)  Press;  Springfield 
(Mass.)  Daily  News;  Tampa  (Fla.)  Tribune; 
Toledo  Blade;  Toronto  Star;  Tulsa  Tribune; 


On*  of  th*  crowns  awardad  by  Ka|^ 
una-N*ws  Syndicate  to  winners  of  tlitMi 
popularity  poll  conducted  throegii 
more  than  50  newspapers.  Th*  cthiI 
studded  with  th*  logotypes  of  tW  * 
operating  newspapers. 

Washington  Herald;  Wichita  (Kan.) 
Wilmington  (Del.)  Journal  Every 
H'innipeg  Free  Press;  Worcester  (Maia)f|c 

Sales  Rep 

GERMAN  PEDRO  DIAZ,  pndh 
of  Pan-American  Advertisiii|  N 
Press  Service,  New  York  City,  la 
been  appointed  sales  representatk 
of  Associated  Midwest  Niwvn 
Syndicate  in  all  foreign  countiia 
with  exception  of  Canada,  it  wu  ■■ 
noimced  this  week  by  David  Muipkt 
president  of  the  Chicago  syndiettt. 

Segar  Ill 

E  C.  SEGAR,  creator  of  "Popeyi' 
for  King  Features,  is  recovoitj 
from  a  serious  illness  at  the  Sna 
Monica,  Cal.,  hospital.  His  codi- 
tion  was  reported  as  “greatly  in- 
proved.”  The  ailment  was  reported) 
be  an  enlarged  spleen  with  complica¬ 
tions. 

Taking  Advantage 

UNDER  THE  heading,  “A  Fake!’’t!e 
Pittsburgh  Press  printed  in  a  oa- 
column  box  on  page  one  Dec.  14 1 
statement  explaining  that  Westbrni 
Pcgler’s  column  of  Oct.  19,  whic  j 
criticized  the  method  by  which  m 
emanated  from  the  Vatican  in  Rax 
had  been  reprinted  by  persons  la- 
known  and  without  permission  in  th 
form  of  an  advertisement  of  th 
Pittsburgh  Press  and  had  been  miik 
to  priests  throughout  the  city  in  a- 
velopes  bearing  the  name  of  th 
Press. 

The  paper  explained  that  it  did  N 
send  out  these  advertisements,  da 
they  were  fakes,  and  denied  the  »• 
pression  it  gave  that  the  Press  i 
unfriendly  to  Catholics. 

(Continued  on  page  41) 


PROOF 

that  FLEX  dry  mats  will  help  you  io 
produce  better  pictures  and  cleaner  type  matter  is  avail¬ 
able,  in  the  form  of  free  samples,  on  request.  The  samples 
will  be  sent  without  the  slightest  obligation  on  your  port. 
Please  specify  gauge,  shrink,  number  of  costs,  and  type 
of  equipment. 

FLEXIDEAL  DRY  MAT  CO.,  21  West  Street,  N.  Y. 


DRY  MATS 
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Cameraman  Describes 
Shanghai  Horror 


By  JACK  PRICE 

yjjjr.F.  THE  JAPS  are  tossing  bombs 
about,  there  are  some  cameramen 
jetting  quite  a  tossing,  but  in  a  dif- 
^nt  way-  We  just  received  a  letter 
irtiich  Rodolfo  Brandt,  cameraman  for 


Ctmeraman  Brandt  pastes  out  cigarettes 
to  Chinese  refugees. 

the  Acme  Newspictures,  sent  from 
Shanghai  to  a  friend  of  his.  The  note 
is  quite  long  but  here  are  some  ex¬ 
cerpts  which  explain  why  photog¬ 
raphers  love  their  profession. 

"The  next  moment  there  was  a  ter¬ 
rific  explosion  and  when  I  came  to 
my  senses  the  street  was  full  of 
corpses,  screaming  wounded  and 
gruesome  remains  of  what  used  to  be 
human  beings.  I  took  my  camera  and 
started  taking  pictures.  I  was  so  ab¬ 
sorbed  in  focussing  and  guessing  the 
right  exposures  that  I  didn’t  have  time 
to  be  horrified  by  what  my  camera 
saw. 

"Those  who  were  still  alive  were 
running,  walking  or  crawling  away, 
some  shouting  their  hurt  to  the  world. 

1  took  my  pictures  and  kept  on  taking 
them  until  I  exhausted  all  the  films  I 
had  with  me.  Only  after  I  got  home 
did  I  realize  what  I  really  saw,  and 
the  horror  of  the  situation  dawned 
upon  me.” 

In  winding  up  the  letter  Brandt 
tells  about  another  bombing  experi¬ 
ence  he  had  near  the  American  set¬ 
tlement,  Shanghai,  where  he  had  in¬ 
tended  to  spend  a  pleasant  afternoon 
but .  .  .  “I  ducked  and  fell  flat  on  my 
stomach  and  nearby  two  one-hundred 
pounders  exploded.  Instead  of  a 
pleasant  afternoon  I  again  had  to 
photograph  mangled  bodies  and  cry¬ 
ing  wounded,  harly  finding  time  to  be 
grateful  for  being  spared  from  their 
fate.  It’s  a  helluva  job  but  I  like  it.” 

lames  Hare's  Pictures 
Talking  about  war  reminds  me  of 

Herman  Jafle’s  collection  of  old 
bound  copies  of  Leslie’s  Weekly.  I 
chanced  through  the  series  of  1898  edi¬ 
tions  and  Wcis  thrilled  to  see  the  great 
^otographic  work  of  James  Hare. 
What  was  most  interesting  was  the 
fact  that  Jimmy  made  all  his  pictures 
with  apparatus,  which  compared  with 
even  the  cheapest  amateur’s  outfit  of 
today  would  still  be  about  100% 
slower. 

Never  did  Hare  allow  weather  or 
conditions  to  defeat  him.  His  pictorial 
average  of  the  Spanish-American 
War  is  one  that  will  stand  for  years 
to  come.  Of  course  he  did  not  at¬ 
tempt  to  pictorialize  with  angles  and 
fieak  lighting,  what  he  did  was  to 
present  a  camera  record  with  a  news 
value.  It  might  be  interesting  to  the 


average  cameraman  of  today  to  see 
this  collection  of  war  pictures. 

■ 

Rising  Tide 

RISING  TIDE,  the  publication  just 
out,  is  a  remarkable  achievement, 
considering  that  it  is  in  pictime  maga¬ 
zine  format  and  completed  without  the 
use  of  a  single  nude. 

It  is  the  product  of  the  Oxford 
Group,  although  printed  here.  It  has 
a  sermon-like  appearance  and  is  slow 
in  tempo  but  its  picture  presentation 
is  truly  a  masterpiece. 

Girls  Plan  Club 

THE  “LENS-GALS”  have  decided  to 
do  something  about  forming  an  or¬ 
ganization  of  their  own.  It  will  be 
something  like  the  Press  Photog¬ 
raphers’  Associations  found  in  the 
large  cities.  One  thing  is  certain, 
according  to  Mary  Morris  of  Asso¬ 
ciated  Press,  “there  will  be  no  com¬ 
petition  with  the  boys.  In  fact  we 
hope  the  gentlemen  won’t  seriously 
object.  We  like  them  and  appreciate 
their  friendship  but  they  must  realize 
that  women  have  a  definite  place  in 
pictorial  journalism  and  are  here  to 
stay.” 

■The  new  society  will  include  Mary 
Morris,  Margaret  Bourke  -White, 
Jackie  Marvin  of  Washington,  Miss 
van  den  Boesch,  Miss  Marion  Post  of 
Philadelphia  and  a  number  of  other 
feminine  news  photographers  scat¬ 
tered  throughout  the  cotmtry. 

Girl  loins  Staii 

’THE  LATEST  feminine  addition  to  the 
profession  is  Miss  Post  who  has  re¬ 
cently  joined  the  staff  of  the  Philadel¬ 
phia  Evening 
Bulletin.  iM  i  s  s 
Post  was  “found” 
by  Morgan  Hud¬ 
gins,  picture  edi¬ 
tor  of  the  Bulle¬ 
tin,  while  on  a 
visit  to  New 
York. 

Miss  Post 
started  her  pic¬ 
ture  career  four 
years  ago  and 
this  is  the  first 
Marion  Post  time  she  has 
worked  as  a 
daily  newspaper  camera  operator. 
Born  in  Montclair,  N.  J.,  Miss  Post 
spent  several  years  studying  in  Eu¬ 
rope.  She  learned  to  operate  a  small 
camera  while  abroad  and  in  a  few 
years  she  has  mastered  the  craft. 


Realizing  that  in  order  to  cover  the 
gamut  of  newspaper  assignments  it 
would  be  necessary  to  work  a  speed 
graphic.  Miss  Post  spent  much  of  her 
time  in  learning  its  intricasies. 

According  to  her  editor.  Miss  Post 
will  not  specialize  on  ladylike  assign¬ 
ments.  She  will  cover  every  type  of 
story. 

Heads  Boston  Photogs 
WILLIAM  W.  JONES,  of  the  Boston 
American  staff,  was  recently  elected 
president  of  the  Photographers  Asso¬ 
ciation  of  Boston.  Other  officers 
elected:  Arthur  Eagan,  Eagan  Photo 
Service,  vice-president;  Morris  Os- 
torff,  Boston  Record,  secretary;  Louis 
Teton,  Boston  Record,  assistant  sec¬ 
retary,  and  Morris  Fineberg,  Boston 
Post,  treasurer. 
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Camera  Knights 

SE’VEN  Presidents,  Teddy  Roosevelt, 
Taft,  Wilson,  Harding,  Coolidge, 
Hoover  and  Franklin  D.  Roosevelt  all 
-  have  been  photo¬ 
graphed  by  Wal¬ 
ter  D.  Nice,  head 
photographer  of 
Columbus  Ohio 
State  Journal, 
and  all  of  them 
in  Columbus.  His 
pictures  of  the 
two  Roosevelts 
accompany  a 
thesis  on  “Mod¬ 
ern  Trends  in 
Newspaper  Pho- 
Walfor  Nice  lography”  now 
being  written  by 
his  son,  Philip  David  Nice,  who  will 
be  graduated  from  Ohio  State  Uni¬ 
versity  next  June. 

Born  Oct.  10,  1884,  at  Wooster,  Ohio, 


Nice  played  football  at  Wooster  Col¬ 
lege  in  1903.  From  1907  to  1909  he 
did  photo-engraving  work  in  Zanes¬ 
ville,  then  went  to  Columbus  to  be 
assistant  to  the  Columbus  Dispatch 
photographer.  In  1914  he  was  made 
staff  photographer  for  both  the  Dis¬ 
patch  and  Journal,  holding  both  posi¬ 
tions  all  during  the  World  War. 

In  1920  he  was  assigned  to  work  for 
the  Journal  alone,  which  post  he  now 
holds,  making  a  total  of  28  years  as 
photographer  for  Wolfe  newspapers. 

Nice’s  experiences  as  a  news  photog¬ 
rapher  have  been  many  and  varied. 
He  was  the  first  cameraman  inside  the 
Ohio  Penitentiary  walls  during  the 
disastrous  1930  Easter  Monday  fire 
when  322  convicts  lost  their  lives.  He 
has  covered  all  big  fires  in  Columbus 
since  1909.  He  has  also  covered  every 
meet  at  Beulah  Park  running  track 
and  every  football  game  Ohio  State 
University  has  played  since  1909,  ex¬ 
cept  one  when  he  took  a  day  off. 

Regarding  his  many  narrow  escapes, 
he  dismisses  them  with,  ‘“They’re  just 
what  happens  to  every  news  photog¬ 
rapher.” 

■ 

NEW  SPEED  GRAPHIC 

The  Graflex  Corporation  has  just 
introduced  their  new  speed  graphic. 
The  new  model  is  the  standard  3y4  x 
41/4  camera  fitted  with  a  revolving 
back  to  hold  a  2V4  x  3V4  magazine  or 
film  and  plate  holder.  The  weight  of 
the  new  box  is  almost  equal  to  the 
present  4x5  size.  ’The  reduction  in 
the  size  of  film  is  a  feature  which  will 
interest  the  accoimting  departments 
of  newspapers. 

■ 

APPOINTS  “SPECIAL" 

The  Knoxville  Journal  is  repre¬ 
sented  in  the  national  field  by  Loren- 
zen  &  Thompson,  Inc.,  effective  Dec.  1. 


GET  YOUR  LEICA  NOW 


PAY  FOR  IT  AS  YOU  USE  IT 


Use  and  enjoy  your  LEICA  while  you  pay  ior  it  out  of  your 
income!  You  can  now  buy  a  LEICA  camera,  LETTZ  BINOCU¬ 
LARS,  or  any  LEICA  equipment  on  a  small  down  payment. 
You  can  take  as  long  as  twelve  months  to  pay.  Your  pur¬ 
chase  is  insured  against  loss,  damage  and  theit  during  this 
entire  period.  With  a  Leica,  equipped  with  the  new  Rapid 
Winder,  you  con  take  consecutive  action  shots  a  fraction  of 
a  second  apart.  You  can  take  these  photographs  in  full 
color.  Your  dealer  will  be  glad  to  show  you  the  new  Xenon 
f:1.5  lens,  Focomat  Enlarger,  VIH-S  Projector— all  the  latest 
Leica  improvements.  He  will  help  you  arrange  a  time-pay¬ 
ment  plan  to  fit  your  budget.  This  is  your  chance  to  own 
the  camera  that  started  it  all — the  only  miniature  candid 
camera  sold  nationally  on  the  time-payment  plan. 

Ask  your  dealer  about  the  Leica  Time-Payment  Plan  or  Write 

E.  Leitz,  Inc.  for  full  particulars. 

^  LEICA 

LEICA  MODEL  G  WITH  LEITZ  XENON 
F:l.5  SPEED  LENS  AND  RAPID  WINDER 


THE  ORIGINAL  MINIATURE  CANDID  CAMERA 

E.  LEITZ,  INC.  •  730  5th  Ave.,  New  York  •  Dept.  127 


36— A  DVERTISING 


Dailies  Asked 
To  Fight 
Liquor  Abuses 


Editor  of  “Spirits"  Soys  New 
Prohibition  Drive  Con  Be  Ex¬ 
pected  If  Lows  Are  Flouted 


By  A.  B.  GREEN  LEAF 
Editor,  Spirits 


If  newspapers  which  fought  for  re¬ 
peal  do  not  succeed  in  arousing  law 
enforcement  agencies  to  vigorous  ac¬ 
tion  in  behalf  of  the  citizens  of  the 
communities  for  which  they  are 
spokesmen,  these  members  of  the 
press  will  awaken  one  day  to  discover 
that  a  prohibition  movement  is  again 
in  danger  of  sweeping  the  nation,  un¬ 
doing  those  things  that  have  taken 
years  to  attain.  Newspapers  have  a 
great  stake  in  the  continuation  of 
legal  wines  and  spirits.  Aside  from 
their  desire  to  improve  civic  condi¬ 
tions  in  their  communities,  the  prob¬ 
lem  involves  one  of  dollars  and  cents. 

Without  wine  and  spirit  advertis¬ 
ing.  newspaper  revenues  today  would 
be  approximately  $23,000,000  less  per 
annum.  This  is  business  which  the 
newspapers  did  not  have  four  years 
ago  and  which  they  will  not  continue 
to  have  if  the  American  people  are 
permitted  to  become  so  disgusted  with 
apparent  abuses  of  the  franchise  that 
they  will  demand  that  the  sale  of 
wines  and  spirits  be  limited  to  state 
package  stores  or  similarly  controlled 
outlets  which  have  the  power  of  pro¬ 
hibiting  all  advertising. 

These  apparent  abuses  have  uncon¬ 
sciously  been  permitted  to  develop 
and  to  continue  in  many  cities.  Old- 
time  saloons  have  returned.  Condi¬ 
tions  bordering  on  legalized  prostitu¬ 
tion  apparently  are  permitted  in  some. 

Laws  prohibiting  the  sale  to  minors 
and  requiring  closing  at  certain  hours 
in  many  instances  are  winked  at  and 
ignored  by  police  officials.  In  one 
city,  it  is  reported  that  strip  dances 
are  an  extra-added  attraction,  but 
without  extra  cost,  for  the  patrons  of 
that  saloon.  And  the  newspapers  in 
that  city  are  doing  comparatively 
nothing  to  stop  these  offences. 

Distillers  and  wholesalers  are  not 
only  preaching  moderation,  but  warn¬ 
ing  the  trade  of  the  consequences  of 
a  continuation  of  existing  conditions. 
The  distilling  business,  as  well  as  the 
wholesale  distribution  of  wines  and 
spirits  is  sharply  regulated  today  by 
the  Federal  Alcohol  Administration. 
Unfortunately,  however,  the  severe 
governmental  regulations  which  sur¬ 
round  the  manufacture  and  wholesale 
distribution  of  wines  and  spirits  do 
not  reach  out  into  retail  distribution. 
This  is  a  job  for  the  law  enforcement 
agencies  of  the  state,  who,  in  turn, 
must  be  prodded  and  should  be  con¬ 
tinuously  prodded  by  American  news¬ 
papers. 

Realizing  that  the  elimination  of  the 
abuses  of  the  repeal  franchise  is  a 
responsibility  of  the  newspapers,  the 
Pittsburgh  Press  is  engaged  in  a  cam¬ 
paign  of  exposing  undesirable  condi¬ 
tions  associated  with  the  retailing  of 
wines  and  spirits,  conditions  which 
are  a  stench  in  the  nostrils  of  decent, 
law-abiding  Pennsylvanians.  In  vigor¬ 
ous  editorials,  in  factual  front  page 
newspaper  stories  and  in  cartoons  that 
carry  a  devastating  punch,  the  Press 
not  only  is  arousing  those  Pennsyl¬ 
vanians  who  wanted  wines  and  spirits 
sold  under  law-abiding  conditions,  but 
now  insist  that  the  wine  and  spirit 
control  commission  be  forced  to  re¬ 
move  the  imwholesomeness  prevailing 
in  many  outlets.  As  a  result  of  this 
activity.  Attorney  General  Margiotti 


FIFTH  ESTATE  DINNER 


Hie  first  annual  dinner  of  the  Fifth 
Estate  Club  is  to  be  held  Jan.  19  at  the 
Advertising  Club  of  New  York,  23 
Park  Avenue.  TTiis  is  the  postponed 
date.  Garth  Lean,  American  corres¬ 
pondent  for  Calvacade  of  England,  and 
an  editor  of  a  new  picture  magazine 
Rising  Tide,  is  to  deliver  an  off-the- 
record  address  on  “Changing  Fleet 
Street.” 
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Campaigns  and  Accounts 
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and  the  State  Liquor  Control  Board, 
supported  by  the  Pennsylvania  Fed¬ 
eration  of  Liquor  Dealers,  has  gone 
into  action  and,  as  fast  as  the  legal 
machinery  will  permit,  the  licenses  of 
the  offensive  places  are  being  revoked. 

Similarly,  the  Milwaukee  Journal, 
through  editorial  and  news  column 
support,  has  entered  into  a  like  cam¬ 
paign.  So  has  the  Newark  (N.  J.) 
Evening  News  which  has  been  giving 
its  fullest,  and  continuous  cooperation 
to  Alcoholic  Beverage  Control  Com¬ 
missioner  Burnett  for  the  elimination 
of  evils. 

By  and  large,  however,  it  is  unfor¬ 
tunate  that  so  few  newspapers  have 
entered  the  fight. 


Big  Sales  of  Chains 
Held  Good  Portent 

Announcing  a  dividend  of  the  Amer¬ 
ican  Chain  &  Cable  Company,  Pres¬ 
ident  W.  T.  Morris  last  week  stated; 

“I  believe  our  increased  sales  this 
year  indicate  a  widespread  activity 
throughout  the  basic  industries  which 
take  our  products.  We  manufacture 
chains,  cables,  valves,  automotive 
parts,  material  handling  equipment, 
welding  wire,  fencing,  springs,  metal 
cutting  machines,  garage  equipment, 
tire  chains,  and  several  other  kind.s 
of  products.  They,  in  turn,  are  sold 
to  agriculture,  transportation,  and 
many  lines  of  manufacturing.  Aside 
from  Weed  Tire  Chains  and  Page 
Fence,  which  are  sold  to  and  used  by 
the  general  public,  most  of  our  prod¬ 
ucts  are  bought  for  use  in  manufac¬ 
turing  other  products,  or  in  perform¬ 
ing  a  service.  For  these  reasons,  I 
am  sanguine  over  the  future  of  busi¬ 
ness  in  general  when  our  own  sales 
hold  up.” 


by  Roche,  Williams  &  Cunnyngham, 
Chicago.  National  magazine  and  trade 
papers  will  be  used. 

Advertising  and  sales  promotion 
plans  for  the  1938  line  of  Fairbanks, 
Morse  &  Company  air-conditioning 
equipment  were  outlined  to  150  mid- 
western  branch  managers  at  a  Chi¬ 
cago  meeting  last  Saturday.  Adver¬ 
tising  will  include  black-and-white 
space  in  newspapers  in  15  branch 
cities,  also  trade  papers  and  class 
publications. 

Molinard,  Inc.,  New  York,  perfumer 
with  factories  at  Grasse,  France,  has 
appointed  Chester  H.  McCall  Com¬ 
pany,  Inc.,  New  York  agency.  Con¬ 
tinued  use  of  class  magazines,  trade 
and  newspapers  is  indicated.  Leo  J. 
Paulin,  account  executive.  McCall 
agency  has  also  been  appointed  by 
Pleasantaire  Corporation,  Washing¬ 
ton,  D.  C.,  air  conditioners,  using  trade 
papers  and  newspapers;  Donald  Hag¬ 
gerty,  account  executive.  Also  by 
National  Sausage  Casings  Dealers 
Association;  Leonard  Drew,  account 
executive. 

Advertising  of  Electrical  Products 
Company,  Alliance,  Ohio,  is  being 
handled  by  Gordon  Vlchek  Advertis¬ 
ing  Agency,  Cleveland.  Trade  jour¬ 
nals  and  magazines  will  be  used  for 
the  present. 

Wilson  Cabinet  Corporation,  of 
Smyrna,  Del.,  manufacturer  of  Zero- 
Flow,  Cold  Whirl  and  Verti-Coil — 
dairy  cooling  and  refrigeration  equip¬ 
ment — has  appointed  the  Carter- 
Thomson  Co.,  Philadelphia,  to  act  as 
advertising  coimcilor. 

Tootsie  Rolls,  principal  product  of 
Sweets  Company  of  America,  Inc.,  is 
enjoying  sales  this  year,  the  greatest 
in  its  40  year  history.  The  largest 
previous  year  was  1924  when  sales 
were  $1,781,888.  Bert  Rubin,  president, 
now  announces  1937  sales  have  al¬ 


ready  passed  the  $2,000,000  mut  . 
said  details  would  be  forthr  ^ 
shortly  regarding  the  1938 
ing  campaign  which  will 
than  twice  as  extensive  as  in  » 
Raymond  Spector,  New  York,  k  k 
vertising  and  merchandising 


i 


Frank  Presbrey  Company,  )j_ 
York,  has  been  appointed  to’h^ 
the  advertising  of  Cream  Top  'Sam 
Corporation  effective  Jan. 
men’s  and  home  magazines  and  tiM 
papers  will  be  used.  Alfred  S.  I* 
account  executive.  ” 


In  what  is  called  the  largest  adi» 
tising  campaign  ever  run  on  botdd. 
ill-bond  whiskies.  National 
LERs  is  running  a  double-page  ing 
in  full  colors  in  thirteen  natk^ 
magazines  this  month,  featuring  (| 
Grand-Dad  and  Old  Taylor  Hidsa, 
and  Mount  Vernon  and  Old  Ovti^ 
ryes.  Separate  campaigns  for  ad 
brand  are  also  appearing  in  the 
ing  magazines  and  approximatdy  | 
newspapers. 


Effective  Jan.  1,  the  American  d. 
vertising  of  Peek  Frean  ENcusaBa 
cuiTS  will  be  placed  through  n.i.k 
W.  Hoyt  Company,  Inc.,  New  Yet 
Renken  &  Yates  Smith  Corp,  Ha 
Vork  is  American  distributor. 


Soil-Off  Manufacturing  Co,  GI» 
dale,  Calif.,  maker  of  cleaning  Ihy 
for  painted  walls  and  woodwork,  ck, 
has  placed  its  account  with  the 
ern  California  office  of  Gerth-KnoBi 
Advertising  Agency.  J.  J.  Dickelj, 
the  agency’s  Los  Angeles  maiugs 
will  direct  the  advertising.  Ik 
schedule  includes  radio  prognm 
newspaper  space  in  California,  Ore¬ 
gon,  Washington,  Utah  and  Ten 
and  magazine  insertions.  The  nung- 
facturer  reports  Soil-Off  sales  ta 
1937  more  than  double  those  of  tk 


previous  year. 
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YOUR  OWN  COPY 
of  EDITOR  &  PUDLISHER 


American  Tobacco  Co.,  Inc.,  New 
York,  has  been  elected  to  membership 
in  the  Association  of  National  Adver¬ 
tisers,  Inc.;  Sherwood  E.  Silliman  will 
represent  the  company. 


A  year’s  subscription 


costs  but  $4.00! 


EFFECTIVE  in  January,  advertising 
for  the  American  Seating  Company, 
Grand  Rapids,  Mich.,  will  be  placed 


Club  rates:  The  club  rates  are  appli¬ 
cable  to  all  subscriptions  in  any  one  or¬ 
ganization — whether  paid  for  by  the 
comply  or  individuals,  l^ee  sub¬ 
scriptions  to  separate  addresses  for  one 
year  each  or  one  subscription  for  three 
years,  $10;  five  subscriptions  to  differ¬ 
ent  addresses  for  one  year  each  or  one 
subscription  for  five  years,  $15;  ten  sub¬ 
scriptions  one  year  each  or  one  for  ten 
years,  $25. 


USE  THIS  COUPON 


produces  leads,  rules, 
slugs,  and  base  of  the 
greatest  solidity  at  the 
most  economical  cost. 


EDITOR 

1700  Times  Building, 

•New  York,  N.  Y. 


PUBLISHER 


Please  send  EDITOR  &  PUBUSHEE^eTery  week  f«  J 
year,  together  with  the  International  Year  Book  number  ise 
the  Market  Onlde  number  to: 


Ludlow  Typograph  Co. 

2032  Clybotirn  Ave.,  Chicago,  IlL 


Company  connection 


OR  DECEMBER  18,  1937 


urday  and  Sunday — although  varying 
*T  r*  K  T\  \7  17  T3  T  T  Q  T  W  n.  Q  TT  TJ  \7  17  Y  quite  widely  with  the  seasons.  In- 
llt  rii^YEiIlllOllXva’  OUJE1Vi;j1  dividual  movements  oi  more  than 

2,000,000  persons  were  checked  in  the 
Window  Display  Report  Is  Step  Toward  Standardization  of  field  in  determining  this  and  other 
Another  Local  Medium  ...  But  It  Gives  facts.  Charts  show  the  morning  rush 

.  ««  Ml  II  au  t\  li  -A*  pedestrian  traffic,  the  forenoon 

"Circulation  Still  Another  Denmtion  plateau,  the  noon  rise,  the  afternoon 


rjjjjjOW  DISPLAY  Circulation  and  ment  of  cash  by  the  reader. 
Market  Coverage,”*  is  the  title  of  an  tion”  as  applied  to  display 


Another  Local  Medium  ...  But  It  Gives  facts.  Charts  show  the  morning  rush 

.  ••  c«  -11  M  *1.  r*  n  uf  pedestrian  traffic,  the  forenoon 

"Circulation  Still  Another  Denmtion  plateau,  the  noon  rise,  the  afternoon 

n  DnnruT  <!  MANN  plateau  (higher  than  in  the  forenoon). 

By  HOotnl  a.  homeward  rush  period,  and  the 

- - - —  gygjjing  amusement  period.  Counts 

kTNDOW  DISPLAY  Circulation  and  ment  of  cash  by  the  reader.  "Circula-  are  based  on  the  “advertising  day”— 
Market  Coverage,”*  is  the  title  of  an  tion”  as  applied  to  display  or  poster,  from  6  a.m.  to  midnight, 
oressive-looking  book  over  which  even  under  the  best  conditions,  must 

ertising  men  of  many  sorts  are  cur-  be  an  estimate,  not  a  report  of  exact  Coverage  and  Costs 
tly  scratching  their  heads.  It  is  figi^es,  issue  by  issue.  And  agam,  the  MINIMUM  EFFECTIVE  coverage,  the 
e  long-awaited  report  of  the  Adver-  estimates  of  their  “circulation”  deal  report  concludes,  consists  of  one 
ng  Research  Foundation,  based  on  a  with  individuals,  not  with  families,  window  display  in  each  “display 
d  study  made  in  19  “laboratory  A  newspaper  can  count  as  circulation  district”  of  ten  available  windows, 
es"  from  Providence,  R.  I.  to  Port-  only  the  number  of  copies  sold — not  in  Des  Moines,  cited  as  an  example, 
d.  Ore.,  ranging  in  size  from  15,000  the  number  of  readers.  21  windows  were  held  to  be  a  mini- 

310,000.  It  is  undoubtedly  signifi-  None  of  this  of  course  is  news  to  Mr.  mum  coverage.  Such  minimum  is 
at;  presumably  it  is  merely  a  fore-  Paver,  Mr.  Haase,  Dr.  McClintock.  supposed  to  have  a  daily  “circulation” 


of  still  more  intensive  research  They  know  what  they  are  talking  equal  to 


of  the  population. 


40  problems  of  local  display,  for  it  about  when  they  speak  of  circulation,  “Normal”  coverage  is  twice  as  many, 
-juses  more  important  questions  than  and  undoubtedly  they  use  the  term  and  “second  intensity”  and  “third  in¬ 
answers.  only  in  an  exact  sense.  But  not  all  tensity”  still  greater. 

From  the  standpoint  of  the  general  advertising  men  are  Pavers,  Haases,  As  to  costs  of  window  displays,  the 
ivertiser,  the  volume  is  important  nor  McClintocks.  Some  will  get  gray  present  report  is  sketchy.  Nothing  is 
E  offering  tables  said  to  be  generally  hairs  trying  to  understand  the  exact  said  specifically  about  payments  to  the 
licable  to  cities  up  to  450,000  pop-  meaning  of  window  display  “circula-  retailer  for  his  space,  although  cost  of 
nation,  and  in  outlining  methods  by  tion,”  but  a  hundred  times  as  many  installation  is  mentioned  in  addition 
khich  an  advertiser  can  (a)  determine  will  some  day  take  the  results  of  all  to  cost  of  exhibits.  Two  examples 
ically  how  many  window  displays  the  research  done,  and  speak  con-  given — one  the  installation  of  two  dis- 
t  needs  in  a  given  locality,  (b)  esti-  fidently  of  the  exact  “circulation”  to  plays  for  a  week  in  a  town  of  2,000  at 
ate  the  “circulation”  his  displays  will  be  had  from  a  dozen  window  displays  a  cost  of  $1  for  displays  and  $1.75  for 
t.  and  (c)  figure  his  actual  display  in  one  week  in  Casper,  Wyo.  cost  of  distribution,  which  figures  out 


on  a  “per-thousand-circulation” 
iiis,  for  comparison  with  costs  else- 


in  one  week  m  Casper,  Wyo.  cost  of  distribution,  which  figures  out 

In  that  day,  when  a  newspaper  to  $1.04  cost  per  thousand  of  “circu- 
representative  finishes  his  presenta-  lation.”  The  other  example  assumes 
tion,  he  may  expect  to  have  his  pros-  placing  37  displays  for  one  week  in  a 
pect  point  to  a  thick  book  of  six-point  city  of  425,000,  at  a  cost  of  $120,  which 


From  the  standpoint  of  the  newspa-  pect  point  to  a  thick  book  of  six-point  city  of  425,000,  at  a  cost  of  $120,  which 
er,  the  volume  is  important  as  indi-  tables  and  say:  "What!  Only  106,000  figures  out  to  16.8  cents  per  thousand 
iting  the  rise  of  a  new  local  medium,  newspaper  circulation  in  this  city  of  “circulation.” 

Tmerly  a  part  of  a  retailer's  own  425,000?  Say,  I  can  get  212,500  cir-  If  these  were  figured  by  the  million, 
iiiness  enterprise,  now  more  and  culation  daily,  or  1,487,500  a  week,  by  to  be  more  nearly  comparable  to  a 
;ure  being  sold  by  the  retailer  to  the  putting  in  74  window  displays  at  a  publication’s  milline  rate,  the  costs 
lanufacturer,  and  withheld  from  cost  of  $240!”  would  be  $1,040  and  $168  respectively 

lanufacturcr.s  who  do  not  pay  for  it.  And  when  that  happens,  we  fear  per  million  passers-by.  That  of  course 

As  a  new  local  medium,  it  is  de-  newspapermen  by  the  hundreds  will  leaves  the  space  buyer  to  decide  how 
Erving  of  as  careful  study  by  news-  have  hydrophobia  trying  to  explain  many  agate  lines  a  display  equals — to 
apermen  as  is  outdoor  advertising,  or  that  circulation  is  sometimes  circula-  say  nothing  of  wrestling  with  the  dif- 
3ot  and  local  broadcasting.  For  as  tion,  and  sometimes  a  lot  of  people  ferences  in  definitions  of  circulation, 
ore  information  becomes  available  trying  to  get  to  the  theater  before  the  Oh,  hum. 
a  window  displays,  and  as  the  use  of  second  show  starts.  ■ 

lem  becomes  more  standardized,  it  is  It  is  too  bad  that  with  a  golden  op-  £.  Al  P  REGRETS 
;icdl  to  expect  that  newspapers  will  portunity  to  set  up  definitions  for  a  * 

d  themselves  confronted  by  definite  new  medium,  the  window  display  re-  printing  the  pictures  of  Charles 

iimpetition  from  that  quarter— par-  searchers  did  not  devise  some  term  Daniel  Frey  and  R.  L.  Hurst,  new 
iulurly  as  regards  certain  types  of  which  would  not  have  to  be  defined  partner  in  the  Charles  Daniel  Frey 
3ods  every  time  it  is  used.  Company,  Chicago  advertising  agency. 
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publicity  at  Blackett-Sample-Hum- 
mert,  Inc.,  Chicago,  succeeding  Berta 
Hendricks,  who  has  been  promoted  to 
the  copy  staff. 

J.  E.  CooMBES,  formerly  with  Proc¬ 
ter  &  Gamble’s  advertising  department 
handling  Dreft  and  Oxydol  accounts, 
has  joined  the  Chicago  staff  of  J.  P. 
McKinney  &  Son,  advertising  repre¬ 
sentative.  Mr.  Coombes  succeeds  J.  D. 
Hogue,  now  general  manager  of  the 
Utica  (N.  Y.)  Observer-Dispatch  & 
Press,  a  Gannett  newspaper. 

Dan  Greene,  Albert  Frank-Guen- 
ther  Law,  Inc.,  has  been  appointed 
director.  Intermediate  Sales  and  Ad¬ 
vertising  Executives  Division  of  the 
Executive  Service  Corporation,  New 
York  City,  effective  Jan.  1. 

Leonard  Drew,  formerly  with  the 
New  York  Times,  Atlantic  Publica¬ 
tions,  and  Dr.  Daniel  Starch,  has  been 
elected  vice-president  of  the  Chester 
H.  McCall  Company,  Inc.,  New  York 
agency. 

Frank  Perrin,  for  the  past  five  years 
vice-president  of  Mid-West  Record¬ 
ings,  Inc.,  Minneapolis,  has  been  ap¬ 
pointed  radio  director  of  Henri,  Hurst 
&  McDonald,  Inc.,  Chicago  agency. 
Nathaniel  H.  Pumpian,  space  buyer 
at  the  agency,  who  has  handled  radio 
in  addition  to  his  other  duties,  will 
devote  more  of  his  time  to  account 
executive  work,  effective  Jan.  1. 

Clarence  O.  Bullard,  formerly  copy 
chief  for  Andrew  H.  Cone  Advertis¬ 
ing  Agency,  New  York,  is  now  with 
the  Toledo  office  of  the  United  States 
Advertising  Corporation,  publicity  de¬ 
partment. 

Marshall  E.  Myler  has  joined  the 
staff  of  Frank  Kiernan  &  Co.,  New 
York,  in  charge  of  commercial  copy 
writing.  Mr.  Myler  was  formerly  with 
Florida  Power  &  Light  Co.,  Miami; 
Picard  Advertising,  Inc.  and  Doremus 
&  Co.,  New  York. 


culation — What  Is  It? 


Counting  the  Traffic 


E  BIG  QUESTION  in  regard  to  any  HERE  IS  the  definition  used  in  the  pictures. 


Company,  Chicago  advertising  agency. 
Editor  &  Publisher  for  Dec.  11  inad¬ 
vertently  transposed  the  names  of 
Mr.  Frey  and  Mr.  Hurst  under  the 


medium,  of  course,  is  its  circulation.  new  report:  _ ! _ 

fiat  is  one  of  the  principal  points  of  “Pedestrians  walking  on  the  side-  _  _  ,  .  .  ¥-•  n 

iudy  in  the  window  display  research,  walk  adjacent  to  the  display  space  Among  AdveillSing  Folk 

"he  word  circulation’  recurs  over  have  the  only  full  or  uninterrupted  - 

nd  over  in  the  report,  and  appears  in  opportunity  for  effective  exposure.  JOHN  BOYD,  IYalter  IVI.  Porosky  and 

de  title.  So  it  seems  assured  that  for-  This  class  of  traffic  alone  should  be  John  H.  Caron  have  joined  Kelvina- 

vtrmore  advertisers  will  be  talking  taken  as  the  circulation  base  of  win-  advertising  and  sales  promotion 

bout  the  “circulation”  of  window  dis-  fiow  display  advertising.”  staff,  Detroit. 

'lays  whenever  they  are  interested  Pedestrians  and  vehicular  traffic  on  Louise  Ruoff  is  now  in  charge  of 


■ays  whenever  they  are  interested  Pedestrians  and  vehicular  traffic  on 
J'^Rh  to  talk  about  window  displays  the  far  side  of  the  street  must  be 
„  •  .  ,  .  ..  .  ruled  out,  the  report  holds,  and  if 

u  what  IS  this  circulation”?  And  there  is  any  circulation  value  in  near- 
'  .V  IS  It  necessary  to  take  a  word  side  vehicular  traffic,  it  must  be  con- 
VI  an  establ^ished  and  very  definite  sidered  only  as  a  “plus  value,”  to  be 
publication  field,  to  appreciated  but  not  counted. 


John  H.  Caron  have  joined  Kelvina- 
tor’s  advertising  and  sales  promotion 
staff,  Detroit. 

Louise  Ruoff  is  now  in  charge  of 


■Ppl.v  it  in  loose  and  very  different  r»  u  t  • 

i^hion  1  •  u  j  Perhaps  the  use  of  the  term  circu- 

lor  attention?  ^  ^  '  lation  base”  rather  than  “circulation,” 

For  "circulafion”  of  window  displays  ^  quotation  just  above,  means 

^  nothing  at  all  like  the  circulation  of  further  research  will  produce  a 

‘  magazine  or  a  newspaper-not  even  f  ^ 

he  same  thing  as  the  "circulation”  of  T’ 

pboards.  to  which  it  is  most  closely  auditing  billboards  reduces  the 

Neither  a  window  display  nor 
>  billboard  can  circulate,  as  a  matter 

'f  fact;  and  whUe  that  statement  seems  ^  ®  favorable. 

>retty  obvious  it  holds  a  world  of  con-  T  ® 

’■^f-ation.  Neither  window  display  nor  display  research  h^thi^  far 

“llboard  can  seek  out  a  single  reader-  ^^empted  to  audit  the  number  of  per- 
•ot  one  represents  an  order  or  a  pay-  actually  seeing  advertisements. 

. ..  Basic  in  the  window  display  study  is 

’svt:  by  Jolin  the  conclusion  laid  down  that  pedes- 

ind  Albert  K.  -Ten'Hon'/  trian  traffic  has  relatively  stable  char- 

»  offices  of  Association  of  Nationa?  Ad'vci-  acteristics,  the  pattern  not  varying 
3J0  West  42d  Street,  Xew  York.  greatly  from  day  to  day,  even  on  Sat- 


CLINE  ELEC.  MFC.  CO. 

Chicago.  211  West  Wacker  Drive 
New  York  220  East. 42nd  Street 
San  Francisco:  1st  Nat  I  Bank  Bldg 
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"Something  Has 
Happened,"  Thought 
the  Corner  Newsboy 

Bugles  always  used  to  be  on  the 
corner  first  and  Gazettes  sec¬ 
ond.  Now  Gazettes  are  beat¬ 
ing  them  two  or  three  minutes 
every  afternoon.  How  about 
it? 

What  had  happened  was  a 
change  to  Certified  Mats — 
production  speeded  because 
first  casts  were  going  right  to 
the  press  room,  not  back  into 
the  pot.  More  sales  and 
quicker  deliveries  for  the 
Gazette. 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  5.  A. 

CERTIFIED  DRY  MAI  CORPORATION 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 
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Better  Promotion 
Of  Dailies  Urged 
On  Publishers 


Calilomia  Press  Assn. 

Hears  Penter  Plea  .  .  .  Many 
Topics  Before  Convention 


Possibilities  in  facsimile  broadcast¬ 
ing,  advantages  of  the  small  radio  sta¬ 
tion,  necessity  of  united  newspaper 
advertising  presentations  and  of  trade 
journal  promotion  and  the  advisability 
of  briefer  newspapers  were  presented 
to  the  California  Press  Association  in 
annual  winter  convention  at  San 
Francisco,  Dec.  10-11.  Problems  of 
publicity,  the  guild  and  taxes  also 
were  scrutinized.  Friend  W.  Richard¬ 
son,  veteran  CPA  president,  presided. 

Publishers  voted  to  observe  their 
50th  anniversary  early  next  spring 
with  a  rail  trip  to  Mexico  City.  Ten¬ 
tative  dates  set  were  March  7  to  25. 

G.  C.  Hamilton,  general  manager, 
McClatchy  Newspapers,  now  testing 
facsimile  broadcasting  under  a  Fed¬ 
eral  license,  said  “we  do  not  regard 
it  as  being  in  the  competitive  field  or 
offering  any  appreciable  threat  to  the 
established  newspaper.” 


Effective  Promotion  Urqed 


Increased  revenue  not  only  through 
higher  advertising  rates  and  circula¬ 
tion  prices  but  also  through  effected 
united  presentations  and  trade  maga¬ 
zine  promotion  was  foreseen  by  Morris 
A.  Penter,  assistant  to  the  publisher, 
San  Francisco  Examiner. 


EDITOR  &  PUB  LiSHt! 


inter  -  newspaper  competitioB 
among  these  factors. 

Other  fields  include  chain  stun 
tacts  where  advertising  ij  coiA 
outside  the  city,  creation  c< 
sources  of  local  advertising  syi  .* 
paints,  appliances  and  lumbn  1 
united  newspaper  presentation'^ 
national  advertising  field  a*  »  . 
In  the  latter  move  would  be  b'jj 
activities  to  counteract  anti--:  ^ 
per  propaganda. 


! 


Citing  the  “tremendous  importance 
of  mass  promotion.  “Mr.  Penter  urged 
use  of  publisher  and  trade  publica¬ 
tions  to  further  the  cause  of  the 
newspapers.  He  stressed  need  of  more 
adequate  presentations  by  citing  the 
polish  of  the  advertising  presenta¬ 
tions  made  by  radio,  outdoor  and 
magazine  interests,  saying  that  need 
of  newspaper  activity  would  be 
proven  by  watching  presentation  by 
a  rival  group. 

George  Morell,  president.  Peninsula 
Newspapers,  Inc.,  and  president,  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion,  issued  a  double  barreled  warning. 
If  publishers  are  approached  by  guild 
representatives  selected  by  an  em¬ 
ploye  majority,  they  are  legally  bound 
to  deal  with  the  representatives.  Re¬ 
sponsibility  for  preservation  of  free¬ 
dom  of  the  press  through  resistance 
to  guild  closed  shop  demands  rests 
on  the  publisher,  however. 

Urges  Experienced  Negotiator 

“My  recommendation  to  you  pub¬ 
lishers  if  the  guild  approaches  you  is 
to  get  a  good  negotiator  to  sit  in  with 
you  who  has  had  experience  in  deal¬ 
ing  with  the  guild,”  said  Mr.  Morell. 
“The  guild  does  not  do  business  like 
the  typographical  unions  with  which 
we  are  familiar.  But  the  guild  has  a 
perfect  right  to  make  the  moves  they 
are  making  under  present  law. 

“The  guild  even  has  the  right  to 
ask  for  the  key  to  your  front  door. 
That  is  only  a  monetary  thing.  But 
freedom  of  the  press  is  a  principle 
for  which  men  have  died.  If  we  yield 
to  a  guild  shop,  which  is  interchange¬ 
able  with  a  closed  shop,  a  free  press 
and  a  free  America  will  be  gone  for¬ 
ever.  It  is  your  responsibility.” 

Examination  of  hundreds  of  news¬ 
papers,  a  survey  of  opinion  collected 
from  newspaper  executives  and  ques¬ 
tions  directed  at  100  newspaper  read¬ 
ers  show  that  news  briefing  is  desir¬ 
able,  will  enable  greater  coverage,  in¬ 
crease  reader  interest  and  is  “the  most 
important  and  feasible  means  for  re¬ 
ducing  your  ever  increasing  costs,” 
according  to  M.  C.  Moore,  Beverly 
Hills  newspaper  broker. 


Explain*  Finonciig 

Financing  of  the  Allied  Dailia- 
explained  by  Mr.  Waite,  who 
cluu-ge  had  been  set  at  $liO  pa 
per  city  monthly  for  developmajl 
advertising  by  a  selected  groa  j 
chain  stores.  Illustrating  the 
tance  of  the  chain  store  contact*" 
Waite  said  a  survey  of  linage  in:.-: 
paper  members  of  Southern  Ca!:' " 
Newspapers  showed  chain  stoo 
age  averaged  from  32%  to  nearly  r  ' 
of  total  advertising  per  paper. 
Friend  W.  Richardson,  president,  California  Press  Association  (at  right),  confers  with  Belief  that  a  united  advr  J 
Harry  Lutgens,  secretary,  on  rostrum  at  San  Francisco  convention.  movement  based  on  the 

California  plan  would  provide  -  ^ 

business  was  express^  by 

DNPA  Unit  Organized;  "LSe" 

^  tige,”  by  Mr.  Judah,  ftul 

To  Push  United  Ad  Plan 

A  advertising  repress  -  , 

RGANIZATION  of  the  Northern  chairman  of  the  committee.  John  ,  ^ 

California  Dailies,  a  new  unit  of  the  Galvin,  publisher,  Richmond  hide-  „„_„i  ma’naoor 

alifornia  Newspaper  Publishers  As-  pendent,  and  Ray  Judah,  co-publisher,  J  j 

sociation,  was  Santa  Cn.z  Neeos,  also  were  named.  Newspaper  adverto,  , 

effected  at  a  Procedure  of  the  Southern  Cali- 
meeting  held  late  fornia  group  was  outlined  by  Clark  aHuorticino 

last  week  in  San  Waite,  president  Southern  California  ^  ^  ■ 

Francisco.  Rep-  Associated  Newspapers,  a  Copley  JJ  ON  DAILY  HONORED 

resentatives  o  f  newspaper  group,  and  by  L.  A.  Cope-  —  ,  .  , 


CNPA  Unit  Organized; 
To  Push  United  Ad  Plan 


ORGANIZATION 


Northern  chairman  of  the  committee. 


resentatives 


3  ON  DAILY  HONORED 


^%  ;rthe  daily  iand7 manager  o^^^  DaUy 

ir,  wcck  gave  W.  W.  WayiHack,  edit. J 


newspapers  in  ^-wspapers  of  Southern  California.  rh^  Der  Moines 7iS  r^ 
the  Northern  The  two  prime  objectives  of  the  move- 

Cahfornia  area  ment  were  defined  as  promo  ion  in-  of  the  Chamber  ofCon^mer^e.airfi 
attended.  creasing  he  nevvspaper  s  prestige  ^d  presidency  of  the  Trades  and  L:: 


Unanimous  group  selling  adding  to  linage.  The  Assembly  to  Earl  P.  Caple,  ^ 


H.  G.  Spaulding 


choice  for  the  Allied  Dailies  to  date  have  concen-  compositors.  Waymack 

presidency  was  trated  on  chain  stores  hard  to  reach  assume  his  duties  Jan.  1.  Elecki 
H.  G.  Spaulding,  by  individual  newspaper  staffs  because  one  of  three  vice  -  presidencies  fl(i 
publisher,  Ala-  of  final  decision  on  advertising  resting  chamber  was  another  executive  oli 


publisher. 


meda  (Cal.)  Times-Star.  Roy  Brown,  in  the  hands  of  executives  in  an  out-  Register  and  Tribune,  Gardner  C.; 


publisher,  San  Rafael  Independent,  of-town  office.  Mr.  Copeland  said, 
was  elected  secretary.  Cite*  Objoctivo*  tor. 

^ms  of  the  organization  are  to  deal  Pointing  out  that  there  are  70  non-  T,T>^TTi-<iTTni^^»!T  -  .li, 

with  mutual  problems  of  the  daily  metropolitan  newspapers  in  Cali-  BROUGHTON  KLEUltll 
newspa^rs  in  the  area,  such  as  na-  fornia  north  of  San  Louis  Obispo  and  c.  E.  Broughton,  editor  of  tht ; : 
tional  advertong,  chmn  store  adver-  Kern  counties,  Mr.  Copeland  dted  a  boygan  (Wil)  Pres*,  was  e-- 
ising,  taxes,  labor  and  promotion.  half-dozen  major  potential  objectives  president  of  the  Press  Publishing 
Ad  Study  Group  Named  of  such  a  united  organization.  Greater  pany  to  succeed  the  late  E  RB.  ■" 


Jr.,  vice-president  and  executhvr 
tor. 


tional  advertising,  diain  store  adver 
tising,  taxes,  labor  and  promotion. 

Ad  Study  Group  Named 


Decision  to  make  a  united  effort  for  concentration  on  the  great  group  of  who  died  Nov. 


increased  advertising  linage  in  sub-  small  advertisers;  preparation  of  ma-  elected  were  Mrs.  Dorothy 


metropolitan  cities  preceded  the  or-  terial  for  use  in  the  education  of  re-  vice-president;  Mrs.  Gertrude 


Hiram  R 


ganization.  Southern  Ccilifomia  al-  toilers  controlling,  through  recom-  mens,  secretary;  Hiram  R  i-' 
ready  has  a  similtir  united  advertising  mendation,  the  great  percentage  of  assistant  secretary;  and  A.  Matt  ■- 
group  in  the  Allied  Daily  Newspapers  national  advertising;  development  of  ner,  treasurer.  Mr.  Brou^t®  - 
of  Southern  California.  material  for  presentations  to  manufac-  been  with  the  Press  as  editor  a®" 


of  Southern  California. 


Preparation  for  immediate  action  l^rers,  jobbers  and  wholesalers  and  oi  the  owners  for  the  last  30  yem 


was  made  in  the  appointment,  by 
George  Morell,  president  of  the  Cali¬ 
fornia  Newspaper  Publishers  Associa¬ 
tion,  presiding,  of  a  committee  to  re¬ 
port  on  the  scope  of  the  advertising 
activities  to  be  undertaken. 

Will  Sharkey,  publisher,  Martinez 
Contra  Costa  Gazette,  was  named 


presentations  without  the  barrier  of 
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1937 

1936  ( 

iain  or  Loss 

1937 

1936  t 

iain  or  I,j>ss 

. (e) 

656.173 

713,901 

57.728  L 

Tribune  . 

. . . .  (m) 

1,114.584 

1,252,461 

109,877  L 

1,161.249 

1,339,367 

178,118  L 

Herald  . 

. . . .  (m) 

607,424 

679,148 

71.724  L 

Tiroes  Press 

....(S) 

237.453 

413,669 

176,216  1. 

■)  1  )aily  New-'  . .  . 

. (e) 

1,106,936 

1,187,077 

80,141  L 

— 

- - 

- ■  ■  — 

American  . 

. (e) 

680,229 

820.730 

140,501  L 

1.817,422 

2,053,368 

235.846  I. 

Times  . 

. (e) 

594,038 

562,535 

31,503  G 

237,453 

413.669 

176,216  L 

JTiihune  . 

. (S) 

641,599 

826.916 

185,317  L 

2,054,875 

2,466,937 

412,062  L 

‘Herald  . 

. (S) 

291,956 

452,573 

160.617  L 

rimes  . 

. (S) 

85,379 

100,674 

15,295  L 

ALBANY.  N.  Y 

— 

. - . 

.  - 

668.708 

667,093 

1,615  G 

Total  Daily  .  . 

4,131.211 

4,501,951 

370.740  L 

685,633 

142,317  L 

Total  Sunday 

1,018.934 

1,. 180. 163 

.161.229  L 

^Times-Union 

. (S) 

218.851 

256,501 

37,650  L 

Grand  1  otal 

5,150,145 

5,882,114 

731.969  L 

1,212.024 

1,352,726 

140,702  L 

CINCINNATI,  OHIO 

toUl  Sunday 

218,851 

256.501 

37,650  L 

Knquirer  . 

. (m) 

529,439 

564,324 

34.885  L 

1,430,875 

1,609.227 

178,352  L 

I  ‘ost  . 

. (e) 

708.148 

685,213 

22,935  ( 

I  imes-Star  .... 

943,046 

1.037.660 

94,614  L 

ALBUQUERQUE.  N 

.  M. 

I  Kti<|uirer  . 

. (S) 

462.379 

592,801 

130,422  L 

369,868 

351,654 

18.214  G 

- — - — 

- - 

- - 

. (el 

398.494 

.165,158 

33,336  c; 

I  otal  Daily  .. 

2,180,633 

2.287,197 

106.564  L 

t 

. (S) 

54.085 

65,574 

11.489  L 

Total  Sunday 

462,379 

592,801 

130,422  L 

JaU 

(trand  Total 

2,643.012 

2,879,998 

236,986  L 

768,362 

716,812 

51.550  G 

Total  Sunday 

54,085 

65,574 

11,489  L 

CLEVELAND,  OHIO 

822,447 

782.386 

40.061  G 

Plain  Dealer 

. (Ill) 

768.228 

776,904 

8,676  L 

News  . 

. (e) 

743,489 

760,899 

17,4101. 

ASHEVILLE.  N. 

C. 

Press  . 

. (e) 

1,179,111 

1,208,520 

29,409  1 

377,152 

.147,971 

29.181  G 

+  i:PIaiii  Dealer 

. (S) 

498,905 

628,333 

129,428  1 

384.253 

.391.755 

7,502  L 

— 

- - - 

• - — 

. (S) 

112,992 

150,162 

37,170  L 

Total  Daily 

2,690,828 

2,746,323 

55,495  1 

Total  Sunday 

498.905 

628,333 

129.428  1 

Total  Daily 

761.405 

739,726 

21,679  G 

Grand  Total 

3,189,733 

3,374,656 

184,923  L 

112.992 

150.162 

.37,170  L 

(irand  Total 

874,397 

889,888 

15,491  L 

COLUMBUS,  OHIO 

■hJCturgian 
loumal 


FALL  RIVER.  MASS. 

1937  193(i  liaiiior  1a>ss 

lleral.l  \.«s  . (e)  4JS.145  430,513  4.632C; 

FORT  WAYNE.  IND. 

20.978  I. 

389  < ; 
71,363  I. 

20,589  L 
71,363  I. 
91,952  1. 


29,855  I. 
7,958  L 
2,581  I. 

32.549  L 

40,394  1. 

32.549  1, 
72,943  1. 


100,302  L 
719  I. 

100,302  1, 
719  I, 
101,021  I. 


TuurnaMiazette 

. ( m ) 

359,446 

380,424 

Vew's- Sentinel 

. (e) 

898,818 

898,429 

Juiiriial-Gazette 

. (S) 

214,876 

286.239 

Total  Daily  , 

1,258,264 

1,278,853 

Total  .Sunday 

214,876 

286,239 

(iranil  Total 

1,473,140 

1,565,092 

FORT  WORTH.  TEXAS 

.Star-Telet»ram 

260,706 

290.561 

Star-Telegram 

. (e) 

593,138 

(>01.096 

Press  . 

. (e) 

376,095 

378,676 

.Star- 1  eiegram  . 

. (S) 

159,190 

191,739 

Total  Daiiv 

1,229,939 

1,270.333 

Total  Sumlay 

159.190 

191.7.39 

(irand  Total 

1,. 189. 129 

1.462.072 

FREEPORT-HEMFSTEAD,  N.  Y. 

Ufvirw  ami  ,Star . (e)  371,446  383.103 

,St.ir  merged  with  Ueview  Feb.  28,  1937. 


Hee 

Hee 


FRESNO.  CALIF. 


.<e) 

.(S) 


Total  Daily  . 
Total  Sunday 
( irand  Total 


478,992 

120,670 

478,992 

120,670 

599,662 


579,294 

121,389 

579,294 

121,389 

700,683 


(e) 
(e) 

lonstitutioo  . (ml 

’.American  . (S) 

tjonrnal  . <  S I 

Con'iitution  . (St 


ATLANTA.  GA. 

501,535 
677,246 
535,879 
199.199 
203,1(>6 
239,520 


560.615 

672,886 

.508,511 

308,938 

293,126 

312.997 


59,080  L 
4.360  ('. 
27,368  <; 
109.739  L 
89,960  L 
73,477  1. 


Dis|>atch  . 

. .  (e) 

1,068,665 

1.067,185 

1.480  G 

('itizen  . 

..(e) 

584,207 

676,029 

91,822  L 

Ohio  .State  Journal. . 

, .  (m) 

267,099 

375,689 

108,590  L 

1  lispatch  . 

.  .(S) 

294,654 

.355,396 

60,742  L 

Star  . 

..(S) 

51.399 

73,094 

21,695  1. 

Total  Daily  . 

1.919,971 

2.118,903 

198,932  1. 

Total  .Sumlay  .  . . 

346,053 

428,490 

.82,437  1. 

(irand  Total  .... 

2,266,024 

2,547,393 

281.369  L 

GLENS  FALLS.  N.  Y. 

l*ost-Star  . (ni)  471,877  504,808  32.931  1. 

I'ost-Star  (m)  and  Times  (e)  .sold  in  combination.  Lin¬ 
age  of  Post-Star  is  given. 

HARRISBURG.  PA. 

Patriot  . (m)  537,099  577,471  40,372  1. 

Telegraph  . (e)  505,618  332,390  173.228  C 


Tula!  Daiiv  . 

1,714,660 

1.742.012 

27,352  L 

( irand  Total  .  . . 

1,042,717 

909,861 

1.32,856  G 

iotal  Sun<la\ 

(>41.885 

915.061 

273,176  L 

DALLAS,  TEXAS 

I  he  News  (e) 

carries 

the  same  amount  of  a* 

Ivertisiiig  as 

(irand  Total 

2.356,545 

2,657.073 

300,528  L 

News  . 

. . . .  ( m ) 

671.499 

698,820 

27,321  L 

the  Patriot  (m). 

Times-llerald  .  . . . 

....(e) 

997,081 

895,536 

101,545  G 

ATLANTIC 

CITY, 

N.  J. 

Journal  . 

. . . . (e  i 

592,548 

530,591 

61.957  G 

HARTFORD.  CONN. 

419.525 

426,809 

7.284  L 

Dispatch  . 

....(e) 

240,299 

285,691 

45.392  L 

(a)uraiit  . 

. . . .  (m) 

413,204 

429,589 

16,.385  L 

. (S) 

64.779 

94,764 

29,985  L 

tNcws  . 

....(S) 

328.691 

361,313 

32,622  L 

1  imes  . 

....(e) 

1 ,079,829 

1,175,618 

95.789  L 

Times  Herald  ... 

....(S) 

295,265 

350,166 

54.901  L 

C  ourant  . 

..  ..(S) 

297,122 

407,246 

110,124  L 

Tirand  Total 

484.304 

.521.57.3 

37.269  L 

1  )is|)atch  . 

....(S) 

56,330 

98,004 

41,674  L 

-- 

-■  - 

.  - - 

SoM  inornini!  atid  evening  combination.  Linaue  of  one 

- - 

- -  . 

— 

Total  Daily  . . . 

1,493,033 

1,605,207 

112,174  L 

1  otal  1  )aily  .  . . 

2.501.427 

2,410,638 

90,789  G 

Total  Sunday 

297,122 

407,246 

110.124  L 

Total  Sunday 

680,286 

809,483 

129,197  L 

( irainl  Total  . . 

1,790,155 

2,012,453 

222.298  L 

BALTIMORE.  MD. 

( Irand  Total  . . . 

3,181,713 

3,220,121 

38,408  L 

News-Post  _ _ 

. (t) 

975.368 

1,089,29.3 

113,925  L 

HOUSTON.  TEXAS 

Sun  . 

. (t) 

1,272,906 

1.231,555 

41.351  G 

DAYTON,  OHIO 

Chronicle  . 

. (e) 

868,990 

907.772 

38,782  L 

.'iun  . 

562,289 

594.968 

.32.079  L 

Journal  . 

. . . .  (m) 

380.676 

.365,782 

14,894  G 

Post  . 

. . .  .(m) 

541,731 

435,358 

106,373  G 

"American  _ 

. (S) 

334,974 

509,163 

174,189  L 

Herald  . . 

. (e) 

707,352 

817,331 

109,979  L 

Pros  . 

. (e) 

495,384 

514,052 

18,668  L 

(fSun  . 

. (.S) 

518,694 

676,252 

157,558  L 

News  . 

971.949 

1 .073,969 

102,020  L 

Chronicle  . 

. (S) 

312,497 

385,323 

72,826  L 

115,714 

222,119 

.306.267 

.84,148  L 

2,810,563 

'  . 

Total  .Sunday 

853,668 

1.185.415 

33L747  L 

Total  Daily  ... 

1,906,105 

1,857.182 

48,923  G 

l>rand  Total 

3,664,231 

4,101,231 

437,000  L 

Total  Daily  ... 

2,059,977 

2,257,682 

197,105  L 

Total  Sunday 

534.616 

691,590 

156,974  L 

Total  Sunday 

248,868 

368,788 

119,920  L 

(irand  Total 

2,440,721 

2,548,772 

108,051  L 

BANGOR.  MAINE 

(irand  Total 

2,308,845 

2,625,870 

317,025  L 

Commercial  . (e) 

■>»*  . (nit 

Grand  Total  . 


228,275 

372,671 


184,256 

371.394 


44,019 
1,277  (i 


600,946  555,650  45.296(1 


.Age-lleralil  .  . . . .  ( tn ) 

. <»•» 

. <6) 

r.sews  anil 

.Age-Herald  . (.S) 


BIRMINGHAM.  ALA. 


Rocky  Mt.  Xe 

Post  . 

Rocky  Mt.  News... 
Post  . 


DENVER.  COLO. 


.  (ni) 
.(e) 
.(S) 
.(S) 


342.593 

900.274 

67.555 

232,045 


417,175 

668.620 

397,111 


405,168 

605,741 

401,197 


12,007  C 
62.879  C 
4.086  1. 


Total  Daily  .  1,242,867 


Total  Sunday 
(’.rand  Total 


373,864 

909,473 

89,333 

291,317 

1.283,337 

380,650 


271.945  347,931  75,986  I. 


299.600 
1 .542,467  1 .663,987 


31.271  I. 
9.199  I. 

21,778  1. 

59.272  I. 

40,470  1, 
81,050  1. 
121.520  1. 


Xewrs  . (e) 

Star  . (m) 

Times  . (e) 

tStar  . (S) 


INDIANAPOLIS.  IND. 


996,238  1,035,103 
621,092  593.932 

“  '  766,377 

490,538 


767,467 

388,647 


Total  Daily  .  2. .184,797  2.395,412 

Total  Sunday  .  388.647  490,538 

(irand  Total  .  2,773,444  2.885,950 

JACKSONVILLE,  FLA. 


38,865  L 
27.160  (i 
1 .090  (i 
101,891  I. 

10,615  1. 
101,891  L 
1U,5()6  L 


Total  Daily  .  1,482.906 


Total  Sunday 


271,945 


Grand  Total  .  1.754,851 


1,412,106 

347,931 

1,760,037 


70,800  (i 
75,986  L 
5,186  I. 


Record  . 

American  .  (e) 

. (me) 

jierald-Travclcr  . . .  (me) 

. . (m) 

Iranscript  . (t) 

'Advertiser  . (S) 

Herald  ! 1 (S) 

.... 


BOSTON,  MASS. 

(m)  .102.663  330,133 

311,190 
628.220 
950,475 
543,155 
299,539 
216.668 
352.788 
344.295 
106,193 


.(S) 


371,117 

697,471 

989,292 

566.420 

383.399 

329,210 

448.646 

469,318 

170.713 


,470  1. 
,927  L 
251  L 
817  L 
.265  1, 
,860  L 
542  I. 
858  I. 
023  I. 
520  1. 


DES  MOINES.  IOWA 

Times-l’nion  .... 

. . .  (in) 

584,365 

543.231 

41.1.34  G 

Register  . 

.385,130 

424,084 

38,954  L 

louriial  . 

...(e) 

553,171 

537.546 

15,625  G 

Tribune  . 

. (e) 

571,928 

578,116 

6,188  L 

Times- Cnion  . 

...(.S) 

221,489 

269,974 

48,485  L 

Register  . 

. (S) 

216,581 

299,166 

82,585  L 

— 

_  - 

- - - 

— - - 

_ _ 

_ _ _ 

Total  Daily  _ 

1,137,5.36 

1.080,777 

56,759  G 

Total  Daily  . . 

957.058 

1.002,200 

45.142  L 

Total  Sunday  . . 

221,489 

269,974 

48,485  L 

Total  .Sunday 

216,581 

299,166 

82,585  L 

(irand  Total  ... 

1,359,025 

1.350.751 

8,274  G 

Grand  Total  . 

1,173.639 

1.301.366 

127,727  L 

DETROIT,  MICH. 


Times  . (e>  822.791 

Free  Press  . (in)  623,394 

Newis  . (e) 

"Times  . (.S) 

Free  Press  . (S)  238,950 

ft. News  . (S)  490.840 


883.696 
694.346 
1.409,524  1.441,303 
356,099  505,539 

329,139 
652.362 


'  tSI  Stmd.y' .  hWAll  ?9?,590  I.  Total  Daily  .  2.855.709 


■'-r-'-  v  .  1,019.944  1,417,887  397;943  1. 

(^  Total  .  4,055,186  4,755,719  700.533  1. 

(”'“«)  sold  in  combination  only.  Herald  linage 
“  Iraveler  sold  in  combination  with  Sunday  Herald. 


Total  .Sumlay 


:^''rier  Kxpres: 


Times 

Courier 

ItTimes 

Total 

Total 

Grand 


Kxpress 


BUFFALO.  N.  Y. 

•  ■(m)  651,858  702,832  50,974  1. 

...(e)  1,130,605  1,151,547  20.942  1. 

...(e)  645.437  650,602  5,165  1. 

.  .  .(S)  263,303  333,604  70,301  L 

■  ••(S)  163,836  208,343  44,507  1. 


•J"'-'.  .  2.427.900  2,504,981  77.081  I. 

.  427,139  541.947  114.808  1. 

.  2.855,039  3,046,928  191,889  1, 

CAMDEN.  N.  J. 

. . (e)  704.547  692.329  12,218  (1 

,  f  f-  (•■)  ••"'1  Post  (m)  sohl  in  combination.  Linage 
Courier  (e)  shown. 


3,019,345 
1,085,889  1.487.040 
(Irand  Total  .  3,941,598  4.506..385 

EL  PASO.  TEXAS 

Times  . (ni)  364.480  332,402 

Herald  Post  . (e)  450,162  426,443 

Times  . (S)  171.519  186,781 

Total  Daily  .  814, (>42  758.845 

Total  Sunday  .  171,519  186,781 

(Irani!  Total  .  986,161  945,626 

ERIE.  PA. 


(>0,905  1, 
70,952  1. 
31.779  L 
149  440  1. 
90.189  1. 
161,522  I, 

163,636  1. 
401,151  1. 
564,787  1. 


32,078  (i 
23.719  (i 


55.797  (i 
15,262  1. 
40,535  C 


JAMESTOWN.  N.  Y. 

Journal  . (e)  385,812  515,969  130,157  L 

Post  . (m)  438,533  377,151  61.382  G 


Grand  Total 


.824,345  893,120  (>8.775  1. 


JOHNSTOWN.  PA. 

Tiiluiie  . (e)  748,606  780,729  32.123  1. 

Tribune  (e>  is  sold  in  combination  with  Democrat  (m). 

KNOXVILLE.  TENN. 


Journal 

. . .  (m) 

507,042 

418,712 

88,330 

G 

News-Scfitiiiel  . . . . 

...(e) 

637,250 

500,596 

136,654 

('. 

Journal 

...(S) 

120,375 

154,516 

.34,141 

L 

News-Sentinel  . . . . 

...(.S) 

192,591 

221,810 

29,219 

L 

Total 

Daily  .... 

1.144,292 

919,308 

224.984 

(; 

Total 

Sunday  . 

312,966 

376,326 

63.360 

L 

<  irand 

Tr»atl  .  . . 

1,457,258 

1,295,634 

161,624 

(i 

LOS  ANGELES.  CALIF. 


imtb 


Dee  Prev 


(e) 

.  ,  •■•(‘•I 

Pres;--;;.;;.;;.7s)’ 


CHATTANOOGA.  TENN. 

(m)  317,249  322,617 

.169,314  411,130 

387.954  . 

105,051  136,787 

174,825  . 


1  lispatch  Henald  . . 

...(e) 

524.569 

500,464 

24,105  G 

rimes  . 

...(e) 

540,333 

555,422 

15.089  L 

Dispatch  Herahl  .. 

. . .  (.S) 

210,215 

224,955 

14.740  L 

Total  Daily  .... 

1,064,902 

1,055,886 

9,016  (i 

Total  .Sunday 

210,215 

224,955 

14.740  L 

(irand  Total  ... 

1.275.117 

1,280.841 

5,724  1. 

5,368  1. 
41.816  1. 


'  Toul  .  1.074.517 

total  Sunday  .  279 : 

firand  Total  ......  ' 


876 
1,354,393 


733,747 

136,787 

870,534 


340.770  G 
143,089  G 
483,859  G 


(^inrier  . (m) 

Vrtrss  . (e) 

Cdiirier  . (S) 

IVess  . (S) 

Total  Daily  . 

Total  Sunday  . 

(irand  Total  . 


EVANSVILLE.  IND. 


Kxaminer  . 

. .  (m) 

798,406 

805,234 

6,828  L 

Illustrated  News  . 

. .  (m) 

437,526 

426,219 

11.307  G 

'limes  . 

. .  (m) 

1,082,230 

996,578 

85,652  G 

Herald  Kxpress  .. 

...(e) 

985,868 

965,504 

20,364  G 

News  . 

...(e) 

.361,061 

318,697 

42.364  G 

’‘Examiner  . 

...(S) 

448,779 

584,3.33 

135.554  L 

tTinie?)  . 

...(S) 

443,753 

571.359 

127.606  L 

Total  Daily  . . . . 

3,(>65,091 

.3.512,232 

152.859  (i 

Total  .Sunday  . 

892,532 

1.155.692 

263,160  L 

( irand  Total  . .  . 

4,557,623 

4.667,924 

110.301  L 

526.570 


LOUISVILLE.  KY. 


778.328 

711,041 

(>7,287  (i 

('ourier-Journal 

. . .  (m) 

860,988 

85.3,863 

7,12J 

U 

139,420 

182.557 

43,137  L 

'Times  . 

. . . .  (e) 

857,955 

J<36.563 

21,392 

G 

120,346 

163,255 

42,909  1. 

(’ourier-Journal 

...(S) 

404.084 

532,197 

128.113 

L 

1.304,898 

1,249.843 

55.055  G 

I'otal  1  laily  . . . . 

1,718,943 

1,690,426 

28.517 

<; 

259,766 

.345,812 

86,046  L 

Total  Sunday  . 

404,084 

532,197 

128,113 

L 

1 ,564.664 

1 .595,655 

30,991  L 

(irand  'Total  ... 

2,123,027 

2,222,623 

99.596 

L 

40 


EDITOR  &  PUBLISHEj 


November  Linage  for  Leading  Cities 


MANCHESTER,  N.  H. 

1937  1936  fiatii  or  I^xss 

Union-leader  . (m)  516,589  449,872  66.717  C 

Union  (in)  and  I,,eadrr  (e)  sold  in  combination.  Linage 
of  Union  (in)  shown. 

MEMPHIS,  TENN. 

C.  minercial  Appe-al . .  (ml  817,130  813,550  3.580 

Press- Scimitar  . (e)  474,264  492,195  17,931  L 

tCommercial  Appeal..  (S)  349,350  454.867  105,517  1, 


Total  D.iily  .. 

1,291.394 

1  ,.105.745 

14,351  L 

,  Ti»tal  Sunday 

349,350 

454,867 

105,517  1, 

(irand  Total  . 

1,640,744 

1,760,612 

119.868  L 

MIAMI,  FLA. 

.  Her.il.1  . 

. (ml 

778,729 

756,135 

22,594  < ; 

News  . 

. (e) 

584.470 

60.1,215 

18.745  1, 

1  Trihune  . 

272,954 

193,207 

79.747  G 

,1  Heiald  . 

. (SI 

239,145 

293,323 

54.178  L 

News  . 

. (S) 

139,744 

173.344 

33.600  I. 

Tribune  . 

. (SI 

91,98.1 

91,703 

280  G 

1  Total  Daily  . . 

1,636.153 

1,552,557 

83.596  (; 

1  Total  Sunday 

470,872 

558,370 

87,498  1, 

Grand  Total 

2.107,025 

2.110,927 

3,9112  L 

MILWAUKEE,  WIS. 

Sentinel  . 

627,096 

406,954 

220.142  G 

Journal  . 

. (e) 

1,123.824 

1.212,979 

89,155  L 

I-aCader  . 

. (e) 

185,253 

196,434 

11.181  1. 

Wisconsin  News 

. (el 

656,814 

665,488 

8.674  L 

'Sentinel  . 

. (S) 

227,669 

321,995 

94,326  L 

tjournal  . 

. (S) 

343,332 

482,961 

139,629  1. 

J  Total  Dailv  .. 

2.592.987 

2,481,855 

111,1.12  G 

1  Total  Sunday 

571,001 

804,956 

233,955  1. 

1  (irand  Total 

3,163.988 

3,286.811 

122,823  L 

MINNEAPOLIS.  MINN. 

1  Jcmrnal  . 

. (e) 

655,026 

686.770 

31,744  1. 

1  Tribune  . 

648.830 

728.184 

79,354  1, 

1  Star  . 

. (e) 

400,549 

508.099 

107,550  L 

tjoumal  . 

. (S) 

168,638 

260,187 

91,549  1, 

:  Tribune  . 

. (S) 

321,009 

421,565 

100,556  L 

Total  Daily  . 

1,704,405 

1,923,053 

218,648  1. 

Total  Sunday 

489,647 

681,752 

192,105  L 

(irand  Total 

2,194,052 

2,604,805 

410,753  L 

MODESTO,  CALIF. 

- (e)  335,290  328,739 


MONTREAL,  CANADA 


Star  . 

. (e) 

1,277,661 

1,258,421 

Gazette  . 

. . . .  (m) 

483,529 

463,618 

I-a  Presse  . 

. (e) 

973,214 

1,013,957 

La  I'atrie  . 

. (e) 

141,509 

118.806 

Herald  . 

. (e) 

190,980 

223.601 

La  Patrie  . 

. (S) 

98,269 

106,297 

Total  Dailv  . . 

3.066,893 

3,078.403 

Total  Sundav 

98,269 

106,297 

(irand  Total  . 

.  3,165,162 

MUNCIE.  IND 

3,184.700 

Press  . 

. (e) 

457,582 

447.04.1 

Star  . 

516.792 

435.998 

Star  . 

. (S) 

91.892 

133.668 

Total  Daily  . . 

974.374 

883,041 

Total  Sunday 

91,892 

133,668 

Grand  Total  . 

.  1.066,266  1,016.709 

NASHVILLE.  TENN. 

Banner  . . 

. (e) 

358,849 

367,978 

Tennessean  .... 

. (m) 

421,810 

396,184 

Banner  . 

. (S) 

157,157 

202,689 

Tennessean  . . . . 

. (S) 

144,103 

161,914 

Total  Daily  .  780,659  764,162  16,497  <J 

Toul  Sunday  .  301,260  364,603  63,343  L 

Grand  Total  .  1,081,919  1,128,765  46.846  1, 

Tennessean  sold  in  morning-evening  combination.  Linage 
of  morning  edition  shown. 

NEWARK,  N.  J. 


ledger  . 

. .  (m) 

348,539 

357,022 

8,483  L 

News  . . 

...(e) 

1,383,945 

1,353,960 

29.985  G 

Star  Eagle  . 

...(e) 

463,554 

617,202 

153,648  L 

Call  . 

...(S) 

224,618 

338,396 

113,778  L 

Ledger  . 

...(.S) 

147,250 

196.203 

48,953  L 

Total  Daily  .... 

2,196,038 

2,328,184 

132,146  L 

Total  Sunday  . . 

371,868 

534,599 

162,731  L 

Grand  Total  . . . 

2,567,906 

2,862,783 

294,877  L 

NEW  ORLEANS. 

LA. 

Times-Picayune  . . . 

.  ..(m) 

927,811 

905,894 

21,917  G 

T  ribune  . 

.  .(m) 

440,327 

471,798 

31.471  L 

Item  . 

...(e) 

567,989 

628,164 

60,175  L 

States  . 

....(e) 

510,914 

503,615 

7,299  G 

Times-Picayune  . . 

...(S) 

401,408 

510,289 

108,881  1. 

tItem-Picayune  . . . 

...(S) 

346,875 

411,017 

64,142  L 

Total  Daily  . . . . 

2,447,041 

2,509,471 

62,430  L 

Total  Sunday  . 

748,283 

921,306 

173,023  L 

(irand  Total  . . . 

3,195,324 

3,430.777 

235,453  L 

NEW  YORK.  N. 

Y. 

Times  ..  . . 

. .  (m) 

1,136,709 

1,251,174 

114,465  L 

Herald  Tribune  .. 

. .  (nr). 

819,326 

911,252 

91,926  L 

News  . 

. .  (m) 

1,357,268 

1,394,040 

36.772  I, 

Mirror  . 

.  .(m) 

358,095 

317,558 

40,537  G 

Journal-American 

...(e) 

756,029 

772,756 

16.727  L 

Sun  . 

...(e) 

1,156.082 

1,251,865 

95.783  1. 

World-Telegram  . 

...(e) 

1.070,434 

1,198,867 

128.433  L 

Post  . 

...(e) 

732,197 

689,089 

43,108  G 

•Journal-American 

...(S) 

355,337 

551.792 

196,455  L 

Time>  . 

...(S) 

843,849 

1,109.110 

265,261  L 

Mirror  . 

...(S) 

145,363 

173.270 

27,907  L 

tNews  . 

...(S) 

567,385 

732.945 

165.560  L 

tHerald  Tribune 

...(S) 

618,712 

772,218 

153,506  L 

Total  Daily  . . . 

7,386,140 

7,786.601 

400,461  L 

Total  Sunday  . 

2,530.646 

3.339,335 

808,689  1. 

Grand  Total  . . 

9,916,786  11,125,936 

1,209,150  I. 

NIAGARA  FALLS,  N.  Y. 


ROCHESTER,  N.  Y. 


Gazette  . 

1937 

1936 

(iain  or  I»ss 

1937 

. (e) 

687,191 

641,437 

45,754  G 

Times-Union  . (e) 

1.013,152 

Democrat  &  Chrotiicle  (ml 

957,978 

OAKLAND,  CALIF. 

Democrat  &  Chrrnicle  (S) 

287,171 

Pust-Knquirer 

Tribune  . 

Tribune  . 

. (e) 

. (e) 

. (SI 

503.570 

795,943 

145,483 

519,566 

784,828 

214,164 

15,996  L 
11,115  G 
68,681  L 

Total  Daily  . 

Total  Sunday  . 

<  irand  Total  . 

1,971,130 

287,171 

2,258,301 

Total  Daily  .  1.299,513  1,304,394  4.881  I, 

Total  Sund.iy  .  145,483  214,164  68,681  1, 

Grand  T<rtal  .  1,444,996  1,518,558  73,562  1, 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  449,639  442,607  7.032  G 

Times  . (e)  621,005  611,151  9.854  G 

Oklahoma  .News  . (e)  407,515  310,072  97,443  G 

Oklahoman  . (S)  230.699  310.274  79,575  1, 

Oklahoma  News  . (S)  124,092  157,266  33.174  1, 

Total  Daily  .  1,478.159  1.363,830  114.329  G 

Total  Sunday  .  354,791  467,540  112.749  1. 

Grand  Total  .  1,832,950  1,831,370  1.580  G 

OMAHA.  NEB. 

\V,, rid  Herald  . (e)  739,712  852.252  112.540  1, 

tWorld  Herald  . (S)  268,493  311,122  42.629  1. 

Gr.and  Total  .  1.008,205  1.163,374  155,169  I, 

World-Herald  sold  in  nrorning-evening  combination.  Lin¬ 
age  of  one  edition  ^bowii. 


1936  (jaintr!^ 
855,800  157^ 

1,370  44lGt 


331 ,370  44  iBii 

2.012,380  24s;«:S 


Total  Daily  . 
Total  Sunday 
Grand  Total 


BROOKLYN,  N.  Y. 

_ (e)  763,494  994,720  231,226  1, 

_ (S)  140,923  232,068  91,145  1, 


763,494  994.720  231,226 1, 

140,923  232,068  91,145  1, 

904,417  1,226,788  322,371  I, 


PEORIA,  ILL 


Journal-Transcript 

Star  . 

Journal-Transcript 
Star  . 


Total  Daily  .  1,397,491  1,405.892  8,401  I, 

Total  Sunday  .  281.158  403.448  122.290  I. 

Grand  Total  .  1.678,649  1,809.340  130.691  I, 

Journal-Transcript  soM  in  morning-evening  eomhination. 
Linage  of  one  edition  shown. 


PHILADELPHIA,  PA. 


liulletin  . 

....(el 

1,097,000 

Inquirer  . 

. . . .  (m) 

871,207 

News  . 

. (e) 

302.198 

Public  Ledger  . . . 

. (e) 

1,062.190 

Record  . 

. ...  (ml 

652,123 

tlnquirer  . 

....(S) 

607,817 

t  Record  . 

- (S) 

422,176 

Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


3.984.718  4,163.239 
1,029,993  1,276,622 
5,014,711  5,439,861 


12.712  G 
24,906  ( ; 
43,460  L 
114.884  L 
57,795  L 
105,142  L 
141,487  L 

178.521  I. 
246,629  L 
425,150  L 


PHOENIX.  ARIZ. 


Republic  . . . . . 

457,053 

(iazette  . 

706.047 

Republic  .... 

. (SI 

282,770 

ToUl  Daily  .  1,163,100  1,099,394 

Total  Sunday  .  282.770  282,036 

Grand  Total  .  1,445,870  1,381,430 

PITTSBURGH.  PA. 


Sun-Telegraph  . . . 

....(e) 

967.207 

950,791 

16.416  G 

Press  . 

....(e) 

1,290,063 

1,376.588 

86,525  1. 

Post-Gazette  . 

. . .  (m) 

677,937 

760,606 

82.669  L 

'Sun-Telegraph  . . 

.  ...(S) 

349,435 

464.325 

114.890  1. 

ttPress  . . 

....(S) 

386,962 

462,867 

75.905  L 

Total  Daily  . . . 

2,935,207 

3,087,985 

152.778  L 

Total  Sunday  . 

7.36,397 

927,192 

190.795  L 

Grand  Total  . . 

3,671,604 

4,015,177 

343.573  1. 

PORTLAND,  ORE. 

Oregonian  . 

....(m) 

494,503 

495,003 

500  1. 

Journal  . 

. (e) 

770,575 

776,574 

5.999  1. 

News-Telegram 

. (e) 

332,493 

428.899 

96.406  L 

Oregonian  . 

. (S) 

267,228 

.389,317 

122.089  L 

tjournal  . 

. (S) 

159,309 

162,181 

2.872  L 

Total  Daily  . . 

1,597,571 

1,700.476 

102,905  L 

Total  Sunday 

426,537 

551,498 

124,961  L 

Grand  Total  . 

2,024,108 

2.251.974 

227,866  L 

PROVIDENCE.  R.  I. 

Bulletin  . (e)  1,076,544  1,161,994 

Journal  . (m)  428,005  472,945 

Star-Tribune  . (e)  232.404  252,058 

Journal  . (S)  203,471  297,698 

Total  Daily  .  1,736,953  1,886,997 

ToUl  Sunday  .  203,471  297,698 

Grand  Total  .  1,940,424  2,184,695 

READING.  PA. 

K.iglc  . (e)  640,504  730,914 

Times  . (m)  622,548  617,479 

Kagle  . (S)  43,345  62,749 


ROCKFORD,  ILL. 

Register-Republic  ....(e)  605,077  600,273 

.Star  . (ml  438,819  459..164 

Star  . (S)  126,745  137,424 


Total  Daily  . . 
Total  Sunday 
Grand  Total 


1,263,052  1,348.393 
43,345  62,749 

1,306,.397  1,411,142 


Total  D.aily  .. 
Total  Sunilay 


1,043,896  1,059,637 
126,746  137,424 


Grand  Total  .  1,170,642  1,197,061 

SACRAMENTO.  CALIF. 

Union  . (m)  231,399  243,421 

Bee  . (e)  855,239  891.789 

Union  . ..(S)  170.656  218,774 


150.044  I. 
94,227  1. 
244,271  L 


Total  I  laily  . 
Total  Sunday 
Grand  Total 


Total  Dailv  . 

1,086.638 

1.135.210 

Total  Sundav  . . . . 

170.656 

218.774 

(irand  Total  . 

1.257.294 

1,353.984 

SALT 

LAKE 

!  CITY. 

UTAH 

Tribune  . 

(ml 

737.222 

655.932 

1  leseret  News  . 

.  (e) 

424,730 

401.286 

Tt  legratu  . 

.(e) 

592.359 

520.262 

Tribune  . 

.(Si 

222,636 

280.436 

Total  Daily  . 

1.754.311 

1,577,480 

Total  Sumiav  .... 

222.636 

280,436 

(irand  Total  . 

1,976,947 

1,857,916 

SAN  ANTONIO.  TEXAS 


Light  . 

. (el 

536,419 

582.382 

Kxpres.s  . 

303,104 

304,909 

News  . 

. (e) 

628,230 

637,819 

'Light  . 

. (S) 

358.939 

440,274 

Kxpress  . 

. (S) 

206,176 

287,684 

Total  Daily  .  1,467,753  1,525,110  V£:[ 

Total  ,Sunday  .  565,115  727,958  1(230’ 

(irand  Total  .  2,032.868  2,253,068  22IUtH 

SAN  DIEGO.  CALIF. 


Union  . 

.  .(ml 

443,358 

498,108 

54r>': 

Sun  . 

, . .  (e) 

458,123 

499,035 

Tribune  . 

, . . (e) 

720,789 

781,485 

MiK'. 

Union  . 

..(S) 

234.880 

341.890 

107J1IL 

Sun  . 

..(S) 

80,903 

153,015 

72311; 

Total  Dailv  . 

1,622.270 

1.778,628 

15(311; 

Total  Sunday  . . . 

315,783 

494,905 

(jrand  Total  . . . . 

1,938.053 

2,273.533 

33S.«i; 

SAN 

FRANCISCO,  CALIF. 

Chronicle  . 

. .  (m) 

550.758 

594.101 

43.3«i; 

Kxaminer  . 

. .  (m ) 

735,335 

763,599 

38jii«; 

Call-Bulletin  . 

...(el 

683.730 

651,094 

3231G 

News  . . 

...(c) 

865,467 

779,267 

8(3Hi 

Chronicle  . 

..(SI 

211.671 

302.924 

«3!i; 

’Examiner  . 

..(S) 

410.569 

550,784 

1«31;; 

Total  Daily  . 

2,835,290 

2,788,061 

473215 

Total  Sunday  . . 

622,240 

853.708 

23L4(L 

Grand  Total  ... 

3,457.530 

3,641,769 

184331. 

Chronicle  includes  valley  edition. 

SCHENECTADY.  N.  Y. 

Gazette  . (ml  808,749  752.677  Stji:; 

rnion-St.ir  . (e)  767.999  691.203  ?(,» 

Gran.l  Total  .  1,576,748  1,443,880  l3i«i 


I 


Trilmnc  . 

533,270 

492.922 

403115 

. (e) 

993.749 

960.203 

Scrantonian  . . . . 

. (S) 

236,004 

381.094 

Tribune  . 

. (S) 

72.215 

■n 

Total  Daily  .  1,527,019  1,453,125  7^2 

Total  Sunday  .  308,219  381.094  TiK- 

Grand  Total  .  1,835,238  1,834,219  U”' 

SEATTLE,  WASH. 


Post  Intelligencer 

.  .(m) 

424,084 

58.345 

Star  . 

...(e) 

235,543 

402,898 

Times  . 

...(e) 

788.561 

997,205 

'Post-Intelligencer 

..(S) 

276.178 

434,474 

Times  . 

,..(S) 

195,174 

Total  Daily  _ 

1,448,188 

1,458.448 

Total  Sund.ay  . . 

471,352 

434,474 

Grand  Total  ... 

1,919.540 

1,892,922 

SIOUX*  CITY,  IOWA  ... 

. (d)  373,167  373.334  1^ 

. (e)  3  1  3,49  7  343,428  3'.«' 

. (S)  86.649  157,203  70j:4- 


Journal  . 

...(d) 

373,167 

Tribune  . 

...(e) 

313,497 

Journal  . 

...(S) 

86.649 

Total  Dailv  , . , . 

686,664 

Total  Sundav  . . 

86,649 

Grand  Total  . . . 

773,313 

157.203 

875.965  ll>2’‘-‘' 


SOUTH  BEND,  IND. 


RICHMOND.  VA. 

News-r.^ader  . (e)  1.018,483  1,054,003  35,520  1, 

Times-Dispatch  . (m)  563,155  597,278  .14,123  1, 

Times-Dispatch  . (S)  257.869  340,877  83,008  1, 

Total  Daily  .  1,581,638  1,651.281  69,643  1, 

Total  Sund.t*-  .  257,869  340.877  83,008  1, 

Grand  Total  .  1,839,507  1,992,158  152,651  1, 

ROANOKE.  VA. 

Times  . (m)  240,949  334,092  93,143  L 

World- News  . (e)  463.883  465,296  1,413  1, 

Times  . (S)  171,726  195,185  23,459  L 


\tws-Times  . . 

....(e) 

474.294 

Tribune  . 

....(el 

668,706 

News-Timo  . 

...(SI 

65.161 

Trilnine  . 

,...(S) 

92,656 

Total  Dailv  . . . . 

1,143,000 

Total  Suml.iy  . 

157,817 

Grand  Total  . . . 

1,300,817 

704,832  799,388  94,556  I, 

171,726  195,185  23,459  1, 

876,558  994,573  118,015  1, 


SPOKANE.  WASH. 

.S|xikesman-Rcview  ...(m)  369.471  407,M3  ^ 

Chronicle  . (e)  639.039  65  .933 

Press  . (e)  226,162  274.2M 

■tSpokesman-Review  ..(S)  204,482  234,097  _ 

Total  Daily  .  1,234,672  1.333.^  jJJlS 

Total  Sunday  .  204,482  234.097  ^ 

Grand  Total  .  1,439,154  1,567,941  wa- 
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pOR  DECEMBER  18.  1937 

November  Linage  for  Leading  Cities 


nGlobf  Democi  ;.t 
Posi-ni<patch  - 


Tolal  Daily 
Toul  Sunday 
Grand  T<»tal 


ST.  LOUIS.  MO 

TULSA 

,  OKLA. 

1937 

1936 

(lain  or 

1937 

1936  ' 

Gain  or  I.oss 

. . .  (in) 

69.3,578 

7.34,535 

40,957  L 

'rribune  . 

. (e) 

544,334 

539,017 

5,317  G 

...(e) 

941.628 

1,067,450 

125,822  1, 

World  . 

493.533 

464,523 

29.010  G 

....(e) 

661 .290 

623,765 

37.525  G 

Tribune  . 

. (.S) 

121.889 

185,397 

63.508  I, 

..(S) 

313.778 

327,474 

13,696  L 

World  . 

. (S) 

205.300 

272,650 

67,350  1. 

...(S) 

396.169 

567,088 

170,919  L 

- -  . 

_ — 

YOUNGSTOWN.  OHIO 

1937  1936  C’laiti  or  Ia>ss 


J.296.496  2,425,750  129,254  1. 

709,947  894,562  184.615  I. 

3.006,443  3,320,312  313,869  1, 


Total  Daily  .  1,037.867  1,003.540  34.327  f. 

Total  Sunday  .  327,189  458,047  130,858  I. 

Grand  Total  .  1,365,056  1,461,587  96,531  I. 

WASHINGTON,  D.  C. 

[frald  . (m)  544,6.39  564.546  19,907  1, 

ost  . fill)  637.502  644,942  7,440  1. 

rws  . (e)  558,569  650,954  92,385  1, 

imcs  . (f)  971,034  1,103,462  132,428  1, 

tar  . (r)  1,625,106  1,621,936  3.170  G 

Herald  . (S)  434.789  603,777  168,988  1, 

tStar  . (S»  512,264  634,027  121.763  1, 

ost  . f.S)  281.287  417,693  136,406  1, 

Total  Daily  .  4.336.850  4,585,840  248.990  I, 

Total  .Sunday  .  1.228..340  1,655,497  427,157  1, 

Grand  Total  .  5,565,190  6,241,337  676,147  I, 

WESTCHESTER  COUNTY  IN.  Y.)  GROUP 


ST.  PAUL.  MINN. 

p^eer  Press  _ (ni)  588.627  648,510  59,883  1, 

. (e)  673,776  781,696  107,920  1, 

. (e)  462.614  473.454  10.840  1, 


Pioneer  Press  . (S)  167,763  197,284  29,521  I, 

Total  Daily  .  1.725,017  1,903,660  178.64.3  I. 

Total  Sunday  .  167,763  197,284  29.521  I, 

Grand  ToUl  .  1.892.780  2,100,944  208,164  1, 


Journal  . (e) 

Herald  ...  . . -fe) 

Post-Sttndard  . (ni) 

•.American  . fS) 

Herald  . . (S) 

Post-Standard  . (S) 


SYRACUSE,  N.  Y. 

...(e)  746,048  768.057 
...(e)  661,468  715,240 


Herald  . (m) 

Post  . f  in ) 

•Vews  . (e) 

Times  . (e) 

Star  . (e) 

'Herald  . (.S) 

ttStar  . (S) 

Post  . (.S) 


544,6.39  564.546 

637.502  644,942 

558,569  650,954 

971,034  1,103,462 
1,625,106  1,621,936 
434.789  603,777 

512,264  634,027 

281,287  417,693 


531,702  563,268 

215.629  299,068 

94,272  135,506 

95,298  113,315 


ToUl  Daily  . . . 

1,939.218 

2,046.565 

Total  Sunday 

405,199 

.546.889 

Grand  Tolal  . 

2, .344.41 7 

2.593.454 

TACOMA.  WASH. 

A’fWsTribune 

. (e) 

516.961 

561,048 

. (e) 

435.321 

385,236 

NrwvTribune  . . , 

. (S) 

128,700 

186,891 

Total  Dailv  . . 

952.282 

946,284 

Total  Sunday 

128.700 

186.891 

Grand  Total  . 

1,080.982 

1.13.3.175 

107„347  1, 
141,690  I, 
249,037  1. 


TOLEDO,  OHIO 

Times  . (m)  116,194  133,285 

Blade  . <e)  919..522  974,659 

N’e»sBee  . (e)  474,302  575,260 

Times  . (S)  275.412  370,925 


Total  Daily  .  1.510.018  1,683,204 

Total  Sunday  .  275.412  .370,925 

Grand  Total  .  1.785,4.30  2.054.129 

TORONTO.  ONT..  CANADA 


Globe  &  Mail  . (m) 

Star  . (e) 

Star  . ( w ) 

Telegram  . (e) 


594.197  565.704 

1.4.36.9.31  1.596,102 
116,466  146,615 

1.326,766  1,411,853 

3.474,360  3,720.274 


173,186  I, 
95.513  I, 
268.699  I. 


28,493  C. 
159.171  I, 
30,149  I, 
85,087  I, 


TRENTON.  N.  J. 

Times  . (e)  693.622  688.005  5.617  G 

Times-Advertiser  - (S)  73.036  108,452  .35,416  1, 

Grand  Total  .  766,658  796,457  29.799  I, 


.Mainaroneck  Times  . . 

.(e) 

186.482 

201,783 

15,301  L 

Mount  Vernon  Argus,  (e) 

425,841 

440,718 

14,877  1, 

\ew  Rochelle 

Standard  Star  . 

(e) 

471,121 

457,280 

13.841  G 

Ossining  Citizen 

Register  . 

.(e) 

196.082 

201,069 

4,987  1, 

Port  Chester  Item... 

.(e) 

.320,4,39 

.329,028 

8,589  L 

Tarrytown  News  .... 

.(e) 

195,417 

223,152 

27,735  L 

Vonkers  Herald- 

Statesman  . 

.(e) 

409.803 

.385.634 

24,169  G 

White  Plains  Reporter 

.(e) 

5.34.234 

589.846 

55.612  L 

Peekskill  Star  . 

.(e) 

279.268 

283,337 

4.069  L 

Grand  Total  . 

3,018.687 

.3.111.847 

9.3.160  L 

WICHITA,  KAN. 

Beacon  . 

.(e) 

626,344 

616,156 

10.188  G 

Eagle  . 

(m) 

.342.274 

.306.821 

.35.453  G 

E-agle  . 

.(e) 

457.779 

428.941 

28,838  G 

Beacon  . 

.(S) 

218,534 

292,059 

73,525  L 

Kagle  . 

(S) 

127.910 

172,931 

45,021  L 

Total  Dailv  . 

1.426.397 

1,351,918 

74.479  G 

Total  Sunday  . . . . 

,346.444 

464,990 

118,546  L 

Grand  Total  . 

1.772,841 

1.816,908 

44,067  L 

WILKES-BARRE. 

PA. 

Record  . . 

,  (m) 

715,724 

780,354 

64.630  L 

Times-I-eader  . 

.(e) 

89,3,253 

819,942 

73.311  G 

■News  . 

.(el 

512.563 

506,813 

5.750  G 

Independent  . 

.(S) 

183.372 

239,737 

56.365  I, 

Total  Daily  . 

2.121.540 

2.107,109 

14.431  G 

Total  Sunday  . . . . 

183,372 

239.737 

56,365  L 

Grand  Total  . 

2,304.912 

2,346.846 

41.934  1. 

Record  not  i-ublishetl 

from  Nov. 

3  to  Nov. 

9  inclusive. 

WINSTON-SALEM, 

N.  C. 

'I'win  Citv  Sentinel.. 

.(e) 

404.817 

Journal  &  Sentinel . . 

.(S) 

112,249 

. 

Telegram 

. (e) 

851,955 

964,031 

Vindicator  & 

Telegram  . . . 

. (S) 

193,212 

293,417 

(irand  Total 

1,045,167 

1,257,448 

Figurct  SapplUd  by 

Pabllshsr 

BRONX  (NEW  YORK 

CITY) 

Home  News  ... 

. (e) 

247,798 

320,791 

Home  News 

. (S) 

84,994 

1.38,721 

Grand  Total 

332,792 

459,512 

GARY.  INO. 

l*ost-Tribune 

. (e) 

704,078 

753,128 

KANSAS  CITY,  KAN. 

Kansan  . 

. (e) 

283,661 

283,045 

Kans;m  . 

. (S) 

103,922 

126,105 

Grand  Total 

387,583 

409,150 

KANSAS 

CITY,  MO. 

?ournal-l*ost 

294,630 

342,958 

Star  . 

. (e) 

854,111 

824,241 

Times  . 

. (ni) 

724,520 

705,698 

Journal-Post 

. (.SI 

121,335 

163,892 

Star  . . 

. (S) 

393,267 

524,969 

Total  Daily  . 

1.873,261 

1,872,897 

Total  Sunday 

514,602 

688,861 

Grand  Total 

2,387,863 

2,561,758 

NEW  BEDFORD,  MASS. 

Standard-Times 

. (e) 

442,260 

483,770 

Mercury  . 

448,840 

489,454 

Standard-Times 

. (S) 

41,202 

72,604 

Total  Daily 

891,100 

973,224 

Total  Sunday  . 

41,202 

72,604 

(>rand  Total 

932,302 

1,045,828 

48,328  L 
29,870  G 
18.822  G 
42,557  L 
131,702  L 

364  G 
174,259  L 
17.3,895  L 


TROY.  N.  Y. 

Record  . (m)  646,987  64.3,022  3,965  G 

Record  (m)  sold  in  combination  with  Times  (e).  Linage 
of  Record  (m)  shown. 


Grand  Total  .  517,066  . 

WORCESTER.  MASS. 

Telegram  . (m)  541.186  570.072 

Gazette  . (e)  642,118  660,252 

Post  . (e)  .387.198  .362.085 

Telegram  . (S)  189,058  236,729 


Total  Daily  . . 
Total  ,Snnday 
Grand  Total 


1.570,502  1.592,409  21.907  1, 

189.058  236.729  47,671  I, 

1,759.560  1,829,138  69,579  1, 


MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY.  "THIS  WEEK"  AND  METROPOLITAN 
GROUP— NOVEMBER.  1937 

•“AMERICAN  WEEKLY”  Linage— 102,197  lines  is  in¬ 
cluded  in  the  Sunday  figures  of  the  following  papers: 

Albany  Times  Union,  Atlanta  American,  Baltimore  Ameri¬ 
can,  Boston  Advertiser,  Chicago  Herald-Examiner,  Detroit 
Times,  Milwaukee  Sentinel,  New  York  Journal  American, 
Pittsburgh  Sun-Telegraph,  .San  .Antonio  Ijght,  Syracuse 
American,  Washington  Herald;  104.107  lines  in  the  Los 
Angeles  Examiner,  San  Francisco  Examiner,  Seattle  Post- 
Intelligencer. 

fTIlIS  WEEK”  Linage— ,31,341  lines  is  included  in  the 
Sunilay  figures  of  the  following  papers: 

Atlanta  Journal,  Baltimore  Sun,  Birmingham  News  and 
.Age  Herald,  Boston  Herald,  Buffalo  Times,  Chicago  Daily 
News,  Cincinnati  Enquirer,  Cleveland  Plain  I^aler,  Dallas 
News,  Detroit  News,  Indianapolis  Star,  Memphis  Commercial 
.Appeal,  Milwaukee  Journal,  Minneapolis  Journal,  New  Or¬ 
leans  Item  Tribune,  Omaha  World-Herald,  Philadelphia 
Record,  Pittsburgh  Press,  St.  T,ouis  Globe  Democrat,  Wash¬ 
ington  .Star;  .31,341  lines  in  the  New  York  Herald  Tribune, 
24,095  lines  in  the  Los  Angeles  Times,  Portland  Journal, 
SiKjkane  Spokesman  Review. 

^“METROPOLITAN  GROUP”  Linage  is  included  as  fol¬ 
lows  in  Sund.ay  figures: 

Baltimore  Sun,  44,985;  Boston  Globe,  45,285;  Buffalo 
Times,  18.365;  (jhicago  'Tribune,  46.674;  Cleveland  Plain- 
Dealer,  46,968;  Detroit  News,  41.024;  New  York  News, 
.35,740;  Philadelphia  Inquirer,  45,270;  Pitt.sburgh  Press, 
44,853;  St.  T.ouis  Globe-Democrat,  29,917;  Washington  Star, 
41.915. 


News  of  the 
Syndicates 

continued  from  page  34 

Gaor  Williams  Cartoons 
THE  DRAWINGS  of  the  famous 
‘^Hoosier’’  cartoonist,  the  late  Gaar 
Williams,  are  to  be  re -syndicated  by 
the  Chicago  Tribune-New  York  News 
Syndicate  beginning  soon  after  Janu¬ 
ary  1. 

Mr.  Williams’  two-column  panels 
called  “classics  that  will  never 
die”  by  the  syndicate.  He  drew  sev- 
series  and  syndication  will  begin 
with  “Among  the  Folks  in  History.’’ 
Other  series  that  might  follow  were: 
Mort  Green;”  “A  Strain  on  the 
Family  Tie;”  “Our  Secret  Ambition;” 
and  “Zipper.” 

Mr.  Williams  was  born  Dec.  12,  1880, 
and  died  June  15,  1935. 

Substitution 

UNDER  THE  headline  “Mr.  Pegler  the 
Advertiser,”  the  Montgomery  (Ala.) 
Aduwtiser  one  day  this  week  printed 
Westbrook  Pegler’s  column,  in  the 
^ace  dually  devoted  to  Raymond 
s  column,  with  this  comment: 
Witor’s  Note:  By  a  clerical  error 
United  Feature  Syndicate  sends  the 
Advertiser  Westbrook  Pegler’s  column 
Instead  of  Clapper’s,  but  we  are  print- 
jng  it  just  the  same,  because  Peg- 
CT  is  also  good,  and  is  as  well 
known. 


Dratvings  for  Hymnals 
HYMNALS  OF  THE  United  Brethren 
Church  at  Stillwater,  Okla.,  are 
decorated  with  early  drawings  by 
Chester  Gould,  creator  of  the  comic 
strip  detective  “Dick  Tracy,”  the 
Stillwater  (Okla.)  Daily  Press  said  last 
week  in  a  feature  story  about  Gould 
who  Adsited  his  parents  there  during 
the  Thanksgiving  holidays.  The  car¬ 
toonist  obtained  the  idea  for  his  de¬ 
tective  strip  while  covering  Chicago 
police  court  as  a  reporter.  It  is  now 
syndicated  by  the  Chicago  Tribune 
New  York  News  Syndicate. 

Babies  Christened 

THE  THREE  BABIES  in  Ed  Reed’s 

“Off  the  Record”  cartoons,  which 
are  syndicated  by  the  Des  Moines 
Register  and  Tribune  Syndicate,  re¬ 
ceived  names  this  week  after  a  nation¬ 
wide  reader  contest  begun  several 
weeks  ago. 

Henceforth,  and  the  babies  were 
christened  in  the  cartoon  which  ap¬ 
peared  Wednesday,  they  will  be 
known  as  “Bib,”  “Ann,”  and  “Tuck¬ 
er.” 

A  first  prize  of  $100  was  given  Marie 
Debold  of  Pittsburgh  for  the  names. 
Other  smaller  prizes  were  awarded. 

Thompson  Talks  Twice 

DOROTHY  THOMPSON,  New  York 

Herald  Tribune  columnist,  who  has 
been  broadcasting  her  talks  on  “Peo¬ 
ple  in  the  News”  each  Friday  over  an 
NBC  network  will  double  her  sched¬ 
ule  Jan.  4  and  speak  Tuesdays  as 


well  at  7:30  p.m.  EST.  She  is  spon¬ 
sored  by  the  American  Cigarette  & 
Cigar  Company,  makers  of  Pall  Mall 
cigarettes.  Compton  Advertising,  Inc., 
is  the  agency. 

Ellis  to  Near  East 

MAKING  HIS  tenth  trip  to  the  Near 
East,  Dr.  William  T.  Ellis  of  the 
Ellis  Service,  Swarthmore,  Pa.,  is 
sailing  Jan.  4,  aboard  the  American 
Export  liner  “Exeter,”  accompanied 
by  Mrs.  Ellis,  for  the  eastern  Mediter¬ 
ranean  countries.  Dr.  Ellis  says  he  has 
his  eye  on  certain  big  stories  that  the 
routine  news  coverage  has  missed. 
He  will  also  be  gathering  material  for 
his  Sunday  School  Lesson  and  f.or 
“Religion  Day  By  Day.”  He  will 
be  absent  from  America  for  five 
months. 


3  IN  FELLOWS'  JOB 

Dexter  Fellows’  job  as  circus  press 
agent  will  be  split  among  three  men 
because  show  officials  said  no  one  can 
match  his  “years  of  experience,  his 
contacts  and  his  place  in  the  hearts 
of  American  newspaper  men.”  Roland 
Butler,  general  press  representative 
for  Ringling  Brothers  and  Bamum  & 
Bailey,  said  at  winter  quarters  in 
Sarasota,  Fla.,  that  Frank  Braden,  Sam 
Stratton  and  himself  would  take  over 
Fellows’  assignments.  A  fourth  man, 
A1  J.  Lester,  will  assist  in  general 
publicizing. 

Fellows  died  Nov.  26  at  Hatties¬ 
burg,  Miss. 


National  Press  Club 
to  Elect  Bra-yman 

Washington,  D.  C.,  Dec.  16 — John 
O’Donnell  of  the  New  York  Daily 
News,  and  Arthur  Hachten  of  Inter¬ 
national  News  Service,  contesting  for 
the  office  of  vice-president,  were 
scheduled  to  furnish  the  only  reed 
election  battle  as  members  of  the  Na¬ 
tional  Press  Club  prepared  to  ballot 
Saturday  for  officers  to  serve  in  1938. 

Harold  Brayman,  Philadelphia  Eve¬ 
ning  Ledger,  had  no  competition  for 
the  presidency,  and  will  be  elevated 
from  the  office  of  vice-president. 
Others  assured  of  election  are:  Felix 
T.  Gotten,  financial  writer,  secretary; 
Charles  A.  Hamilton,  Binghamton 
Press,  treasurer;  Lawrence  Stafford, 
Grand  Rapids  Press,  financial  secre¬ 
tary;  retiring  President  Charles  O. 
Gridley,  Denver  Post,  one-year  term 
on  the  board  of  governors. 

Contesting  for  three  places  on  the 
board  of  governors  were  Warren  B. 
Francis,  Los  Angeles  Times;  Raymond 
Z.  Henle,  Block  Newspapers;  Theodore 
A.  Huntley,  Washington  Herald- 
Times;  Clifford  A.  Prevost,  Detroit 
Free  Press;  and  J.  R.  Wiggins,  St. 
Paul  Pioneer  Press. 

XMAS  SEALS  ON  DAILY 

The  JVorinan  (Okla.)  Transcript,  in 
promoting  the  Sede  of  Christmas  Seals, 
stamped  each  copy  of  the  Nov.  25  issue 
with  a  seal.  The  seal  was  inserted 
in  a  blank  space  left  in  a  news  story. 
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Bufialo  Dailies 


Deliver  During 
Big  Snowstorm 


TAKAISHI  TELLS 
WHAT  JAPAN  WANTS 

Toldo  Editor  Addresses 
Group  at  Luncheon 


E.  Dana  Johnson  Dies; 
Free  Press  Champion 


Distribution  Reported 
95 Complete  .  .  .  Paper 
Aids  Rescue  of  Women 


Buffalo  newspapers,  during  a  three- 
day  snowstorm  which  crippled  north 
Buffalo,  Kenmore  and  other  northern 
suburban  areas  with  an  estimated  loss 
to  business  of  $2,000,000,  completed 
95%  or  better  of  deliveries  and  gave 
full  accounts  of  the  storm’s  toll  in  the 
face  of  nearly  impossible  conditions. 
The  storm  began  Wednesday,  Dec.  8. 

In  addition,  the  Buffalo  Times  or¬ 
ganized  a  relief  expedition,  which 
helped  to  rescue  two  middle-aged 
women,  suffering  from  recent  cataract 
operations,  and  a  mother  expecting  a 
baby,  from  marooned  homes. 

Sleighs,  sleds  and  special  trains  were 
used  in  the  effort  to  keep  deliveries 
as  nearly  complete  as  possible. 

A  horse-drawn  cutter  was  hired 
Friday  by  the  Buffalo  Times,  and  by 
this  means  2,400  deliveries  were  made 
ui  seven  hours  in  the  Kenmore  area 
Friday  and  Satvmday.  About  50%  of 
the  Kenmore  and  Riverside  sections 
were  delivered  by  means  of  sleds  and 
back  packs,  and  about  98%  of  total 
Hmes  deliveries  were  completed 
throughout  the  storm.  Circulation 
Manager  Arthur  T.  Lawson  reports. 
Trains  replaced  the  usual  trucks  in 
deliveries  to  the  Tonawandas  and 
nearby  points. 

Ad  Thanks  Loyal  Boys 

The  loyalty  of  Times  boys  in  mak¬ 
ing  the  delivery  record  possible  was 
recognized  both  vocally  and  in  an 
advertisement  appearing  Saturday,  in 
which  the  management  said  “Thank 
You,  Boys,”  with  a  picture  showing  a 
Times  boy  making  a  delivery  in  heavy 
snow. 

Circulation  Manager  George  N. 
Therrien,  Buffalo  Evening  News,  said 
a  100%  turnout  of  its  boys  made  pos¬ 
sible  nearly  lOO*;©  of  the  News  deliv¬ 
eries.  The  News  operated  from  five 
relay  points,  each  truck  carrying  four 
or  five  sleds  for  boys  to  iise.  Trains 
were  used  by  the  News  to  get  papers 
into  the  outlying  suburban  districts. 
Three  News  trucks  were  marooned  by 
the  snow,  one  of  them  for  two  days. 
Elxtra  papers  were  sent  out  in  these 
sections,  to  complete  deliveries. 

The  Courier-Express  Dec.  12  oper¬ 
ated  a  special  train  to  Niagara  Falls, 
Tonawanda,  Lockport,  Medina  and  Al¬ 
bion  carrying  Sunday  papers.  Circula¬ 
tion  Manager  Frank  J.  Clancy  reports 
that  deliveries  were  95%  complete. 
Many  extra  trucks,  some  big  toboggans 
and  sleds  for  the  boys,  helped  make 
this  possible,  he  said. 

Staffs  Stay  at  Hotels 

All  three  papers  found  downtown 
sales  impossible  to  gauge  accurately 
because  hundreds  of  persons  were  kept 
from  work.  A  score  of  workers  from 
the  Buffalo  Evening  News,  stayed  in 
one  hotel,  the  night  of  Dec.  10.  Others 
from  the  News  and  the  other  two 
dailies  went  to  other  hotels  and  the 
homes  of  friends  on  this  and  other 
nights.  Some  newspaper  employes 
failed  to  get  to  woik  for  days. 

Reporters  and  cameramen  used  skiis 
in  rounding  up  the  story.  Several 
Times  men  thus  equipped  were  able 
to  reach  destitute  families  with  milk, 
bread  and  other  food. 


Shingoro  Takaishi,  editor  of  Tokyo 
Nichi  Nichi,  who  has  toured  this  coun¬ 
try  from  coast  to  coast,  lecturing  and 
broadcasting,  was  entertained  Dec.  7 
by  Dean  Carl  Ackerman  and  faculty 
of  the  Graduate  School  of  Journalism 
of  Columbia  University,  at  luncheon 
in  the  Faculty  House,  where  a  large 
company  of  professors,  editors,  pub¬ 
lishers,  authors,  journalists  heard  a 
brief  “off  the  record”  talk  on  Japan’s 
aims  in  North  China. 


In  his  U.  S.  addresses  Mr.  Takaishi 
has  spoken  quite  frankly,  and  this 
talk  was  no  exception.  He  agreed  that 
his  two  main  points  should  go  on  the 
record. 


His  first  point  was  that  the  Japanese 
Army  had  not  prepared  to  send  troops 
to  North  China.  As  an  editor  he  was 
advocating  “strong  measures  against 
unruly  Chinese  soldiers  at  a  time  when 
there  was  a  serious  difference  of  opin¬ 
ion  among  army  chiefs  about  sending 
troops.  It  was  three  to  five  days 
before  they  could  come  to  a  deci- 


Wants  Free  Hand 

The  other  point  was  that  the  Japa¬ 
nese  are  seeking  a  peaceful  penetra¬ 
tion  of  North  China,  an  atmosphere  of 
friendly  administration  there.  Japan 
is  eager  to  have  the  natural  resources 
of  North  China  developed;  with  spe¬ 
cial  rights,  such  as  other  powers  have 
had,  for  the  opening  of  railways  and 
mines.  Ultimately  what  Japan  wants 
is  a  more  or  less  free  hand  in  the 
economic  development  of  North  China, 
with  the  cooperation  of  China  and 
other  powers.  Japan  would  welcome 
American  capital  in  North  China. 
And  Japan  has  no  intention  of  in¬ 
fringing  on  Chinese  sovereignty,  the 
Tokyo  editor  said. 

Dean  Ackerman,  who  introduced  the 
speaker,  met  Mr.  Takaishi  and  other 
editors  in  Japan  two  years  ago.  After 
the  luncheon  Mr.  Takaishi  adjourned 
to  the  School  of  Journalism  where  he 
spoke  to  the  students  on  the  Japanese 
press. 


E.  Dana  Johnson,  58,  for  24  years 
editor  of  the  Santa  Fe  New  Mexican, 
died  in  Pasadena,  Cal.,  Dec.  10,  of  a 
heart  attack.  Mr.  Johnson,  who  re¬ 
signed  as  editor  of  the  paper  last 
summer,  had  arrived  in  Pasadena 
Dec.  8  for  a  rest  after  37  years  of 
newspaper  work  in  New  Mexico.  He 
was  suddenly  stricken  and  removed 
to  a  hospital  where  he  died. 

In  1917,  he  gained  national  prom¬ 
inence  in  a  legal  controversy  grow¬ 
ing  out  of  criticism  of  a  political  can¬ 
didate  which  subsequently  involved 
the  freedom  of  the  press.  His  deter¬ 
mination  to  continue  a  campaign 
against  a  political  candidate  despite 
the  fact  libel  charges  had  been  filed 
against  the  paper  caused  Mr.  Johnson 
to  be  cited  for  contempt  of  court. 
As  editor  of  the  paper,  Mr.  Johnson 
was  sentenced  to  30  days  in  jail  but 
the  sentence  was  reversed  two  years 
later  by  the  State  Supreme  Court 
which  ruled  that  the  newspaper  had 
the  right  to  continue  its  campaign 
despite  filing  of  libel  charges. 

He  was  widely  known  throughout 
the  Southwest  for  his  editorials  and 
firm  stand  on  governmental  questions. 
Following  the  passage  of  the  Social 
Security  act  he  jibed  the  govern¬ 
ment  by  substituting  social  security 
numbers  for  by-lines,  from  the  editor 
to  reporters,  in  the  editions  of  Dec. 


Mrs.  Emma  Louise  Ray,  62,  for  *  111 
years  society  editor  of  Attica 
Ledger-Tribune,  died  Dec.  8  4(1 

hp-art  attack  Mrs  Raw  uroo  ii _ _  * 


heart  attack.  Mrs.  Ray  was  the  wido! 
of  Robert  E.  Ray,  who  in  1912  founi, 
the  Attica  (Ind.)  Daily  Tribune!^  — 
sold  it  in  1917  to  J.  Frank  McIW,^ 


sold  it  in  1917  to  J.  Frank  McDermaJ  ?b' 
Jr.,  present  publisher  of  the  met*. 
Ledger-Tribune.  jjii; 


d^httuarp 


J.  FRANK  BCXIAN,  for  the  past  18 
years  city  editor.  Mount  Vernon 
(Ill.)  Register-News,  died  of  pneu¬ 
monia  Dec.  10  at  his  home  in  Moimt 
Vernon. 


Charles  Henry  Dorr,  70,  F 

newspaperman  and  owner  (rf  1)5^ 
News  Syndicate,  died  Dec.  12  ,  ’he 

heart  attack  at  his  home  in  pre 
York.  He  started  his  career  in  tji,  -JP 
West,  went  to  Boston  and  later  jooMi 
the  New  York  World.  His  syndk*,  ^ 
supplied  pictures  to  foreign  m*. 
zines  and  newspapers.  net 

Mrs.  Metille  Brooks,  wife  of  Riii. 
ard  S.  Brooks,  associate  editor,  Spraj.  ® 
field  (Mass.)  Republican,  died  Dec,;  ^ 
at  Springfield  Hospital,  after  a  kfW 
illness.  SI 

Alvin  Kemper,  43,  of  the  PoNdev  "  ■ 
(Cal,)  Star-News  advertising  depart-  ^ 
ment,  was  found  dead,  slumped  apin^^ 
a  tree  trunk  in  a  vacant  lot  in  th  s, 
Altadena  foothills  Dec.  12,  by  tn 
hikers.  An  autopsy  was  ordered.  Hr 
is  survived  by  his  wife  and  son. 

Eugene  H.  Arnold,  47,  attorney,  one-  ^ 
time  legislator  and  former  repmierfar  f 
the  Washington  Herald  and  the  Belli.  ^ 
more  Sun,  died  Dec.  15  at  Klbut 
W.  Va.  * 

Russell  Pennycook,  41,  at  one  tune  C 
publisher  of  the  Vallejo  (Cal.)  (nifw- 
icle,  died  Dec.  11  at  Salinas,  CaLd 
heart  disease.  He  succeeded  b  p 
father,  W.  D.  Pennycook,  as  publisbo  jj 
at  Vallejo.  He  was  with  the  United  g 
Press  at  San  Francisco  and  Sacra-  ^ 
mento.  I- 


i 


EIdwin  Lewis  McMillen,  71,  asso¬ 
ciate  editor,  Jamestown  (N.  Y.)  Post, 
died  at  his  home  there,  Dec.  13.  He 
started  his  career  on  the  old  Pitts- 
btirgh  Commercial  Gazette  in  1890 
and  later  worked  in  Ohio.  In  1918  he 
returned  to  Pittsburgh  and  was  an 
editorial  writer  on  the  Gazette-Times. 
When  that  paper  merged  with  the 
Post  in  1927  he  located  in  Jamestown. 


PNPA  CONTEST 


One  of  the  features  of  the  1938  an¬ 
nual  convention  of  the  Pennsylvania 
Newspapier  Publishers’  Association  at 
the  Penn-Harris  Hotel,  Harrisburg, 
Jan.  14-15,  will  be  a  newspaper  con¬ 
test,  with  awards  including  21 
plaques,  21  certificates  and  21  honr- 
able  mentions.  The  chief  judge  will 
be  Don  A.  Johnson,  production  man¬ 
ager,  Trenton  (N.  J.)  Times.  Five 
contest  divisions  include  one  for 
dailies  over  15,000  circulation,  one  for 
dailies  between  15,000  and  6,000  cir¬ 
culation,  one  for  dailies  under  6,000 
circulation,  and  one  for  weeklies  and 
semi-weeklies.  There  will  also  be  a 
contest  for  best  women’s  and  society 
features  for  newspapers  of  10,000  cir¬ 
culation  and  more  and  less  than  10,- 
000.  Classifications  include  best  front 
page,  newspaper  production,  best  edi¬ 
torial  page,  best  sports  page  or  pages, 
best  pictures. 


Robert  C.  Johnson,  73,  of  Portland 
Oregon  Journal  staff,  who  earlier  in 
his  career  headed  the  first  Associated 
Press  bureaus  in  Portland  and  in  Seat¬ 
tle,  died  Dec.  11  in  Portland  following 
several  months’  illness.  He  started 
his  career  in  1888  with  Portland  News 
and  became  night  manager  of  the  San 
Francisco  AP  office  and  participated 
in  coverage  of  the  earthquake  in  1906. 
Later  he  worked  in  the  New  York  and 
Salt  Lake  City  AP  offices,  leaving  in 
1913  to  join  the  Portland  Oregon  Jour¬ 
nal. 


JAMES  P.  BICKET  J 

James  P.  Bicket,  61,  a  veteran  ol  ^ 
nearly  40  years  of  newspaper  work  in  | 
Chicago  and  former  managing  editor 
of  the  Chicago  American,  died  Dec  9 
at  the  Mayo  clinic,  Rochester,  Minn, 
where  he  had  undergone  seven: 
weeks’  treatment  for  a  stomach  ail¬ 
ment.  He  retired  from  newspaper 
work  in  1932  to  his  Beaver  Valle? 
stock  farm  at  Boone,  la. 

“Jim”  Bicket.  who  joined  the  Amer¬ 
ican  in  1905  as  assistant  city  editor, 
later  serving  as  city  editor  and  assis¬ 
tant  managing  editor,  was  named 
managing  editor  of  the  American  it 
1926.  He  began  newspaper  work  as  a 
reporter  with  the  City  News  Bureat 
(then  the  City  Press  Association! 

In  10  years  he  became  head  desk  mat 
for  the  news  bureau  and  then  jo^ 
the  American  as  assistant  city  editor 


Equipment  &  Supplies 


Edgar  Yinger,  25,  of  the  Wichita  AP 
staff,  died  at  his  home  in  Waxahachie, 
Tex.,  Dec.  12  after  a  three-month  ill- 


IDAHO  PAPER  SOLD 


Sale  of  the  Boise  Idaho  Pioneer,  a 
weekly,  to  L.  B.  Jenness  and  his  son. 
Jack  Jenness,  Nampa,  is  announced  by 
Frank  Burroughs,  who  is  president  of 
the  Idaho  Editorial  Association. 


$100,000  LIBEL  SUIT 

Suit  for  $100,000  for  alleged  libel 
was  filed  in  Maricopa  county  superior 
court  Dec.  8  by  Joe  Conway,  Attorney 
(jeneral  of  Arizona,  against  the  Tuscan 
Arizona  Daily  Star,  charging  malice  in 
publication  of  a  story  Dec.  7  relating 
mention  of  Conway’s  name  by  a  wit¬ 
ness  in  a  preliminary  hearing  in 
Phoenix  for  18  persons  accused  of 
conspiracy  to  permit  gambling. 


Edward  Harper  Thomas,  69,  one-time 
managing  editor  of  Seattle  Post-In¬ 
telligencer  and  prominently  identified 
with  the  early  newspaper  history  of 
Washington  state,  died  this  week  in 
Seattle  after  a  long  illness. 

Prof.  Enoch  Grehan,  68,  head  of  the 
University  of  Kentucky  Department 
of  Journalism,  since  he  established  it 
in  1914,  and  editorial  paragrapher  and 
drama  critic  on  Lexington,  Ky.,  papers 
for  many  years,  died  unexpectedly  at 
his  home  in  Lexington,  Dec.  11.  He 
was  formerly  city  editor  of  Lexington 
Herald;  news  editor  of  Lexington 
Leader  and  editor  of  Lexington  Even¬ 
ing  Gazette. 

Harvey  W.  Patton,  65,  veteran  ma¬ 
rine  editor  of  Detroit  News,  died  Dec. 
8  in  Providence  hospital,  Detroit,  of 
injuries  suffered  Dec.  4  in  a  fall 
downstairs  at  his  home  there. 


5-S  MAT  ROLLER 


•  Flexible  drive — Deeper  mah 
—  Faithful  reproduction  —  N® 
damage  to  type. 
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Reinstates 
20  In  Seattle 

continued  from  page  14 


joyes  of  the  San  Diego  Union-Trib- 
had  been  discharged  because  of 
piild  activities. 

Final  sessions  were  transferred  to 
Los  Angeles  from  San  Diego  to  give 
the  newspapers  an  opportunity  to 
nresent  records  maintained  here,  in 
iupport  of  their  contention  that  the 
lismissal.s  had  been  made  as  a  matter 
j  retrenchment.  Walter  Schneider, 
•ontroUer,  testified  that  the  company’s 
profits  dropped  from  $126,689  for 
jie  first  eleven  months  of  1936  to 
jgl.730  for  the  same  period  this  year. 

Examiner  Thomas  H.  Kennedy, 
«ho  heard  the  testimony  for  the 
SLRB.  is  not  expected  to  submit  his 
jitermediate  report  to  Regional  Di¬ 
rector  Dr.  Towne  Nylander  before 
ie  middle  of  January. 

Seek  B.  O.  Contract 

NEGOTIATIONS  for  a  supplemental 

contract  to  cover  business  office  em¬ 
ployes  of  the  Toledo  News-Bee  were 
opened  between  the  Toledo  Newspa¬ 
per  Guild  and  Worth  C.  Coutney, 
News-Bee  business  manager,  last 
week. 

Contempt  Hearing 

A  HEARING  was  held  Thursday 

morning  brfore  Vice  -  Chancellor 
Fielder  on  the  contempt  proceedings 
against  eight  guild  strikers  at  the 
Bayonne  (N.  J.)  Times  who  are  ac- 
msed  of  violating  an  injimction  re- 
, -training  them  from  use  of  a  sotmd 
luck  and  secondary  picketing.  Eigh- 
een  merchants  were  subpenaed  by 
he  paper  as  witnesses  to  the  fact  they 
ud  been  picketed  and  the  sound 
ruck  was  used. 

Sydney  Lazarus,  co-publisher  of  the 
rimes,  told  Editor  &  I*ublishir  the 
^d  had  “ruined  what  promise  of 
Christmas  business  we  might  have 
rad,”  and  added  that  all  but  a  few 
^  the  local  advertisers  had  been  in- 
iuced  to  withdraw  copy  by  guild  ac- 
ivities. 

Only  One  Reinstated 

IT  WAS  LEARNED  this  week  only 

one  of  the  strikers  on  the  Belling- 
iam  (Wash.)  Evening  News  was  rein- 
flated  when  the  paper  resumed  pub- 
icatlon  after  being  suspended  all  sum- 
ner  because  of  its  editorial  strike  in- 
lolving  four  persons.  Mrs.  S.  E. 
Rugg,  society  editor,  was  the  only  one 
re-employed  all  others  being  em¬ 
ployed  elsewhere. 

The  Guild  Reporter  boasted  this 
week  that  400  “timber-workers,  coal 
miners  and  longshoremen”  aided  the 
juild  in  preventing  the  News  from 
publishing  last  week  by  causing  the 
mechanical  crew  to  stay  away  and 
forced  the  publisher,  S.  N.  Harrison, 
'0  an  agreement  with  the  guild.  The 
paper  published  Dec.  4,  was  picketed 
hat  day  and  the  next  by  the  guild 
only,  and  on  Dec.  6  was  closed  down 
py  the  other  CIO  unions. 

Minor  Hearing  Ended 

HEARING  before  a  NLRB  ex¬ 
aminer  for  the  purpose  of  certifying 
he  Newspaper  Guild  of  New  York  as 
'he  collective  bargaining  agent  for  the 
Pusiness  office  employes  on  the  Daily 
■  lirror  ended  Monday.  A  decision  will 
oe  handed  down  in  Washington  in 
about  three  weeks.  During  the  hear- 
*bg  it  was  revealed  that  drama  col- 
^nsts  and  other  department  writers 
“•quently  favored  advertisers  in  their 
*mtmgs  and  were  often  conscious  of 
^effect  of  their  stories  on  possible 
•wrtisers  in  the  Mirror. 


CLASSIFIED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Order) 

I  Tim*  —  .50  per  line 

3  Timei  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  .70  per  line 

Count  til  words  to  the  line  when  sending 
cash  with  order.  Adt  charged  to  estab¬ 
lished  accounts  will  be  billed  for  the 
counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 

Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  clauify, 
edit  or  reject  any  copy. 


Business  Opportunity 


Have  newspaper  proposition  in  wonderful 
Reid  in  Kast.  Need  partner  with  edi¬ 
torial  backaround  and  financial  backina. 
Box  3052,  Editor  Si  Publisher. 


Newspaper  Appraising 


Appraisals  of  publishing  properties  made 
for  tax,  estate,  purchase  and  sale  pur¬ 
poses.  includina  goodwill  value. 

NEWSPAPER  APPRAISAL  CORP’N. 
Times  Bldg.,  Times  Square,  New  York 


Nawspapan  For  Sala 


DaUj-Momlnc — Oroaa  1D80  in  exeaaa  flOO,* 
000.00.  Price  $76,000.00.  Oaah  $60,000.00. 
M.  0.  Moore,  Newspaper  Broker,  Beverly 
Hills.  Oalifomia. 


Several  weeklies  making  money;  prices 
$3,000  to  $15,000.  Excellent  weekly  op¬ 
portunity  in  Maryland.  Also  small,  ex¬ 
clusive  Pennsylvania  daily  for  erale  to 
settle  estate.  Tell  us  your  wants.  Ask 
for  details.  Newspaper  Appraisal  Cor¬ 
poration,  Times  Bldg.,  Times  Square, 
New  York. 


Nawtpapor  Brokors 


Oapahla  handling,  buying,  aelling,  mergers. 
No  leasee  or  trades.  Highest  refsronees. 
Len  Feighner  Agency,  Naahville,  Mich. 


CIrealatlaa  PraoiatlaB 


For  good  newspapers  thia  27-year  old  insti- 
tntion  continnes  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Help  Waatud 


Advertising  solicitor,  yonng;  experienced, 
aggressive.  6,000  Circulation  New  Eng¬ 
land  daily.  $25.  to  start,  with  good 
opportunity.  Write  for  application 
FERNALD’S  EXCHANGE,  INC.  (Agcy.) 
1524  News  Building  New  York,  N.  Y. 


Syndicate  Salesmen  (2);  exclusive  territory 
on  famous  swift-paced  daily  editorial 
cartoon.  Give  full  details.  Box  3035,  Edi¬ 
tor  &  Publisher. 


Situatioui  Wautud 


Advertising  man  now  employed  on  Metro¬ 
politan  daily  desires  change  to  smaller 
paper  of  around  20,000  or  more  circula¬ 
tion  as  advertising  manager.  College 
graduate,  29  years  old  and  has  had  Na¬ 
tional,  Local,  and  classified  experience. 
Address  Box  3001,  Editor  &  Publisher. 


Advertising  solicitor  or  Manager,  10  Years’ 
experience,  31,  married,  college  ednea- 
tion.  Aggressive.  Box  2978,  Editor  & 
Publisher. 


Assistant  Publisher  or  General  Manager, 
Approximately  20  years  with  The  Miami 
Herald.  Starting  as  Circulation  Manager 
with  this  paper  in  1917.  I  was  promoted 
to  Business  Manager  and  successively  to 
^sistant  to  the  Publisher.  Prior  to  com¬ 
ing  to  the  Herald,  I  was  Circulation  Man¬ 
ager  of  The  Charlotte  Observer  for  five 
years,  and  held  the  same  position  for  two 
years  on  The  Charlotte  Chronicle,  now 
extinct.  Satisfactory  assurance  of  my 
qualifications  and  integrity  will  be  fur¬ 
nished  by  the  former  publisher  of  The 
Miami  Herald.  Available  becanse  of  new 
ownership  of  said  paper.  Interested  par¬ 
ties  may  reach  me  by  addressing  mail  to 
P.  O.  Box  515,  North  Miami,  Florida. 


SItaationt  Waatad 


Advertising — General  Manager: — now  em¬ 
ployed.  seeks  broader  opportunity.  Thor¬ 
ough  knowledge  of  all  phases  of  publish 
ing  business.  Kflicient  organizer,  planner. 
Sound  ideas,  judgment.  Initiative  and 
i-reative  ability.  Good  sales  letter  writer, 
promoter.  Magazine,  newspaper  experi¬ 
ence.  College  graduate.  Present  position 
12  years.  Will  go  anywhere.  Write  for 
complete  details.  Earl  W.  Scrogiim,  2257 
West  111th  Street.  Chicago. _ 

Circulation  Manager  —  Employed  city  of 
175,000  directing  large  department. 
Thoroughly  familiar  with  all  phases  of 
circulation  detail,  promotion  and  main¬ 
tenance.  Fifteen  years  experience,  eight 
with  present  Publisher.  College  educa¬ 
tion,  married,  age  35,  Splendid  A.B.C. 
record  excellent  references.  Salary  $6,500. 
Box  3034,  Editor  &  Publisher, _ 

Circulation  Manager — Several  years’  train¬ 
ing  in  all  phases  of  circnlation  work. 
Specializes  in  carrier  organization  and 
promotion.  Economical  methods.  Prac¬ 
tical.  Reliable.  Write  for  details.  Box 
3028,  Editor  &  Publisher. _ _ _ 

Classified  Advertising  Manager — -with  sound 
business  building  ideas ;  capable  of  or¬ 
ganizing  hard-hitting  sales  staff.  Suc¬ 
cessful  record  of  linage  and  revenue 
gains  in  highly  competitive  fields.  Sue- 
l  eeded  in  raising  rates  25%  in  last  posi¬ 
tion.  Married;  33  years  of  age  and  is 
only  interested  in  a  permanent  connec¬ 
tion.  Will  go  anywhere.  Excellent  ref 
erences.  Box  3047,  Editor  &  Publisher. 

Daily  Newspaper  Owners;  Circumstances 
make  available  services  of  manager  of 
high  type  of  executive  ability  and  ex¬ 
perience  ordinarily  impossible  to  interest 
in  a  change.  Clean  record  for  expan¬ 
sion  and  unusual  profits.  Will  consider 
offer  only  from  publication  of  character 
and  standing.  Trains  and  modernizes 
all  selling  departments.  Bnilds  team¬ 
work  loyalty.  Absolute  satisfactory  ref¬ 
erences  from  present  connection  and  well 
known  publishers  throughout  country. 
Salary  not  matter  of  immediate  concern. 
Circulations  20.000  to  100.000.  Sonth- 
ern  or  eastern  location  preferred,  bat  will 
go  anywhere.  Box  3040,  Editor  &  Pub- 
lisher. _ 

Desk  Man — ^Reporter;  special  knowledge 
motion  pictures,  polities.  University 
graduate  (A.B.,  A.M.,  M.S.  Journalism), 
Age  22.  Box  2995.  Editor  &  Publisher. 

Experienced  Picture  Editor,  news,  picture 
page  and  Roto  seeks  position.  Has  prac¬ 
tical  knowledge  of  reproduction.  Box 
3042,  Editor  A  Publisher. _ 

Managing  Editor — ^Who  can  build  circula¬ 
tion,  keep  costs  down,  brighten  your  pa¬ 
per.  obtain  top  production  from  staff 
and  is  unnsnally  loysl  wants  back  in 
daily  field,  having  just  sold  my  two  large, 
snecessful  weeklies.  Fourteen  years  small 
town  and  metropolitan  reporter,  copy- 
reader,  news  editor,  managing  editor, 
rewrite  Chicago  oIBce  UP.  Age  35. 
grade-A  references.  Box  3033,  Editor  & 
Publisher, _ _ 

MIDWEST  and  SOUTHERN  PUBLISHERS 
For  fifteen  years  I  have  been  circulation 
manager  of  papers  in  cities  under  150.- 
000  popnlation.  Wish  to  make  connection 
ns  circulation  manager  of  newspaper  in 
eity  under  200,000.  Have  splendid 
record,  best  references.  Good  organizer. 
Services  available  immediately  at  reason¬ 
able  salary.  Box  3045,  Editor  Ss  Pub¬ 
lisher^ _ 

Newspaper  auditor,  organizer  and  cost 
analyst  of  wide  experience,  now  Super¬ 
vising  Accountant  of  large  Government 
operations,  desires  a  return  to  newspa¬ 
per  work.  Originator  of  forms,  systems 
and  reports  of  great  value  to  publishers. 
Correspondence  invited.  Box  3050,  Edi- 
tor  &  Publisher. _ _ 

News-makenp-telegrapb  editor;  experienced 
Metropolitan  dailies,  weeklies.  Capable 
taking  full  charge)  compelling  headline 
writer:  personality.  Prefer  manager 

small  daily  but  can  make  good  any  edi¬ 
torial  department.  Know  type.  Thor¬ 
oughly  efficient  makeup.  Permanent 
location,  anywhere.  Box  3043,  Editor 
&  Publisher. _ 

Reporter,  desk  man,  wide  experience 
metropolitan,  smaller  dailies.  Leading 
press  authority  okays  qualifications. 
Moderate  salary,  anywhere.  Box  3048, 
Editor  &  Publisher. _ 

Beporter-Deskman,  Editorial  Assistant,  21; 
Newspaper  and  magazine  experience. 
References.  College  grradoate.  Travel 
anywhere.  Salary  secondary.  Box  2994. 
Editor  &  Publisher, _ 

Reporter-Deskman  —  university  graduate: 
B.A.,  M.S.  journalism.  .4t  present, 
cable  editor  large  news  agency:  seeks 
position  on  newspaper,  magazine.  Mod¬ 
erate  salary.  Will  go  anywhere.  Box 
3024,  Editor  &  Publisher.  _ 

Seek  place  as  editor,  subeditor,  editorial 
writer  or  copy  desk  man.  City,  suburban 
and  country  experience.  Qualified  to 
direct  entire  activity  of  news  and  edi¬ 
torial  departments.  Good  health  and 
habits,  44.  married.  Box  3015,  Edi¬ 
tor  &  Publisher. _ _ 

Young  man  with  18  months’  experience  as 
reporter  and  copyreader  on  Eastern  daily 
seeks  pob-t  on  small  daily  anywhere. 
U.  of  Kentucky  grad.,  23,  single.  Knows 
makeup.  Likes  to  write  editorials.  Box 
3044,  Editor  &  Publisher. 


Job  Printing 


We  specialize  In  printing  weekly  newspa¬ 
pers  and  periodicals.  Low  overhead  per¬ 
mits  attractive  prices.  Estimates  gladly 
submitted.  The  Putnam  County  Newe, 
Inc..  Cold  Spring,  N.  Y. 


Material  For  Sale 

Linotype  Mold  Disks  rebuilt  for  only  $30, 
using  steel  ring  in  place  of  easily  cracked 
and  broken  iron  one.  We  true  up 
warped  disks  in  our  patented  process. 
Disks  loaned,  exchanged.  Montgomery  & 
Bacon,  Towanda,  Penna. 


Mechanical  Equipment  For  Sale 


FOB  SALE 

24-page  Duplex  Tubular  Press  with  extra 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room — Cutler-Hammer  6-60 
h.  p.  motor  and  push  button  control — 
2-ton  metal  pot,  pump  and  tubular  fist 
casting  box— combination  trimmer  and 
tail  cutter — and  finishing  block.  This 
press  is  especially  well  equipped,  with 
new  blankets  and  rollers  and  can  be  seen 
in  daily  operation  in  ’The  Zanesville 
(Ohio)  Publishing  Company’s  press  room 
taming  out  a  product  second  to  none 
in  the  country.  This  is  being  replaced 
with  a  press  of  double  this  capacity  and 
can  be  bought  for  $22,500,  which  is  lets 
than  half  its  true  value,  for  delivery 
abont  February  1,  1938.  Zanesville  Pub¬ 
lishing  Co.,  Zanesville,  Ohio. 


Double-Quick  Automatic  Remelting  Furnace 
for  Gas.  1,000  lb.  capacity  with  12 
watercooled  molds.  Listed  Page  41  Mer- 
genthaler  Special  Supplies  Catalogue  at 
$460.  Our  price  $150.  Perfection  Type, 
Inc.,  St.  Paul,  Minn. 


Used  Matrices — 24  fonu  6H  pt.  Ionic 
with  Bold  fsce;  other  fonts  of  6,  8,  10 
and  12  pt. ;  two  Ludlow  cabinets;  used 
Weasel  proof  press.  Record,  Philadel¬ 
phia,  Pa. 


Moahaaleal  Eqalpmaat  Waatad 


Kemp  stereotjpe  pot,  large  enough  for  two 
pnmps.  Tonally  Printing  Corp.,  Tenafly, 
New  Jersey. 


16-Page  Press — 22%  or  22  entoff. 

For  use  on  16  to  32-page  tabloid.  Color, 
if  possible.  State  price,  age  and  condi¬ 
tion.  Box  3046,  Editor  Si  Publisher. 


PhetO'Eagravlag  Eqaipoiaat  Far  $ala 


Photo-engraTlng  Equipment  and  Metala 
E.  T.  SULLEBAROER  CO. 

116  John  St.  538  8.  Clark  St. 

New  York,  N.  Y.  Chicago,  HI. 


IF  YOU  SEEK 
A  NEWSPAPER  JOB— 

’rhere’s  no  finer  way  to  get  your  mea- 
.sage  before  the  men  who  have  open¬ 
ings  than  through  the  classified  pages 
of  EDITOR  &  PUBLISHER. 

PROVE  IT? 

SURE  THING — At  December  31st,  1936, 
according  to  the  EDITOR  Sc  PUB¬ 
LISHER  Year  Book,  there  were  1989 
daily  newspapers  in  the  United  States. 
At  the  same  time,  3483  NEWSPAPER 
EXECUTIVES  were  regular  snbscrib- 
ers  to  EDITOR  &  PUBLISHER. 
What's  more,  1403  other  newspaper 
men  read  our  publication  every  week 
—all  according  to  the  AUDIT 
BUREAU  OF  CIRCULATIONS. 

NOW,  in  its  fifty-second  year  of  pub¬ 
lication,  EDITOR  &  PUBLISHER  has 
the  greatest  net  paid  circnlation  in 
its  history — 12,000  responsive  read¬ 
ers  who  are  keenly  alive  to  the  NEWS 
and  the  NEW. 

AGREED  —  EDITOR  &  PUBLISHER 
covers  the  NEWSPAPER  FIELD 
like  a  blanket  and  that  an  ADE¬ 
QUATE  AUDIENCE  for  yonr  message 
is  assured. 

We  want  to  help  you  find  the  right 
position — and  the  newspapers  to  find 
the  right  men.  Oftentimes.  NEWS¬ 
PAPER  EXECUTIVES  ask  for  onr 
recommendations.  SEND  us  an  ad 
now;  and,  too.  give  us  a  brief  outline 
of  your  qualifications.  When  we 
have  an  opportunity,  we  will  pass  the 
information  along  to  a  possible  em¬ 
ployer. 

IT’S  BARGAIN  DAY  — THREE  inser¬ 
tions  in  the  Situation  Wanted  col¬ 
umns  at  40c  per  line,  minimum  three 
lines,  (’ash  with  order. 


EDITOR  &  PUBLISHER 

ADDRESS:  Classified  Department, 

Timet  Building,  Timet  Square,  New  York 


SHOP  TALK  AT  THIRTY 


MR.  ROOSEVEILT  set  his  face  against 
public  ownership  of  the  railroads, 
right  now,  at  one  of  the  mo.st  pub¬ 
licized  press  confer- 
Railroads  ences  of  recent 

,  ,  months.  A  few  hours 

Again  n  Interstate 

the  News  Commerce  Commis¬ 
sion  denied  the  peti¬ 
tion  of  the  railroads  for  increased 
passenger  and  freight  rates,  for  the 
present.  A  few  hours  earlier,  we  had 
had  lunch  with  the  representative  of 
important  shipping  interests,  who  had 
flatly  stated  that  his  group  did  not  in¬ 
tend  to  oppo.se  higher  freight  rates, 
even  though  it  and  not  its  customers 
would  have  to  bear  the  immediate  in¬ 
creased  cost. 

He  and  Mr.  Roosevelt  were  in  agree¬ 
ment  that  government  ownership  of 
the  roads  was  not  now  desirable.  And 
that  set  us  to  reading  a  book  duet 
which  has  rested  on  the  library  table 
for  the  past  couple  of  weeks.  One 
deals  with  federal  ownership  and 
operation  of  railroads  in  the  U.  S.  A.; 
the  other  with  the  experience  of  other 
lands  with  government  ownership 
and/or  operation.  According  to  these 
authors,  no  government  has  been  a 
success  as  a  railroad  magnate. 

“In  “Government  Ownership  and 
Operation  of  Railways  for  the  United 
States,”  (Prentice-Hall),  Prof.  Lewis 
C.  Sorrell  of  the  University  of  Chi¬ 
cago,  approaches  his  subject  with  a 
slight,  but  evident,  bias  in  favor  of 
private  ownership.  He  analyzes  rail¬ 
way  operation  from  the  viewpoints  of 
the  .shipper,  the  investor,  the  railway 
employe,  and  the  general  public,  in¬ 
clusive  of  all  the  directly  interested 
groups.  Sixty-four  per  cent  of  the 
country's  rails  are  either  in  good  shape 
financially,  or  could  be  with  an  in¬ 
crease  of  25  to  33%  over  1935  busi¬ 
ness.  The  remainder  are  either  in  re¬ 
ceivership  and  beyond  the  benefit  of 
any  probable  business  rise,  or  are  so 
tied  up  with  other  roads  that  their 
problem  is  not  one  for  the  public. 

Discussion  of  railway  finances  in 
this  book  makes  much  of  the  prepon¬ 
derance  of  bonded  as  contrasted  with 
stock  interest  and  advises  that  these 
ratios  be  changed  to  give  the  carriers 
easier  breathing  during  bad  business. 
It  deals  gently  with  past  sins  of  the 
railways — their  watered  stock  and  the 
financially-minded  management  that 
permitted  other  agencies  of  transpor¬ 
tation  to  get  the  jump  on  the  steam 
roads.  Perhaps  these  elements  are  n«) 
longer  important — like  the  last  year’s 
beefsteaks  that  Ivy  Lee  cited  when 
similar  sins  were  charged  against  his 
client,  the  Interborough  subway  sys¬ 
tem  of  New  York.  Probably  it  does  no 
good  to  harp  on  them,  on  the  heels  of 
a  business  depression  covering  eight 
years,  but  it  struck  us  in  reading 
Prof.  Sorrell’s  able  treatise  that  they 
underlie  some  of  the  public  dis¬ 
trust  that  makes  private  financing  dif¬ 
ficult  for  many  roads. 

«  *  « 

WITH  GOOD  REASON.  Prof.  Sor¬ 
rell  sees  the  strongest  urge  toward 
government  ownership  and  operation 
coming  from  labor 
Labor  Seeks  organizations,  in  pro- 
Restrie«iye  legislation  that 

would  mcrease  costs 
Regulation  inordinately.  Broth¬ 
erhoods  seeking  em¬ 
ployment  for  more  of  their  members 
are  working  for  a  six-hour  day,  at 
eight  hours'  pay,  a  limit  of  14  cars 
on  passenger  trains,  and  70  cars  on 
freight  drags — limits  which  Prof.  Sor- 


Labor  Seeks 
Restrictive 
Regulation 


By  ARTHUR  ROBB 

rell  estimates  would  add  more  than 
$60,000,000  a  year  to  operating  ex¬ 
pense  at  minimum  and  possibly  $150,- 
000,000  with  traffic  at  1930  levels. 
Either  of  these  items,  plus  social  se¬ 
curity  and  other  tax  loads,  would  wipe 
out  any  provision  for  fixed  charges. 

Railway  labor,  about  20  years  ago, 
forced  the  Adamson  law  through  Con¬ 
gress  “at  the  point  of  a  gun,”  as  the 
editorial  writers  of  1916  put  it.  There 
was  a  big  fuss,  but  the  eight-hour  day 
that  it  provided  was  in  the  interest  of 
all  concerned. 

The  increased  payroll  did  not  put 
the  roads  into  bankruptcy.  After  their 
return  from  the  government’s  war¬ 
time  operation  in  1920.  strong  roads 
uniformly  improved  their  financial  sit¬ 
uations.  Weak  roads  remained  weak. 
Consolidations  have  proceeded  more 
slowly  than  Congress  contemplated  in 
the  'Transportation  Act  of  1920,  and 
many  territories  are  .served  by  two 
or  more  roads  when  there  is  barely 
traffic  enough  for  one.  Roads  with 
over-heavy  capital  and  debt  struc¬ 
tures  cannot  compete  under  those 
conditions  with  carriers  not  so  bur¬ 
dened. 

So  more  than  a  score  of  roads,  oper¬ 
ating  some  67,000  miles  of  line,  drag 
along  through  receivership  or  trustee- 
.ship,  faced  by  the  prospect  that  not 
even  1929  business  will  pull  them  out 
unless  their  debts  are  considerably  re¬ 
duced.  You  can’t  wipe  out  railroad 
debt,  just  by  declaring  it  dead,  for 
the  debts  of  the  railways  in  large  part 
represent  10  to  15%  of  the  country’s 
savings  and  insurance. 

Prof.  Sorrell  finds  that  the  investing 
groups  are  probably  not  so  hostile  to 
government  ownership  as  they  have 
been.  He  finds  railway  labor  interests 
liking  the  idea  of  Uncle  Sam  as  boss. 
Shippers  are  preponderantly  against 
such  ownership. 

The  public  outside  of  these  groups 
will  follow  an  able  politician,  and  poli¬ 
ticians  of  all  shades  of  ability  have  the 
common  skill  of  making  their  own 
business,  the  public  business,  and  go¬ 
ing  to  town  accordingly. 

*  •  • 

WHETHER  RAILWAY  LABOR  would 

find  government  ownership  to  its 
permanent  advantage  is  a  question 
often  asked.  Prof. 

Hew  About  Sorrel  believes  not. 
the  Right  Wages  might  be  ad- 

A  CA  *1.  •»  vanced  under  politic- 

to  Strike?  ,  ,*v  . 

al  pressure,  bringing 

labor  into  conflict 
with  shippers  and  travelers  if  cost  to 
the  public  advanced  also.  If  the  tax¬ 
payer  has  to  meet  the  new  payroll 
charges,  the  labor  movement  meets  a 
head-end  collision  in  that  quarter. 
Further,  the  right  of  employes  to 
strike  under  government  ownership 
may  be  seriously  questioned.  It  has 
been  denied  recently  in  the  ocean 
.shipping  industry,  over  the  protest  of 
labor  organizations. 

From  that  standpoint,  shippers  and 
investors  might  be  well  content  to  ac¬ 
cept  government  ownership;  there  are 
other  considerations  advanced  by 
Prof.  Sorrell  which  render  that  ac¬ 
ceptance  less  likely.  Topping  the  list 
is  the  added  strain  on  the  public  cre¬ 
dit  of  assuming,  even  gradually,  the 
$15,000,000,000  to  $20,000,000,000  debt 
involved  in  transferring  the  railways 
from  private  to  public  hands. 

Second  is  the  likelihood  that  rail¬ 
way  employes  as  federal  employes 
would  constitute  a  political  bloc 
large  enough  to  command  the  sub¬ 


servient  respect  of  elective  officers. 

Third  is  the  example  of  other  coun¬ 
tries,  and  of  the  evident  disposition  of 
North  American  democracies  to  regard 
economy  as  inconsistent  with  comfort¬ 
able  government.  Streaks  of  rust  that 
are  now  draining  the  lifeblood  of  rail¬ 
ways  would  hardly  be  eliminated  so 
long  as  a  vociferous  territorial  com¬ 
mittee  demanded  their  continuance. 
'The  Canadian  National  Railway  ap¬ 
pears  often  as  an  example  of  why 
governments  should  keep  out  of  the 
railway  business. 

«  *  * 

THIS  IS  NO  NEW  subject  for  the 

American  public,  though  most  of  us 
have  never  gotten  much  excited  about 
it.  The  Plumb  Plan 

An  Old  But  sponsored  by  the  la- 
Not  Familiar  ^rothe  r  h  o  o  d  s 

.  .  would  have  provided 

ew$  opic  government  owner¬ 

ship,  and  operation 
by  a  corpioration  with  15  directors,  five 
of  whom  would  have  been  named  by 
the  President  as  representatives  of  the 
public.  'The  other  ten  would  have 
been  named  equally  by  the  railway 
employes  and  by  the  managements. 
Recalling  the  headlines  of  1919,  it 
must  be  realized  that  the  plan  never 
reached  first  base. 

Not  even  during  1932  and  1933  when 
the  common  stock  of  Clciss  I  roads  was 
.selling  at  Woolworth  prices,  did  the 
government  ownership  question  get 
into  popular  conversation.  Some  roads 
borrowed  heavily  from  the  RFC,  and 
thoughtful  people  saw  an  entering 
wedge  in  that,  but  the  editorial  writ¬ 
ers  and  politicians  found  little  meat 
in  it. 

There  hasn’t  been  much  of  a  peg 
for  dispassionate,  philosophical  dis¬ 
cussion  of  the  carriers’  problems 
Thirty  per  cent  of  them  (on  a  mileage 
basis)  are  in  good  financial  shape,  ap¬ 
parently  running  the  trains  which 
made  them  famous.  Only  experienced 
travelers  know  how  this  number  has 
diminished  since  1929.  Another  34 
per  cent  are  in  good  enough  shape  to 
keep  out  of  the  courts.  Everybody 
knows  that  most  of  the  remaining  36 
per  cent  have  been  sick  cats  for  years, 
yet  somehow  keep  on  running.  Not 
one  newspaper  reader  in  a  hundred 
could  guess  correctly  how  they  pay 
their  bills. 

Mr.  Citizen  clamored  for  good  roads, 
and  got  them,  for  his  Sunday  after¬ 
noon  automobile  rides.  He  didn’t  give 
a  second  thought  to  the  fact  that  he 
was  subsidizing  the  trucking  industry 
which  was  to  take  away  the  freight 
that  railroads  didn’t  cherish  enough  to 
keep.  ITie  truck  competition  was  well 
established  before  Mr.  Citizen  decided 
that  trucks  ought  to  pay  part  of  the 
bill  they  had  created,  and  a  lot  of 
revenue  freight  had  left  the  iron  pike 
forever.  Until  a  couple  of  months  ago, 
the  same  Mr.  Citizen  gave  a  Monday 
morning  glance  at  the  news  item  which 
mentioned  increased  car-loadings,  and 
thought  all  must  be  well  with  the  rails. 
He  welcomed  the  cut  in  passenger 
fares,  and  many  editors  praised  the 
enterprising  roads  which  had  initiated 
the  reductions  to  induce  the  return  of 
passenger  traffic. 

Now  come  the  roads  with  a  petition 
to  take  back  most  of  the  cuts  in  freight 
and  passenger  rates.  The  strong  ones 
could  get  by  on  the  business  that  pre¬ 
vailed  between  August,  1936  and  Au¬ 
gust,  1937,  at  the  rates  then  effective. 
They  can’t  get  by  on  a  declining  vol¬ 
ume  of  business  at  those  rates.  They 
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took  encouragement  from  the 
dent’s  word  that  something  qhIT 
done,  that  receiverships  can  qk  l 
continued  indefinitely.  * 

Mr.  Roosevelt  is  evidently 
any  piecemeal  acquisition  of 
property.  If  weak  raiiroadt  aiaij? 
helped  by  Uncle  Sam,  he  coim 
officers,  asks,  why  not  do  the  same  for 
r  coun-  troubled  industries?  He  probabk^A 
iition  of  not  regard  railway  ownership  inj  m 
»  regard  eration  as  a  proper  or  profitahh^ 
omfort-  for  his  already  burdened  adnii^ 
ust  that  tion,  but  it  may  have  to  take  the 
of  rail-  that  lead  Uncle  Sam  into  railneS 
lated  so  Unless  business  recovers 
il  com-  tially  and  quickly,  the  rest 
inuance.  ceiverships  foreseen  by  Prot 
ray  ap-  may  end  abruptly.  Some  of  the 
of  why  that  weathered  most  of  the 
,  of  the  depression  may  find  a  way  outtkS 
the  courts  if  they  face  a  new  pe3g 
decreased  revenues  and  rj|S 
for  the  f^xed  or  rising  costs.  They  hsiy% 
St  of  us  money  to  pay  wages,  buyeiBp 

,d  about  maintain  plant,  and  pay  aap 

lb  Plan 

the  la-  They  haven’t  been  able  to  sell  in 
mods,  in  r,ecent  years,  and  can’t  tod^. 
irovided  alternative  is  bonds — which  incma 
iwnor-  the  total  of  fixed  charges,  except feih 
aeration  case  of  refunding  issues. 


RAILROADS  HAVE  come  a  lon|iK 
from  the  Gould  and  the  HA  ei. 
which  brought  about  the  striigw 
regulation  of  vhie 


Admiration  ‘^ey  now  cooplur 
Without 

dispensable  senritt  to 
KespecT  nation.  Quite Ifc- 

ly  the  natioahs 
more  railroad  plant  than  it  can  doi 
— another  monument  to  the  amhitio; 
and  the  avarice  of  the  early  proowlers 
They  have,  in  general,  public  adnin- 
tion. 

For  decades  they  made  no  atteop; 
to  cultivate  public  favor.  'Iheyhidi 
monopoly.  Fares  were  kept  bgli. 
freight  rates  on  both  long  and  Ar 
hauls  were  fixed  arbitrarily.  Mat 
of  the  special  inducements  by  ditt 
other  merchants  of  service  seek  toe- 
pand  their  markets  were  used  by  Ik 
railroads  until  impending  poor 
roused  them  to  realize  that  thekai- 
nopoly  was  as  dead  as  Columbaa 

A  start  has  been  made.  A  far  fie 
comprehensive  advertising  caapp 
has  been  running  for  two  years  ted 
railroad  service  to  the  riding,  shiifiR 
and  consuming  public.  It  is  not  ■- 
likely  that  banker  minds  will  le 
consider  that  it  has  failed  and  tbatfii 
most  obvious  economy  would  bedk 
continuance  of  the  advertising. 

Such  a  decision  would  be  a 
error.  The  job  of  selling  the  pAk 
has  only  been  begun.  It  will  not  ^ 
been  tackled  effectively  until  indite- 
tional  copy  is  nmning  in  every  nim- 
paper  of  the  country  telling  4te 
readers  facts  that  will  restore 
fidence  in  railway  managementTk' 
confidence  wasn’t  lost  in  a  y«».  * 
won’t  be  regained  in  a  year,  but  it  *■ 
be  regained  by  the  kind  of  manip 
mnt  which  has  been  notable  dtekt 
the  past  three  years. 

The  alternative  to  restoration  of  W 
confidence  is  public  control 
writer  has  no  prejudice  against  |te- 
ernment  in  a  business  that  privet^ 
terprise  cannot  adequately  cop*^ 
he  is  not  sure  that  private  enteppA 
has  proved  itself  adequate  in  raiW 
management.  He  does  believe 
there  has  been  sufficient  private  P 
cess  to  warrant  trying  the  idea  to* 
conclusion,  with  the  kind  of  tlhiteiR| 
that  has  kept  other  great  induy 
out  of  the  financial  doghou^ 
enough  in  this  country  whiA 
ment  must  do  to  occupy  it 
invading  a  field  where  privatete** 
prise  can  still  function.  'Hie  P*** 
up  to  private  enterprise. 
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